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Front  pages  showing  news  treatment  of  latest  Nazi  invasion.  Paper  at  right  is  Los  Angeles  Herald  &  Express. 


[itler  s  “Total  War”  Brings 
iggest  Task  to  U.  S.  Press 


Staffs  Abroad  Augmented  .  .  .  U.P.  and  I.N.S. 
Increase  Assessments  .  .  .  Roving  Reporter 
Technique  Growing  .  .  .  Boom  in  Sales 
By  WALTER  E.  SCHNEIDER 


HITLER’S  LIGHTNING  struck  again  in  Holland,  Belgium  and 
tiny  Luxembourg  on  the  253rd  day  of  World  War  II  May  9, 
sending  into  sleepless  action  on  an  epic  nevvsfront  scores  of 
American  war  corr&spondents  poised  to  cover  the  spreading 
European  holocaust. 

The  “total  war”  threatened  by  Hit-  contracts,  levying  an  additional  15% 
ler  since  September  broke  overnight  assessment  on  nearly  1,000  U.  S. 
in  his  best  Blitzkrieg  thrust  to  date,  clients  to  help  defray  abnormal  ex- 
Hour  by  hour,  day  by  day  in  the  his-  penditures  for  coverage  of  World 
toric  succeeding  week,  as  troops  by  War  II. 

the  himdreds  of  thousands  maneu-  xhe  International  News  Service  also 
vered  in  a  “second  battle  of  Waterloo”  restored  its  “war  assessment”  on  April 
to  decide  Europe’s  future  and  the  29  to  the  original  15%  which  went  into 
rate  of  empires,  American  newspaper  effect  Oct.  1  with  450  clients  and  was 
audiences  besieged  newsstands  and  later  reduced  to  71/>%  when  the  United 
^tched  newspaper  bulletin  boards  press  also  rescinded  its  12'A%  addi- 
tor  the  latest  news  of  the  breath-tak-  tional  *  service  assessment  levied  six 
rag  Nazi  advance.  weeks  after  the  war  started. 

N.  Y.  Gains  Up  to  25%  The  Associated  Press  said  this  week 

Not  since  Hitler’s  legions  swept  it  has  not  increased  assessments  on 
across  Poland  last  Sept.  1  has  the  sale  its  members  for  any  of  its  services, 
of  daily  newspapers  in  the  United  news  or  pictures.  The  Associated  Press 
^tes  been  so  large.  Reports  from  is  meeting  higher  coverage  costs  abroad 
New  York  City  circulation  managers,  out  of  its  reserves.  According  to  the 
®***®*"olly  an  accurate  indication  of  Auditing  Committee’s  recent  annual 
sales  in  the  country  at  large,  showed  report,  expenses  of  the  AP  for  the 
gains  ranging  up  to  25%  over  al-  year  ended  Dec.  31,  1939,  were  $68,- 
I'lgh  war  sales.  092.77  in  excess  of  revenue. 

Reinforcements  for  the  small  army  u-  u  a  *  c  i  •  j 

of  American  newspapermen  reporting  Assessment  Explained 

rae  “greatest  battle  of  all  time”  and  “A  comparative  lull  in  hostilities  re- 
rae  epochal  events  to  come  left  New  duced  to  some  extent,  the  cost  of 
^rk  for  Europe  during  the  past  week.  U.P.’s  European  operations  and  en- 
J^ers  went  to  the  front  with  the  Al-  abled  us  to  si’spend  after  six  weeks 
“M  Annies  and  to  strategic  positions  the  war  assessment  we  levied  last 
behind  the  lines  as  American  wire  October,”  Clem  J.  Randau,  U.P.’s  vice- 
f*rvices  and  newspapers  plunged  at  president  and  general  business  man- 
oreakneck  speed  into  one  of  the  big-  ager,  told  Editor  &  Publisher.  “'There- 
gest  and  most  difficult  tasks  of  news  after  we  kept  the  assessment  in  abey- 
in  the  history  of  journalism,  ance  despite  the  expense  of  the  Russo- 
The  United  Press  on  Monday,  April  Finnish  War  and  the  Norwegian  cam- 
•  reinvoked  the  “war  clause”  in  its  paign. 


“Now  it  is  no  longer  possible  for  the 
United  Press  to  carry  the  whole  addi¬ 
tional  burden.  We  sincerely  hope  that 
the  present  emergency  will  soon  pass, 
making  it  possible  to  decrease  or 
waive  the  present  assessment,  as  we 
did  before. 

Berlin  Tolls  $4,000  a  Day 

"The  same  thing  holds  true  now  as 
was  the  case  last  October,  that  all 
normal  transmission  channels  are  dis¬ 
rupted  completely  each  time  there  is 
a  new  aggressive  movement.  For  in¬ 
stance,  last  Friday,  May  10,  our  cable 
and  wireless  wordage  from  Berlin 
alone,  which  came  via  Zurich,  cost 
about  $4,000.  A  tremendous  propor¬ 
tion  of  the  daily  volume  from  Europe 
is  coming  in  full  rate.” 

George  T.  Hargreaves,  business 
manager  of  King  Features  Syndicate, 
of  which  INS  is  a  unit,  said  “we  just 
had  to  ask  for  some  help.”  Since  the 
May  9  blitzkrieg,  he  said,  INS  has 
extended  its  expenses  “far  beyond” 
what  they  were  during  the  first  month 
of  the  war.  Cable  tolls  alone  have 
increased  70%,  he  declared. 

Under  the  “war  clause”  either  U.P. 
or  INS  may  assess  an  additional 
weekly  sum  “not  to  exceed  25%  ”  of 
the  publisher’s  weekly  payment  “for 
a  period  coincident  with  said  ex¬ 
traordinary  expenditure.”  Radio  sta¬ 
tion  clients  also  pay  the  additional 
charge. 

Both  Mr.  Randau  and  Mr.  Har¬ 
greaves  said  the  assessment  increases 
had  been  received  “practically  with¬ 
out  protest  this  time”  by  publishers 
and  radio  clients.  “Tliey  realize  what 
we  are  up  against,”  commented  Mr. 
Hargreaves. 

Among  the  news  executives  and 


war  correspondents  who  left  for  Eu¬ 
rope  during  the  past  week  were 
Byron  Price,  executive  news  editor  of 
the  AP,  and  Lloyd  Lehrbas,  who 
covered  the  invasion  of  Poland  for 
AP  and  was  on  leave  in  the  U.S.  They 
sailed  on  the  liner  Rex  for  Genoa 
and  are  headed  for  London.  'There 
their  courses  will  be  “judged  by  ex¬ 
pediency,”  an  AP  executive  said  this 
week.  During  Mr.  Price’s  absence 
abroad  the  AP  news  report  will  be 
directed  in  New  York  by  Kent  Cooper, 
general  manager. 

Virgil  Pinckley,  European  business 
manager  for  U.P.,  and  Glenn  Melvin 
Stadler  sailed  on  the  Rex  with  the 
AP  men.  Pinkley’s  destination  is 
London  after  he  makes  quick  trips 
to  Rome  and  Switzerland.  Stadler  is 
headed  for  Paris.  At  the  U.P.  offices 
in  New  York  this  week  it  was  stated 
that  no  successor  to  Webb  Miller,  gen¬ 
eral  European  manager,  will  be  ap¬ 
pointed.  Harry  Flory,  European  news 
manager,  is  in  London  at  present,  and 
will  direct  the  U.P.’s  news  report  on 
the  war  from  abroad. 

H.  R.  Knickerbocker,  famous  INS 
roving  corespondent,  who  has  been  in 
this  country  on  leave  to  fill  a  lecture 
engagement,  flew  back  to  Europe  on 
the  Clipper  Wednesday  to  cover  the 
Allied  armies. 

Walter  Kerr,  who  had  been  in  Fin¬ 
land  for  the  New  York  Herald  Tribune 
and  was  home  on  leave,  also  left  on 
the  Clipper  May  15  for  a  roving  as¬ 
signment  with  the  Allies.  Allen  Ray¬ 
mond,  of  the  Herald  Tribune’s  city 
staff,  will  sail  May  18  for  Rome. 

Roving  Reporter's  Heyday 

It  is  becoming  increasingly  apparent 
that  the  blitzkrieg  technique  has 
brought  the  “roving  repiorter”  into  his 
heyday.  Editor  &  Publisher’s  round¬ 
up  of  news  agencies  and  dailies  with 
correspondents  abroad  this  week  dis¬ 
closed  that  more  than  ever  before  the 
war  reporter  today  is  “on  his  own,” 
acting  often  without  the  direction  of 
his  European  or  New  York  chief  be¬ 
cause  time  lost  on  the  telephone 
seeking  approval  might  mean  a  lost 
opportunity  for  a  big  news  break. 
The  mechanized  war  action  is  ex¬ 
tremely  fast  and  the  war  correspond¬ 
ents  are  adapting  themselves  to  t'.is 
“war  of  movement”  with  greater  us3 
of  the  roving  technique. 

(Continued  on  page  34) 
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ICC  Regulations 
Exempt  Trucks 
From  Wage  Law 


5  Executives  Advanced 
By  Lord  &  Thomas 


"Interstate"  Vehicles  of 
Dailies  on  60-Hour  Week 
Aug.  1  ...  No  Overtime  Pay 


Washington,  D.  C.,  May  14 — News¬ 
paper-owned  delivery  trucks  operated 
as  a  part  of  interstate  transportation 
have  been  placed  under  maximum 
hours  regulation  by  the  Interstate 
Commerce  Commission  and  simul¬ 
taneously  exempted  from  the  42-hour 
work  week  prescribed  by  the  Fair 
Labor  Standards  Act. 

After  Aug.  1,  these  vehicles  may 
not  be  driven  by  operators  employed 
more  than  60  hours  in  any  work 
week,  or  more  than  10  hours  in  any 
one  day.  On  the  other  hand,  pay  at 
the  rate  of  time  and  one-half  for 
hours  worked  in  excess  of  42  per 
week  will  not  be  applicable. 

Wage-Hour  Division  Ousted 
When  the  Federal  Motor  Carrier 
Act  was  passed  by  Congress,  pro¬ 
vision  was  made  that  the  Interstate 
Commerce  Commission  might,  after 
investigation,  prescribe  safety  regu¬ 
lations  including  maximum  hours  for 
“private  carriers” — vehicles  used  to 
transport  the  products  of  their  owners. 
Until  such  time  as  ICC  invoked  that 
power,  it  was  agreed  that  the  wage- 
hour  law  applied.  Accordingly,  the 
42-hour  maximum  work  week  with 
overtime  pay  for  hours  in  excess  of 
that  number  was  in  force.  Promulga¬ 
tion  of  the  new  ICC  regulations  ousts 
the  wage-hour  division  of  jurisdiction, 
substitutes  the  60-hour  week  and  10- 
hour  day,  and  eliminates  overtime 

pay- 

The  paradox  of  a  longer  work  week 
in  the  interest  of  safety  is  explained 
by  ICC  with  the  reminder  that  the 
wage-hour  act  is  not  related  to  safety, 
for  any  driver  of  a  truck  could  be 
employed  without  restriction  as  to 
hours  provided  he  is  paid  time  and 
one-half  for  hours  in  excess  of  42 
hours. 

Also,  he  could  drive  any  number  of 
I  ours  in  one  day  imder  the  approved 
principle  of  “averaging.” 

“In  our  opinion  this  would  be 
clearly  unsafe,”  the  ICC  order  com¬ 
ments. 

Not  Necessary  to  Cross  State  Line 

When  hearings  were  in  progress, 
representatives  of  newspaper  publish¬ 
ers  asked  that  provision  be  made  to 
cover  the  peculiar  problem  of  eve¬ 
ning  newspapers  which  have  Sunday 
morning  editions.  That  situation,  the 
examiner  was  told,  requires  drivers 
to  work  a  “long  stretch”  to  deliver 
the  Saturday  afternoon  and  evening 
and  Sunday  morning  editions,  prob¬ 
ably  exceeding  the  10-hour  daily 
maximum. 

The  Commission  dismissed  the  re¬ 
quest  without  comment. 

While  the  new  regulation  affects 
only  trucks  operated  in  interstate  or 
foreign  commerce,  the  order  points 
out  it  is  not  necessary  that  a  vehicle 
cross  a  state  line  to  be  engaged  in 
such  commerce.  Described  as  in  that 
category  was  “transportation  to  or 
from  a  railhead  where  the  property 
so  transported  originated  at  or  was 
destined  to  a  point  in  another  state 
and  its  ultimate  destination  was  at  all 
times  intended  by  the  shipper.”  “It 
will  be  seen,”  the  Commission  com¬ 
mented,  “that  the  percentage  of  trucks 
engaged  in  interstate  and  foreign 
commerce  is  greater  than  the  per¬ 
centage  of  trucks  which  physically 
cross  state  lines.” 


The  advancement  of  several  execu¬ 
tives  of  Lord  &  Thomas  to  positions 
of  increased  responsibility  in  the 
agency’s  operations  in  the  United 
States  and  Canada  was  announced 
May  13  by  Don  Francisco,  president 
of  the  firm. 

Howard  Jones,  who  has  been  with 
Lord  &  Thomas,  New  York,  in  an  ex¬ 
ecutive  capacity,  has  been  elected  a 
vice-president  and  will  be  trans¬ 
ferred  to  the  Chicago  office  on  June  1. 

Reg  R.  Faryon,  managing  director  of 
Lord  &  Thomas  of  Canada,  Ltd.,  has 
been  transferred  to  the  Chicago  of¬ 
fice  and  has  been  elected  a  vice- 
president. 

G.  F.  Mills  and  J.  W.  Spitzer,  vice- 
presidents  of  Lord  &  Thomas  of  Can¬ 
ada,  Ltd.,  have  been  elected  directors 
of  that  company  and  appointed  co¬ 
managers  of  the  Toronto  office.  W.  G. 
Power,  Jr.,  manager  of  the  Montreal 
office,  has  been  elected  a  vice-presi¬ 
dent  of  the  Canadian  company. 


EDITOR  &  PUBUSHER 
CALENDAR 

May  19-21 — Iowa  Daily  News¬ 
paper  Mechanical  Conference, 
14th  annual.  Hotel  Martin,  Sioux 
City. 

May  19-21 — Newspaper  and 
Radio  Credit  Managers,  conven¬ 
tion,  LaCrosse,  Wis. 

May  20-22— Southern  News¬ 
paper  Publishers  Assn.,  annual 
convention.  Baker  Hotel,  Min¬ 
eral  Wells,  Texas. 

May  20-23  —  National  Retail 
Dry  Goods  Assn.,  mid-year  con¬ 
vention,  Palmer  House,  Chicago. 

May  21-22  —  Inland  Daily 
Press  Assn.,  spring  meeting. 
Hotel  Sherman,  Chicago. 

May  24-23  —  Pennsylvania 
Newspaper  Publishers  Assn., 
press  conference.  Dept,  of  Jour¬ 
nalism,  State  College,  Nittany 
Lion  Inn,  State  College,  Pa. 


Friendly  Again 
Heads  ANPA 
Ad  Committee 


No  Change  in  Membership 
Except  New  President 
Of  N.  Y.  "Specials" 


MORE  NAMED  BY  "PM" 

Additional  appointments  to  the  staff 
of  PM,  New  York  afternoon  tabloid 
scheduled  to  begin  publication  June 
18,  include  Dalton  Trumbo  as  London 
correspondent.  Editor  &  Publisher 
learned  this  week.  Mr.  Trumbo  is 
the  author  of  a  sensational  anti-war 
book,  “Johnny  Got  His  Gun,”  a  con¬ 
tributor  to  Saturday  Evening  Post 
and  Liberty,  and  a  movie  scenarist. 
Others  named  include:  Joe  Cummis- 
key,  formerly  of  the  New  York  Daily 
News  and  former  sports  editor  of  the 
Buffalo  Times,  acting  sports  editor; 
Tom  Meany,  “Frothy  Facts”  column¬ 
ist,  and  Tom  Reilly,  horse  show  ex¬ 
pert,  both  of  the  New  York  World- 
Telegram  staff,  on  baseball  and 
general  sports,  respectively;  Bob 
Brumby,  New  York  News,  boxing 


Sumner  Re-elected 
By  New  York  Ad  Club 

G.  Lynn  Sumner,  head  of  the  ad¬ 
vertising  agency  that  bears  his  name, 
was  re-elected  president  of  the  Ad¬ 
vertising  Club  of  New  York  May  14 
for  a  term  of  one  year.  Lee  Eastman, 
president  and  general  manager  of  the 
Packard  Motor  Car  Company,  was  re¬ 
elected  vice-president  for  a  three-year 
term.  James  Brewer  of  Brewer-Can- 
telmo  was  re-elected  treasurer. 

The  following  were  elected  to  the 
board  of  directors:  Charles  C.  Green, 
general  manager  of  the  club;  A.  T. 
Preyer,  vice-president  of  Vick  Chemi¬ 
cal  Company;  I.  S.  Randall,  Transcon¬ 
tinental  and  Western  Air,  Inc.;  An¬ 
drew  J.  Haire,  Haire  Publishing  Com¬ 
pany;  James  J.  Clark,  Liggett’s  Drug 
Company;  Warren  M.  Barrington, 
Johnson  &  Johnson;  Alfred  J.  McCos- 


and  golf,  and  Martin  Clary,  for  five  ker,  chairman  of  the  board.  Mutual 


years  Brooklyn  Eagle  reporter  at  po¬ 
lice  headquarters  in  Manhattan,  in 
the  same  capacity  for  PM. 


HEADS  CIRCULATORS 

Toronto,  Ont.,  May  15 — Howard 
Mark,  circulation  manager,  Toronto 


Broadcasting  System,  and  R.  B.  Alex 
ander,  Crowell  -  Collier  Publishing 
Company. 

In  celebration  of  the  club’s  35th 
birthday,  a  leather  panel  with  an  ap¬ 
propriate  inscription  was  presented  to 
Mr.  Sumner  by  James  Scomopato,  13, 


Globe  &  Mail,  was  elected  president  aud  Thomas  Sweeney,  12,  representing 


of  the  Ontario -Quebec  Newspaper 
Circulation  Managers’  Association  at 
the  final  session  of  the  annual  con¬ 
vention  yesterday  at  Kingston.  Other 
officers  elected  were:  First  vice-presi- 


the  Madison  Square  Boys  Club. 


NAMED  CITY  EDITOR 

F.  Edward  Hebert  resigned,  effective 


dent,  L.  Paradis.  Le  Nouvelliste,  Three  May  10,  as  city  editor  of  the  New 


Rivers;  second  vice-president,  R.  B. 
Cowan,  Toronto  Star;  third  vice-pre¬ 
sident,  J.  Andrew  Walsh,  Quebec 
Chronicle  Telegraph;  sergeant-at- 
arms,  Louis  Bourque,  La  Patrie,  Mont¬ 
real;  secretary,  W.  J.  Stewart,  St. 
Thomas  Times-Joumal;  treasurer,  L. 
Britton,  Hamilton  Spectator.  It  was 
decided  that  the  next  annual  conven¬ 
tion  would  be  held  at  St.  Catharines. 


Orleans  States  after  service  in  the  po 
sition  two  and  one-half  years  and  a 
member  of  the  staff  15  years.  James 
E.  Crown,  managing  editor,  appointed 
William  H.  Fitzpatrick,  who  has 
served  the  States  and  Times-Picayune 
as  reporter,  desk  man  and  picture 
editor,  to  succeed  him.  Thefe  was 
no  announcement  of  Hebert’s  future 
plans. 
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Reappointment  of  Edwin  S.  Friendly 
business  manager  of  the  New  York 
Sun,  as  chairman  of  the  committee 
charge  of  the  Bureau  of  Advertising, 
American  Newspaper  Publishers’  As¬ 
sociation,  by  John  S.  McCarrens,  gen¬ 
eral  manager  of  the  Cleveland  Plov 
Dealer  and  president  of  the  ANP.l 
was  announced  May  15. 

With  the  exception  of  Harry  C. 
Griffith,  of  Bryant,  Griffith  &  Bnin 
son,  who  as  president  of  the  News¬ 
paper  Representatives  Association  ol 
New  York  automatically  succeeds 
Harry  D.  Reynolds,  of  Reynolds- 
Fitzgerald,  all  other  committee  mein 
bers  were  renamed  for  the  coining 
year. 

In  addition  to  Mr.  Friendly,  the 
committee  consists  of  Col.  Julius  Ochs 
Adler,  New  York  Times;  George  C. 
Biggers,  Atlanta  Journal;  Nonnas 
Chandler,  Los  Angeles  Times;  William 
G.  Chandler,  Scripps-Howard  News¬ 
papers;  Henry  H.  Conland,  Hartford 
Courant;  J.  D.  Gortatowsky,  Hears; 
Newspapers;  Harry  C.  Griffith,  News¬ 
paper  Representatives  Association  oi 
New  York;  Kermeth  C.  Hogate,  Wall 
Street  Journal;  Frank  G.  Huntress. 
San  Antonio  Express  and  News;  F.  L 
Ker,  Hamilton  Spectator;  Col.  Frank 
Knox,  Chicago  Daily  News;  Lee  P 
Loomis,  Mason  City  Globe-Gazette; 
John  E.  Lutz,  Newspaper  Representa¬ 
tives  Association  of  Chicago;  W.  E, 
Macfarlane,  Chicago  Tribune;  Ray  H 
McKinney,  Newspaper  Representa¬ 
tives  Association  of  New  York;  Roy 
D.  Moore,  Brush-Moore  Newspapers: 
Fleming  Newbold,  Washington  Stcr; 
David  B.  Plum,  Troy  Record;  A.  G. 
Ruthman,  Newspaper  Representatives 
Association  of  Chicago;  Fred  Schilplin- 
St.  Cloud  Times -Journal;  James  G 
Stahlman,  Nashville  Banner;  S.  E 
Thomason,  Chicago  Daily  Times: 
Frank  E.  Tripp,  Gannett  Newspapers 
and  S.  R.  Winch,  Portland  Oregon 
Journal. 

Mr.  Plum  and  Mr.  Hogate,  of  the 
committee  in  charge,  w’ere  r«- 
appointed  as  members  of  the  Bureaus 
finance  committee,  with  Mr.  Pluru 
serving  as  chairman.  Howard  Davis 
business  manager  of  the  New  York 
Herald  Tribune,  was  again  appointed 
to  serve  as  treasurer. 
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PETITIONS  COURT 

Washington,  D.  C.,  May  13— 'D'* 
American  Civil  Liberties  Union  today 
joined  the  Los  Angeles  Times  and  the 
American  Newspaper  Publishers’  As¬ 
sociation  in  asking  Supreme  Court 
review  of  a  California  State  court  de* 
cision  upholding  a  contempt  convic¬ 
tion  against  the  newspaper  stid  ds 
managing  editor  L.  D.  Hotchkiss. 
Union  filed  its  petition  as  “anuct^ 
curiae”  or  as  friend  of  the  court,  and 
took  care  to  emphasize  that  no  friend¬ 
ship  for  the  newspaper  or  its  policies 
was  involved. 
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NEW  OKLA.  DAILY 

With  the  recent  development  of 
Marshall  county  oil  field,  the 
(Okla.)  Record,  a  weekly  has  enterw 
the  daily  field.  Herbert  J. 
is  editor  and  publisher,  purchased  the 
weekly  in  1929  after  previously  having 
been  co-publisher  of  the  Hobart  Dero- 
ocrat-Chief  with  his  brother. 
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ANA  Hits  Special  Editions, 
Irregular  Publications 


RYE,  N.  Y.,  May  15 — Special  editions 
of  newspapers  and  irregular  publi¬ 
cations  were  scored  as  “of  little  use” 
by  the  Association  of  National  Adver¬ 
tisers,  its  only  definite  action,  at  the 
association’s  annual  four-day  Spring 
meeting  at  the  Westchester  Country 
Club  here.  May  12-15. 

Advertising  in  newspaper  special 
editions  long  has  been  a  topic  at  ANA 
conventions  although  the  association 
never  had  gone  on  record  as  “deplor¬ 
ing”  it  before  last  week’s  meeting. 

Say  Real  Ads  Suffer 
I  This  year,  however,  redoubling 
I  their  efforts  to  cut  advertising  expen- 
[  ditures,  membership  pressure  was 
brought  on  the  ANA  board  of  direc¬ 
tors  to  bring  the  subject  out  in  the 
open. 

In  its  statement  on  special  editions, 
the  ANA  deplored  the  practice  of 
some  newspapers  in  attempting  to 
bring  pressure  through  local  whole¬ 
sale  or  retail  outlets  to  take  space  in 
special  editions  in  order  to  retain  the 
goodwill  of  the  outlet. 

Special  editions,  the  statement  said, 
are  published  “ostensibly  to  commem¬ 
orate  an  anniversary  or  some  special 
event  but  actually  for  the  purpose  of 
swelling  the  newspaper’s  linage  fig¬ 
ures.” 

By  pressing  for  their  support,  the 
statement  continued,  appropriations 
mtended  for  real  selling  effort  suffer. 

Facing  another  summer  and  fall  of 
intense  political  campaigning  in  be¬ 
half  of  Presidential  and  other  candi¬ 
dates  with  its  accompanying  solicita¬ 
tions  for  advertising  from  political  and 
groups,  the  ANA  re¬ 
affirmed  its  policy  on  irregular  pub¬ 
lications  with  the  following  statement: 

Oppose  Such  "Ads" 

Members  of  the  Association  of  Na¬ 
tional  Advertisers  continue  to  be  so- 
I^ke  advertising  space  in 
publications,  programs,  etc.,  issued  by 
ade  or  other  organizations,  associa- 
lons,  professional  societies,  political 
parties  and  the  like.  The  primary 
purpose  of  these  media  is  to  secure 
^venue  to  support  the  association, 
society  or  organization  responsible  for 
such  publication. 

Although  solicitations  for  space  in 
ese  publications  is  made  under  the 
guise  of  ‘advertising,’  they  have  little 
us  an  advertising  medium 
space  therein 
an  **'^.*^L  more  or  less  than 

an  outright  contribution, 
tn  t'^'^^rtising  is  a  tool  of  selling  and 
Daicrn  an  advertising  cam- 

S.nT'Jf*  carefully  prepared  and 
conducted  consistently  through  the 


By  STEPHEN  J.  MONCHAK 

use  of  media  of  proven  ability.  Con-  , 
tributions  made  for  space  in  irregular 
publications,  if  charged  to  advertising,  1 
constitute  an  unwarranted  drain  upon  i 
the  resources  of  national  advertisers  ; 
without  adequate  return  and  an  eco-  i 
nomic  waste  and  unjustifiable  charge 
against  the  cost  of  distribution. 

“Therefore,  the  Association  of  Na¬ 
tional  Advertisers  again  places  itself 
on  record  as  firmly  opposed  to  ‘ad¬ 
vertising’  in  such  publications.” 

More  than  200  delegates,  represent¬ 
ing  buyers  of  $400,000,000  in  adver¬ 
tising  annually,  attended  the  meeting. 
This  is  the  largest  spring  attendance 
in  years,  ANA  executives  said. 

All  forms  of  advertising  media  were 
discussed  by  guest  speakers  and  stud¬ 
ied  at  round  tables  in  membership 
search  for  new  methods  and  tech¬ 
niques  of  telling  an  old  story  to  in¬ 
crease  the  effectiveness  of  their 
advertisements. 

Business,  education,  the  public, 
and  the  consumer  movement  also  were 
discussed,  the  last  subject  for  the  sec¬ 
ond  time  by  an  ANA  meeting. 

NIAA  Also  Meets 

The  National  Industrial  Advertisers 
Association,  of  which  many  ANA 
members  also  are  members,  devoted 
Tuesday  afternoon  to  discussions  of 
its  problems.  About  50  delegates  were 
present  at  this  meeting. 

At  this  meeting,  Allan  Brown, 
Bakelite  Corporation,  chairman  of  the 
ANA  Committee  on  Trade  and  Indus¬ 
trial  Publications  and  a  member  of 
the  board  of  the  Advertising  Research 
Foundation,  reported  progress  on  a 
proposal  to  make  a  joint  NIAA-ANA 
readership  survey  of  business  publi¬ 
cations.  Nothing  more  definite  could 
be  reported  at  this  time,  however, 
he  said. 

Opening  Monday  morning’s  session 
devoted  to  “Advertising  and  Manage¬ 
ment,”  at  which  John  P.  Young,  Arm¬ 
strong  Cork  Company,  presided. 
Charles  G.  Mortimer,  Jr.,  General 
Foods  Corporation,  discussed  his  com¬ 
pany’s  ad  program,  pointing  out  that 
General  Foods  has  a  separate  budget 
for  each  product. 

These,  he  said,  are  broken  down 
into  monthly,  quarterly  and  annual 
listings  to  better  enable  the  company 
to  keep  track  of  each  advertising  dol¬ 
lar  spent.  Whm  the  breakdown  is 
totalled,  he  said,  there  are  approxi¬ 
mately  1,000  separate  budgets. 

“Advertising  shouldn’t  be  a  court- 
plaster  on  the  face  of  business,”  T.  H. 
Young,  United  States  Rubber  Com¬ 
pany,  asserted  while  speaking  on 
“Making  the  Sales  Department  an 


Asset  to  the  Advertising  Department.” 

Speaking  as  one  who  had  been  in 
both  the  advertising  and  sales  depart¬ 
ments,  Mr.  Young  made  the  point  that 
advertising  should  share  the  problems 
of  distribution  and  should  approach 
the  advertising  budget  from  the  busi¬ 
ness  man’s  point  of  view. 

Warren  Talks 

H.  M.  Warren,  National  Carbon  Co., 
Inc.,  a  member  of  the  ANA’s  Board 
of  Directors,  said  his  company's  ad 
department  has  been  able  to  do  an 
outstanding  job  because  it  first  en¬ 
gendered  in  the  minds  of  their  own 
corporation  management  a  greater  ap¬ 
preciation  of  the  functions  of  adver¬ 
tising  in  general. 

Mr.  Warren,  National  Carbon's  as¬ 
sistant  general  sales  manager,  illus¬ 
trating  his  talk  with  slide  film,  pointed 
out  the  functions  of  National  Carbon’s 
ad  department,  as  distinguished  from 
that  of  the  company’s  ad  agency,  was 
planning,  creating,  producing  and 
distributing. 

Speaking  on  “What  Management 
Wants  from  the  Advertising  Depart¬ 
ment,”  L.  T.  Kittinger,  vice-president. 
Shell  Oil  Company,  Inc.,  said  adver¬ 
tising  is  essential  to  the  oil  business, 
pointing  out  as  an  example  that 
branded  gasoline  (such  as  Shell)  com¬ 
mands  a  higher  price  than  unbranded 
gas  because,  through  advertising,  it 
has  built  up  public  confidence  making 
for  acceptance  in  the  public  mind. 

The  war,  he  said,  has  trebled  the 
cost  of  shipping  oil  from  the  West 
Coast  making  for  the  biggest  problem 
oil  companies  have  to  face  today.  The 
immediate  sales  problems,  he  said, 
were  to  get  outlets  and  to  train  per¬ 
sonnel  (direct  and  indirect)  in  sales¬ 
manship. 

He  listed  seven  points  which  his 
advertising  department  has  included 
as  its  objectives:  institutional;  sell 
dealers  on  Shell;  establish  brand  iden¬ 
tification  and  public  acceptance;  teach 
service  stations  to  deal  Shell’s  way; 
point  out  Shell’s  fine  product  and  in¬ 
duce  people  to  use  Shell  stations;  find 
avenues  for  follow-up  business. 

Shell's  Ad  Success 

He  said  Shell’s  “Share  the  Road” 
program  embraced  these  points,  point¬ 
ing  out  5,000,000  Shell  emblems  al¬ 
ready  have  been  distributed  over  the 
country. 

Oil  advertising,  he  stated,  must 
share  a  dual  purpose:  reach  both  the 
trade  and  the  consumer. 

“Merchandising  the  Advertising 
Program  to  the  Sales  Organization 
and  the  Trade”  was  the  topic  of  a 
four-way  discussion  by  Vernon  D. 


Beatty,  advertising  manager.  Swift  & 
Company;  Bert  Bacharach,  director  of 
trade  and  public  relations;  Charles  C. 
Culp,  E.  I.  du  Pont  de  Nemours  and 
Company,  Inc.,  and  Price  Gilbert,  Jr., 
Coca-Cola  Company. 

Mr.  Beatty  said  that  Swift  is  adver¬ 
tising  its  fresh  meats  this  year  for  the 
first  time  since  1892.  Mr.  Bacharach 
told  how  his  company  has  made  a 
presentation  for  all  merchants  to  give 
impetus  to  Goodall’s  sales  program 
because  a  year  passes  before  a  Palm 
Beach  suit  is  sold  over  the  counter 
from  the  time  it  leaves  the  manu¬ 
facturer. 

Mr.  Culp  showed  the  audience  the 
new  type  of  portfolio  being  used  by 
du  Pont  on  dealers,  while  Mr.  Gilbert 
emphasized  the  use  of  color  film  in 
Kodachrome  color.  He  said  there  was 
great  importance  in  visual  contact  with 
t’ne  product. 

Radio  Discussed 

Monday  afternoon’s  sessions,  pre¬ 
sided  over  by  Albert  Brown.  Best 
Foods,  Inc.,  was  devoted  to  radio,  win¬ 
dow  display  and  direct  mail.  First 
speaker,  A.  Wells  Wilbor,  General 
Mills,  Inc.,  and  a  member  of  the  Gov¬ 
erning  Committee  of  the  Cooperative 
Analysis  of  Broadcasting,  outlined 
some  of  the  work  of  the  CAB. 

A.  W.  Lehman,  CAB,  described  the 
four  basic  methods  for  checking  radio 
programs — roster,  coincidental,  meter 
and  the  CAB  method.  Mr.  Lehman  il¬ 
lustrated  his  talk  with  charts. 

Use  of  color  in  direct  mail  adver¬ 
tising  and  also  utilization  of  odor  by 
impregnation  of  mailing  pieces  with 
perfume  was  discussed  by  George  D. 
Gaw,  Direct  Mail  Research  Institute. 
The  color  pink,  he  said,  although  least 
used  in  direct  mail  ads  now,  is  the 
most  popular  with  readers,  he  pointed 
out. 

Round  tables  on  the  first  day’s  sub¬ 
jects  followed  with  P.  C.  Handerson, 
B.  F.  Goodrich  Co.,  and  chairman, 
ANA  Committee  on  Production  Costs, 
presiding  at  the  production  discus¬ 
sions;  George  L.  De  Beer,  Bauer  & 
Black,  presiding  at  window  display; 
Mr.  Wilbor  at  radio. 

Outdoor,  magazine  and  newspaper 
advertising  were  the  topics  discussed 
at  the  second  day  of  meetings  with 
A.  O.  Buckingham.  Cluett,  Peabody  & 
Co.,  Inc.,  presiding. 

D.  H.  Odell.  General  Motors  Corp. 
and  chairman,  ANA  Outdoor  Adver¬ 
tising  Committee,  said  $9,000,000  is 
spent  annually  on  outdoor  ads  and 
that  as  an  advertising  media,  outdoor 
has  no  problems  such  as  other  med¬ 
iums,  the  Traffic  Audit  Bureau  audit 
shows. 

George  Dibert.  Jr.,  J.  W'alter 
Thompson  Co.,  told  of  the  TAB’s  work 
and  said  that  at  the  end  of  this  year 
every  outdoor  ad  panel  will  have  been 
audited  by  the  TAB.  This  work  was 
announced  earlier  this  year. 

Before  introducing  Eben  Griffiths. 
Socony-Vacuum  Oil  Co.,  Inc.,  and 
{Continued  on  page  8) 


HUNTER  BELL  D.  B.  STETLER  VAL  A.  SCHMITZ  ALLAN  BROWN  ALLAN  PREYER 

Assistant  Advertising  Manager,  Advertising  Manager,  Advertising  Manager,  Advertising  Manager,  Executive  Vice-Prefident, 

Coca-Cola  Co.  Standard  Brands,  Inc.  The  F  &  M  Schae'fer  Brewing  Co.  Bakelite  Corp.  /  Vick  Chemical  Co. 


8 


EDITOR  <S  PUBLISH  E?|0 


Hobler  Succeeds 
Billingsley  as 
4-A's  Chairman 

Smith  Named  Vice- 
President.  Benson 
Re-elected  President 

Atherton  W.  Hobler,  president.  Ben¬ 
ton  &  Bowles,  Inc.,  was  elected  chair¬ 
man  of  the  board  of  the  American  As¬ 
sociation  of  Advertising  Agencies  for 
a  one-year  term  at  the  association’s 
23rd  annual  meeting  held  at  the  Wal¬ 
dorf-Astoria,  New  York,  May  16-17. 

Mr.  Hobler  succeeds  Allen  L.  Bill¬ 
ingsley,  president.  Fuller  &  Smith  & 
Ross,  Inc.,  who  automatically  becomes 
a  member-at-laree  of  the  association's 
executive  ’ooard  for  a  three-year  term. 

Benson  Re-elected 

John  Benson  was  re-elected  asso¬ 
ciation  president  for  four  years. 

Guy  C.  Smith,  executive  vice-presi¬ 
dent.  Brooke.  Smith  &  French,  Inc., 
was  elected  4-A  vice-president  for  a 
one-year  term,  while  other  one-year 
terms  were  given  to  David  M.  ^ts- 
ford.  pre.sident,  Botsford,  Constantine 
&-  Gardner,  as  secretary,  and  E.  De 
Witt  Hill,  vice-president.  McCann- 
Erickson.  Inc.,  as  treasurer.  Mr.  Hill 
was  re-elected. 

Frederic  R.  Gamble  was  continued 
as  executive  secretary. 

Opening  day  sessions  were  closed 
to  the  press,  the  only  news  release 
coming  out  of  these  meetings  announc¬ 
ing  the  election  of  officers  and  board 
members. 

The  second  and  closing  day.  how¬ 
ever,  was  thrown  open  to  reporters 
who  were  piermitted  to  attend  the 
guest  session,  including  the  morning 
business  session  and  the  luncheon. 
The  annual  dinner  was  in  the  evening. 

The  business  meeting  followed  the 
style  of  a  Town  Hall  meeting  on  the 
topic.  ‘‘To  What  Extent  Should  Ad¬ 
vertising  Be  Jontrolled  and  By 
Whom'”’ 

Denny  as  Moderator 

George  V.  Dennv,  Jr.,  moderator  of 
the  Town  Hall  Meeting  of  the  Air, 
acted  as  moderator  during  the  session 
in  which  Donald  E.  Montgomery,  con¬ 
sumers’  counsel.  Agricultural  Adjust¬ 
ment  Administration,  and  Colston  E. 
Warne  of  Amherst  University,  presi¬ 
dent  of  Consumers’  Union,  represented 
“critics.” 

Stanley  High,  newspaper  and  ma¬ 
gazine  writer  and  author,  and  Fulton 
Oursler.  editor.  Liberty  magazine, 
spoke  for  the  “moderates”  or  “de¬ 
fenders.”  M»s.  Anna  Steese  Richard¬ 
son  was  the  interrogator.  Questions 
from  the  floor  were  piermitted  in  true 
Town  Hall  style. 

At  the  luncheon  following,  sjjeakers 
discussed  4-A  relations  with  the  Fed¬ 
eral  Trade  Commission  and  the  eco¬ 
nomics  of  advertising. 

“What  Does  the  Future  Hold  for 
the  Product,  for  the  Agency,  and  for 
Advertising?”  was  the  subject  of  the 
Friday  luncheon  meeting.  Fifteen- 
minute  talks  by  three  speakers  made 
up  the  program.  The  speakers  and 
subjects  were: 

Norman  Bel  Geddes,  industrial  de¬ 
signer,  on  “What  the  Future  Holds 
for  the  Product;”  Allen  L.  Billingsley 
on  ‘‘What  the  Future  Holds  for  the 
Agency;”  and  Colonel  Willard  T. 
Chevalier,  publisher,  Busineas  Week, 
on  “What  the  Future  Holds  for  Ad¬ 
vertising.” 

The  luncheon,  like  the  Friday  morn¬ 
ing  business  session  and  the  annual 
dinner  that  night,  was  attended  by 
members  of  the  association  and  in¬ 
vited  guests 


His  valedictory  on  U.  S.  soil  before 
returning  to  his  native  land  now 
overrun  by  the  German  army,  Dr. 
Paul  van  Zeeland,  former  Premier  of 
Belgium,  spoke  off-the-record  as 
guest  of  honor  and  principal  speaker 
at  the  annual  dinner  Friday  night. 

NEA  To  Hear 
Advertising  Men 
In  New  York 

National  advertising  will  occupy  an 
important  place  on  the  program  of  the 
National  Editorial  Association  during 
its  convention  in  New  York  City,  June 
17  to  21.  The  convention  has  been 
planned  by  President  Howard  Palmer, 
Greenwich  (Conn.)  Press,  to  bring  the 
story  of  the  small  daily  and  weekly 
newspapers  to  the  attention  of  the 
men  who  control  advertising. 

Men  who  are  the  leaders  in  the 
advertising  world  will  be  on  the  pro¬ 
gram.  Wednesday,  June  19,  has  been 
set  aside  as  “National  Advertising 
Day,”  when  members  of  the  associa¬ 
tion  will  learn  about  national  adver¬ 
tising  direct  from  these  men; 

John  Benson,  president  of  the 
American  Association  of  Advertising 
Agencies,  will  tell  “How  the  Weekly 
Press  Might  Obtain  More  National 
Advertising.”  Philip  L.  Thomson, 
president  of  the  Audit  Bureau  of  Cir¬ 
culations.  will  deliver  his  message  on 
“The  Audit  Bureau  Looks  at  Weekly 
Newspapers.”  Representing  an  in¬ 
dividual  advertising  agency  will  be  H. 
H.  Kynett,  of  the  Aitkin-Kynett  Com¬ 
pany,  Philadelphia,  whose  address  will 
be  on  “Sound  Business  Methods,  the 
Price  of  Leadership.” 

The  companies  who  pay  for  adver¬ 
tising  space  will  have  their  story  told 
by  Paul  B.  West,  representing  the 
Association  of  National  Advertisers, 
when  he  speaks  on  “Common  Prob¬ 
lems  of  Newspapers  and  National  Ad¬ 
vertisers”;  and  by  Colby  M.  Chester, 
Chairman  of  the  Board,  General  Foods 
Corp.,  whose  luncheon  address  is  titled 
“The  Job  Ahead.”  To  complete  the 
program  for  “National  Advertising 
Day,”  members  of  the  NEA  will  be 
guests  of  several  New  York  City  ad¬ 
vertising  agencies  for  tours  through 
their  offices  and  studios. 

■ 

HEADS  COPY  BOARD 

Granville  E.  Toogood,  associate  copy 
director  of  N.  W.  Ayer  &  Son,  Inc., 
has  been  made  chairman  of  the  Ayer 
Copy  Board,  effectively  immediately, 
according  to  an  announcement  made 
by  the  Philadelphia  office  of  the 
agency  this  week.  Mr.  Toogood,  a 
Philadelphian,  has  been  with  N.  W. 
Ayer  &  Son  since  January  1,  1925. 
Prior  to  joining  the  Ayer  staff,  he  was 
a  writer  for  the  Philadelphia  Public 
Ledger  and  Evening  Ledger,  and  the 
Ledger  Syndicate.  A  graduate  of 
Haverford  College,  Mr.  Toogood  is  the 
author  of  two  novels  and  numerous 
short  stories  and  magazine  articles. 

■ 

COX  HONORED 

James  M.  Cox,  new  owner  of  the 
Atlanta  (Ga.)  Journal  was  honored 
May  8  at  a  welcome  dinner  tendered 
him  by  the  Atlanta  Chamber  of  Com¬ 
merce.  The  affair  assembled  editors, 
business  leaders  and  public  officials 
from  all  parls  of  the  South.  The  wel¬ 
come  followed  a  reception  in  his 
honor  by  Journal  members  of  the 
Atlanta  Woman’s  Press  Club.  Gov¬ 
ernor  Cox  purchased  the  Journal  last 
December.  He  also  publishes  the 
Miami  Daily  News,  the  Dayton  (Ohio) 
News  and  the  Springfield  (Ohio) 
News. 


FCC  RULES  ON  KVOS 

Washington,  D.  C.,  May  16 — The 
Federal  Communications  Commission 
today  announced  a  tentative  report 
granting  station  KVOS,  Bellingham, 
Wash.,  renewal  of  its  broadcast  license 
and  denying  the  application  of  Bell¬ 
ingham  Broadcasting  Company.  The 
Commission  has  allowed  20  days 
within  which  objections  may  be  filed. 


Special  Editions 
Hit  by  ANA 

continued  from  page  7 


member  of  the  ANA  Newspaper  Com¬ 
mittee,  Mr.  Buckingham  said  the  ANA 
represents  84%  of  the  revenue  spent 
in  newspapers  annually  by  national 
advertisers  for  a  total  of  $81,000,000. 

Mr.  Griffiths,  Socony-Vacuum  ad¬ 
vertising  manager,  said  the  Audit  Bu¬ 
reau  of  Circulations  is  the  most  im¬ 
portant  tool  newspaper  advertisers 
have.  He  explained  that  four  other 
tools  have  been  or  are  being  devel¬ 
oped.  These  he  listed  as  the  news¬ 
paper  norm  study  in  1935  and  a  local - 
national  rate  differential  rate  study. 

He  said  the  ANA  now  is  releasing 
bulletins  on  rate  changes  as  they  oc¬ 
cur  throughout  the  country  and  that 
the  association  also  is  studying  a 
technique  to  study  newspaper  circu¬ 
lation  by  maps.  The  latter  study,  he 
pointed  out,  is  still  in  the  nebulous 
stage,  however. 

He  lauded  the  Basic  Newspaper 
Group,  Inc.,  as  a  progressive  step,  add¬ 
ing  it  should  be  watched  with  great 
interest  because  many  national  adver¬ 
tisers  view  such  group  participation 
as  a  growing  trend. 

Continuing  Study  a  Topic 

The  Continuing  Study  of  Newspaper 
Reading,  a  project  sponsored  by  news¬ 
paper  publishers,  advertisers  and  ad¬ 
vertising  agencies,  was  described  by 
Ben  C.  Duffy,  vice-president  of  Bat¬ 
ten,  Barton,  Durstine  &  Osborn.  He 
told  the  audience  13  of  these  studies 
already  have  been  issued  nationally. 

Good  advertising  needs  good  re¬ 
search,  he  added,  and  the  continuing 
studies  should  benefit  the  co-operat¬ 
ing  groups. 

Readership  of  magazine  advertising 
was  discussed  by  Gordon  E.  Cole,  ad¬ 
vertising  manager.  Cannon  Mills  and 
chairman  of  the  association’s  magazine 
committee.  Otis  L.  Weise,  editor,  Mc¬ 
Call's  magazine,  described  the  maga¬ 
zine’s  program  of  reader  research  and 
its  influence  on  editorial  technique. 

Herbert  A.  'Thompson,  Arthur  Kud- 
ner,  Inc.,  cautioned  against  the  expec¬ 
tation  that  advertising  could  be  re¬ 
duced  to  a  formula.  He  said  of  all  the 
purchases  in  American  business  ad¬ 
vertising  is  most  bought  on  faith. 

Good,  Poor  Ads  Studied 

He  stated  there  are  36  factors 
always  present  in  good  advertisements 
and  always  missing  in  poor  advertise¬ 
ments.  Although  he  didn’t  list  the  36 
factors  he  indicated  that  shock  value, 
product  utilization,  news  value,  peo¬ 
ple,  emotional  appeal,  costumes  and 
locale  or  environment,  the  last  usually 
by  illustration,  are  of  importance  in 
good  advertising. 

All  of  these,  he  pointed  out,  have 
to  appear  in  combination  for  full  ef¬ 
fect,  adding  they  are  the  best  bet  to 
knock  the  reader  for  a  loop.  He  cau¬ 
tioned  his  listeners  against  using  tricks 
to  get  attention  because  such  tricks 
seldom  make  for  reader  interest.  He 
said  study  still  is  under  way  to  mea¬ 
sure  eye  movements  by  camera,  a 
technique  first  introduced  in  1879. 

Robert  B.  Brown,  Bristol-Myers  ad¬ 
vertising  manager,  said  he  finds  there 
are  three  attitudes  in  business  toward 
consumer  movements  in  opening 


Wednesday  morning’s  sessions.  Hs 
termed  these:  militant,  co-operativ{ 
and  conciliatory. 

G.  S.  McMillan,  ANA  secretary, 
gave  a  brief  outline  of  what  various 
trade  associations  are  doing  in  study, 
ing  consumer  problems,  stating  that 
in  the  last  four-and-a-half  months 
there  have  been  nine  major  confer¬ 
ences  in  which  consumers  stated  their 
purposes. 

Review  Consumer  Work 


He  said  there  are  45  business  asso¬ 
ciations  either  on  paper  or  action  that 
have  ideas  on  the  consumer  mov^ 
ment.  He  broke  these  down  into  three 
groups:  (1)  lateral  (National  Associa¬ 
tion  of  Manufacturers,  U.  S.  Chamber 
of  Commerce,  National  Association  of 
Better  Business  Bureau;  (2)  advertis¬ 
ing  associations  (American  Associa¬ 
tion  of  Advertising  Agencies  and 
Advertising  Federation  of  America: 
(3)  trade  associations  (utilities,  ear¬ 
ners,  grocers,  dry  goods,  dairies,  etc.). 

He  said  the  ANA  is  definitely  inter¬ 
ested  in  the  consumer  movement  but 
the  association’s  interest  takes  the 
form  of  studying  its  leaders  and  ob¬ 
jectives,  adding  the  ANA  is  not  taking 
a  stand  either  for  or  against  it. 

He  stated  the  ANA  believes  that 
individual  businesses  have  to  meet  the 
consumer  movement  according  to 
their  requirements. 

William  F.  Russell,  Dean,  Teachers 
College,  Columbia  University,  told  the 
ANA  not  to  worry  about  that  group 
of  teachers  who  view  advertising  as 
an  economic  waste  because,  for  one. 
they  are  in  the  minority,  and  sec¬ 
ondly,  this  very  group  itself  depends 
for  existence  on  advertising,  promo¬ 
tion  and  public  relations. 

William  Enright,  advertising  news 
columnist.  New  York  Times,  told  the 
group  it  is  making  a  mistake  in  cul¬ 
tivating  club  women  to  get  the  pulse 
of  the  consumer  movement.  It  is  with 
the  mass  that  that  can  be  had  only, 
he  said. 
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TELEGRAPH  RATE 

Washington,  D.  C.,  May  9— Effective 
June  1,  commercial  telegraph  compa¬ 
nies  plan  to  impose  “straight  rates 
on  messages  passing  between  newsree. 
companies  and  prospective  suppliers 
of  “spot”  pictures,  now  moving  under 
press  classification.  Covered  under 
the  regulation,  copy  of  which  has  beer, 
filed  with  the  Federal  Communica¬ 
tions  Commission,  are  all  messages  re¬ 
lated  to  sale  or  purchase  of  newsree: 
material.  The  press  rate,  it  was  ex¬ 
plained,  will  apply  strictly  to  m«- 
sages  related  to  news  material  in¬ 
tended  for  publication. 

HANSON  to’ SPEAK  ' 

Speakers  at  the  June  6-8  convention 
of  the  Mississippi  Press  Assn.,  >' 
Biloxi  will  include  Elisha  Hanson 
New  York,  general  counsel  of  the 
American  Newspaper  Publishers 
James  E.  Crown,  managing  editor 
New  Orleans  States,  Frank  L.  Martir 
dean  of  the  University  of  Missoun 
School  of  Journalism,  and  George  M 
Crowson.  Chicago,  assistant  to 
president  of  the  Illinois  Central  Rod' 
road.  The  association  president  t 
Stokes  Sanders,  Kosciu.sko. 

DOBBS  ELECTED 

Samuel  B.  Dobbs,  director  of 
Sydney  office  of  J.  Walter  Thomp^ 
Company,  was  elected  president  of  ^ 
Australian  Association  of  Advertism- 
Agents  at  a  recent  meeting  in  Sydney 

DIRECTORS  'to  MEET 

The  Audit  Bureau  of  , 

board  of  directors  will  hold  ^  ^ 
June  meeting  at  the  Seigniory  ^  ^ 
Montebello,  Quebec.  June  29-W' 
was  announced  this  week  by 
N.  Shryock.  ABC  managing  director 


ANA  Members  Caught  by  Artist's  Crayon  at  Annual  Meeting 


CARL  H.  W.  RUPRECHT 
Advertising  Manager, 
Underwood  Elliott  Fisher  Co. 


PAUL  B.  WEST 
President,  Association  of 
National  Advertisers,  Inc. 


T.  H.  YOUNG 
Director  of  Advertising, 
United  States  Rubber  Company 


A.  W.  WILBOR 

Secretary  of  the  Advertising 
Committee,  General  Mills,  Inc. 


JOHN  MELDRAM 
Advertising  Manager 
National  Carbon  Co.,  Inc. 


WILLARD  A.  PARKER 
Advertising  Manager, 
Carleton  &  Hovey  Co. 


JOHN  P.  YOUNG 
Advertising  Manager, 
Armstrong  Cork  Co. 


ROBERT  B.  BROWN 
Advertising  Manager, 
Bristol-Myers  Co. 


D.  K.  YERXA 

Vice-President  and  Advertising 
Manager,  Pillsbury  Flour  Mills 


G.  ALLEN  REEDER 
Advertising  Manager,  C 
Bros.  Distilling  Co.,  Ir 


WILLIAM  A.  HART 
Director  of  Advertising,  E.  I. 
duPont  de  Nemours  &  Co.,  Inc. 


H.  S.  THOMPSON 

Advertising  Manager, 
Miles  Laboratories,  Inc. 


MARGARET  DIVVER 
John  Hancock  Mutual  Life 
Insurance  Co. 


G.  W.  PENNY,  JR. 
Advertising  Manager, 
Rumford  Chemical  Works 


J.  P.  MILLER 
Vice-President, 

Pet  Milk  Sales  Corp. 


ISAAC  W.  DIGGES 
>1,  Association  of  National 
Advertisers,  Inc. 


C.  W.  RUTH 
Director  of  Advertising, 
Republic  Steel  Corp. 


A.  O.  BUCKINGHAM 
Vice-President, 

Cluett,  Peabody  &  Co.,  Inc. 


DANIEL  M.  DALEY,  JR. 
Account  Executive, 
Lennen  &  Mitchell 


G.  s.  McMillan 

Secretary,  Association  of 
National  Advertisers,  Inc. 


S  OPENS  NEW  OmCE  HEADS  SALES  GROUP  TO  USE  92  PAPERS 

director  of  the  Roy  S.  Durstine,  Inc.,  New  York  Howard  M.  McKay,  of  Foster  &  The  Fleischmann  Distilling  Corp. 
alter  Thompson  agency,  has  opened  a  Cincinnati  office  Kleiser  Company,  has  been  named  will  use  92  newspapers  throughout  the 
president  of  the  in  the  Elnquirer  Building,  with  H.  G.  president  of  the  Sales  Managers’  country  in  a  Spring  and  Summer  ad- 
»  of  Advertising  Little,  formerly  vice-president  of  Lord  Association  of  Los  Angeles,  Cali-  vertising  campaign.  The  advertising 
&  Thomas,  as  manager.  fornia.  agency  is  J.  M.  Mathes,  Inc. 
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Local-National  Problem 
Discussed  by  Ad  Chiefs 

PNPA  and  Interstate  Managers  Meet  in 


Advertising  Age,  spoke  on  ‘‘Clarity 
Begins  at  Home — The  Consumer  Prob¬ 
lem  Is  a  Local  Issue.”  He  reviewed 
the  consumer  movement,  and  urged 
that  newspapers  first  explore  the  sit¬ 
uation  in  their  communities  and  then, 
if  it  is  necessary,  to  take  steps  to  com¬ 
bat  untruthful  and  unwarranted  at¬ 
tacks  upon  advertising. 


Harrisburg  .  .  .  McKinney,  Hailey 


On  Program 
By  WARREN  L.  BASSETT 

JUST  ABOUT  ALL  the  problems  in 
the  advertising  manager’s  book  were 
tossed  on  the  table  for  discusion  at 
the  annual  Display  Advertising  Con¬ 
ference  of  the  Pennsylvania  News¬ 
paper  Publishers’  Association  and  the 


no  thing  more  vital  to  the  people 
than  the  daily  newspaper.” 

Guests  of  the  conference  at  the 
opening  session  were  representatives 
of  chain  stores,  present  to  hear  a  re¬ 
port  on  the  “Pennsylvania  Days” 


An  Advertising  Conference  trio  (I.  to  r.):  Leo  C.  Berland,  advertising  manager, 
Williamsport  Sun  and  Gaiette-Bulletin;  C.  M.  Bomberger,  publisher,  Jeannette  News- 
Dispatch  and  president,  PNPA;  and  Richard  Macdonald,  advertising  manager,  Courier- 
Post  Newspapers,  Camden,  N.  J.,  and  president.  Interstate  Advertising  Managers  Assn. 


Local-National  Discussed 

The  convention  then  considered 
national  advertising  topics  with  the 
local-national  situation  taking  the 
spotlight.  Most  newspapers  represented 
at  the  meeting  are  taking  the  Ford 
campaign  placed  by  McCann-Erickson 
at  the  local  rate. 

Asked  for  his  views,  Harry  Prudden, 
president  of  Prudden,  King  &  Prud¬ 
den,  New  York  “special,”  warned 
against  the  inroads  national  advertis¬ 
ers  are  making  upon  newspaper  rev¬ 
enue  by  use  of  the  local  rate.  He  said 
newspapers  are  losing  $100,000,000  a 
year  by  this  practice. 

“If  we  could  get  the  big  chains  to 
pay  the  national  rate  we  could  clear 
up  this  situation,”  he  declared.  In  his 
opinion,  the  national  ad  rate  is  too 
high,  in  many  cases. 

R.  H.  McKinney,  president  of  J.  P. 
McKinney  &  Son,  New  York,  called 
upon  for  his  views,  strongly  urged  that 
newspapers  cease  using  the  terms 
“local”  and  “national”  on  rate  cards 
and  substitute  “retail”  and  “general.” 

“I  don’t  think  the  problem  can  ever 
be  solved,”  he  concluded,  “but  adoption 
of  the  retail-general  classification  will 
help.” 

No  action  was  taken  on  the  question 
a.s  to  whether  the  smaller  papers 
should  develop  a  formula  for  mer¬ 
chandising  co-operation  with  adver¬ 
tisers.  Some  speakers  felt  that  it  was 
a  waste  of  time  and  money  to  furnish 
liberal  co-operation  "when  you  find 
that  the  bulk  of  the  advertising  is 
going  into  magazines  and  to  the  radio.” 

Proponent  of  sane  co-operation  with 
advertisers  was  Harry  Hawkins,  na¬ 
tional  advertising  manager  of  Phila¬ 
delphia  Bulletin,  who  felt  that  the 


Interstate  Advertising  Managers’  As¬ 
sociation  held  in  Harrisburg,  Friday 
and  Saturday,  May  10-11,  at  the  Penn- 
Harris  Hotel.  More  than  120  mem¬ 
bers  and  guests  were  registered,  W.  N. 
Hardy,  PNPA  manager,  who  arranged 
the  program,  reported. 

Among  the  outstanding  topics  dis¬ 
cussed  were  the  promotion  of  Penn¬ 
sylvania  Days  next  fall,  the  consumer 
niovement,  the  local-national  rate 
problem,  merchandising  cooperation, 
market  research,  and  public  utility 
advertising.  It  was  a  hard-working 
meeting,  with  evening,  breakfast  and 
luncheon  sessions  worked  into  the 
regular  program. 

Bomberger  Hits  Critics 

Welcoming  the  advertising  execu¬ 
tives,  C.  M.  Bomberger,  publisher  of 
the  Jeannette  News-Dispatch  and 
president  of  the  PNPA,  said  there  are 
“too  many  people  trying  to  run  the 
newspaper  business.” 

"Despite  criticism,"  he  declared. 

‘  advertising  has  been  the  greatest 
power  in  the  world  to  move  merchan¬ 
dise  and  raise  the  standard  of  living.” 

He  counselled  his  hearers  to  pre¬ 
serve  that  power  by  making  every' 
effort  to  see  that  no  untruths  enter 
into  the  advertising  printed  in  their 
papers.  He  termed  the  Patman  anti¬ 
chain  store  bill  “fantastic,”  and  urged 
that  newspapers  be  alert  to  answer 
critics  who  would  tear  down  adver¬ 
tising. 

Richard  Macdonald,  advertising  man¬ 
ager  of  the  Courier-Post  Newspapers 
of  Camden,  N.  J..  and  president  of  the 
Interstate  organization,  also  wel¬ 
comed  the  delegates.  He  emphasized 
the  important  place  newspapers  hold 
in  their  communities,  stating  that 
“outside  of  food  and  shelter  there  is 


promotion  of  1939  given  by  F.  Carter 
Schaub,  Sears,  Roebuck  &  Co.,  Phila¬ 
delphia,  and  J.  M.  Ellis,  sales  promo¬ 
tion  manager,  G.  C.  Murphy  Company, 
McKeesport.  Pennsylvania  products 
are  featured  during  Pennsylvania 
Days,  which  this  year  will  cover  Oct. 
4-12.  Chain  stores  swing  their  adver¬ 
tising  behind  the  products,  increasing 
their  schedules,  while  the  newspapers 
support  the  event  with  news  stories. 
It  was  stated  that  in  1939  $20,000,003 
worth  of  Pennsylvania  products  were 
sold,  while  it  is  expected  this  figure 
will  be  doubled  this  year. 

A  discussion  of  special  events  pro¬ 
moted  by  the  state  Retail  Store  Coun¬ 
cil  was  led  by  L.  D.  Odhner,  managing 
director  of  the  Council. 

At  the  8.30  breakfast  session  Satur¬ 
day  the  delegates  saw  a  sound  film 
prepared  by  the  March  of  Time  titled 
■‘Science  and  Industry,”  after  which 
Irwin  Robinson,  managing  editor  of 


newspaper  “should  not  give  things 
away,”  but  do  as  much  as  possible  to 
help  them  succeed  in  their  aims.  When 
excessive  requests  are  made  they  are 
often  turned  over  to  independnt  or¬ 
ganizations  to  fulfill,  he  said,  and  the 
cost  charged  into  the  advertising  rate. 

Normal  Ad  Increase  Foreseen 

Mr.  Hawkins,  who  was  recently 
asked  by  the  conference  to  make  a 
survey  on  the  future  advertising  out¬ 
look,  said  that  although  the  25  agen¬ 
cies  and  10  large  manufacturers  he 
wrote  to  hesitated  to  predict,  the  pre¬ 
vailing  feeling  is  that  a  continued  nor¬ 
mal  increase  in  advertising  can  be  ex¬ 
pected  for  the  rest  of  this  year. 

A  strong  plea  for  a  greater  under¬ 
standing  of  the  philosophy  of  adver¬ 
tising  as  a  means  of  promoting  its 
growth  was  voiced  at  the  Saturday 
luncheon  meeting  by  Mr.  Mc¬ 
Kinney.  Introduced  by  Frederick  R. 
Long,  advertising  manager  of  the 


H.  E.  Perkins  (left), 
advertising  m  a  n  - 
ager  of  Pittsburgh 
Press,  and  H  ar  r  y 
Hawkins  national 
advertising  manager 
of  Philadelphia  Bul¬ 
letin,  photographed 
at  PNPA  Advertis¬ 
ing  Conference. 


L.  to  r.:  William  E.  Eysinger,  advertnii^ 
manager,  Bradford  Era  and  Star  &  Ricord 
and  Frederick  R.  Long,  advertising  mm. 
ager,  Chester  Times  and  chairman,  PNfA 
Advertising  Committee, 
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Chester  Times  and  chairman  of  tie 
PNPA  Advertising  Committee,  It 
McKinney  urged  improvement  of  the 
newspaper  product,  in  selling  methods, 
and  in  makeup,  to  create  a  more  d 
fective  selling  medium. 

Of  radio  advertising  he  said: 

“In  the  light  of  recent  events,  I  thinlt 
we  can  safely  say  that  radio  has 
reached  the  point  of  diminishing  re¬ 
turns.  When  many  advertisers  re¬ 
linquished  what  had  come  to  be  pro¬ 
gram  fixtures,  such  as  the  Lone 
Ranger,  Amos  &  Andy,  Rudy  Vallee. 
and  in  other  instances  cut  the  time 
from  one  hour  to  one-half  hour,  the 
conclusion  must  be  there  does  exist  a 
point  of  diminishing  returns. 

“Except  in  the  case  of  the  major 
networks,  the  rates  for  time  among  the  f 
700  radio  stations  vary  without  the 
slightest  regard  for  power,  coverage, 
market  or  hour  of  the  day.  A  station 
of  1,000  watts  in  a  city  of  50,000  may 
charge  twice  as  much  as  a  station  with 
5.000  watts  in  a  city  of  a  million  and 
one-half. 

Says  Makeup  Should  Consider  Ads 

In  discussing  makeup.  Mr.  McKin¬ 
ney  recognized  the  difficulties  in¬ 
volved,  but  said  that  newspapers  ought 
to  give  more  thought  to  the  placement 
of  stories  as  they  relate  to  advertising 
on  the  same  page.  He  said  magazines 
do  this,  and  went  on: 

“What  the  advertiser  knows  but 
what  every  newspaper  man  doesnt 
know,  but  should  know,  is  the  re¬ 
lated  value  of  the  material  printed  on 
every  page  in  his  own  newspaper  to 
each  individual  advertisement  orderefl 
for  insertion  that  day.  With  thi' 
knowedge  it  is  no  great  trick  at  all  to  ^ 
place  advertisements  on  those  page* 
that  you  know  in  advance  will  hsve 
‘traffic-stops’  to  halt  the  reader  who  is 
most  apt  to  be  a  prospective  consumer 
of  the  goods  advertised. 

“A  motor- truck  advertiwmer.t 
alongside  a  news  story  relating  to 
NLRB  is  sure  to  catch  the  attention  ot 
the  employer.  A  story  and  pi*  * 
house-party  are  excellent  background  > 
for  ice-cream  copy,  and  *Mercur>'  ! 
98  Degrees’  is  sure  to  spotlight  the 
Coca-Cola  advertisement.  Particu¬ 
lar  pages  don’t  mean  a  thing.  The 
page  traffic  exists,  the  ‘stops’  are  the 
factors  which  interest  us. 
advertisement  that  appears  in  A- 
if  not  all.  of 
,  the 
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position  has  had  most, 
its  effectiveness  destroyed  because 
page  itself  did  not  contain  the  ns**- 
type  of  news  to  stop  the  particular  ^ 
readers  to  w'hom  the  advertisemen 


siti( 

cha 

fusi 

jou 

me 

cul 

en« 

int 

fes 


was  addressed.  j 

“No  advertisement  should 
on  a  page  without  first  knowing 


exact  nature  of  the  news,  feature 


that 


picture  that  is  also  to  appear  on  ^ 
page.  It  does,  of  course,  require  som 


me 

wh 
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in: 

po 
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More  Scholarly  Newspapermen 
Needed,  Felix  Morley  Says 

Mellett  Lecturer,  Hitting  "Sloppiness  and 
Shiftlessness  of  Much  Current  Journalism/' 
Sees  Greater  Competence  Aiding  Press 


editors  are  relying  more  and  more 
on  colorful  features  to  maintain  cir¬ 
culation  and  the  advertising  which 
follows  it.  In  other  words  they  are 
endeavoring  to  preserve  the  newspa¬ 
per  by  steadily  diluting  its  news  con¬ 
tent.  The  paradox  has  rather  tragic 
by-products.  It  is  resulting,  for  in¬ 
stance,  in  the  development  of  a  class 
of  managing  editors  who  have  more 
knowledge  of  the  relative  appeal  of 
various  comic  strips  than  of  the  vital 
problems  of  the  community  their  pa¬ 
per  serves.  And  while  this  decadence 
is  concealed  by  press  association  rna- 


THE  only  sure  WA'*  to  make  the  indeed  all  of  the  multifarious  details  of  much  current  journalism  primarily 
press  more  influential  is  to  “drop  a  of  newspaper  technique,  can  be  picked  because  I  love  newspaper  work,  am 
lot  of  the  present  ballyhoo  and  place  up  by  a  person  of  average  intelligence  keenly  conscious  of  the  social  impor- 
more  emphasis  and  some  slight  literary  talent  in  his  tance  of  newspapers,  and  expect  to 
on  the  value  of  first  weeks  of  actual  apprenticeship  to  maintain  an  active  interest  in  journal- 
scholarship  the  craft.  But  the  fundamentals,  if  ism  even  after  I  drop  its  daily  bur- 


they  have  not  been  acquired  in  ad 


But  I  feel  that  perhaps  my 


Felix  vance  by  the  cub  reporter,  are  not  present  anomalous  position,  posed  as 


Morley,  editor  of  likely  to  be  learned  by  him  later. 


it  were  between  the  spheres  of  jour- 
the  Washington  Elements  Defined  nalistic  and  academic  life,  gives  me  the 

(D.  C.)  Post,  as-  “The  elements  of  journalistic  educa-  Privilege  of  speaking  out. 
serted  May  13  in  •  ooinion  are  the  same  dis-  ^  little  reflection  should  con- 

the  19  40  Don  ciplinarv  studies  which  experience  has  pragmatic  mind  that  a 

Mellett  Memor-  ,hown7o  be  a  firm  foundaflon  for  any  adaS 

ial  Lecture,  de-  either  form  of  orofessional  training.  adapted 

livered  before  Q«jy  ^  well-trained  and  well-discip-  development  of  competent  news- 

students  of  the  3  ^infcln  adequ^td^^^^  paper  men  Events  become  more  and 

r  .,1  r.radiiatp  School  ^  .u  ^  ’  more  complicated.  And  if  the  prospect 

F.I.I  Morley  journalism  comment  upon  the  stream  ^  intricate  issues  professionally 

o  r  Journalism,  events  which  newspapers  seek  to  ,  ^  ufl 

lumbia  University,  New  York.  chronicle.  b^les  you,  if  you  think  that  the  life 


Columbia  University,  New  York.  chronicle. 

With  the  news  of  the  present  day  t  j  *  ^ 

becoming  “less  and  less  a  matter  of  ^y  this  I  do  not  mean  to  say  tha 
ucLouiiiig  icoa  a  evcrv  newspaper  man  should  be 

murders,  fires  and  platitudinous  ora-  ^  graduate,  though  it  is  signifi 

tions.  more  and  more  a  reflection  ot  , _ •  • 


oi  evenis  wmen  newsp,.pe.^ 

chronicle.  newspaper  men  is  the  mixture  of 

“By  this  I  do  not  mean  to  say  that  glamour,  excitement,  liquor  and  license 
every  newspaper  man  should  be  a  ■^hich  is  sometimes  portrayed,  then 


tions,  more  and  more  a  reflection  of 
deep  and  complicated  economic,  finan¬ 
cial,  sociological  and  governmental 


college  graduate,  though  it  is  signiti-  you  are  in  the  wrong  occupational 
cent  that  the  trend  is  increasingly  in  aUgy, 


that  direction.  Serious  Problems  Faced 

Li  ..  1  j  1  UooJo  I  fear  that  the  vital  importance  of  _  ,  ^  , 

prob  ems,  Mr.  Morley  declared,  basic  ^^holarly  approach  has,  ironically  .  Every  alert  newspaper  man  today 
scholarship  IS  the  most  important  enough,  completely  escaped  the  atten-  is  conscious  that  serious  problems  face 

quality  which  a  newspaperman  must  _ the  business  in  which  he  is  engaged. 

possess  “if  he  is  to  clarify,  rather  than  ^  ^  Behind  such  interesting  experiments 

further  confuse,  public  thinking  about  L  r  t  u  discerned  an  uneasy 

the  rapidly  changing  world  on  which  1**®  P®st  i®'v  years  I  must  have  fg^jj^g  thg  conventional  news- 

newspapers  claim  to  give  reliable  in-  spent  a  total  of  iy|ooy  hours  merely  papej.  jg  not  successfully  meeting  its 

formation.”  correcting  misspellings  in  c^y  com-  j-gsponsibilities  in  a  changing  world. 

Hit,  "Economic  Wastaqe"  under  my  supervision,  ^is  utter  “The  same  reasonable  doubts  are 

»  waste  of  time,  on  the  part  of  an  exec-  -nnarpnt  in  manv  current  He- 

This  year  s  Mellett  Lecture,  given  .•  ^u„sg  working  hours  are  suo-  many  other  current  de 

by  the  editor  who  will  shortly  Income  J^^d  To  bTvaZafea^^^^^^^^^  SyTt  1  to  tt  rSf  tS  ~ 

olke/SumLn^ne^^^Phu/dS  continuously  cor-  p^^^p^jg  turn  to  keep  abreast  of  the 

was  a  stem  critique  of  the  shortcom-  Sinati/g  m/etSs^  pEeT’and  catastrophic  torrent  of  events.  The 

ires  of  <!rbnnlc  of  ioiirnali<;m  and  the  lepeiiuous  pnrases  ana  uew  profession  of  radio  commentator 

.gs  ot  schools  of  journalism  and  tne  otherwise  attempting  to  improve  the  „,,tfinp  in  unon  the  field  of  editorial 
profession  itself,  including  “the  de-  u  •  structure  of  editorial  writing  is  cutting  in  upon  the  held  ot  editorial 

..norBUon  in  „e»s  reporting"  recent-  JS^atet  » 

r  Perience  among  editors  and  I  believe  microphone.  Weekly  periodicals,  like 
The  serious  economic  wa^age  of  that  in  no  other  occupation  is  such  jime,  are  obviously  filling  a  real  need 
copy  desks  and  rewrite  staffs  who  sloppiness  in  professional  essentials  ^  t^gir  compact,  departmentalized 
exist  primarily  to  work  over  an  im-  tolerated.  nf  nnrrnnt  nvnnt«  Tn  tbp 


perfect  initial  product”  is,  according 
to  Mr.  Morley,  “not  the  least  of  the 
factors  which  contributed  to  the  elim- 


"Unneceisary"  Editorial  Work 


treatment  of  current  events.  In  the 
pictorial  field  Life  offers  greater  ap- 


“Examine  the  cutting  and  revision  peal  than  the  rotogravure  sections  of 
of  surplus  verbiage  which  constitutes  the  Sunday  papers,  and  is  skillfully 


cnA  J  *1  —  _ _ _  bUIUlUS  veiuiciue  WlllCll  me  uuiiviajr  diivA  ofviiixuAijr 

during  the  last  30  years  ”  He  warned  ®  beginning  to  combine  an  effective  edi- 

that  the  newspaper  is  Snfronting  Consider  the  function  of  those  torial  content  with  its  beautiful  pho- 

“dant«pr,Mic  rewrite  men  who  exist  primarily  to  tography. 

sides— radio  and^  nictnrp  tnatrarinec  Work  over  an  imperfect  initial  product.  “The  newspaper  is  thus  confronting 

with  an  pHitnrial  nrpcpnf  ti  ^  teoVi  Then  ask  yourselves  if  all  this  essen-  dangerous  competition  from  two  sides. 

adltorla,  work  dooa  On  .he  one  hand  the  radio  la  fi.ah- 

wasU?-'"”""  “  Sfr^^nV.rSinl  sTs  aA^rf’ vhal 

agements  are  reacting  very  intelli-  7,™®  ,  ,  ,  ,  .  ,  •  •  a 

gently  in  the  quandary  in  wkich  they  Eno/ri^aT  nn”?bp 

find  themselves  ”  quacy  of  many  newspaper  men  for  which  the  press  cannot  rival.  On  the 

M  M  1  ’  jj  f  11  professional  task  goes  far  beyond  other  hand  the  news  review,  in  which 

“U’b  material  waste.  How  many  reporters  must  be  counted  the  growing  number 

elements  of  journal-  today  can  be  called  really  competent  of  more  or  less  confidential  news  let- 

ehlra  1  handle  non-routine  assignments  in  ters,  are  providing  more  intelligent 

fu«»H^  eristics  which,  in  this  very  con-  ^  which  will  catch  concealed  news  summarizations  and  interpretations 
iniirr,/"  f  values?  How  many  editorial  writers  than  the  daily  newspaper  seems  able 

®  ^  these  fun^-  be  relied  upon  to  turn  out  a  really  to  give.  The  dilemma  of  the  press  is 

cult  tr.  themselves  diffi-  penetrating  discussion  of  the  subjects  that  it  cannot  speed  publication  suffi- 

uf  ®“®8ests  that  more  uppermost  in  the  day’s  news  even  as  ciently  to  rival  radio  broadcasts  and  it 

intn  insight  may  now  be  going  reported?  I  am  afraid  that  in  both  cannot  delay  publication  sufficiently 

fession  newspaper  pro-  cases,  taking  the  country  as  a  whole,  to  select,  assess  and  edit  as  intelli- 

“I  WPI.W  k  c  a  at.  a  u  1  A  is  a  very  small  minority.  And  while  gently  as  the  news  weekly, 
ments  of  iournaTutip*!!.^’.,  r  ®  factors  other  than  vocational  miscast-  Streamlining  I,  "Lipstick" 

imf  .an^n‘ro^Trt“^l 

instruction  in  a  brisk  and  lucid  re-  ®  •  au-  ...  which  they  find  themselves.  There  is 

Portorial  style.  These  factors  on  ^  attitude  be-  a  lot  of  talk  of  “streamlining,”  which 

which  schools  of  journalism  tend  to  J  shortly  leaving  my  editorial  usually  means  adding  a  dab  of  lipstick 

concentrate,  are  of  secondary  not  pri-  Presidency,  rather  than  adjusting  a  snug  founda- 

mary,  importance  Anv  one  of  them  i  sj^aking  freely  on  factors  under-  tion  garment.  But  under  their  brave 
po  lance.  Any  one  of  them,  ly.ng  the  sloppiness  and  shiftlessness  words  it  is  apparent  that  managing 


terial,  which  now  provides  by  far  the 
greater  part  of  the  news  in  the  great 
majority  of  papers,  it  is  equally  true 
that  this  is  also  syndicated  copy,  just 
,  as  much  so  as  Walter  Winchell  or  Joe 
Palooka. 

“I  do  not  believe  that  the  newspa¬ 
per  can  rehabilitate  itself  by  follow¬ 
ing  the  present  blind-alley  trend 
towards  a  greater  degree  of  syndica¬ 
tion.  This  will  merely  pave  the  way 
to  further  consolidations  and  a 
strengthening  of  the  public  belief  that 
there  is  little  to  choose  between  one 
newspaper  and  its  competitor.  And 
as  consolidations  proceed  the  elimina¬ 
tion  of  competition  will  probably  fur¬ 
ther  discourage  news  enterprise,  with 
the  result  that  the  public  may  look 
more  and  more  to  alternative  agen¬ 
cies  to  provide  the  information  it  seeks 
on  current  events. 

See,  Reporting  Deteriorating 

“The  deterioration  in  news  report¬ 
ing  is  recent  and  is  due  primarily  to 
the  increasing  complexity  and  rush 
of  modern  life.  The  downward  trend 
of  the  editorial  page  is  of  older  origin 
and  can  be  traced  to  other  factors.  I 
believe  it  started  with  the  rise  of  the 
non-writing  publisher  who  sought  to 
make  his  editorial  writers  a  mouth¬ 
piece  for  his  personal  ideas,  too  often 
tainted  by  his  own  materialistic  am¬ 
bitions.  Of  course  such  a  humiliating 
relationship  can  only  result  in  the  de¬ 
velopment  of  a  servile,  browbeaten 
type  of  editorial  writer,  turning  out 
inferior  or  palpably  insincere  com¬ 
ment,  as  when  denunciation  is  di¬ 
rected  against  a  dictator  more  remote 
than  the  one  in  the  front  office.  This 
editorial  deterioration,  very  naturally, 
has  led  to  the  rise  of  the  columnist — 
another  illustration  of  the  triumph  of 
syndication.  Newspaper  readers  prop¬ 
erly  demand  ideas — and  ideas  not 
confined  to  those  which  an  individual 
publisher  would  like  to  plant  in  the 
public  consciousness  through  the 
words  of  hirelings.  So  as  independent 
thought  faded  from  the  editorial  page 
the  columnist  came  in  to  fill,  or  partly 
fill,  the  vacuum.  What  the  columnist 
says  is  not  the  voice  of  the  paper, 
which  indeed  has  too  often  lost  all 
voice  except  a  querulous  whisper  un¬ 
heard  above  the  thunder  of  the  surf 
of  circumstance. 

"There  are,  of  course,  exceptions  to 
the  decline  of  editorial  vitality.  But 
in  the  main  I  am  afraid  the  editorial 
has  become  just  another  rather  dull 
accessory  in  the  display  of  tawdry 
journalistic  gadgets. 

It  is  not  my  custom,  in  talking 
about  newspapers,  to  take  the  some¬ 
what  gloomy  approach  which  I  am 
following  today.  But  within  the  lodge, 
as  this  talk  is,  I  feel  it  really  impor¬ 
tant  that  we  should  occasionally  don 
the  hair  shirt  of  self  criticism.  We 
should  ask  ourselves  without  cant  or 
equivocation  whether  the  American 
newspaper  is  rising  to  its  responsibili¬ 
ties,  and  if  not,  why  not. 

“There  is,  as  you  know,  a  wide- 
I  spread  belief  that  the  press  is  losing 
1  prestige.  And  that  belief  is  not  going 
to  be  exercised  merely  by  indignant 
outcries  on  the  part  of  publishers  who 
(  have  been  goaded  to  ponderous  exas- 
!  (Continued  on  page  35) 
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The  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT 

Evidently  a  Better  Mousetrap 


BIG  EDITORIAL  NEWS  of  the  week 
was  the  war,  but  the  big  advertis¬ 
ing  news,  in  New  York  at  least,  seems 
to  have  been  nylon. 

Released  throughout  the  nation  for 
sale  Wednesday,  May  15,  the  much 
publicized  new  hosiery  fabric  was 
played  up  by  department  stores  in 
Tuesday  evening  and  Wednesday 
morning  newspapers.  We  doubt  if 
any  new  product  has  had  so  much 
advance  ballyhoo,  or  been  awaited  by 
such  a  receptive  public.  The  New 
York  advertisements,  while  not  large 
in  size  and  generally  a  part  of  a  store’s 
regular  announcement,  were  plentiful 
throughout  the  newspapers.  They 
didn’t  have  to  be  big. 

Stores  Sold  Out 

From  the  reports  we  gathered,  the 
stores  were  stormed  by  customers 


.  nmi  AVEMs  AT  mu  rninT _ iLv  •* 


The  ultimate  in  advertising.  No  sales  talk 
— just  "Come  and  get  it!" 

and  the  limited  initial  supply  was 
soon  exhausted. 

Most  of  the  stores  tried  to  limit 
sales  to  two  pairs  to  a  customer 
while  others  smartly  offered  one  pair 
of  nylon  hosiery  with  two  pairs  of  the 
silk  variety. 

It  was  estimated  that  throughout 
the  country  anywhere  from  100,000 
dozen  pairs  to  200,000  dozen  pairs 
( 2,400 ,0W  pairs  if  you  are  lazy)  were 
available  for  sale,  which  compares 
with  a  normal  average  daily  con¬ 
sumption  of  full-fashioned  silk  hos¬ 
iery  of  137,000  dozen  pairs.  New 
York’s  allotment  was  estimated  at 
between  15,000  and  16,000  dozen  pairs, 
a  little  more  than  an  average  day’s 
consumption  of  full-fashioned  silk 
hosiery.  Future  supplies  were  in 
doubt,  some  saying  that  additional 


engaged  on  a  campaign  to  inform  the 
public  about  the  product. 

Answering  some  of  the  questions  it 
has  received  about  the  stockings, 
du  Pont,  in  its  radio  program.  Cav¬ 
alcade  of  America,  said  May  14  that 
while  nylon  is  “less  liable  to  run,’’  it 
is  a  knitted  stocking  and  “any  hosiery 
made  by  standard  methods  of  knitting 
will  run  when  a  thread  is  broken.” 

Dr.  G.  P.  Hoff,  director  of  nylon  re¬ 
search  for  du  Pont,  who  answered 
the  question  over  the  air,  told  his 
listeners  “You’ll  have  to  be  careful 
of  nails  and  splinters  with  nylon — 
just  the  same  as  with  silk.”  In  re¬ 
gard  to  washing.  Dr.  Hoff  said  “they 
should  be  washed  in  the  same  manner 
as  other  fine  fabrics,”  but  said  no 
special  precautions  are  necessary. 

In  previous  statements,  du  Pont  has 
emphasized  that  while  nylon  is  not  a 
substitute  for  silk,  but  an  entirely 
new  synthetic  fiber,  made  of  coal, 
water  and  air,  it  is  comparable  to 
silk,  and  in  many  respects  is  appar¬ 
ently  stronger.  Du  Pont  representa¬ 
tives,  hosiery  manufacturers  and  re¬ 
tailers  have  pointed  out  that  no  wide, 
final  claims  can  be  made  for  nylon 
because  there  has  not  been  a  long 
enough  period  of  public  use. 

The  small  supply  available  does  not 
result  from  manufacturing  difficulties, 
but  from  the  small  productive  capac¬ 
ity  of  nylon  yarn  at  present. 

Prices  of  nylon  hosiery  are  com¬ 
parable  to  those  of  good  quality  silk 
hosiery,  approximately  $1.15,  $1.25 

and  $1.35  a  pair. 

Nylon  is  now  in  the  hands  of  the 
captious  consumer.  If  du  Pont  scien¬ 
tists  are  wrong  we  can  look  for  a  new 
and  vociferous  consumer  movement. 

Consumers  to  Blame 
CONSUMERS  THEMSELVES  are 
largely  responsible  for  the  fact  that 
it  costs  considerably  more  to  dis¬ 
tribute  goods  than  to  make  them,  ac¬ 
cording  to  a  pamphlet,  “59c  of  Your 
$1,”  released  May  12  by  the  Public 
Affairs  Committee,  30  Rockefeller 
Plaza,  New  York.  The  pamphlet  was 
prepared  by  T.  R.  Carskadon,  sum¬ 
marizing  the  Twentieth  Century 
Fund’s  study  of  the  costs  of  distribu¬ 
tion. 

Advertising,  and  duplication  of  sales 
effort,  though  factors,  account  only  in 
small  part  for  the  vast  increase  in 
the  relative  costs  of  distribution  in 
lecent  years.  Nor  is  the  “middle¬ 
man”  found  to  be  at  fault.  The  toll 
taken  by  the  “middleman”  is  shown 
to  be  less  than  one-fifth  of  the  total 
cost  of  distributing  goods  from  pro¬ 
ducer  to  consumer. 

Modem  living  habits  account  for 


This  practice  is  revealed  to  have 
grown  to  such  an  extent  that  returns 
and  allowances,  on  the  average, 
amount  to  one  day’s  sale  out  of  eight 
in  department  stores. 

“Aside  from  abuse  of  the  return 
privilege,”  the  pamphlet  adds,  “many 
more  legitimate  practices  of  consum¬ 
ers  cause  the  costs  of  distribution  to 
mount  up.  Our  desire  always  to  be 
in  style  is,  of  course,  a  great  factor. 
We  want  seasonal  goods,  and  we  want 
a  large  array  of  them  from  which  to 
choose. 

“Beyond  the  simple  buying  of  goods, 
consumers  always  want  more  and 
more  services.  Delivery  often  is  just 
the  beginning.  Consumers  want 
recipes,  instructions,  repaid  and  up¬ 
keep  service,  advice,  credit,  periodic 
testing — and  a  wide  variety  of  other 
things,  depending  upon  the  type  of 
goods  bought.” 

On  the  other  hand,  it  is  pointed  out 
that  it  was  “some  enterprising  pro¬ 
ducer  or  dealer,  seeing  a  possibility 
for  increased  sales,  who  first  offered 
each  one  of  these  new  services  to  the 
public.  The  increasing  cost  of  dis¬ 
tribution  that  results  from  them  can¬ 
not  be  set  down  as  wholly  the  fault  of 
consumers  or  distributors.” 

In  conclusion  the  pamphlet  sum¬ 
marizes  the  proposals  of  the  Twentieth 
Century  Fund  Committee  for  reduc¬ 
ing  distribution  costs.  With  a  view  to 
cutting  down  some  of  the  unnecessary 
costs  mentioned  above,  the  Fund 
Committee  suggests  “study  of  a  sys¬ 
tem  which  would  clearly  show  the 
separate  prices  for  a  single  article, 
depending  upon  the  amount  of  ser¬ 
vices  involved  in  its  sale.” 

AN  ADVERTISING  ODDITY  which 

has  just  come  to  our  attention  is  the 
full-page  advertisement  placed  by 


Ibtahioe  Qtwted 


Titche’s  department  store  of  Dallas, 
Tex.,  in  the  Dallas  News  of  Feb.  29. 
It  advertised  a  number  of  products 
“blind,”  with  no  price  listed.  Readers, 
however,  were  assured  that  they 
would  not  be  disappointed  by  the 


— in  the  wildly  excited  throngs  that 
poured  into  the  store,  onto  every  floor 
and  in  every  department  —  was  a 
demonstration  that  stirred  us  greatly." 

If  the  published  statement  is  lOO^c 
true,  Titche’s  not  only  sold  goods  with 
its  unusual  advertisement,  it  created 
a  fine  institutional  copy  theme. 

Campaigns  and  Accounts 

PERFEX  CORP.,  Milwaukee,  has  ap¬ 
pointed  the  McJunkin  Avertising 
Co.,  Chicago,  to  handle  its  advertising. 
The  Perfex  Corp.  manufactures  auto¬ 
matic  heat  controls. 

Lawtex  Corp.,  makers  of  Chenille 
Sportswear,  has  appointed  the  Hick 
Agency,  New  York,  to  publicize  its 
new  tradename  "Karabeth”  in  maga¬ 
zines,  newspapers  and  trade  publi¬ 
cations. 

Emerson  Radio  and  Phonograph 
Corp.,  New  York,  manufacturers  of 
radio  and  television  sets,  has  ap¬ 
pointed  Buchanan  &  Co.,  Inc.,  New 
York,  effective  this  week. 

L.  N.  Renault  &  Sons,  Inc.,  Egg 
Harbor,  N.  J.,  makers  of  champagne 
and  wines,  have  appointed  Jerome  B. 
Gray  &  Company,  Philadelphia,  to  di¬ 
rect  their  advertising. 

The  Julian  G.  Pollock  Company, 
Philadelphia,  has  been  appoint^  to 
handle  advertising  for  the  following; 
Hastings  &  Co.,  manufacturers  of  gold 
leaf  and  allied  products;  W.  H.  Kemp 
Co.,  manufacturers  of  bronze  and 
aluminum  paint;  Diamond  Decorativi 
Leaf  Co.,  Acme  Staple  Co.,  Norris¬ 
town  Magnesia  &  Asbestos  Co.,  John 
Bridge  Sons,  manufacturers  of  leather 
belting;  Pennsylvania  Range  Boiui 
Co.,  and  the  New  Jersey  Fence  Com¬ 
pany. 

Manning,  Bowman  &  Co.,  Meriden, 
Conn.,  manufacturers  of  electric  ap¬ 
pliances,  gift  wares,  and  vacuum  ap¬ 
pointments,  has  appointed  Kenyon  t 
Eckhardt,  Inc.,  New  York,  to  handle 
its  advertising. 

Turner  Advertising  Company,  Chi¬ 
cago  agency,  has  been  appointed  to 
handle  the  account  of  Pioneer-Atlas 
Liquor  Co.,  Detroit,  Mich.  Newspa¬ 
pers  will  be  used  in  a  number  of 
points  on  Arcadia  Club  Whiskey. 

Scott  Paper  Company  is  inaugurat¬ 
ing  an  advertising  campaign  in  South 
Africa  and  continuing  its  promotion 
in  South  America  and  Hawaii,  it  has 
been  announced.  A  schedule  is  cur¬ 
rently  being  released  on  ScotTissue 
and  Waldorf  in  South  Africa  through 
the  Johannesburg  office  of  the  J.  Wal¬ 
ter  Thompson  Company.  Peru  and 
Colombia  are  to  receive  a  continua¬ 
tion  of  a  Waldorf  "nssue  schedule 
with  ScotTowel  insertions  in  Haw^' 
The  agency’s  Latin  American  division 
in  New  York  handles  the  two  latter 
phases  of  the  campaign. 

Among  Advertising  Folk 


supplies  would  not  be  available  until  of  th®  increased  costs  of  dis-  prices  when  they  reached  the  store.  EDWIN  P.  GERTH.  president,  Gerth* 


June  1,  while  others  thought  the  mills 
could  supply  small  amoimts  sooner. 

Chief  interest  of  this  department  in 
the  advent  of  nylon  on  store  counters 
is  the  impact  of  a  new  and  better 
product  on  the  old,  its  impact  on 
merchandising  and  advertising.  If 
nylon  hosiery  is  as  good  as  it  seems, 
properly  advertised,  it  will  sweep  the 
country.  And  to  hold  its  market,  the 
silk  variety  will  have  to  advertise  too. 

While  not  backing  down  in  their 
claims  of  nylon  superiority  to  ordinary 
hosiery,  the  E.  I.  du  Pont  de  Nemours 


tribution  in  modem  economic  society.  Although  the  store  would  not  re-  Knollin  Agency,  ^n  Francisco.  « 
the  pamphlet  indicates.  Today’s  house-  lease  exact  figures  on  sales,  officials  newly-elected  chairman  of  the  North- 


wife  is  not  content  to  buy  in  bulk  as 
her  grandmother  did.  She  “wants 
small  packages  for  her  kitchen  shelf. 
She  wants  fresh  goods;  she  wants 
branded  goods;  she  wants  them  in 
sanitary  packages;  and,  above  all,  she 
wants  them  easily  available.” 

Costs  are  also  increased  by  special 
demands  of  consumers,  many  of  which 
are  unreasonable.  The  privilege  of 
returning  unwanted  goo^,  for  ex¬ 
ample,  is  held  to  be  abused  at  the 


reported  that  the  results  were  “pleas¬ 
ing,”  and  that  similar  copy  run  about 
20  years  ago  was  successful. 

On  March  3  the  store  placed  an¬ 
other  full  page  titled  “Blind  Faith,” 
and  said: 

“To  say  that  we  were  surprised  at 
the  results  would  not  be  stating  a  fact. 
Frankly,  we  have  always  felt  that 
Titche’s  enjoyed  your  fullest  confi- 


ern  California  Chapter  of  the  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies.  A.  C.  Farlow  of  J.  Walter 
Thompson  Co.  was  elected  vice-chair¬ 
man  with  Frederick  W.  Duerr.  Ruth- 

rauff  &  Ryan,  Inc.,  secretary-treasurer. 

Alvin  Long,  Long  Advertising  Service, 
was  named  chairman  of  the  newly- 
created  publicity  committee.  Reap* 
pointed  to  existing  committees  were. 


dence,  that  you  have  always  accepted  media  relations.  Bob  Thurmond,  J*' 
word  at  its  face  value.  But  the  J.  Walter  Thompson  Co.;  mechanical 


L  Co.,  creators  of  nylon,  have  been  expense  of  consumers  as  a  whole,  overwhelming  evidence  of  ’Thursday 


(Continued  on  page  20) 


CLEVELAND  PLAIN  DEALER 


National  representatives,  John  B.  Woodward,  Inc. 


It  can  be  done — and  is  being  done — by 
many  able  advertisers  who  have  care¬ 
fully  scrutinized  the  facts  and  figures 
about  the  Cleveland  2-in-l  market  and 
the  Cleveland  Plain  Dealer. 

The  tremendous  trade  totals  of  this  pros¬ 
perous  area — Greater  Cleveland  PLUS 
the  26  counties  immediately  adjacent- 
are  a  matter  of  record.  Together  they  ac¬ 
count  for  the  largest  and  second  largest 
retail  volumes  in  Ohio. 

This  2-in- 1  market  is  predominately  ur¬ 
ban.  Besides  Greater  Cleveland  with 
nearly  1,0(K),(KK)  people,  there  are  33  cities 
of  from  10,000  to  100,000  each  and  104 
other  cities  of  more  than  1,000  population 
each.  Altogether  this  compact  area  has 
35,418  retail  outlets  of  all  kinds. 

Truly — here  are  TWO  great  markets 
covered  by  ONE  great  newspaper — the 
Plain  Dealer. 

Ast  any  distrihuhn  ur  rcpreseutntivi'  w 
northeastern  Ohio  about  the  importanee 
of  this  2-in-l  market — Cleveland  PLUS 
the  26-eount\  area.  Then  ask  your 
advertisirif/  aqency  how  the  Plain  Dealer 
covers  this  2-in-l  market. 


THE  COMPACT  CLEVELAND  MARKET  SS3T,000.0SS.30— 40%  OF  OHIO'S  RETAIL  SALES 


In  the  above  chart.  Greater  Cleveland  and  the  26  neighboring 
counties  are  indicated  b\  the  two  shaded  bars. 


21. 8®  o 

•f  ONio’i  VolMNif 


GREATER 

CLEVELAND 


14.4®/o 

of  Ohio',  Voltfin* 


State  of  Ohio  iy  Counties 


T  0  I  I  I  Sales 
33  Weeks— 1937 


26 

ADJACENT 

COUNTIES 


Cuyohoqa  CeunTy  ..  .(Cleveland)  .$27T, 348,1 63.06 
Counties  (Adjacent  to  Cleveland) . .  184,236,0S0.23 
Hamilton  County. ...  (Cincinnati)  .  138,411,993.42 

Franklin  County . (Columbus)  95,044,910.89 

Lucas  County . (Toledo)  _  82,240,580.45 

5ummit  County . (Akron) .  73,521,643.77 

Montgomery  County .  (Ooyton)  ...  69,855,720.73 

Mahoning  County. . . .  (Youngstown)  50,596,429.18 

Stork  County . (Canton)  ...  49,297,809.06 

Total  for  above  9  markets. .  .$1,022,553,300.79 
Grand  total  for  state .  1,283,778,104.98 


'  5.7®/o 

if  Otiio*$  Voliiw 


SUMMIT 

COUNTY 

4  Akron) 


$279,348,163  $184,236,050  $73,521,643 


3.9®/o 

of  Okio'i  VoIhma 

3.8®/o 

of  Okio't  Volumo 

MAHONING 

STARK 

COUNTY 

COUNTY 

1  Yoongtfown) 

1  Conton) 

$50,596,429 

$49,297,809 

any  labor  organization,  it  would  ob¬ 
viously  forbid  reports  or  discusska 
of  these  subjects  in  the  press  or  peri-  I 
odicals  unless  expressly  authoriz^  by 
the  employe  or  the  labor  organization.” 

Asked  whether  he  would  accept  any 
amendment  to  the  bill  which  would 
clarify  its  intent  with  respect  to  news¬ 
paper  publication.  Senator  La  Fol- 
lette  answered  “none  is  needed.” 

DAILY  INVESTIGATES 

The  Charlotte  (N.  C.)  News,  follow¬ 
ing  current  agitation  in  North  Caro¬ 
lina  over  the  alleged  Communistic 
teachings  in  its  State  University  at 
Chapel  Hill,  which  culminated  re¬ 
cently  with  the  invitation  of  the  Dies 
Committee  to  investigate  un- American 
practices,  conducted  its  own  investi¬ 
gation  and  published  a  series  of  five 
articles  and  a  postscript  starting  May 
8,  written  by  Tim  Pridgren,  who  vis- 
which  gave  the  uni- 


Former  Managing  Director 
To  Continue  Service 
In  Advisory  Capacity 

Chicago,  May  16 — Orlando  Clinton 
Harn,  who  retired  last  fall  as  man¬ 
aging  director  of  the  Audit  Bureau  of 

Circulations,  was  _ 

a 

ner  here  May 

by  ABC 
employes,  who 
presented  Mr. 

Harn  with  an 
scribed  silver 
cigarette 
Bureau  execu- 
tives  also  pre- 
sented  him  with 
a  traveling  bag. 

Mr.  and  Mrs.  - 

Harn  plan  to  q.  C.  Harn 
leave  about  June 

1  for  Los  Angeles,  where  they  will 
make  their  residence.  Mr.  Ham  will 
continue  to  serve  the  ABC  in  an  ad¬ 
visory  capacity  as  he  has  since  his 
resignation  as  managing  director  last 
October. 

Today,  members  of  the  Chicago  Fed¬ 
erated  Advertising  Club  presented  Mr. 

Ham  with  a  suitably  engraved  plaque, 
as  a  token  of  their  appreciation  of  his 
notable  service  to  that  organization, 
since  his  residence  in  Chicago,  begin¬ 
ning  in  1927. 

Mr.  Ham.  who  has  been  actively  as¬ 
sociated  with  the  Audit  Bureau  since 
its  inception,  having  served  as  a  mem¬ 
ber  of  the  first  board  of  directors  of 
the  ABC  and  as  its  president  for  six 
years  prior  to  becoming  managing  di¬ 
rector  in  1927,  discussed  the  relation 
of  ABC  to  the  publishing  and  adver-  realise  that  it  is  largely  due  to  the  ABC 
tising  business  in  an  interview  with  th^  have  been  able  to  function 

Editor  &  Publisher  here  today.  efficiently  and  to  become  such 

A  important  revenue  producers  for  their 

Discussses  ABC  .  Futurw  publications,”  he  saM. 

I  am  firmly  convinced  the  Bureau  o.  C.  Harn  was  born  in  Dayton,  O., 
should  remain  as  an  organization  to  received  his  college  education 

audit  facts,”  he  said,  in  commenting  at  Ohio  Wesleyan  and  Cornell  uni- 
upon  the  apparent  trend  among  ad-  versities.  Upon  his  graduation  he  be- 
vertisers  and  their  agents  to  go  beyond  came  a  reporter  on  the  old  Cleveland 
ABC  reports  and  seek  the  delivered  Leader  and  later  he  was  telegraph 
audience  from  the  standpoint  of  read-  editor  of  the  Cleveland  Press,  subse- 

quently  becoming  news  editor  for  the 
It  is  readily  admitted  that  circula-  old  Scripps-McRae  Press  Association, 
tion  facts  are  not  all  that  a  space  now  the  United  Press.  After  serving 
buyer  should  know  about  a  publica-  several  years  as  a  newspaperman,  he 
tion,  he  pointed  out.  “A  medium’s  entered  the  trade  paper  field  in  an 
character,  its  physical  appearance,  its  editorial  capacity.  He  later  went  into 
editorial  appeal,  the  class,  tone  and  advertising  work  with  the  H.  J.  Heinz 
scope  of  advertising  carried,  etc.,  are  Company  of  Pittsburgh, 
impo^nt  as  indicators  of  the  prob-  1905  became  advertising  man- 

Lead  Company, 

tiser’s  message.  But  to  know  the  ^  n  ‘  “iTf  he  onginated  the 
character  of  the  audience  is  of  no  val-  Dutch  Boy  Painter  trade- 

ue  whatever,  when  it  comes  to  esti- 

mating  how  much  it  is  worth  to  talk  organizers  of  the 

to  that  audience,  unless  one  knows  Association  of  National  Advertising 
ilso  how  many  people  compose  it  and  Managers  (now  the  ANA)  and  was  its 
now  they  were  influenced  to  be  a  part  second  president.  He  was  one  of  the 
of  it.  five  commissioners  appointed  by  Pre- 

“It  is  the  function  of  ABC  reports  ^Ment  Woodrow  Wilson  to  handle  the 
to  supply  information  upon  these  last  government’s  advertising  during  the 
two  essential  points;  that  is,  first,  to  World  War. 

give  not  only  the  total  distribution  and  In  1927,  Mr.  Harn  was  awarded  the 
the  paid  circulation  but  also  to  break  Bok  gold  medal  by  the  Harvard  School 
down  those  totals  into  useful  segre-  of  Business  Administration  for  “dis- 
gations  and,  second,  to  supply  infor-  tinguished  personal  service  rendered 
mation  upon  which  a  judlfment  of  American  commerce  and  industry 
reader  interest  may  be  based.”  through  raising  the  standards  of  ad- 

What  is  needed,  he  declared,  is  an  vertising.”  Upon  becoming  ABC  man- 
education  of  the  users  of  Audit  re-  aging  director,  he  joined  the  Advertis- 
ports  to  use  them  more  intelligently,  ing  Coimcil  of  the  Chicago  Associa- 
In  this  connection,  he  expressed  the  tion  of  Commerce,  serving  as  chair- 
opinion  that  great  improvement  has  man  of  the  council  in  1931.  He  has 
been  made  in  furthering  the  use  of  remained  on  the  board  of  the  council 
ABC  reports  in  the  past  10  years.  and  its  successor,  the  Chicago  Fed- 
Speaking  as  one  who  intimately  erated  Advertising  Club,  since  its 
knows  the  Bureau’s  rules,  Mr.  Harn  founding.  He  is  also  a  member  of  the 
likened  them  to  the  laws  of  state  and  New  York  Advertising  Club. 


He  explained  LoFollette  Deiiies 

law  as  well  as  -t,  —  ... 

!  to  manage-  Bill  HltS  DcnlieS 

if  Bureau  pro-  Washington,  D.  C.,  May  14 — Any 
if  previously-  jjjg  La  Follette  Bill  to  out- 

ireau,  he  said,  “industrial  espionage”  would  pro- 
mon  law,  im-  hj^it  newspapers  from  publishing 

rule  governing  glories  of  labor  union  activities  rests 

upon  a  “preposterous  construction” 
smoothness  in  language,  the  author  of  the 

[ways  operated  n^g^gure  said  today, 
have  the  right  Senator  La  Follette  declared  his 
lents  d^isions  iggigiative  proposal  “just  couldn’t”  act 
ves  ss^the  su-  restrict  freedom  of  the  press,  de- 
ureau,  he  re-  gpj^g  jj^g  following  assertion  by  the 
National  Association  of  Manufactur- 
I  Formula  grg.  “Under  the  guise  of  restricting  Observer-Dispatch,  signed  on  May  J 

)  efforts  of  ad-  the  activities  of  detective  agencies  or  a  one-year  contract  with  the  Utia 


ited  the  scene, 
versity  and  its  administration  a  “dean 
bill  of  health.” 


ience  as  a  “refinement”  of  the  ba-  Resolution  226,  freedom  of  speech  and  for  the  editorial  employes  of  both 
function  of  supplying  the  buyer  freedom  of  the  press  would  now  be  newspapers.  The  agreement  is  sub- 


For  the  first  four  months  of  1940,  The  STAR- 
Evening  and  Sunday — carried 


Of  All  the  Drug  Store  Advertising 
Done  in  All  Washington  Newspapers 

The  Star  lineage — 145,251. 

Total  three  other  papers — 119,852  lines. 


Because  The  STAR  is  the  No.  1  Newspaper  in  Americas 
No.  1  Market,  with  a  circulation  in  the  Evening  far  in  excess 
of  any  of  its  contemporaries,  and  on  Sunday  morning  by  far 
the  largest  circulation  in  the  local  trading  area. 


With  Sunday  Morning  Edition 
L  WASHINGTON,  D.  C. 


Ctileal* 
J.  t.  L 
TrISust 


The  Pulitzer  Prize 

for  Best  Domestic  Reporting  1939 


S.  Burton  Heath 

staff  writer 
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New  YorkW^rld-Telegram 

A  S  crt  p  p  s  •  H  o<w  ard  N  eves  paper 

BY-OF-AND-FOR  NEW  YORKERS 


watioral  ADvRatMuio  tm 
TWO  HURORO)  THim-t 

Chicago  ostrott  msmpi 

UrMBEHs  or  TOE  tmn'EU  PI 
■"«  ATOtr  BOTIEAO  or  aw 


EDITOR 


P  U  B  L  I  S  HE; 


McKinney  Warns  NEDNA 

_  has  been  purchased  by  Dan  W.  Em- 

S  0  mett,  publisher  of  the  Oxnard  Euenino 
y/yt  wLx  S  £lIIGd  ^/Ix  Press,  from  J.  J.  Krouser  and  his  son 

Wently  B.  Krouser,  publishers  for  the 
last  27  years.  The  first  combined  issue 

Better  Advertising  Must  Increase  U.  S.  appeared  May  6.  James  Felton  editor 

^  of  the  Press,  remained  in  that  posi- 

Consumption,  He  Says  . .  .  Urges  Ad  Bureau 

Study  of  Copy  .  .  .  Dailies  Elect  Dwight  Morris  Tracy,  50, 

BOSTON,  May  14 — "When  this  war  a  special  advertising  sales  representa-  ' 

in  Europe  has  reached  its  end  our  tive  to  devote  all  his  time  to  the  woo-  J>/ieS  1X1 
jation  will  face  problems  of  produc-  ing  of  chain  store  organizations  to  i  a  TVT 

:ion  and  distri-  _  more  consistent  and  substantial  cam-  f'ln.Gn.lirSt,  W.  V-,. 

paig^  in  New  England  papers.  This  i 

special  representative  would  work  in  VV^s  Boston  Traveler  Re¬ 
close  conjunction  with  the  New  Eng-  j  r  tt  n 

land  Newspapers  Advertising  Bureau,  porter  and  former  U.F. 

which  is  concentrating  on  national  ad-  Bureau  Manager 

vertisers.  I 

Ryder  Heads  Committee  Morris  de  Haven  Tracy,  50,  Boston  I 

r  -.t  ■  fxLo  cij  Traveler  special  assignment  reporter  > 

J.  Maxim  Ryder  of  the  Springfield  1935  ^  ^ 

Newspapers  heads  the  committee  to  ^3^  the  New  York  office  of  the  ! 

which  Charles  J.  O  Connor,  Neio  Lon-  p  ^  ^he 

con  (Conn.)  Day  and  Charles  J.  Me-  ,,  ,  tt  1  n-  u  , 

/-i  *  r  II  r>-  /mr  s  u  ij  Moore  County  Hospital,  Pinehurst, 
Carty,  Fall  River  (Mass.)  Herald-  ^  ,  u  *  m  \  tj 

ler  ciuvcinouiB,  News  Were  appointed  today  by  Rudy  ;  ’  ai  men  .  e  was 

are  able  to  re-  William  Dwight  M.  Hennick.  Waterbary  (Conn.)  Re-  r' 

place  lost  world  publican  and  American,  president  of 

markets  with  increased  domestic  con-  NENAE.  Committeemen  who  have  „  car^r  ^  ! 

sumption.”  been  studying  this  project  since  Feb-  (Cal )  Evening  Standard, 

So  predicted  Ray  H.  McKinney  of  ruary  are:  Charles  L.  Nicholson,  New  ^ff^^cting  attention  for  his  coverage 
J.  P.  McKinney  &  Son  at  the  annual  Bedford  (Mass.)  Standard  -  Times  - 

spring  meeting  of  the  New  England  Mercury;  W.  Wendell  Budrow,  Berk-  his  coverage  of  the  wreck  of  the 

Daily  Newspaper  Association  here  shire  Eagle.  passenger  liner  Bear  resulted  in  a 

today.  The  adjourned  meeting  of  the  A  resolution  was  passed  congratu-  to  join  the  United  Press  staff  in 
New  England  Newspaper  Advertising  lating  the  Waterbury  Republican  and  Francisco.  Later  he  bec^e 

Executives  comprised  a  part  of  his  American,  as  well  as  William  J.  Pape,  manager  of  the  UP.  Los  Angeles  bu- ^ 
audience.  publisher,  and  E.  Robert  Stevenson,  reau  and  then  returned  to  San  Fran-  | 

“We  cannot  be  indifferent  to  this  or  editor-in-chief,  on  their  “richly  de-  bureau  manager  from  which  ' 

shift  the  responsibility,”  said  Mr.  Me-  served  recognition  accorded  for  meri-  he  was  transferred  to  New  York  to 
Kinney.  “Improved  processes  of  sell-  torious  and  unselfish  service  to  the  ^®he  charge  of  the  day  news  desk, 
ing  and  distribution  demand  more  ef-  community  as  evidenced  by  the  award  Later  at  Washington  he  organized 
fective  advertising.  It  is  our  task  to  to  the  newspaper  of  the  Pulitzer  Prize  coverage  of  Presidential  and  off-year 
supply  it.  Nations  impoverished  by  for  1940.”  This  resolution  was  read  elections.  I 

war  will  have  state-controlled  foreign  ot  the  joint  meeting  with  the  New  Mr.  Tracy  toured  the  United  States 
trade,  as  well  as  domestic,  during  the  England  Daily  Newspapers  Association  and  Canada  after  the  World  War 
long  period  of  rehabilitation.  There  this  afternoon  in  the  Copley  Plaza  by  with  the  Prince  of  Wales,  now  the 
will  be  trade  and  barter  agreements,  Henry  M.  Healy,  Hoyloke  (Mass.)  Duke  of  Windsor,  and  interviewed 
political  and  economic  coercion.  The  Transcript-Telegram,  secretary-treas-  most  of  the  foreign  celebrities  who 
bid  for  trade  will  be  a  desperate  one,  urer  of  NENAE.  visited  this  country.  He  also  accom-  i 

and.  as  in  every  emergency,  sharp  Ross  Stevens  of  the  Portsmouth  panied  Cardinal  O  Connell  to  Rome 

and  unscrupulous.  (N.  H.)  Daily  Herald  was  elected  a  for  the  coronation  of  Pope  Pius  XII. 

Thp  NFDNA  elPftPd  William  Dwieht  member  of  the  association;  and  Wil-  In  1935  he  retired  from  the  U.P.  to 
of  the  Holyoke  (Mass.)  Transcript  I*®*"  ^  Gallagher  of  DeLisser-Boyd,  write  a  book  which  he  intended  to  | 
their  president  for  the  1940-41  term.  Inc.,  was  elected  an  associate  member,  call  “You  Meet  Such  Interesting 
succeeding  George  B.  Utter  of  the  Everett  W.  Davis,  Stamford  (Conn.)  People,  but  it  failed  to  reach  his 
Westerly  (R.  I )  Sun.  .Advocate  heads  the  nominating  com-  own  requirements  and  he  never  sent 

»  J  ,T  T  J  mittee  which  will  report  at  the  next  it  to  a  publisher.  He  joined  the 

Orvin  G.  Andrews,  New  London  29.  Allen  C.  Inman,  Traveler  shortly  afterwards, 

onn.)  ay,  is  e  new  viw  Fitchburg  (Mass.)  Sentinel:  and  Ger-  He  is  survived  by  his  wife,  two 

miLT  T  Lewiston  (Me.)  Sun-  daughters,  a  son  and  a  brother. 

(Mass.)  Enterpnse  and  Stanley  T.  3^^  ^^her  members  of  this 

Black,  Pawtucket  (R.  I.)  Times  were  _ 

re-el^ted  treasurer  and  secretary,  re-  William  J.  Page,  Haverhill  (Mass.)  HEADS  FLA.  AD  GROUP 
spectively.  Gazette  and  Gardner  E.  Campbell  were  Walter  Lindsay,  local  advertising 


nation  will  face  problems  of  produc¬ 
tion  and  distri-  _ 

bution  besides 
which  the  past 
decade  will  look 
like  a  boom,  un¬ 
less  you  men, 
through  your 
ability  to  sell 
more  and  more 
the  things  of 
farm  and  fac¬ 
tory.  with  the 
assistance  of  bet- 
t  e  r  advertising, 
are  able  to  re-  William  Dwight 
place  lost  world 

markets  with  increased  domestic  con- 
sumntion.” 


ing  of  chain  store  organizations  to 
more  consistent  and  substantial  cam¬ 
paigns  in  New  England  papers.  This 
special  representative  would  work  in 
close  conjunction  with  the  New  Eng¬ 
land  Newspapers  Advertising  Bureau, 
which  is  concentrating  on  national  ad¬ 
vertisers. 

Ryder  Heads  Committee 

J.  Maxim  Ryder  of  the  Springfield 


reau  and  then  returned  to  San  Fran-  j 
cisco  as  bureau  manager,  from  which  ' 
he  was  transferred  to  New  York  to 


re-elected  treasurer  and  secretary,  re¬ 
spectively. 


torious  and  unselfish  service  to  the  i^he  charge  of  the  day  news  desk.  ' 
community  as  evidenced  by  the  award  Later  at  Washington  he  organized 


urer  of  NENAE.  visited  this  country.  He  al.so  accom- 

Ross  Stevens  of  the  Portsmouth  panied  Cardinal  O’Connell  to  Rome 
(N.  H.)  Daily  Herald  was  elected  a  for  the  coronation  of  Pope  Pius  XII. 


HEADS  FLA.  AD  GROUP 

Walter  Lindsay,  local  advertising 


Frank  E.  Phillips  of  Worcester,  appointed  to  serve  on  the  auditing  manager  of  Tampa  Times  who  was 
Mass.,  was  again  elected  manager.  committee  headed  bv  Arthur  T.  Brush,  recently  elected  president  of  the  Flo- 

To  the  board  of  governors  of  the  Manchester  (N.  H.)  Union-Leader,  rida  Daily  Newspaper  Advertising 


NEDNA.  the  following  were  elected: 
George  B.  Utter;  James  M.  Langley, 
Concord  (N.  H.)  Monitor-Patriot; 
Alexander  H.  Rogers,  Lawrence 
(Mass.)  Eagle  Tribune:  H.  Irving 
Jenks,  Greenfield  (Mass.)  Recorder- 


vice-president  of  the  association. 

"NEWSPAPra  WEEK" 

Concurrent  with  the  op>ening  meet¬ 
ing  of  the  Massachusetts  Press  Assn., 


Assn.,  in  the  May  11  issue  was  erron¬ 
eously  called  advertising  manager  of 
the  Times  and  president  of  the  Flo¬ 
rida  Daily  Newspaper  Assn. 


de»cc  (R.  I.)  Jouriial-Bullettn,-  Leroy  ““y  Newspaper  Week  The  Osaka  MaiawH  Osaka.  Japan 

B  Noble  Rutland  (Vt )  Herald- Ron-  launched  throughout  the  state,  recently  issued  the  1940  edition  of 

aid  H.  Ferguson.  Manchester  (Conn.)  "Know  Your  Newspaper  Better”  was  Nippon  Today  and  Tomorrow.  The 
Herald;  and  Julius  Mathews,  Bidde-  general  theme  of  the  seven-day  issue,  magazine  style  which  ran  168 
ford  (Me.)  Journal.  period  during  which  time  the  news-  pages  and  cover  and  contained  eight 

'  papers  throughout  the  state  played  full-page  colored  plates,  was  espe- 

TT_  w,  T I  »t  tt  1  1  hosts  to  thousands.  ciallv  prepared  to  mark  the  2.6()0th 


Herald;  and  Julius  Mathews,  Bidde 
ford  (Me.)  Journal. 


WAR 

MAPS 

IN  FULL 

PAGE 

SIZE 


‘‘•pLITZMAPS”  for  a  “blit; 

-D  krieg”  .  .  .  maps  rustic 
to  you  in  full  page  mat  fon 
to  keep  your  readers  on  to 
of  the  news.  Readers  clip  an 
study  up-to-date  war  map- 
EveryWeek  maps  will  se! 
more  papers  for  you  and.  a 
the  same  time,  reduce  youi 
engraving  and  composilio;j 
expenses.  ■ 

More  than  a  score  havJj 
been  issued  since  the  outtj 
break  of  the  war.  A  map  o  | 
the  new  Western  Front  amf 
the  Upper  Mediterranean 
now  ready.  Others  will  b* 
offered  as  the  war  seen 
shifts.  All  in  one  or  fon 
colors. 


Boston,  May  14  —  New  England  , 

Newspaper  Advertising  Executives,  in  VTCTTPn  Vr^CPlWTTTr 
their  final  spring  meeting  of  the  year  VlOlltiU  I  v^OCiJYlliEi 
in  the  Parker  House  here  today,  fo-  7"^®  California  Press  Association 
cussed  attention  on  the  problem  of  week  visited  Yosemite  National 

developing  more  newspaper  advertis-  Park  on  its  annual  excursion.  Ap¬ 
ing  by  retail  chains  in  this  area.  The  proximately  100  persons  were  in  at- 
committee  studying  this  was  enlarged  tendance, 
by  two  members  at  today’s  meeting  ■ 

after  a  motion  to  crystallize  its  recom-  NEW  SNPA  MEMBER 
mendations  into  action  failed.  Thp  Pino  rtUi-ff  /’AtIt  ^ 


daily  prepared  to  mark  the  2,600th 
anniversary  of  Nippon’s  national 
founding. 

■ 

LARGEST  NEON  SIGN 

The  largest  neon  sign  in  the  state 
of  Oklahoma  was  installed  April  23  on 
the  Tulsa  (Okla.)  World  building. 
The  sign  spells  out  “Tulsa  World”  in 
vertically  arranged  letters  three  feet 


after  a  motion  to  crystallize  its  recom-  NEW  SNPA  MEMBER  vertically  arranged  letters  three  feet 

mendations  into  action  failed.  The  Pine  Bluff  (Ark.)  Commercial,  high.  The  sign  is  57^1.  feet  high  and 

General  idea  of  the  plan  conceived  of  which  E.  W.  Freeman  is  publisher’  ^  feet  wide.  The  globe  itself  is  5  feet 

by  the  special  committee  is  to  appoint  is  a  new  SNPA  member.  ’  across. 


EVBHVWKKK  .M  AG.\ZI.>E, 

1»N)  W.  Third  St., 

Cievrland,  Ohio.  j 

Gentlemen:  Without 
on  our  part,  please  send  w®, 
pies  and  prices  on  your 
page  war  maps. 


City .  State . 


EvervWeei^ 

G  n  z.  ,  I  ^ 
1300  W  3rd  St  CLEVELANU 


Mi] 


Hi 


//ii', 


^'cp,  it's  a  big  job — an  all  day  job — being  a  family  man. 
I  even  go  along  with  the  lady  of  the  house  to  shop  for  the 
groceries.  She  says  I'm  a  big  help  .  .  pointing  out  special 
values,  keeping  her  posted  on  new  foods,  planning  menus! 


Because  the  Los  Angeles  Times  is  fashioned  for  family  reading,  it  is  quite  naturally 
the  preferred  newspaper  with  Southern  California  families.  This  preference  is  not  only 
apparent  in  the  volume  of  Times  circulation  —  largest  morning  circulation  on  the  coast 
—  but  in  its  quality.  More  than  85%  is  delivered  directly  to  homes  by  carrier.  Media 
Records  sums  it  all  up  at  a  glance  —  year-in  and  year-out  The  Times  is  first  in  its  field  — 
in  1939  by  over  three  million  lines. 


LOS  ANGELES  TIMES 

REPRESENTED  BY  WILLIAMS.  LAWRENCE  AND  CRESMER 
NEW  YORK.  CHICAGO.  DETROIT.  SAN  FRANCISCO 


EDITOR  <S  PUBLISHER 
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700  at  Banquet 
Closing  Annual 
Journalism  Week 

Forrest,  McCutcheon 
Among  Speakers  .  .  . 

Tribute  to  Webb  Miller 

Columbia,  Mo.,  May  14 — A  four-day 
“week”  of  more  than  thirty  speeches 
and  discussions  ended  on  a  “world 
situation”  note  here  May  10  when  a 
New  York  war  correspondent  and 
a  major-general  in  the  United  States 
army  addressed  nearly  700  guests  at 
the  annual  Journalism  Week  banquet 
of  the  University  of  Missouri  School 
of  Journalism. 

The  correspondent,  Wilbur  R.  For¬ 
rest  of  the  New  York  Herald  Tribune, 
spoke  on  “The  American  Newspaper 
and  Its  Relation  to  Modern  War¬ 
fare.”  The  army  official  was  Maj.- 
Gen.  Robert  M.  Danford,  chief  of 
artillery,  who  discussed  the  country’s 
changing  military  needs. 

Propoqonda  Techniques  Contrasted 

The  guests  also  heard  Governor 
Lloyd  C.  Stark  of  Missouri,  John  T. 
McCutcheon,  Chicago  Tribune  car¬ 
toonist,  and  George  C.  Dickens,  rep¬ 
resentative  of  the  state  of  New  Mex¬ 
ico,  sponsor  of  the  banquet. 

Contrasting  propaganda  techniques 
of  the  two  sides  in  the  present  Euro¬ 
pean  war,  Forrest  said  information 
from  the  Allies  has  generally  been 
more  reliable  than  that  from  German 
sources. 

An  earlier  highlight  in  Journalism 
Week  activities  came  Thursday  after¬ 
noon,  when  the  school  presented  its 
annual  medals  of  honor  for  “distin¬ 
guished  service  in  journalism.”  Medals 
were  awarded  the  Portland  Oregon¬ 
ian,  represented  by  Palmer  Hoyt, 
publisher;  Lyle  C.  Wilson,  chief  of 
the  Washington,  D.  C.,  bureau  of  the 
United  Press;  and  J.  Kelly  Pool,  edi¬ 
tor,  Jefferson  City  (Mo.)  Capital 
News.  Also  honored,  but  unable  to 
attend  the  presentation,  were  Frank 
H.  King,  chief  of  the  Dallas,  Tex., 
bureau  of  the  Associated  Press,  and 
Fred  and  George  Naeter,  publishers 
of  the  Cape  Girardeau  (Mo.)  South¬ 
east  Missourian. 

Wilson,  speaking  on  the  Thursday 
program,  described  Washington  as  a 
news  cetner  where  correspondents 
have  had  to  fight  suppression  of  gov¬ 
ernment  news. 

Hoyt,  speaking  on  “The  Press  and 
Our  Democracy,”  praised  the  “honest 
news  services”  of  the  American 
press  as  contrasted  to  government- 
dominated  services  in  foreign 
coim  tries. 

Miller  "Great  Reporter" 

Joseph  L.  Jones,  U.P.  foreign  editor, 
speaking  on  the  Thursday  afternoon 
program,  paid  tribute  to  Webb  Miller, 
the  news  of  whose  death  in  Engand 
came  almost  exactly  one  year  after 
he  himself  spoke  in  Columbia  on  a 
Journalism  Week  program. 

“He  was  a  model  as  a  great  inter¬ 
national  reporter,”  Jones  said.  “He 
was  also  a  great  executive — a  world 
city  editor." 

'Hie  tie  between  national  advertis¬ 
ing  and  news  and  editorial  matter 
was  discussed  by  Paul  L.  Gorham, 
general  manager  of  the  Illinois  Daily 
Markets,  Springfield,  Ill. 

Howard  W.  Palmer,  president  of  the 
National  Editorial  Association,  de¬ 
scribed  types  of  reader  surveys  which 
the  newspaper  can  conduct  to  help 
itself  and  its  advertisers. 

The  “woman’s  viewpoint”  was  con¬ 
tributed  by  Miss  Amy  Comstock, 


MARK  GOLDEN  WEDDING 

Mr.  and  Mrs.  Frederick  William  Kelloqg 
(Florence  May  Scripps)  as  they  observed 
their  fiftieth  wedding  anniversary  May  8 
at  Highlawn,  their  Altadena,  Cali.,  home. 
Mrs.  Kellogg  was  the  eldest  daughter  of 
William  A.  Scripps  of  Detroit,  where  the 
marriage  took  place  50  years  ago.  Mr. 
Kellogg  was  an  active  newspaper  pub¬ 
lisher  until  1928,  when  he  retired,  selling 
his  chain  of  Southern  California  dailies  to 
Col.  Ira  C.  Copley.  A  large  group  of 
friends  and  relatives  honored  the  couple 
on  their  golden  wedding  anniversary,  in¬ 
cluding  their  son,  William  Scripps  Kellogg, 
publisher  of  the  Glendale  (Cal.)  News- 
Press. 


associate  editor  of  the  Tulsa  Tri¬ 
bune.. 

Other  speakers  on  the  Thursday 
and  Friday  programs  included:  John 
P.  Harris,  editor,  Hutchinson  (Kan.) 
News;  David  Brown,  special  writer, 
St.  Louis  Globe-Democrat;  James 
Kilgallen,  International  News  Service; 
Frank  Eschen,  radio  station  KSD, 
St.  Louis;  Eric  J.  Smith,  Burroughs 
Corporation,  Los  Angeles;  Brian  Bell, 
chief  of  the  Washington,  D.  C.,  bureau 
of  the  Associated  Press;  H.  J.  Haskell, 
editor,  Kansas  City  Star;  Clint  H. 
Denman,  editor,  Sikeston  (Mo.)  Her¬ 
ald;  Henry  D.  Bradley,  publisher,  St. 
Joseph  (Mo.)  News-Press  and  Ga¬ 
zette;  Arch  T.  Hollenbeck,  publisher. 
West  Plains  (Mo.)  Journal;  Joe  E. 
Deupree,  editor,  Howell  County 
(Mo.)  Gazette;  Mrs.  Gladys  Denny 
Schultz,  staff  member.  Better  Homes 
and  Gardens,  and  Miss  Dorothy 
Kaucher,  San  Jose  State  College,  San 
Jose,  Cal. 

FRANK  H.  De  WEIR 

Frank  H.  De  Weir,  68,  librarian  in 
the  Associated  Press  foreign  depart¬ 
ment  and  typist,  who  in  his  43  years 
with  the  AP  typed  56,000,000  words, 
including  the  first  dash  of  the  sinking 
of  the  Battleship  Maine  in  Havana 
Harbor,  died  May  8  at  his  home  in 
Hollis,  Queens,  New  York.  He  had 
been  on  sick  leave  since  last  Novem¬ 
ber.  He  had  a  prodigious  memory  for 
names,  historical  events  and  geogra¬ 
phy.  He  had  recorded  the  daily  news 
of  19  wars.  His  wife,  four  sons  and 
a  daughter  survive. 

MRS.  lOSEPH  A.  DEAR 

Mrs.  Julia  Allene  Reid  Dear,  67,  wife 
of  Judge  Joseph  Albert  Dear,  lay  judge 
of  the  New  Jersey  Court  of  Errors  and 
Appeal,  highest  tribunal  in  the  state 
and  editor  and  president  of  the  Jer¬ 
sey  City  (N.  J.)  Jersey  Journal,  died 
May  11  at  her  home  in  Ridgewood, 
N.  J.  She  had  been  under  treatment 
for  a  heart  ailment  for  several  years 
and  suffered  a  severe  attack  on  May 
7.  Survivors  include  Joseph  Albert 
Dear,  Jr.,  of  the  Journal  editorial  staff, 
a  daughter,  three  sisters  and  three 
brothers. 


Wage  Act  Terms 
For  Newspapers 
To  Be  Redefined 

Hearings  May  Precede 
Changes  in  Types  oi 
Exempt  Employment 

Washington,  D.  C.,  May  13 — Re¬ 
definition  of  the  terms  “executive,” 
“administrative,”  and  “professional,” 
as  applied  to  employment  in  the  news¬ 
paper  publishing  business  will  be  un¬ 
dertaken  by  the  wage-hour  division 
of  the  U.  S.  Department  of  Labor  late 
in  June  or  early  in  July. 

Col.  Philip  B.  Fleming,  Administra¬ 
tor,  has  decided  not  to  await  formal 
application  by  publishers  or  their  em¬ 
ployes,  explaining  that  these  types  of 
exempt  employment  have  similar 
characteristics  in  most  industries  and 
it  is  therefore  preferable  to  conclude 
hearings  on  the  several  categories  be¬ 
fore  announcing  whether  the  existing 
rulings  will  be  adhered  to  or  amended. 

Testimony  relating  to  the  wholesale 
distributive  trades  was  taken  at  hear¬ 
ings  extending  from  April  10  to  April 
16,  during  which  the  American  News¬ 
paper  Guild  protested  any  change.  In 
the  newspaper  publishing  business, 
application  of  the  definitions  now  used 
results  in  a  situation  similar  to  that 
which  obtained  in  the  days  of  the 
National  Recovery,  insofar  as  “execu¬ 
tive”  and  “administrative”  are  con¬ 
cerned.  To  quality  as  a  “professional” 
employe  under  the  wage-hour  inter¬ 
pretation,  requires  school  of  journal¬ 
ism  background. 

Hearings  will  open  June  3  for  em¬ 
ployers  and  employes  in  the  manu¬ 
facturing  and  extractive  industries, 
and  two  others  will  be  announced 
soon  thereafter:  one  on  banking,  bro¬ 
kerage,  insurance,  financial  and  related 
institutions;  the  other  to  cover  pub¬ 
lication,  communication,  public  utili¬ 
ties,  transportation  and  miscellaneous 
industries. 

ELLIS  WILL  PROBATED 

Under  the  terms  of  the  will  of  Mrs. 
Mary  Ellis,  widow  of  Theodore  T. 
Ellis,  late  owner  of  the  Worcester 
(Mass.)  Telegram  and  Gazette  and 
heavy  stockholder  in  the  Chicago 
Daily  News,  three  Worcester  colleges, 
the  Worcester  Memorial  Hospital  and 
the  Worcester  Art  Museum  will  share 
nearly  $2,000,000.  The  famous  Ellis 
art  collection  valued  at  a  million,  will 
go  to  the  Museum.  Holy  Cross,  Clark 
University  and  Worcester  Polytech¬ 
nic  Institute  will  receive  approxi¬ 
mately  $250,000  apiece  to  set  up  schol¬ 
arship  funds.  Memorial  Hospital  will 
get  $600,000. 


Contempts  By  Publication 

THE  LAW  OF  TRIAL  1 
BY  NEWSPAPERS  J 

By  Harold  W.  Sullivan:  A.  B..  LL.B  .  L.L.M. 

•  With  citation  of  cvpr>'  case  In 
each  FInkilish  bpeaklnie  jurUdic* 
tion. 

•  Indexed  alphabetlcalljr  hf  sub¬ 
ject  and  juriadlctiiHi. 

•  ('uni|>letc  Talkie  of  OMei 

Printed  at  Yale  University  Press 

An  authoritative  technical 
guide  for  editors. 

Limltetl  yMitiun 

Postpaid 

FRANK  T.  DAY,  INC. 

Room  601—729  Boylston  St. 
Boston,  Mass. 


J.  Rowe  Stewart 
Dies  at  63 

J.  Rowe  Stewart,  63,  president  of 
the  Stewart-Jordan  Agency,  Phila¬ 
delphia,  and  former  president  of  the 
Philadelphia  Record  from  1925  to 
1929,  died  May  12  at  his  home  in 
Germantown,  Pa.,  from  a  heart  at¬ 
tack.  He  had  been  ill  since  March  26. 

Widely  known  in  the  advertising 
and  publishing  fields,  Mr.  Stewart 
rose  from  a  $3-a-week  office  boy  to 
president  of  the  Record  and  later 
formed  his  own  advertising  agenej-. 

Started  aa  Office  Boy 

At  15  he  obtained  his  first  job  as 
an  office  boy  on  the  Record  and  re¬ 
mained  there  10  years,  holding  nu¬ 
merous  positions  from  copy  clerk  to 
display  solicitor.  Mr.  Stewart  then 
joined  the  North  American,  where  he 
served  four  years  as  classified  adver¬ 
tising  manager.  Then  he  went  with 
the  New  York  Globe,  where  he 
worked  as  a  solicitor  until  1907.  He 
later  joined  the  Washington  Hercdd. 
where  he  spent  six  years  as  adver¬ 
tising  manager,  but  returned  to  the 
Record,  where  he  was  made  adver¬ 
tising  manager  in  1913  and  business 
manager  in  1929,  when  he  resigned  to 
form  the  Stewart-Jordan  Company. 
In  1921,  he  was  elected  president  of 
the  Associated  Advertising  Clubs  of 
the  World,  now  the  International 
Advertising  Association.  France  hon¬ 
ored  him  with  the  decoration  of  the 
Order  of  Social  and  Civic  Merit. 

In  1917,  1918,  and  in  1925,  he  was 
president  of  the  Poor  Richard  Club. 
During  the  World  War,  he  directed 
publicity  and  advertising  for  the  Lib¬ 
erty  Loans. 

Surviving  are  his  wife  and  two  sons. 


.  ,  .  Bui  among  New  York's  bur- 
ing  families  it's  The  Sun  that, 
for  copy,  carries  greatest 
weight  in  the  home  each  erening! 


SOUTHERN  readers  need 
all  news  that  affects 
cattle^  cotton,  fruit,  lum¬ 
ber,  oil,  rice,  steel,  sugar , 
textiles,  tobacco,  vege¬ 
tables.  .  .  . 

SCIENCE  affects  these 
products  constantly;  and 
the  best  news  of  science 
conies  from 

SCIENCE  SERVICE 

Washington  D*  f** 
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O  ongratulation. 


The  New  York  Times 


on  again  winning 


The  Ayer  Award 


WOOD  equipment  in  The  New  York  Times  plant  includes  52  Press 
Units,  16  Folders,  52  Autopasters.  8  Automatic  Autoplates  with 
Vacuum  Equipment,  and  8  Heavy-Duty  and  Standard  Autoshavers. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NhAV  JERSEY  •  NEW  YORK  OFFICE,  5ot  FIFTH  AVE. 
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Seeking  Results, 
Accounts  Return 
To  Newspapers 

Find  Direct  Mail  Fails 
To  Bring  Sales,  11  Firms 
Turn  to  Papers 

Because  newspapers  have  shown 
their  flexibility  in  keeping  pace  with 
world-shaking  events  transpiring  to¬ 
day  and  therefore  prove  to  be  the  best 
medium  for  reaching  the  public  with 
an  advertising  message,  11  inactive  ac¬ 
counts,  some  of  them  not  having  ad¬ 
vertised  since  1932,  are  returning  to 
newspaper  advertising,  Arnold  R. 
Deutsch,  of  Deutsch  &  Shea  Adver¬ 
tising  Agency,  Inc.,  told  Editor  &  Pub¬ 
lisher  this  week. 

Although  declining  to  identify  the 
accounts  by  name,  Mr.  Deutsch  said 
they  encompassed  the  fields  of  pho¬ 
tography,  real  estate,  banking  and 
jewelry. 

Advertising  from  these  sources  cur¬ 
rently  is  appearing  in  newspapers, 
both  as  local  and  national  linage,  Mr. 
Deutsch  said. 

Expanded  Facilities 

Because  of  the  “brisk  business” 
brought  about  by  revival  of  these  ac¬ 
counts,  the  agency  has  taken  three 
times  the  space  formerly  occupied  in 
the  Times  Building.  New  York,  and 
has  set  up  an  enlarged  sales  promo¬ 
tion  department  under  the  direction  of 
J.  David  Cowen.  Mr.  Deutsch  an¬ 
nounced. 

Many  of  these  advertisers  formerly 
depended  on  direct  mail,  found  sales 
results  were  lacking  and  experi¬ 
mented  with  newspapers,  he  con¬ 
tinued. 

“Returning  to  newspapers  around 
the  first  of  the  year  they  are  report¬ 
ing  increased  orders  and  greater  gross 
sales  as  a  result  of  newspaper  adver¬ 
tising  for  the  first  four  months  of 
1940,”  he  added. 

‘‘These  accounts  have  a  job  to  do 
quickly  and  they’ve  turned  to  news¬ 
papers  because  newspapers  are  prov¬ 
ing  now  that  they  can  do  it  for  them,” 
he  said,  adding,  “newspaper  advertis¬ 
ing  by  small  national  advertisers  is 
again  on  the  uptrend.” 

■ 

Peach  Co-op  Drive 
In  South  Carolina 

Spartanburg,  S.  C.,  May  15 — Grow¬ 
ers  comprising  the  South  Carolina 
Peach  Cooperative,  voted  here  today 
to  continue  a  national  advertising 
campaign  launched  last  season  by 
Carolinas  and  Georgia  producers. 
Sturgess  Dorrance,  president  of 
Brooks,  French,  Smith  and  Dorrance, 
New  York,  who  will  handle  the  ac¬ 
count  again  this  year,  attended  the 
growers’  annual  session  and  outlined 
the  campaign.  An  advertising  budget 
of  $8,000  was  set  up  with  $3,450  for 
South  Carolina,  $1,100  for  North  Car¬ 
olina  and  $3,450  for  Georgia.  The 
money  will  be  raised  by  a  one  cent 
per  bushel  assessment  to  be  paid  by 
growers.  Newspaper  space  will  figure 
conspicuously  in  the  campaign,  it  was 
stated. 

GOLF  TOURNAMENT 

The  36th  annual  tournament  of  the 
Summer  Advertising  Golf  Associa¬ 
tion  will  be  held  at  the  Spring  Lake 
(N.  J.)  Golf  and  Country  Club,  June 
27  to  30.  The  Hotel  Monmouth  at 
Spring  Lake  has  been  designated  as 
official  headquarters  for  the  competi¬ 
tion. 


Among  Advertising 
Folk 

continued  from  page  12 


production,  Al  Sperisen,  Lord  & 
Thomas;  fiscal  control,  Walter  Burke 
of  McCann-Erickson,  Inc.  Directors 
are  William  Day  of  Leon  Livingston 
Advertising  Agency  and  Messrs. 
Gerth,  Farlow,  Duerr  and  Long. 

Merle  W.  Manly,  of  Botsford,  Con¬ 
stantine  &  Gardner,  has  been  named 
new  chairman  of  the  Oregon  Chapter 
of  the  American  Association  of  Ad¬ 
vertising  Agencies,  with  Vernon 
Churchill  of  McCann-Erickson,  Inc., 
vice-chairman,  and  Harold  Stone  of 
the  Pacific  National  Agency  secretary 
and  treasurer.  Other  members  of  the 
board  of  governors  are  W.  S.  Kirkpat¬ 
rick  of  the  Kirkpatrick  Advertising 
Service  and  Show  alter  Lynch  of  Mac 
Wilkins  &  Cole,  Inc. 

Al  C.  Joy,  advertising  director.  Pa¬ 
cific  Gas  and  Electric  Co.,  is  newly- 
elected  president  of  the  San  Francisco 
Advertising  Club.  Other  officers  in¬ 
clude  L.  E.  Townsend,  advertising 
manager.  Bank  of  America,  treasurer; 
and  Mrs.  Gertrude  Scott,  advertising 
manager,  Livingston  Brothers,  Louis 
Boone,  advertising  manager.  Son 
Francisco  Examiner,  and  Stanley  G. 
SwANBERc,  vice  -  president,  Botsford. 
Constantine  &  Gardner,  directors. 

Charles  Root  Cavalli  has  resigned 
as  vice-president  of  Gussow,  Kahn  & 
Co.,  to  become  an  associate  of  the 
Wesley  Associates,  New  York,  effec¬ 
tive  May  13.  Prior  to  joining  Gussow, 
Kahn  in  1935,  Mr.  Cavalli  had  been 
with  Vogue  for  many  years. 

Kenneth  M.  Goode,  author  and  ad¬ 
vertising  consultant,  will  be  the  fea¬ 
tured  speaker  at  the  annual  conven¬ 
tion  of  the  Fourth  District,  Advertising 
Federation  of  America,  at  the  Suwan¬ 
nee  Hotel,  St.  Petersburg,  Fla.,  May  18 
and  19. 

Graydon  Walker  has  joined  the  staff 
of  Lord  &  Thomas  as  a  copywriter  on 
the  Radio  Corporation  of  America  ac¬ 
count.  He  entered  advertising  with 
the  J.  Stirling  Getchell  agency,  and 
went  to  Lord  &  Thomas  from  McCann 
Erickson,  Inc. 

Edward  C.  Hoeflich,  who  for  the 
last  15  years  has  been  conducting  his 
own  advertising  agency  in  Camden, 
N.  J.,  has  joined  the  Julian  G.  Pollock 
Co.,  Philadelphia,  as  account  ex¬ 
ecutive. 

Gilbert  Ralston  has  been  named 
network  program  manager;  Hal 
James,  local  program  manager,  and 
Storrs  Haynes  has  been  added  to  the 
program  staff  of  the  radio  department 
at  Compton  Advertising,  Inc.,  New 
York. 

Walter  Stocklin,  formerly  with 
J.  Walter  Thompson,  Chicago,  and  for 
five  years  director  of  the  art  depart¬ 
ment  of  Benton  &  Bowles,  New  York, 
has  been  named  art  director  of  John 
Orr  Young,  Inc. 

Marcus  Glaser,  formerly  with  the 
American  Weekly  in  New  York,  has 
joined  the  New  York  offices  of  Bris- 
acher,  Davis  and  Staff. 

PERFUMED  ADS  IN  L.  A. 

The  Los  Angeles  Times  ran  two 
perfumed  ads  last  week  on  consecu¬ 
tive  days,  with  complete  change  of 
scent  over  night.  First  of  the  two  w'as 
for  the  Broadway-Hollywood,  scented 
with  Prince  Matchabelli’s  new  Pot¬ 
pourri  perfume,  on  May  7.  On  May  8 
the  newspaper  ran  a  carnation-scented 
ad  for  the  Biltmore  Florists,  which 
firm  sponsored  the  first  perfumed  ad 
to  run  in  the  Times,  in  March. 


PA.  SALES  INVALID 

Holding  that  the  phase  of  Pennsyl¬ 
vania  Fair  Sales  Act  worded  “adver¬ 
tising,  offering  for  sale  or  sale  of  any 
merchandise  at  less  than  cost  by  the 
retailer  or  wholesaler  is  prohibited” 
was  contrary  to  the  State  and  Federal 
constitution,  the  Pennsylvania  State 
Supreme  Court  on  May  13  held  the 
Pennsylvania  Fair  Sales  Act  uncon¬ 
stitutional.  The  case  originated  in 
McKeesport  where  a  merchant  was 
prosecuted  bv  the  Better  Business 
Bureau  of  Pittsburgh  for  selling  mer¬ 
chandise  below  cost.  Both  the  Alle¬ 
gheny  County  Quarter  Sessions  Court 
and  the  Superior  Court  sustained  a 
move  to  quash  the  indictment  against 
the  merchant,  Ben  F.  Zasloff.  The 
state  took  the  case  to  the  highest  court 
with  the  result  that  the  law  was  held 
null  and  void. 

■ 

COURT  BANS  AD  CURBS 

A  decision  affecting  the  right  of 
appointive  boards  to  control  adver¬ 
tising  was  recently  handed  down  by 
Judge  James  D.  Crawford,  of  the 
Oregon  Circuit  Court.  The  decision 
held  that  the  Oregon  State  Board  of 
Dental  Examiners  has  no  right  to  as¬ 
sume  legislative  authority  in  promul¬ 
gating  advertising  regulations  and 
also  made  permanent  a  temporary  in¬ 
junction  granted  against  the  board  on 
the  petition  of  Dr.  Harry  Semler,  a 
Portland  dentist. 

ANNOUNCES  WINNERS 

Winners  in  the  second  annual  school 
newspaper  exhibit  sponsored  by  the 
Los  Angeles  Times  were  announced 
last  week.  Cups  will  be  awarded  in 
four  divisions.  There  were  125  en¬ 
tries.  Judges  were  John  B.  Long,  gen¬ 
eral  manager,  California  Newspaper 
Publishers’  Association,  Neil  R.  Mur¬ 
ray,  publisher,  El  Monte  Herald,  and 
Marc  N.  Goodnow,  U.S.C.  School  of 
Journalism. 

■ 

CABOT  HEADS  N.E.  4-A 

Harold  Cabot  head  of  Harold  Cabot 
&  Co.,  Boston  agency,  has  been  elected 
chairman  of  the  New  England  Divi¬ 
sion,  American  Association  of  Adver¬ 
tising  Agencies  for  a  one-year  term 
by  the  board  of  governors.  Other 
member-i  of  the  board,  named  re¬ 
cently,  are  Ernest  Alley,  James  T. 
Chirurg,  Mason  L.  Ham  and  Richard 
Humphrey. 

■ 

TO  USE  667  PAPERS 

An  advertising  campaign  using  667 
newspapers  the  balance  of  the  year 
in  addition  to  11  national  and  farm 
magazines  will  shortly  be  launched  by 
Dr.  D.  Jayne  &  Son,  Inc.,  Philadelphia, 
for  Jayne’s  Vermilfuge,  a  remedy  for 
intestinal  worms. 

SCOTT 

“Extra  -  Hi  -  Speed” 
COLOR  PRESSES 

Unit  Style  or 
Superimposed 

Fastest  Color  Presses 
in  the  World 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


BEER  ADS  IN  MIDWEST 

Emphasizing  package  sales,  which 
account  for  a  large  part  of  the  Peter 
Fox  Brewing  Company’s  volume,  the 
Chicago  concern  this  week  launched 
a  newspaper  advertising  campaign  in 
50  midwest  dailies.  Large  space  will 
be  «sed,  including  full  color  pages  in 
the  Chicago  territory.  Schwimmer  & 
Scott,  Chicago  agency,  handles  the  ac¬ 
count. 

TO  INTRODUCE  WASHER 

Newspapers  and  national  magazines 
will  be  used  to  introduce  the  new 
automatic  washer,  manufactured  by 
the  Blackstone  Co.  Copy  in  four  or 
five  national  magazines  will  break 
first,  with  newspapers  to  be  used  in 
each  city  as  distribution  expands. 
Landsheft  &  Warman,  Inc.,  Buffalo,  is 
the  agency. 

AD  CLUB  GOLF  MATCH 

The  Advertising  Club  of  New  York 
is  holding  four  golf  tournaments  this 
season.  The  first  was  held  May  14  at 
Oakland  Golf  Club,  Bayside.  The 
others  are  scheduled  for  June  11  at 
Bonnie  Brair,  Larchmont;  July  16  at 
Knollwood,  White  Plains  and  August 
22  at  North  Hills.  Douglaston. 

■ 

NEW  PRODUCT 

White  Laboratories,  Inc.,  Newark, 
N.  J.,  will  use  newspapers  of  Hartford 
and  Providence  to  introduce  Chooz, 
relief  for  indigestion,  in  chewing  gum 
form.  William  Esty  &  Co.,  New  York, 
is  the  agency. 

■ 

TO  USE  192  PAPERS 

Shulton,  Inc.,  New  York,  will  use 
192  papers  and  five  magazines  in  a 
campaign  for  Early  American  Old 
Spice  toiletries  for  Father’s  Day,  June 
16.  Wesley  Associates,  New  York,  is 
the  agency. 

■ 

INDUSTRIAL  AD  MEET 

The  18th  national  conference  and 
exposition  of  the  National  Industrial 
Advertisers  Assn.,  will  be  held  Sept. 
18-20  in  the  Hotel  Staffer,  Detroit. 

Employment 

Problems— 

of  busy  executives  are  re¬ 
duced  to  a  minimum  when 
they  ask  assistance  from 
The  Personnel  Bureau. 

Complete  records  on  hun¬ 
dreds  of  experienced  men 
qualified  for  newspaper, 
magazine,  public  relations, 
publicity,  and  press  associa¬ 
tion  work  are  on  file.  Each 
registrant  has  been  thor¬ 
oughly  investigated. 

From  these  complete  rec¬ 
ords  Hie  Personnel  Bureau 
recommends  only  men  who 
are  qualified  for  the  job, 
saving  an  employer  hours 
spent  in  interviewing  and 
investigating. 

For  prompt  service,  write 
or  wire — 

THE  PEBSONNEL 
BUBEAD 

of  Sigma  Bella  Chi 

Jamct  C.  Kipar,  Diractor 

35  E.  Wacker  Drive,  Chicago,  III* 

j4  vation-u*{de  non-profit  service 

ported  by  Sigma  Delta  Chi,  Professional 

Journaiistie  Fraternity, 
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¥^*  •/\I**.X1  D*!.*  Let  MORRILL  —  news-ink  leader  for 

G  Important  Points  in  Quality  News  ~1  rintin^  lOO  years  —  show  you  the  newest 

^  developments  in  finer  news  inks.  Get 

-Protect  Them  with  MORRILL  INK  SERVICE  wntr 

reproduction  is  bringing  to  so  many 

1-SoHds  with  punch,  brilliant  and  6-Surprinled  type  cameo-sharp  on  Ask  for  details  —  there's 

clear  ...  R»  halftone  background  ...  obligation. 


2—  Big-type  headlines  clean-edged 
with  high  density  .  .  . 

3 - Tiny  text  with  every  e-loop  open . . . 

'1— Massive  halftones  fine -detailed  as 
an  etching  . . . 

5 -Portrait  cuts  sparkling  vdth  vivid 
contrast . .  . 


Quality  news-printing  to  modern 
,  standards  can’t  be  left  to  chance. 
It  must  be  engineered  .  .  .  from  the  ink 
chemist’s  laboratory  to  your  ink  foun¬ 
tains  and  onto  your  pages  The  right 
ink  and  service  play  a  most  important 
part  in  printing  excellence,  as  many 
publishers  realize. 


GREETINGS  TO  THE  S.N.P.  A. 

MORRILL  salutes  the  Southern  pub¬ 
lishers  whose  initiative  and  enterprise 
have  been  so  impressive  in  the  ad¬ 
vancement  of  Southern  commercial 
expansion. 


JnkaSu 

THE  WORLD'S  LARGEST  ^ MAKER 

MORRILL 


Write  or  wire  for  the  MORRILL  SERVICE  MAN 

GEO.  H.  MORRILL  CO. 

division 
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100  SIXTH  AVENUE  •  NEW  YORX.  N.  Y. 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  waak  an  advart!t!ng  claitification  wHI  be  analyzad  in 
that#  columns.  Sinca  practically  alt  advartising  finally  cantars 
•n  a  ratail  outlat,  thasa  studias  should  ba  of  aqual  intarast 
to  national  as  wall  as  local  advartisars. 

By  FRANK  E.  FEHLMAN 
No.  169.  A  1,700-Mile  Trade  Trip 


didn’t  know  any  better  than  to  run 
small  ads  3,  4,  5  and  6  times  a  week. 

Some  of  us  suffer  from  an  inferior¬ 
ity  complex  when  other,  well-sold  ad¬ 
vertising  media  meet  vis  head-on.  It 
is  our  belief,  based  on  considerable 
study,  that  the  only  way  to  get  real 
value  from  any  advertising,  is  to  buy 
a  medium  and  stick  with  it,  week  in 
and  week  out.  It  is  also  our  belief, 
that  the  least  expensive  medium  in 
which  to  carry  out  such  a  program,  is 
a  good  newspaper. 

We  saw  and  learned  a  lot  of  new 


LAST  MONTH,  our  work  took  us  on 

a  1700-mile  trade  trip  through  4 
states,  during  which  time  we  had  the 
pleasure  of  holding  informal  meetings 
with  the  following  executives  and 
their  local,  national  and,  in  some  in¬ 
stances,  classified  staffs:  Fred  B. 
Wachs,  general  manager,  Lexington 
(Ky.)  Herald  Leader;  A.  G.  Hollan¬ 
der,  advertising  director,  Evansville 
(Ind.)  Press  Courier;  Roger  M.  Rey¬ 
nolds,  advertising  manager,  Indiana¬ 
polis  News;  George  M.  Clendenin, 
general  manager,  and  W.  H.  Henkes, 
advertising  director,  Illinois  State  Reg¬ 
ister,  (Springfield);  F.  E.  Bennet,  ad¬ 
vertising  director  Fort  Wayne  (Ind.) 
News-Sentinel;  Harvey  R.  Young,  ad¬ 
vertising  director,  Columbus  Dispatch. 

In  Lexington,  we  saw  a  mammoth 
book  of  editorial  material  that  had 
been  prepared  by  the  editors  and  re¬ 
porters  and  photographers.  What  a 
tribute  to  the  courage  and  intelli¬ 
gence  of  all  the  people  associated  with 
the  Herald  Leader.  What  a  selling 
document!  We  believe  we  could  sell 
any  national  advertiser  in  the  United 
States  the  power  of  this  paper  to  move 
goods  and  services,  by  simply  leading 
him  through  this  remarkable  book. 

In  Evansville,  Mr.  Hollander  held  a 
5  o’clock  staff  meeting.  Mr.  Balz  gave 
us  one  of  his  Evansville  market  books. 
Every  major,  outlying  market  is  listed 
with  the  minutes  required  to  drive 
from  these  markets  to  Main  Street, 
Evansville.  Time  was  figured  at  40 
miles  an  hour. 

(\ote: — If  you  are  Retting  up  a  market 
book,  be  sure  to  include  in  it  a  list  of  smaller 
markets  in  your  trading  territory  with  a  time 
schedule,  showing  the  number  of  minutes  each 
market  is  from  your  Main  Street.  Figure 
the  time  at  40  miles  an  hour.  It  certainly 
gives  the  national  or  local  advertiser  a  much 
better  picture  of  the  “nearness”  of  secondary 
markets.) 

At  Indianapolis,  we  had  the  good 
fortune  to  meet  with  the  entire  local, 
national,  and  classified  stciffs  of  the 
Indianapolis  News.  We  learned  more 
about  the  trim  little  market  data  book 
that  this  paper  compiles  each  year 
called  the  Indianapolis  Radius.  We 
also  found  ourselves  pondering  again 
the  relative  sales  positions  of  two  prod¬ 
ucts,  produced  by  the  same  company. 
One  product  has  over  70%  of  the 
market.  The  other  28%.  Why?  Pos¬ 
sibly  advertising  has  had  something 
to  do  with  these  percentages. 

At  Springfield,  where  as  a  cub  sales¬ 
man  we  sold  pianos  for  4  years,  we 
W'ere  the  guests  of  Mr.  Clendenin  and 
Mr.  Henkes.  Like  all  country  boys, 
our  client  and  his  staff  and  the  writer 
were  pleased,  and  a  little  flattered,  to 
find  in  the  last  edition  of  the  State 
Register  our  pictures.  And  a  group 
picture  of  about  60  dealers  who  had 
gathered  at  the  Abraham  Lincoln  Ho¬ 
tel  to  hear  “How  to  Sell  More  Fur¬ 
naces.” 

Competition  in  most  lines  of  busi¬ 
ness  is  a  good  thing  but  we  sometimes 
wonder,  if  the  very  low,  local  and  na¬ 
tional  advertising  rates  found  in  some 
markets  are  not  harmful  to  the  pub¬ 
lisher  as  well  as  the  advertiser.  To 
us,  rates  in  Springfield  seem  to  be  too 
low. 

We  haven’t  seen  many  copies  of  the 
Register  in  recent  years.  Therefore, 
we  were  pleasantly  surprised  at  the 
physical  appearance  of  their  Sunday 


issue  and  the  Monday  paper.  Few 
papers  anywhere  can  boast  of  a  finer 
looking  sheet  than  the  Register  of  to¬ 
day. 

(Note: — Our  last  impression  of  the  Regis¬ 
ter,  registered  in  1912!) 

At  Fort  Wayne,  we  called  on  our  old 
friend,  Mr.  Bennett.  As  we  approached 
the  plant,  which  we  saw  for  the  first 
time,  we  thought  the  taxi  man  had 
mistaken  our  directions.  “No,  this  is 
it,”  he  said. 

A  stranger  might  think  the  News- 
Sentinel  plant  a  library,  an  art  school 
or  an  early  American  government 
building.  Inside  it  is  just  as  “slick” 
as  it  is  outside.  Buildings  affect  us. 
In  most  instances  they  give  one  a 
pretty  good  idea  of  the  personalities 
that  created  them. 

Columbus,  O.,  our  next  stop.  Those 
who  have  known  the  Dispatch  people 
for  a  period  of  years  can  recall,  as  we 
do,  the  fine,  generous,  helpful  attitude 
of  my  host,  Mr.  Fowler,  when  he  was 
associated  with  the  Dispatch  as  their 
business  manager. 

Harvey  Young,  back  from  Florida, 
brown  as  a  Mexican,  stopped  the 
wheels  when  we  called,  did  a  half- 
dozen  things  we  asked — came  to  our 
Dealers  Show — and  then  invited  us  to 
the  Ad  Club  Meeting,  which  was  hav¬ 
ing  its  weekly  noon-day  session  on  the 
floor  below.  One  of  our  friends  is  now 
using  “Harvey’s  paper”  three  times 
a  week — month  in  and  month  out. 

Discussing  this  campaign  brought  to 
light  a  set  of  figures  that  look  very 
much  like  those  compiled  by  the  Ok¬ 
lahoma  City  Oklahoman.  (Figures  be¬ 
low  from  a  metropolitan  daily.) 

X.\TIOX.\L  ADVERTI.SIXG  ACCOUXTS 
—YEAR  1938 

Xuml)fr  of  Accounts  Using: 

1  to  7  insertions  .  327  or  46.4% 

7  to  14  “  13S  19.1% 

!•»  to  26  '■  104  15.0% 

26  to  52  ••  107  15.1% 

Over  52  “  31  4,4% 

100.0% 


XATIOX.M,  .\DVERTISIXG  ACCOUXTS 
—YEAR  1938 


Aiialy>is  of  the  I.inaRe 

Used  by 

.Accounts : 

I  to  500  lines . . 

.  265 

or  36.0% 

500  to  1.000  lines . 

.  105 

14.0% 

1  000  to  2.500  lines . 

.  159 

22.0% 

2.500  to  5.000  lines . 

....  100 

14.0% 

5.000  to  10,000  lines . 

.  58 

8.0% 

10.000  to  25,000  lines _ 

.  38 

25.000  to  50.000  lines.  .  . 

.  2 

.3% 

50.000  and  over . . 

.  3 

.3% 

99.6% 

Can  a  Few  Ads  Sell? 

LAST  year  thousands  of  advertisers, 

collectively,  spent  millions  of  dol¬ 
lars  for  “a  few  ads  each”  in  our  daily 
papers.  Until  someone  or  some  group 
or  some  association  or  some  indepen¬ 
dent  fact-finding  body  makes  an  un¬ 
biased  study  of  this  “cock-eyed  meth¬ 
od”  of  using  daily  papers,  all  of  us 
are  going  to  continue  to  flounder 
around  in  our  selling.  Every  news¬ 
paper  in  the  United  States,  from  top 
to  bottom,  owes  its  early  advertisers  a 
perpetual  vote  of  thanks— for  it  was 
these  pioneers  of  50  to  75  years  ago 
that  bought  space  on  a  TJ.  basis,  year 
in  and  year  out! 

Every  newspaper  in  the  United 
States,  over  40  years  of  age,  made  its 
first  dollar  from  local  advertisers  who 


things  on  our  1700-mile  trip.  From 
time  to  time,  the  best  of  the  things 
we  learned  will  trickle  through  this 
column. 

■ 

Wisconsin  Press 
Elects  Daniels 

Milwaukee,  Wis.,  May  13 — T.  R. 
Daniels,  Middleton  (Wis.)  Times,  was 
elected  president  of  the  Wisconsin 
Press  Association  at  its  87th  annual 
convention  in  Milwaukee,  May  9-11. 

Approximately  200  executives  of 
Wisconsin  weekly  newspapers  at¬ 
tended.  The  program  included  a  ban¬ 
quet  given  by  the  Milwaukee  Journal 
on  Friday  evening  and  observance  of 
500  Years  of  Printing  Progress  at  the 
banquet  sponsored  in  Milwaukee  by 
the  Milwaukee  Press  Club  and  other 
organizations. 

Clarification  of  Wisconsin  statutes 
governing  newspapers  was  urged  by 
August  F.  Ender,  publisher  of  the 
Durand  Courier-Wedge.  “The  stat¬ 
utes  have  been  piling  up  through  the 
years  and  are  in  a  muddle,”  he  said. 
“Definitions  are  most  sorely  needed.” 

Sigma  Delta  Chi  awards  announced 
at  the  banquet  went  to: 

Best  front  page — Oconomotvoc  F.iitcrprisc : 
liest  editorial — Shorrwood  Herald;  best  .si>ecial 
edition — Ocononiowoc  Enterprise;  best  news¬ 
paper  promotion  -  Clark  County  Press,  Xeills- 
ville;  best  newspai>er  improvement — Lake  Mills 
Leader;  community  service  projects  —  Clark 
County  Press,  first;  Lakeland  Times,  second; 
Crawford  County  Press,  third. 

■ 

PA.  PRESS  CONFERENCE 

Mark  Sullivan,  veteran  news  com¬ 
mentator,  will  be  honored  "for  long 
and  distinguished  service”  at  the  Penn¬ 
sylvania  Press  Conference  to  be  held 
at  Pennsylvania  State  College,  State 
College,  Pa.,  May  24  and  25.  The  con¬ 
ference  will  be  jointly  sponsored  by 
the  Department  of  Journalism  of  the 
college  and  the  Pennsylvania  Newspa¬ 
per  Publishers’  Association.  It  will 
serve  as  the  PNPA’s  spring  editorial 
conference.  Other  conference  head¬ 
liners  will  be  Raymond  Clapper, 
Scripps -Howard’s  Washington  col¬ 
umnist;  William  W.  Chaplin,  Interna¬ 
tional  News  Service’s  foreign  corres¬ 
pondent;  and  Miles  Vaughn,  United 
Press’s  night  news  manager. 

Radiant 

Heavy 

Newest  member  of  the  Ludlow 
Radiant  family— Radiant  Heavy 
demands  attention.  Here  is  a 
strong,  simply  designed  face 
that  will  serve  equally  well  for 
aggressive  style-copy  or  for 
heavy-duty  selling  demands. 

LUDLOW 

Typograph  Co. 

2032  Clybourn  Ave.,  Chicago 


Cleveland  Guild 
Honors  6  Newsmen 

Frank  C.  Stewart,  church  editor  of 
the  Cleveland  Press,  headed  a  list  of 
six  local  newspapermen  who  were 
honored  May  13  by  the  Cleveland 
Newspaper  Guild  for  outstanding  work 
during  the  past  year.  The  awards 
were  made  at  a  luncheon  in  the  Hotel 
Hollenden.  Similar  awards  will  be 
made  annually. 

Mr.  Stewart’s  award,  for  “out¬ 
standing  newspaper  work  of  the  year,” 
was  principally  for  a  sustained  weekly 
feature,  “A  Stranger  Goes  to  Church,” 
and  for  development  of  church  news 
to  a  high  plane.  He  told  about  his 
work  on  the  “religious  beat”  in  an 
article  in  Editor  &  Publisher  Sept.  2, 
1939,  page  18. 

Other  principal  awards: 

For  outst.vndiiig  news  reporting  ami  writ¬ 
ing:  Jack  Kennon  of  tbe  Cleveland  Seses.  lor 
a  Republican  inauguration  story  from  Colum¬ 
bus,  an  example  of  colorful  treatment  of  a 
major  news  event. 

Public  service:  Walter  Leckrone  of  the 
Press,  for  a  series  of  articles  on  the  high 
cost  of  huililing  in  Cleveland,  and  the  ellects 
on  employment;  Feature  writing;  J.  C.  Dasch- 
bach  of  the  Plain  Dealer,  for  humorous  and 
appropriate  reporting  of  a  matrimonial  agency 
hoax;  Headline  writing:  To  the  copy  desk  ol 
the  Cleveland  Xews  for  all-around  giKsl  work¬ 
manship.  Glen  F.  Warner,  slot  man.  received 
the  award;  Sports  writing:  Gordon  Colddedick 
of  the  Plain  Dealer  for  his  daily  reporting 
of  the  1939  baseball  season:  Photography: 
Fred  Bottomer  of  the  Press  for  a  widely- 
reprinted  photograph  of  violence  in  the  Fisher 
Btsly  strike,  July  31,  1939,  an  “outstanding 
example  of  courageous  reporting  with  a  cam 
era.” 

Members  of  the  awards  committee 
were  Willis  Thornton  of  Newspaper 
Enterprise  Association,  Ben  Wickham 
of  the  News,  Ted  Robinson  of  the  Plain 
Dealer,  Clarence  Judd  of  the  Press, 
and  Ray  Blosser  of  the  Associated 
Press. 

AN  ADVERTISING  AGENQ 

That  Knows  How 

TO  USE  NEWSPAPERSI 

#  In  our  files  ore  more  than  30,000 
seporole  newspaper  advertise¬ 
ments,  written  the  post  4  years 
by  Frank  E.  Fehiman  who  directs 
our  research  and  copy  depart¬ 
ments.  They  have  been  used  by 
over  1,000  retail  stores  in  30  towns 
and  cities  in  the  United  States 
and  Canada.  These  tested  adver¬ 
tisements  are  available  to  our 
clients.  Our  presentation,  “How 
to  Get  a  Greater  Return  from 
Advertising  Expenditures,"  will 
be  mode  on  request. 

J.  M.  NICKERSON  Inc. 

Advertising 

110  East  4and  StrMt,  Itow  York  CHv 

DUPLEX 

PRESSES 

SEMI-CYLINDRICAL 

UNITUBULAR 

TUBULAR 

HIGH  SPEEdIxAT  BED 
FLAT  BED 

STEREO  MACHINERY 

DUPLEX  PRINTING 
PRESS  COMPANY 
BATTLE  CREEK  MICH. 
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The 
About  A 
Sha  II  Id 


OuIt  Thin^  §lensa  tional 
n\  Advertising  Campaign 
Be  SI  CCESS! 


After  the  fireworks  go  off,  what  have 
you  got  left?  A  few  puffs  of  smoke, 
and  a  smell  of  burning  powder. 

It^s  not  the  tinsel  and  the  trimmings 
on  the  Christmas  tree — it’s  what's  in 
Mamma's  stoeking. 

It's  not  swing  bands,  sex  or  “stars," 
lotteries,  four  -  eolor  photography, 
bleed  borders,  blarney-stone  hraeelets, 
pink  balloons  or  skywriting.  “Sensa¬ 
tional"  all  by  its  lonesome  does  not 
spell  s-u-c-c-e-8-8. 

“Sensational"  should  he  a  restdt — 
not  a  method.  And  the  only  thing 
sensational  about  any  advertising  cam¬ 
paign  should  be  SUCCESS.  A  word 
which  is  synonymous  with  “Net." 
“Net"  is  what  you  have  left  after  you 
deduct  all  costs  from  “Gross."  Re¬ 
member? 

If  you  happen  to  have  a  short  cut  to 


success,  bless  you,  hrother.  But  if 
you're  just  one  of  us  boys,  burrowing 
in  for  business,  we  can  give  you  some 
dependable  directions  for  getting 
where  you  want  to  go.  And  for  park¬ 
ing  your  hat  and  shoes  when  you 
arrive. 

It's  simply  this. 

There  are  1,888  newspapers  in  the 
United  States.  Each  represents  a 
market  —  one  of  your  markets  — 
wrapped  up  and  ready  for  selling. 
Buy  yourself  a  continuous  schedule  in 
all  of  these  newspapers —  use  them 
right  —  intensify  your  merchandising 
—  use  each  newspaper's  staff  —  and 
stick  ivith  the  job! 

Will  it  pay?  How  can  it  fail?  Don't 
question  it — find  out.  Test  this  basic 
profit-making  idea  in  a  group  of 
typical  markets  now — today! 


s  PROVE  IT  IN  PENNSYLVANIA 


Here  in  Pennsylvania _ in  138  "Key  City"  and  "Home  Town"  newspapers  with  a  total  in-Pennsylvania  circulation  of 

3,361,296— you  can  buy  a  selling  campaign  at  an  unequalled  low  per  customer-contact.  Ask  any  of  the  COOPER¬ 
ATING  NEWSPAPERS  OF  PENNSYLVANIA  listed  below,  or  their  special  representatives,  for  facts  and  cooperation. 


Up  to  5.000  Cii 

Anquippit  Gazette 
^bridge  Citizen  ( 
B  Knterpri«ie 

r  b!*.'  •'““fler  <K 
'artUle  Sentinel  (I 
J^olumbia  Xew»  (k 
noylestowT,  Intellii 
'■nmville  Keeord  . 

b*nMiale  North  Pi 

J^hlghton  L«^er 
Monongahela  PubI 
Carmel  Ite 
CoUege  Si  B. 
tentre  Timea  (I 
’'o*»fr»et  Demon 


Tyrone  Herald  (E) 
Vandergrift  »«h  (E) 

5  to  10,000  Circulation 

Beaver-Roeheater  Tiinea  (E) 
Beaver  FalU  XewH-Tribriie 
(E) 

Bloomaburg  Preaa  (M) 
Bradford  Era  (M) 

Bradford  Star  &  Keeord  (E) 
Bradford  Herald  (SI 
Brou-nsville  Telegraph  (E) 
Chambernburg  Piiblir 
Opinion  (E) 

Clearfield  Progreaa  (E) 
ConnellBville  Courier  (E> 
DuBola  Courier  Expreak 
(MAE) 


Indiana  Gazette  (E) 
Meadville  Tribiine-Kepiibli- 
ran  (M&E) 

New  Kennington  Dikpatrli 
(E) 

Oil  City  Blizzard  (E) 
I'linxfiUtawney  Spirit  (E) 
Stroudkburg  Record  (Mi 
Tarentum  Valley  Daily  XewK 
(Ei 

Towanda  Review  (M) 

Warren  Timeo-MIrror  (E) 
Wuynekboro  Record-Herald 
(E) 


10  to  25,000  Circulation 

Altoona  Mirror  (E) 


•Ardmore  Main  Fine  Times 
Butler  Eagle  <E) 

Chester  Times  (E) 

Greensburg  Review  Tribune 
(M&E) 

Hazleton  Plain  Speaker  <E) 
Hazleton  Standanl-Sentinel 
(M) 

McKeesport  News  (E) 

New  Castle  News  (E) 
Norristown  Times-Herald  (E) 
OH  City  Derrick  (M) 
Shamokin  News-Dispatch  (E) 
Sunbury  Daily  Item  (E) 
•I'pper  Darby  News 
Washington  Observer  Repor¬ 
ter  (M&E) 


Williamsport  Gazette-Bullrlin 
(.M) 

Williamsport  Sun  (E) 

25  to  50,000  Circulation 

Erie  Dispatch  Herald  (E&S) 
•tierinantown  Courier 

More  than  50,000 
Circulation 

Allentown  Call  (M&S) 
Allentown  Chronicle  (K) 
Johnstown  Tribune  Demoerat 
(MAE) 

Wilkes-Barre  Times-I-eader 
News  (E) 

Wilkes-Barre  Record  (M) 

•Selected  Weeklies 
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EDITOR  <S  PUBLISHER 


NEWS  that  Germany  was 
marching  on  the  Low  Countries 


First  and  exclusively — 48  hours  before  anyone  else — the  Associated  Press  carried  news  that 
German  troops  were  marching  toward  the  Netherlands  border — information  received  exclu¬ 
sively  from  a  reliable  source  in  New  York.  Two  days  later  dispatches  from  Europe  bore  out 
this  information  almost  in  detail. 


MEMBERS  of  THE 


REC 


First  and  exclusively! 


SPOT  PICTURES  of  the 

war  fought  in  the  Netherlands 


First  and  exclusively  and  simultaneously  with  the  news — a  day  ahead  of  any  other  spot  pictures 
from  the  new  war  zone — the  Associated  Press  delivered  spot  pictures  of  blazing  ruins  at  bombed 
Amsterdam  airdrome — ^the  day  war  broke  out  in  Holland!  Plus  spot  pictures  of  Nazi  troops 
invading  Rotterdam — alongside  the  spot  news. 
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EDITOR  &  PUBLISHER 


MINOR  NOTE 

LONDON  NEWSPAPERS  are  departing  rad¬ 
ically  from  long-established  practice  under  the 
stress  of  war.  The  “newsbill,”  a  feature  of  news¬ 
paper  distribution  that  has  never  caught  on  here 
but  which  has  Ireen  an  integral  part  of  British 


*  E  D  I  T 


STEADY,  AMERICA! 

A  PERILOUS  LINE  of  thought  has  begun  to 
ap}>ear  in  this  country,  rising  fast  on  the  heels 
of  the  grim  news  from  France,  Britain,  and  the 
Low  Countries.  The  apparent  invincibility  of 
the  dictator-led  Germans,  the  apparent  inability 


of  the  democracies  to  cope  with  the  totalitarian 
might,  have  combined  to  build  in  .some  minds  here 
a  distrust  of  our  own  deiiuKTatic  proce.sses. 
.\lready  hints  have  appeared  in  print  that  the 
Euroirean  emergency  indicates  that  we  should 
sink  the  partisan  contest  of  a  Presidential  election, 
even  that  the  .scheduled  Ift-tO  election  should  l>e 
IMistiKUied  until  a  quieter  day. 

Such  thinking  is  not  thinking  at  all.  It  is  panic. 
It  is  the  poi.sonous  fear  that  turns  a  minor  rcver.se 
into  a  major  rout — and  the  I’nited  States  has  not 
suffered  the  .slightest  reverse,  does  not  face  the 
pro.spect  of  any  reverse.  Now.  of  all  times,  is  not 
the  moment  for  considering  the  abandonment  of 
(Icmoeracy.  It  is  the  moment  for  proof  that  de¬ 
mocracy.  true  democracy,  can  be  ma<le  to  oi>erate 
under  stress  in  the  hands  of  jieople  who  have 
made  it  succeed  for  more  than  150  years. 

This  year  1940,  we  firmly  l)elieve,  is  one  in 
which  the  free  pre.ss  of  .\merica  can  justify  its 
exi.stence  and  its  privileges  as  never  before  in  our 
history.  The  pre.ss  cannot  expect  to  pierce  the 
ccn.sorship  that  clouds  war-torn  Europe  for  more 
than  a  quick  daily  glimp.se  of  the  horror;  even 
with  that  limitation,  it  is  likely  that  the  ,\merican 
public  knows  more  of  what  goes  on  in  EiirojK' 
than  most  Europeans.  The  pre.ss  can  tell  the 
dome.stic  .story  without  censorship.  It  can  tell 
our  |)eoj)le  our  own  story  fully  an»l  fairly.  It  can 
guide  the  judgment  of  the  jx’ople  .so  that  for  the 
next  four  years  this  country  will  have  at  its  head 
the  men  be.st  able  to  lea<l  us  through  an  era  that 
may  be  the  most  trying  this  Republic  has  ever 
e\|)erienced. 

That  does  not  call  for  abandonment  of  our 
party  .system.  Rather  does  it  demand  parties  led 
by  true  patriots,  guided  not  by  the  de.sire  for  the 
tinsel  glory  of  office  but  by  the  wish  to  make 
their  land  a  place  for  happy  and  decent  living, 
a  land  safe  from  invasion  by  aggressive  aflven- 
tiirers.  a  land  who.se  influence  may  l)e  of  weight 
when  the  rest  of  the  world  sees  the  futility  of 
.slaughter  and  destruction. 

We  cast  no  reflection  whatever  on  President 
Roo.sevelt  when  we  .say  that  his  re-election  by 
default  in  1940  woidd  be  a  terrible  blow  to  demo¬ 
cratic  in.stitutions.  We  Ixlieve  that  Mr.  Roo.sevelt 
would  sincerely  second  that  opinion.  We  .share 
none  of  the  traditional  prejudice  again.st  a  third 
term  for  any  President,  for  we  believe  that  it  re.sts 
largely  on  j)arti.san  argument  and  distorted  tradi¬ 
tion.  If  Mr.  Roo.sevelt  is  renominated,  we  urge 
that  the  third  term  be  dropped  from  the  arma¬ 
ment  of  his  opjKinent.s;  that  their  campaign  l>e 
led  by  the  able.st  standard-lxarer  in  their  ranks, 
regardless  of  his  “political  availability,”  and  that 
the  issues  be  stated  not  in  empty  phrases  but  in 
hmguage  that  will  truly  reflect  the  problems  that 
this  country  faces. 

Tho.se  problems  are  great  and  they  will  grow 
no  .smaller.  They  are  complex,  but  they  can  be 
stated  clearly.  They  can  and  .should  be  .stripped 
of  misrepre.sentation  for  parti.san  advantage,  and, 
in  new.spaper  columns,  they  .should  be.  Personali¬ 
ties  and  purges  have  no  place  this  year.  Phony 
“polls”  have  no  place,  and  editors  should  regard 
whatever  polls  they  do  u.se  with  the  greate.st  of 
circumspection,  .\ppeal.s  to  cla.ss  prejudice  are 
more  than  ever  perilous.  Far  more  important  for 
the  future  of  .\merica  and  of  democracy  than  the 
election  of  any  individual  to  the  Pre.sideney  or 
the  triumph  of  any  party  is  the  a.ssurance  that  the 


Where  is  the  wise?  where  is  the  scrihe?  where  is 
the  disputer  of  this  world?  hath  not  God  made 
foolish  the  wisdom  of  this  world? — Corinthians  1:21. 

1940  election  will  be  a  genuine  verdict  by  the 
jR'ople  on  the  course  they  wish  to  pursue  from 
now  on,  lK>th  on  domestic  jKjlicies  and  in  foreign 
relations.  Our  free  pre.ss  can  contribute  to  that 
outcome  more  strongly  than  any  other  agency  of 
Western  civilization.  Steady,  cool  thinking,  with 
a  long  look  ahead,  is  needed.  It  can  be  achieved 
by  an  intelligent  democracy,  with  better  results 
for  all,  than  under  the  .scheming  tyranny  of  a 
dictator. 

WHY  FEAR  THE  NEWS? 

NEW  YORK  NEWSPAPERS  are  mildly  indig¬ 
nant  at  the  conduct  of  Mayor  LaGuardia 
when  a  minor  airplane  mi.shap  occurred  the  other 
day  on  the  field  named  for  His  Honor.  No  one 
was  hurt,  but  the  Mayor  rolled  on  the  first  alarm 
rf  a  era.sh  and  immediately  establi.shed  his  own 
variety  of  martial  law.  Rejxtrters  and  photogra- 
I)hers  were  barred,  and  when  the  publicity  director 
of  .\merican  .\irline.s,  olx*ying  orders,  tried  to  get 
near  the  plane  to  iearn  what  had  happened,  the 
Mayf)r  half  threatened  him  with  arrest  and 
l.ani.shmcnt. 

e  haven’t  heard  the  Alayor’s  side  of  the  story, 
if  there  is  any,  but  on  surface  indications  it  .seems 
that  he  pulled  a  Ixmer.  Transportation  accidents 
are  not  covered  with  ccn.sorship  any  more.  The 
railroads  long  ago  learned  that  a  jxilicy  of  frank- 
ne.ss  with  the  press  on  accidents  involving  pas¬ 
sengers  was  the  best  policy;  secrecy  and  cen.sor- 
ship  led  to  exaggeration  and  distrust  of  the 
c.-irrier’s  management.  The  airlines,  on  the  whole, 
have  been  even  more  ready  to  adopt  a  candid 
front,  after  a  few  years  of  pu.shing  reporters  and 
]»hotographers  away  from  cra.shed  planes.  They 
learned  plenty  from  those  early  crashes,  including 
the  fact  that  the  pre.ss  and  the  public  always  .sus- 
I)ect  that  censorship  indicates  con.seious  guilt. 

The  airlines  have  had  a  grand  .safety  record  for 
more  than  a  year,  and  this  week’s  accident  did 
not  mar  it,  and  the  airlines  know  what  the  Mayor 
apparently  has  yet  to  find  out  —  that  even  a 
$40,000,000  field  named  for  a  famous  .\merican 
can’t  guard  again.st  oeca.sional  failure  of  men  or 
metals. 

HGHTING  PRINTED  FILTH 

RELIGIOUS  PAPERS,  especially  the  Roman 

Catholic  pre.ss,  are  waging  a  quiet  war  to  drive 
.salacious  jMilp  magazines  off  the  news-.stands  in 
several  cities.  There  .seems  to  l>e  no  organization 
directing  the  drive,  but  we  have  heard  of  the 
.same  tactics  being  u.sed  in  widely  .separated  areas. 
They  are  simple — a  regular  newsstand  customer 
for  new.spapers  and  magazines  tells  the  dealer 
that  he’ll  buy  no  more  until  the  books  with  the 
naughty  covers  go  out  of  sight.  few  incidents 
of  that  kind  can  quickly  wij>e  out  the  narrow- 
profit  margin  of  most  small  dealers,  ami  the 
pre.ssure  is  often  effective  in  driving  the  dirt  under 
the  counter. 

That  may  do  the  trick,  for  magazines  of  that 
character  deixnd  for  their  .sales  on  prominent 
di.splay,  and  we  doubt  that  they  can  survive  if 
they  have  to  lx  bootlegged  past  militant  crusad¬ 
ers.  Their  di.sappearance  wouhl  lx*  no  lo.ss.  They 
are  para.sites  on  the  free  j)re.ss  privilege. 


circulation  teehni(|ue,  is  no  more,  so  far  as  the 
national  morning  papers  are  concerned.  The 
newspajjers  expect,  even  hope,  that  its  abolition 
w  ill  reduce  their  sales  and  the  demand  for  news¬ 
print  paper.  Returns  are  also  wiped  out  as  a 
new.sprint  economy  measure.  Modified  measures 
ai)ply  to  the  evening  papers. 

Several  of  the  large  daily  and  Sunday  pajxrs 
are  reported  to  have  placed  a  top  limit  on  the 
amount  of  .space  that  an  individual  advertiser 
may  take  in  a  single  issue.  The  Daily  Mirror t 
new  limit  is  two  columns,  half  page  deep.  The 
Daily  Express  and  Sunday  Express  are  endeavor¬ 
ing  to  enforce  a  top  of  1 1  inches  on  two  columns. 
The  Daily  Mail  group  is  said  to  be  limiting  adver¬ 
tisers  to  half-page  depth  on  three  columns.  The 
Daily  Telegraph,  carrying  the  largest  volume  of 
advertising  in  the  city,  has  reque.sted  advertisers 
to  reduce  contract  spaces  to  a  maximum  of  8-inch 
double  column,  .\dverti.ser.s  arc  adapting  them- 
.sclves  to  the  new  regulations. 

These  limitations  are  more  drastic  in  their 
effects  than  those  enforced  in  the  United  States 
during  the  last  world  war.  They  will  probably  be 
extended  to  the  provincial  press  shortly.  They 
hurt,  of  course,  but  the  British  pre.ss  has  no 
alternative  with  pajx*r  at  per  ton  and  the 
supply  greatly  reduced  from  iieace-time  quanti¬ 
ties.  The  new  rules  are  vitally  important  to  news¬ 
papers;  they  are  only  a  minor  note  in  the  economy 
of  a  nation  forced,  against  its  wi.shes,  to  wage  a 
total  war. 

LIGHTING  UP  THE  NEWS 

NEWSl’.M’ERS  which  have  gone  (hx-ply  into 
departmentalization  of  news  during  the  pa.'t 
three  years  or  so  have  reason  to  be  thankful  now 
for  their  foresight.  The  c-ra.shing  <if  Ixmihs  in 
Flanders  has  all  but  driven  news  of  everything 
el.se  off  the  front  pages,  c.specially  in  New  York 
City.  The  ta.sk  of  finding  out  what  has  hap- 
ixme<l  to  the  rest  of  the  world  out.si<le  of  that 
little  patch  of  stricken  Euroix*an  real  estate  is 
no  longer  ea.sy. 

With  the  transfer  of  the  main  war  theatre  to 
the  Western  front,  we  have  noted  consitlerahle 
improvement  in  the  clarity  of  the  |)ress  service 
re|x)rts.  The  undated  leads  are  tying  the  war 
news  into  neat  packages,  though  there  is  still  (>» 
our  humble  and  sideline  opinion)  t<K>  much  dupli¬ 
cation  between  these  and  the  dateline  disjiatches 
from  the  several  news  centers.  Men  who  have 
the  combination  of  information  and  the  writing 
gift  to  tell  the  whole  tale  in  one  j>ieee,  by  ter^ 
expan.sion  of  the  undated  leads,  are  not  tixi  plenti¬ 
ful,  even  in  the  largest  cities.  On  .smaller  paper.*, 
with  limited  copy  desks,  the  condensation  job 
must  be  left  almost  entirely  to  the  wire  .services. 

The  latter,  we  believe,  are  steadily  improving 
their  reports;  they  still  have  quite  a  way  fo  go 
lx*fore  editors  will  l)e  thoroughly  satisfied, 
the  restoration  of  war  assessments  by  the  I  P- 
and  I.N.S.,  client  editors  may  lx*  exix*c-ted  to 
insi.st  on  ever-higher  .standards  of  accuracy  and 
brevity,  combined  with  gcxxl  writing,  and  the  re¬ 
duction  of  duplicated  information  to  the  nuni- 
mum.  Editors  themselves,  we  believe,  will  ha'C 
to  give  careful  study  to  the  problem  of  putting 
.something  else  besides  war  on  Page  1,  and  of  gJ'* 
ing  the  casual  reailer  a  strong  daily  hint  that 
there  is  important  news  on  other  pages. 
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WALDO  L.  COOK,  editor  of  Spring- 
field  (Mass.)  Republican,  was 
awarded  the  William  Pynchon  Medal 
at  the  31st  an¬ 
nual  banquet  of 
the  Springfield 
Advertising  Club, 
May  8,  in  recog¬ 
nition  of  a  “life¬ 
time  of  distin¬ 
guished  service 
in  the  field  of 
journalism.”  Mr. 
Cook  became  the 
35th  Springfield 
citizen  and  sec¬ 
ond  newspaper¬ 
man  to  be  rec- 
W«ldo  L.  Cook  ognized  by  the 
Advertising  Club  for  distinguished 
public  service  since  the  Order  of  Wil¬ 
liam  Pynchon  was  instituted  by  the 
club  in  1915. 

W.  P.  Hobby,  publisher,  Houston 
(Tex.)  Post,  was  named  May  10  to  the 
board  of  directors  of  the  Gulf,  Colo¬ 
rado  &  Santa  Fe  Railroad  to  fill  an 
existing  vacancy. 

A.  G.  (Pat)  Mayse,  publisher,  Paris 
(Tex.)  News,  has  been  added  to  the 
board  of  the  Texas  Big  Bend  Park 
Association,  it  was  announced  May  7 
by  association  president  Amon  Carter, 
publisher  of  the  Fort  Worth  Star- 
Telegram. 

U.  S.  Senator  Harry  Flood  Byrd, 
publisher,  Winchester  (Va.)  Star  and 
Harrisonburg  (Va.)  News-Record,  will 
have  no  opposition  in  the  August 
Democratic  primary,  and  will  be  de¬ 
clared  the  party’s  nominee  to  succeed 
himself  in  the  Senate. 

Maynard  R.  Ashworth,  president  and 
publisher,  Columbus  (Ga.)  Ledger- 
Enquirer  newspapers,  and  district  gov¬ 
ernor  of  Rotary  International;  Quim- 
by  Mellon,  editor  and  publisher, 
Griffin  News;  Milton  L.  Fleetwood, 
editor  and  publisher,  Cprtersville 
Tribune  News,  and  formerly  presi¬ 
dent,  Georgia  Press  Assn.;  Sam  Moss, 
managing  editor,  Augusta  Herald; 
Thomas  Frier,  editor,  Douglas  Enter¬ 
prise,  and  Colonel  Harry  M.  Ayers, 
publisher,  Anniston  (Ala.)  Star,  were 
initiated  into  Sigma  Delta  Chi,  May  14, 
by  the  chapter  at  the  Henry  W.  Grady 
School  of  Journalism,  University  of 
Georgia,  Athens,  Ga. 

A.  W.  Huckle,  publisher.  Rock  Hill 
(S.  C.)  Herald,  was  recently  elected 
chairman  of  the  board  of  visitors  of 
Clemson  College,  state  A.  &  M.  col¬ 
lege.  Mr.  Huckle  was  also  recently 
elected  president  of  the  Town  Plan¬ 
ning  Institute  of  Rock  Hill. 

Philip  s.  Marden,  president  and 
editor-in-chief,  Lowell  (Mass.)  Cou- 
^^^-Citizen  and  Leader,  is  secretary 
of  a  group  of  alumni  of  the  Lowell 
high  School  who  are  raising  a  fund 
R  ^o^'nier  Headmaster  Henry 

■  Harris,  in  the  casting  of  a  bronze 
bust. 

Representative  Joseph  W.  Martin, 
Jr.,  publisher.  North  Attleboro  (Mass.) 
ronicle,  and  minority  leader  of  the 
ouse  spoke  May  11  at  the  Arkansas 
nepubhean  convention  at  Little  Rock. 

publisher,  Grajton 
'  •  Va.)  Sentinel,  underwent  an 
operation  for  appendicitis 
m  the  Grafton  City  Hospital  on  May  7. 
e  was  token  ^  ill  while  in  his  office, 
•s  condition  is  reported  satisfactory. 
Harold  B.  Farquhar,  editor,  Beth- 
p.  ^  (P®  )  Globe-Times;  Stanley 
(Pa)  Pr-ce  Press; 

Easton 

arid  WUliam  D.  Rei- 
«bb)r,  Allentown 
«u-chrontclc  papers,  were  appointed 


to  the  publicity  committee  of  the  East¬ 
ern  Pennsylvania  Safety  Conference 
at  the  13th  annual  session.  May  7  in 
Bethlehem. 

Frank  M.  Richardson,  formerly  as¬ 
sociate  editor  of  American  Lumber¬ 
man  magazine,  Chicago,  has  been 
named  associate  editor  of  Public 
Safety  magazine,  published  by  the 
National  Safety  Council,  Chicago.  He 
succeeds  L.  J.  McEnnis,  Jr.,  formerly 
of  the  old  Louisville  Herald-Post,  who 
resigned  to  become  director  of  publi¬ 
cations  for  the  Northwestern  Univer¬ 
sity  Traffic  Safety  Institute,  Evans¬ 
ton,  Ill. 

W.  A.  Cochel,  editor  of  the  Weekly 
Kansas  City  Star,  spoke  May  10  at 
ceremonies  to  dedicate  the  Indepen¬ 
dence  County  livestock  and  forestry 
station  of  the  U.  S.  Department  of 
Agriculture  at  Batesville,  Arkansas. 

J.  E.  Dowd,  editor,  Charlotte  (N.  C.) 
News,  was  honor  guest  of  the  Char¬ 
lotte  Kiwanis  Club  during  a  recent 
“Editor’s  Day”  luncheon  program. 

Harvey  J.  Burgess,  editor  and  pub¬ 
lisher,  Hillsdale  (Mich.)  Daily  News, 
has  been  appointed  to  the  city  hospi¬ 
tal  board. 

Lotus  H.  Loudon,  publisher,  Ana¬ 
heim  (Cal.)  Bulletin,  has  announced 
his  candidacy  for  congressman  from 
the  19th  California  district.  He  is  a 
Republican.  He  never  has  held  public 
office,  although  he  has  been  active  in 
party  politics.  At  present  he  is  a  di¬ 
rector  on  the  board  governing  Cali¬ 
fornia’s  prison  for  women. 

Carson  Taylor,  publisher,  Manila 
(P.  I.)  Daily  Bulletin,  recently  was 
guest  of  A.  L.  Kimball,  publisher,  De 
Queen  (Ark.)  Bee,  en-route  home 
from  New  York  where  he  attended 
the  ANPA  convention.  Forty-two 
years  ago,  Taylor  and  Kimball  served 
together  in  the  U.  S.  Army  in  the 
Philippine  insurrection  and  later  were 
partners  in  a  printing  plant  at  Manila. 
The  previous  reunion  was  at  the  1904 
World’s  Fair  in  St.  Louis. 


A.  W.  Wimer 


John  S.  McCarrens 


In  The  Business  Office 

JOHN  S.  McCARRENS,  vice-presi¬ 
dent  and  general  manager,  Cleve¬ 
land  Plain  Dealer,  and  president  of 
the  American 
Newspaper  Pub¬ 
lishers  Assn.,  and 
Martin  Quigley 
of  New  York, 
editor  and  pub¬ 
lisher  of  motion 
picture  trade 
publications,  will 
receive  honorary 
doctor  of  laws 
degrees  to  be 
conferred  by  Ni¬ 
agara  University 
at  Niagara  Falls, 
June  10.  Both 
are  Niagara  University  alumni. 

Samuel  Shane,  general  manager  of 
Canadian  Dow  Jones,  Ltd.,  was  elected 
a  director  and  vice-president  of  the 
company,  at  the  recent  annual  meet¬ 
ing.  Mr.  Shane  is  a  former  financial 
editor  of  Montreal  Gazette. 

Joseph  E.  Noll,  business  manager, 
Jackson  (Mich.)  Citizen  Patriot,  was 
presented  a  desk  clock  by  Citizen  Pa¬ 
triot  employes  at  a  recent  banquet  in 
the  Otsego  Hotel,  Jackson.  The  event, 
a  surprise  affair  tendered  by  the 
daily’s  personnel,  marked  Noll’s  45th 
year  with  the  Citizen  Patriot  and  pre¬ 
decessor  publications. 

Thomas  Meegan,  circulation  man¬ 
ager,  Union  City  (N.  J.)  Hudson  Dis¬ 
patch,  assisted  by  Supervisors  George 
A.  Dolan  and  Claude  Day,  chaperoned 
36  carriers  on  a  three-day  trip  to  Bos¬ 
ton  this  last  week-end.  The  group 
went  by  boat  to  Providence,  R.  I.,  and 


WASHINGTON 
CORRESPONDENT  | 

THOSE  pleasing  word  pictures  which  | 
Arthur  W.  Wimer  paints  in  his  daily  ; 
column  in  the  Hartford  (Conn.)  Cou- 
rant,  are  the 
products  of  a 
hand  skilled  in  ' 
wielding  the 
brush. 

No  one  -  man 
shows  featuring 
“Wimers”  have 
been  seen  in  art 
museums,  but  by 
every  material 
yardstick  the 
Courant’s  Wash¬ 
ington  c  o  r  r  e  - 
spondent  must 
be  catalogued  as 
a  success  in  the  vocation  which  was  : 
to  become  an  avocation.  In  fact  he  | 
quit  a  job  paying  $55  a  week  as  a 
house  painter  (for  that  was  the  branch  i 
in  which  he  specialized)  to  take  a  cub 
reporter’s  $25-a-week  salary. 

Between  house  painting  and  word  ^ 
painting  there  was  an  interlude  at 
Columbia  School  of  Journalism;  then,  , 
true  to  his  earlier  vocational  training,  ; 
Wimer  selected  one  of  the  higher 
points  at  which  to  begin  his  work — 
the  New  York  Times. 

But  the  Washington  scene  proved  ; 
too  strong  a  magnet  and  eventually 
drew  him  to  the  Capital. 

Wimer  has  never  lost  his  interest  in  I 
painting,  and  today  it  remains  his 
principal  hobby.  Neighbors  in  fash-  i 
ionable  Chevy  Chase,  where  the  Wim¬ 
ers  make  their  home,  are  no  longer  | 
surprised  to  find  him  perched  on  his 
scaffold  “touching  up.” 

A  recent  holiday  found  Congress  in 
recess  and  the  Federal  departments  ; 
closed,  allowing  Washington  corres¬ 
pondents  freedom  to  attend  sports 
events  or  play  a  round  of  golf.  Wimer 
tossed  aside  invitations  to  join  in 
those  pastimes,  went  home,  donned 
his  work  clothes  and — painted  his 
neighbor’s  house  for  pure  divertisse¬ 
ment! 

then  boarded  buses  for  Boston. 

Don  Weaver  has  been  named  ad¬ 
vertising  manager  of  Alva  (Okla.) 
Daily  Record,  succeeding  Frank  Ber- 
natt,  who  resigned  to  become  adver¬ 
tising  manager  of  Amarillo  (Tex.) 
Potter  County  News. 

J.  C.  MeWaters,  circulation  man¬ 
ager  of  Columbia  (S.  C.)  State,  on 
May  10  was  host  to  nine  out-of-town 
carriers  of  the  daily,  who  attended  the 
Columbia  -  Augusta  baseball  game, 
there. 

W.  J.  Byrnes,  Chicago  Tribune  busi¬ 
ness  survey  department  chief,  and 
family  are  at  French  Lick  Springs, 
Ind.,  for  a  three-week  vacation. 

Burris  Hughes,  who  joined  the  Den¬ 
ison  (Tex.)  Herald  as  a  carrier  boy 
at  the  age  of  13,  has  been  promoted 
to  circulation  manager,  after  serving 
as  assistant  to  the  circulation  manager 
for  10  years. 

Sydney  C.  Hahner,  who  has  been 
with  the  promotion  department  of  the 
New  York  Times  for  the  last  five 
years,  has  joined  the  promotion  de¬ 
partment  of  Life. 

Johnson  F.  Kutch,  of  the  Los  An¬ 
geles  Examiner  classified  staff,  and 
Mrs.  Kutch  became  parents  of  a  7Vi- 
pound  son.  May  8. 

Miss  Mary  Blalock,  secretary  to 
Max  Bridges,  business  manager,  Spar¬ 
tanburg  (S.  C.)  Herald- Journal,  has 
been  elected  district  president  of  Pilot 
Clubs  in  South  Carolina.  She  recently 
(Continued  on  next  page) 


WHY 

THE  DETROIT 
FREE  PRESS 
WANTED 


THE  WASHINGTON 
MERRY-GO-ROUND 


AND 


MY  DAY 


These  two  eoliiinns  were  among 
the  first  feature-pureha.ses  John 
S.  Knight  made  when  he  heeame 
reeently  publisher  of  The  Detroit 
Free  Press. 

1  .‘\nd  Mr.  Knight  frankly  tells 
why.  He  says: 

I  "I  wanted  The  Washington 
Merry-Go-Round  and  My  Day  for 
i  The  Detroit  Free  Pre.ss  heeause 
I  they  both  already  had  proven 
themselves  such  excellent  fea¬ 
tures  in  my  other  papers.  The 
!  Akron  Beacon-Journal  and  The 
I  Miami  Herald." 

,  615  newspapers  publish  Pearson's 
i  and  .‘Mien's  “The  Washington 
Merry-Go-Round,”  139  Eleanor 
Roosevelt's  “My  Day.”  And  more 
I  start  both  every  week.  .4s  in 
Detroit,  .so  the  country  over,  these 
feature.*'  results  recommend  them. 
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retired  as  president  of  the  Spartan¬ 
burg  Club. 

Earl  W.  Scrogum,  advertising  direc¬ 
tor  of  Hunting  &  Fishing  and  the  Na¬ 
tional  Sportsman  magazine,  has  been 
named  advertising  director  of  the 
Outdoors7nan,  Columbus.  O. 

C.  G.  Rourke,  who  has  been  with 
Hearst  newspapers  for  more  than  13 
years  and  at  one  time  merchandising 
manager  of  the  New  York  American, 
has  joined  the  creative  staff  of  Irwin 
Vladimir  &  Co.,  Inc. 

Jack  Lederer,  formerly  of  the  Chi- 
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cago  American  and  the  Herald  Exam¬ 
iner  staff,  has  joined  the  Western  sales 
staff  of  House  Beautiful  magazine. 

Thomas  J.  Murray,  previously  clas¬ 
sified  manager  of  the  Raleigh  (N.  C.) 
Times,  has  been  promoted  to  the  po¬ 
sition  of  national  advertising  manager. 
Frank  Krehl,  formerly  of  the  classi¬ 
fied  department  of  the  Rockford 
(Ill.)  newspapers,  is  now  classified 
advertising  manager  of  the  Raleigh 
Times. 


In  The  Editorial  Rooms 


GIDEON  SEYMOUR,  chief  editorial 
writer,  Minneapolis  Star  Journal, 
recently  addressed  the  Iowa  Confer¬ 
ence  of  Congregational  and  Christian 
Churches  laymen’s  dinner  at  Fort 
Dodge,  la.,  on  “Can  America  Stay 
Neutral?”  and  the  annual  Newspaper 
Day  banquet  of  South  Dakota  State 
College,  Brookings,  S.  D.,  on  “Ameri¬ 
ca’s  New  Frontiers.” 

Hiram  G.  Andrews,  editorial  direc¬ 
tor,  Johnstown  (Pa.)  Democrat,  was 
appointed  general  chairman  of  the 
Admiral  Robert  E.  Peary  Scout  Coun¬ 
cil’s  campaign  to  raise  $15,000  for  use 
in  scout  expansion  work. 

Lee  L.  Evans,  city  editor,  Cincinnati 
Enquirer,  has  been  appointed  a  trus¬ 
tee  of  the  Cincinnati  Music  Hall  Assn., 
succeeding  the  late  Ralph  Hughes 
Quinn,  general  manager  of  the  En¬ 
quirer,  by  U.  S.  Judge  John  H.  Druf- 
fel.  The  appointment  was  made  at 
the  request  of  the  other  trustees, 
George  Fries,  general  manager,  Cin¬ 
cinnati  Times-Star  and  president  of 
the  Cuvier  Press  Club;  Carl  D.  Groat, 
president  and  editor,  Cincinnati  Post, 
and  Harry  J.  Gilligan  and  Max  Hirsch, 
Cincinnati  business  men. 

Roch  Bradshaw,  city  editor  of  the 
Santa  Ana  (Cal.)  Journal  before  its 
sale  to  the  Register,  has  joined  the  Los 
Angeles  Times. 

Lloyd  Lewis,  Chicago  Daily  News 
drama  critic  and  sports  editor,  re¬ 
cently  addressed  the  Friends  of  the 
Chicago  Public  Library. 

William  R.  Macdonald,  yachting  edi¬ 
tor  of  Cleveland  Press,  and  Mrs.  Mac¬ 
donald  (Helen  Allyne,  woman’s  page 
editor  of  the  paper)  are  the  parents 
of  a  daughter,  Jane  Allyn  Macdonald, 
bom  last  week,  in  the  MacDonald 
House,  University  Hospital. 

Morton  Thompson,  Hollywood  (Cal.) 
Citizen-News  columnist,  left  the  Hol¬ 
lywood  Hospital  May  11,  where  he 
had  undergone  an  operation  for  ap¬ 
pendicitis. 

Henry  Leader,  state  editor,  Utica 
(N.  Y.)  Daily  Press,  and  Donald  Clap- 
rood,  copy  reader,  helped  rescue  five 
persons  from  a  burning  building  re¬ 
cently.  On  their  way  home  from 
work,  they  saw  flames  shooting  from 
an  apartment  above  a  restaurant. 
Leader  and  Claprood  caught  a  woman 
and  two  children  lowered  from  a  bal¬ 
cony  and  next  assisted  two  other 
persons  down.  They  then  proceeded 
to  cover  the  fire. 

Robert  Guild  has  resigned  his  post 
on  the  Anaheim  (Cal.)  Bullet'  :  to 
join  the  Hollywood  ((Tal.)  Citizen- 
News  desk.  His  place  is  filled  by 
Harry  Press,  recent  journalism  course 
graduate  from  Stanford  University. 

M.  E.  Walter,  city  and  news  editor 
of  the  Houston  (Tex.)  Chronicle,  is  a 
member  of  the  city  planning  com¬ 
mission. 

George  R.  Zielke,  for  the  last  four 
years  Associated  Press  member  at 
Milwaukee  and  Madison,  has  been 
transferred  to  the  AP’s  New  York 
office.  Recently  he  had  been  night 
editor  of  the  Associated  Press  in  Mil¬ 
waukee. 

W.  G.  Clugston,  Topeka  correspon¬ 


dent  for  the  Kansas  City  Journal; 
Merle  Miller,  business  manager  and 
columnist  for  the  Belleville  Tele¬ 
scope;  and  C.  W.  Wheeler,  publisher 
of  the  Abilene  Chronicle,  were  initi¬ 
ated  as  professional  members  of  the 
Kansas  State  College  chapter  of  Sigma 
Delta  Chi,  May  7. 

Frank  Rooney,  of  the  Hoboken 
(N.  J.)  Jersey  Observer  sports  staff, 
underwent  an  emergency  appendicitis 
operation  at  St.  Francis  Hospital,  Jer¬ 
sey  City,  last  week. 

Charles  B.  Baker,  of  the  Wilmington 
(Del.)  Morning  News  local  staff,  has 
been  apjxiinted  resident  correspondent 
at  Dover,  capital  of  Delaware,  for  the 
News-Journal  papers.  Morning  News 
and  Journal-Every  Evening.  He  suc¬ 
ceeds  the  late  Herman  C.  Taylor,  who 
had  held  the  post  nearly  50  years. 

Kenneth  R.  Black,  of  the  editorial 
staff,  Taunton  (Mass.)  Daily  Gazette, 
has  been  elected  president  of  the  New 
England  Duck  Pin  Bowling  League. 
Black  was  formerly  second  vice-presi¬ 
dent  and  then  first  vice-president  of 
the  league. 

Tommy  Murphy,  formerly  slip-boy 
with  Woehrle  News  Service,  now  in 
similar  capacity  with  N.  Y.  City  News 
Association.  Fred  Schroeder,  formerly 
free  -  lance  photographer  in  Long 
Island,  is  now  doing  pictures  for  the 
Woehrle  service. 

Harry  LaFerte,  Sunday  and  movie 
editor,  Tulsa  (Okla.)  World,  left 
May  11  for  Hollywood  to  visit  the  stu¬ 
dios.  In  his  “Cabbages  and  Kings” 
column  in  the  Sunday  World,  Mr. 
LaFerte  gives  his  own  point  of  view 
about  Hollywood  and  film  folk. 

Latham  Mims,  Spartanburg  (S.  C.) 
Herald  reporter,  has  been  named 
chairman  of  arrangements  for  the  an¬ 
nual  Mid-Dixie  Tennis  tournament  to 
be  held  in  Spartanburg  this  summer. 

Herman  Gabriel,  of  the  editorial 
staff,  Detroit  News,  and  author  of 
“Composition  Simplified,”  addressed 
the  recent  May  meeting  of  the  Jack- 
son  (Mich.)  Camera  Club. 

Earl  Wilson,  New  York  Post  rewrite 
man,  in  one  week  received  accept¬ 
ances  from  Cosmopolitan  (a  three- 
part  serial  on  the  life  of  John  Ring- 
ling);  Saturday  Evening  Post  (a 
profile  of  Major  L.  L.  B.  Angas,  stock 
market  prophet) ;  and  Scribner’s-Com- 
mentator  (a  study  of  Grover  Whalen). 


Special  Editions 


ANDERSON  (S.  C.)  INDEPENDENT, 

April  28,  80-page  Library  and  Edu¬ 
cational  Edition. 

Paterson  (N.  J.)  Sunday  Eagle, 
May  5,  New  Home  Edition,  112  pages, 
tabloid  size. 

Hanover  (Pa.)  Sun,  April  29,  Prog¬ 
ress  and  Achievement  Edition,  44 
pages,  3  sections. 

Albuquerque  (N.  M.)  Tribune, 

April  29,  Coronado  Cuarto  Centennial 
Edition,  84  pages,  6  sections. 

Oil  City  (Pa.)  Derrick,  May  2,  Mod¬ 
ern  Appliances  Section,  12  pages. 

Edgartown,  Martha’s  Vineyard 
(Mass.)  Vineyard  Gazette,  April  26, 
Invitation  Edition,  32  pages,  4  sections. 

Wilmington  (Del.)  Morning  News 
and  Joumal-Every  Evening,  May  11, 
14-page  supplements  devoted  to  the 
town  of  Seaford,  Del.,  the  home  of 
the  new  nylon  plant  of  E.  I.  duPont 
de  Nemours  Co. 

Phoenix  (Ariz.)  Weekly  Gazette, 
April  26,  12-page  tabloid  special  edi¬ 
tion,  devoid  of  all  advertising  except 
for  its  own  office  ad,  honoring  mem¬ 
bers  of  the  State  Bar  of  Arizona  at 
their  annual  convention  at  the  Grand 
Canyon.  The  edition  served  as  the 
official  convention  program. 


#i)ituarp 


FRED  B.  ROBINSON,  76,  vice-presi¬ 
dent  of  Waco  (Tex.)  Times-Hemld 
from  1902  to  1927,  and  a  former  presi¬ 
dent  of  the  Texas  Press  Assn.,  died 
May  12  at  Waco. 

John  Esten  Cooke,  67,  editor  and 
owner,  Rockdale  (Tex.)  Reporter- 
Messenger  for  the  past  29  years,  died 
May  10  after  a  brief  illness. 

Millard  A.  Bridwell,  62.  publisher, 
Dumas  (Ark.)  Courier,  who  served 
eight  terms  as  mayor  of  that  city,  di^ 
May  5. 

George  Wilton,  67,  president  of 
Townsman  Corp.,  publishers  of  Wel¬ 
lesley  (Mass.)  Townsman  and  former 
editor,  died  May  8  at  the  Newton  Hos¬ 
pital,  there,  following  a  two-week  ill¬ 
ness.  He  also  had  been  a  president 
of  the  Massachusetts  Press  Assn.,  for 
two  years. 

Reeves  Henly,  22,  sports  writer, 
Galveston  (Tex.)  News,  drowned 
May  7  while  swimming  off  Galveston 
Beach.  Life  guards  who  brought  him 
in  were  unable  to  revive  him. 

Michael  F.  O’Connor,  48,  news  edi¬ 
tor,  Holyoke  (Mass.)  Transcript-Tele¬ 
gram,  died  unexpectedly  May  15.  Be¬ 
fore  joining  the  Transcript  18  years 
ago  he  was  a  reporter  on  Northamp¬ 
ton  Herald,  the  Springfield  Daily 
News  and  old  Holyoke  Telegram. 

William  Sequine,  84,  former  ship 
news  reporter  of  New  York  Sun  for 
34  years,  died  May  12  at  his  home  in 
Staten  Island.  He  started  with  a 
Staten  Island  paper. 

Albert  Jones,  40,  of  the  Camden  | 
(N.  J.)  Courier  Post  editorial  staff, 
and  former  secretary  of  the  Philadel- 
phia-Camden  Newspaper  Guild,  died 
recently. 

Dr.  Henry  F.  Chaput,  70,  editor  of 
La  Justice,  French-language  newspa¬ 
per  in  Holyoke,  Mass.,  died  recently  in 
Philadelphia.  Surviving  are  two  sons, 
Girard  Chaput,  head  of  the  copy  desk 
of  the  Philadelphia  Evening  Public 
Ledger,  and  Sylvio  Chaput  of  Chico¬ 
pee  Falls,  Massachusetts,  and  a 
daughter. 

George  Blackwell,  managing  edi¬ 
tor  of  Dothan  (Ala.)  Eagle,  died  May 
8  of  self  inflicted  wounds,  according 
to  a  verdict  of  suicide  returned  by 
Coroner  Nat  Faulk.  Blackwell’s  body 
was  found  May  8  at  his  home,  throat 
slashed  with  a  razor.  j 

Mrs.  Mary  Patterson,  70,  widow  of  i 
Raymond  Patterson,  one-time  dean  of 
Washington,  D.  C.,  newspaper  corre-  j 
spondents  and  a  writer  for  the  Chi-  : 
cago  Tribune,  died.  May  11,  when 
she  suffocated  in  a  fire  caused  by  an 
overheated  stove  at  her  Saratoga. 
Cal.,  home.  Mrs.  Patterson  was  the 
aunt  of  Capt.  Joseph  Medill  Patterson, 
publisher  of  the  New  York  News  and 
of  Eleanor  Patterson,  publisher  of  the 
Washington  (D.  C.)  Times-Herald.  A 
son  and  a  daughter  survive. 

John  H.  Field,  68,  former  treasurer 
of  the  Rutland  (Vt.)  Herald,  died  in 
Buffalo  General  Hospital  May  12  from 
an  illness  of  several  months  duration. 
Mr.  Field  left  his  business  connections 
in  Buffalo  in  1927  to  become  trea¬ 
surer  on  the  Herald  in  his  native  town 
of  Rutland,  Vt.  His  brother,  William 
H.  Field,  was  publisher  of  the  paper- 
He  returned  to  Buffalo  in  1932. 

Carl  Webb,  31,  former  assistant  ad¬ 
vertising  director,  Bellefontaine  (0-) 
Examiner,  and  later  with  the  Roches¬ 
ter  (N.  Y.)  Times-Union,  and  m 
charge  of  the  Mergenthaler  account 
for  Kenyon  &  Ek;khardt.  New  York 
agency,  was  found  dead  May  H  o 
heart  disease  in  a  summer  hote 
room  at  Southport,  Conn.,  where  he 
was  convalescing  after  a  tonsilleC' 
tomy. 
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In  step  with  the  steady  growth  of  Jacksonville  during  the 
past  six  years,  the  Florida  Times-Union  has  witnessed  a 
healthy  boost  in  circulation.  In  the  city  zone  alone,  the 
daily  edition  has  jumped  60%  while  the  total  circulation 
has  reached  an  increase  of  55%.  To  meet  the  demands  im¬ 
posed  by  this  growth  on  existing  equipment,  the  publishers 
recently  installed  Hoe  Reels,  Electric  Tensions  and  Full- 
Speed  Pasters.  The  resulting  increase  of  operating  speed 
cuts  down  the  time  required  to  print  a  single  paper  by 
6/lOOths  of  a  second.  To  this  split  second  saving  the  pub¬ 
lishers  attribute  a  50%  increase  of  production  per  hour 
•  • .  better  printing  results  . . .  earlier  deliveries  that  please 


the  readers  of  the  Times-Union.  For  other  progressive  pub¬ 
lishers  who  are  enjoying  an  increase  of  circulation  this  ex¬ 
perience  is  significant.  It  points  the  way  to  an  excellent 
solution  of  the  need  for  increased  production  which  can 
be  accomplished  by  the  simple  expedient  of  installing  Hoe 
Reels,  Tensions  and  Pasters. 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St.  (at  East  River)  New  York,  N.Y. 
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New  Study 
Places  Daily 
Newspapers  First 

"Selective  Newspaper 
Markets"  Issued  By 
Lawrence  I.  Everling 

How  the  daily  newspaper  can  be 
established  as  the  basic  medium  in 
national  advertising  campaigns  is  dem¬ 
onstrated  in  a  new  reference  work 
“Selective  Newspaper  Markets”  now 
being  distributed  to  advertising  agen¬ 
cies  and  national  advertisers  through¬ 
out  the  country. 

The  initial  issue  of  “Selective  News¬ 
paper  Markets,”  replete  with  figures 
and  charts,  covers  the  Middle  Atlan¬ 
tic  Section  of  the  United  States, 


of  value  to  advertising  agencies  and  onel  Leroy  W.  Herron,  advertising  di- 

advertisers,  in  nationalizing  daily  rector,  Washington  Star,  each  will  con-  Xx©ai SI  X  1X10X1008 
newspaper  campaigns,”  said  Mr.  Ever-  duct  an  open  forum  period  with  mem-  —  .  -  ,  ^  , 

ling.  “It  is  something  that  newspa-  bers  participating  in  discussion  from  /\ir©Cl  111  OUlt 

per  publishers  and  advertising  buyers  the  floor.  All  NAEA  meetings  will 

have  needed  for  a  long  time.  We  hope  be  held  at  the  Hotel  La  Salle,  while  StOCkh.olcl©r 

they  will  visualize  its  importance  as  a  AFA  headquarters  will  be  at  the  Hotel  kJ  I wVi»r^llwlVXd 

practical  recognition  of  daily  news-  Sherman  Los  Angeles,  May  16-The  history 

pers  as  the  basic  media  m  the  na-  Other  AFA  speakers  include  Paul  finances  of  Hearst  ConsolidatS 

mal  advertising  set-up.”  S”  w  ’  executive  vice-pr^ident,  R.  publications,  Inc.,  since  its  organi^ 

-  H.  Macy  &  Co^  Richard  H.  Grant,  1930  ^egan  to  uSd 

nVincrtn  Mnlov  vice-president.  General  Motors  Cor-  ^^is  week  before  Superior  Judge 

Dnnson#  lYi01©y  poration,-  Harry  G.  Moock,  vice-presi-  clement  L  Shinn  as  trial  startenT 

dent,  Plymouth  Motor  Corporation,  ^  "  if  f  ^ 

II  11  lit  j  S  stockholders  suit  against  William 

scheduled  As  Randolph  Hearst,  members  of  his  per. 

Elisha  Hanson,  general  counsel,  , 

i  P  H  ANPA,  and  Colonel  Willard  Chevalier, 

A  opeakers  publisher.  Business  Week.  f  c  ® 

Mason  Britton,  AFA  board  chair-  P  Hpmand^  fha  rafum  f 

NAEA  Ako  Releases  List  man  and  vi«.ch.ir„an  MoGraw  mil  mS™  of  Halm  Sllw 

For  Its  June  Meeting  aommon  stock  and  $45,000,000  pad 

At  La  SaUe  in  Chicago  Mom  th?n  50  oSs  will  cover  a  miT*.  “ 

General  Hugh  S.  Johnson,  United  variety  of  advePtlsing^subiecK^includ-  (er  and  S'transtel  in  1935  of  three 


papers  as  the  basic  media,  in  the  na¬ 
tional  advertising  set-up.” 

■ 

Johnson,  Moley 
Scheduled  As 
AFA  Speakers 


common  stock  and  $45,000,000  paid 


for  the  properties  Consolidated  took 
More  than  50  others  will  cover  a  „„„„  .  ,  qo^  . 

•  .  r  j  a-  •  „  K-  4  •  1  j  over  in  1930,  rescinding  of  that  trans¬ 


fer  and  the  transfer  in  1935  of  three 
other  properties  to  Consolidated  and 


—  -  -  ^  AAUgii  u.  ULTiiiisuii,  wiiiLcru  ;  _  n  •  1  •  j  *  •  i  i_i*  xM*  aiiu  ticiiiaxci  iii  x.^oo  01  UUw 

comprising  New  York,  Pennsylvania  Feature  Syndicate  columnist,  and  nancia ,  in  us  na ,  pu  ic  u  i-  other  properties  to  Consolidated  and 

and  New  Jersey.  Raymond  Moley,  contributing  editor,  j.®  ver  ising,  as  gf  purchase  price  of  more 

24  Papers  Studied  Newsweek,  will ’be  among  the  fea-  well  as^newspaper  radio,  outdoor  and  than  $8,000,000,  an  accounting  and  ap- 

It  creates  a  minimum  structure  of  tured  speakers  at  the  36th  annual  con-  pointment  of  a  receiver.  Itwasbroujt 

24  newspapers  which,  by  a  compre-  vention  and  exposition  of  the  Adver-  .  NAEA  ^convention  exhiWts  Samuel  Mann,  a  Consolidated 

hensive  analysis  of  their  circulation  tising  Federation  of  America,  June  ,  orouninc  of  nanei-^  stockholder  since  1931,  and  was  filed 

give  a  general  coverage  throughout  23-27  at  the  Hotel  Sherman,  Chicago,  .  .  .<  n..  j  ...f  ?,  L  September,  1938,  being  joined  sub- 

that  section,  where  primary  and  sec-  it  was  announced  last  week  by  Paul  ^  j®"  sequently  by  four  interveners, 

ondary  markets  account  for  90%  of  Garrett,  vice-president  and  director  of  ®  ,  NAFA  momhAr  nanAr  Opening  arguments  presented  this 

its  retail  sales  volume.  Subsequent  public  relations.  General  Motors  Cor-  Preview  of  the  case,  expected  to  take 

presentations  of  “Selective  Newspaper  poration,  who  is  chairman  of  the  con-  „  certificate  from  the  a^cocia  several  months  to  complete: 

Markets”  will  cover  eight  other  sec-  vention  program  committee.  ^  mahv.  Plaintiffs  will  contend  Hearst  Con- 


Markets”  will  cover  eight  other  sec-  vention  program  committee, 
tions  of  the  country.  At  the  same  time  principal  speaker 

Editor  and  publisher  of  “Selective  at  the  annual  meeting  of  the  News 


mtinn  ofo^am  c3m7t  AA  ^  Certificate  from  the  associa- 

ntion  program  committee.  ^  framed.  The  NAEA 

At  the  same  time  principal  speakers  is  asking  for  entries. 


Newspaper  Markets”  is  Lawrence  I.  paper  Advertising  Executives  Asso- 
E  ver  ling,  a  member  of  the  Four  A’s  ciation,  held  in  conjunction  with  the 
Newspaper  Media  Committee  and  AFA  meeting,  were  announced  by  C. 
vice-president  of  the  Richard  A.  E.  Phillips,  NAEA  vice-president  and 
Foley  Advertising  Agency,  of  Phil-  chairman  of  the  program  committee, 
adelphia.  He  has  had  many  years  of  Mr.  Phillips  is  advertising  manager  of 
experience  as  a  newspaper  promotion  the  Rockford  (Ill.)  Star-Register-Re- 
and  merchandising  specialist.  public. 

“One  reason  for  such  a  reference  Rtdder  to  Talk 

work,”  explained  Mr.  Everling,  “is  He  announced  J.  C.  McGrath,  ad- 


’aki  AirAwi,  lUAiTA  K  ’  '  Opening  arguments  presented  this 

lad,  every  NAEA  member  paper  of  ffil  expected  to  take 

ading  in  one  or  more  exhibits  will  Pe'eTarmLths  to  coSSS 
ceive  a  certificate  from  the  associa-  r>i  •  ,  a  n  *  j  u  4  n 

in  that  can  be  framed.  The  NAEA  wil  contend  Hearst  Con- 

asking  for  entries.  solidated  w^  the  avenue  of  financ- 

,  mg  required  because  of  heavy  m- 

»T»  _  tp» _  debtedness  in  the  Hearst  organization 

iampa  limes  m  1930, 

That  good  will  of  the  properties 
^3ff0j'C  Fr©CmenCV-  comprising  consolidated  was  written 
M  X  xw%^vA^xxv«2  $75,000,000  from  $37,500,000  in 

order  to  sell  $50,000,000  in  Class  A 

V  Olume  L/lSCOUntS  preferred  stock  to  the  public, 

rp.  ,p  \  T\  I  m-  •  That  Mr.  Hearst’s  $500,000  annual 

The  Tampa  Fla.)  Daily  Times  is  salary  was  excessive. 


offering  national  advertisers  frequency 


the  need  to  combat  the  widespread  in-  vertising  manager,  T.  W.  Grant  Com- 
timation  that  the  daily  newspaper  is  P^uy,  New  York,  is  to  speak  on  “How 


He  announced  J.  C.  McGrath,  ad-  and  volume  discounts  totalling  30% 
irtising  manager,  T.  W.  Grant  Com-  effective  June  1. 


id  volume  discounts  totalling  30%  .  sale  of  the  Atlanta  Ceorg- 

Fective  June  1  Baltimore  News  and  Post  and  San 

Announcement  was  made  this  week  Light  in  1935  and  the  Sunday 


no  longer  considered  a  basic  adver-  Newspapers  Can  Help  Make  Adver-  by  Ralph  Nicholson,  general  manager  York  American  in  1937  to  Con- 

tising  medium.  Consider,  for  exam-  tising  More  Profitable.”  “How  Twelve  and  vice-president,  and  through  the  solidated  were  n^  justified.  Consou- 
ple,  the  recent  announcement  by  the  Thousand  Women  Are  Making  Dollars  Times’  special  representative,  the  '2,500,000  for  the  latter 

Daily  Oklahoman  &  Times  that  the  and  ‘Sense’  for  St.  Paul,”  is  the  sub-  Katz  Agency.  although  Ae  price  was  not  fixed  mW 

«  ...  ‘-^x  !-» _ J  ..  ii*  1 _  ...  .  A  rk**il  f  Via  mAvf  ttrnc  ocCArtMl 


median  length  of  national  advertising  ject  for  Bernard  Ridder,  publisher, 
activity  on  the  part  of  468  national  St.  Paul  Pioneer  Press. 


advertisers  in  these  newspapers,  aver¬ 
ages  7  weeks. 


Don  Patterson,  director,  national 
advertising.  Scripps-Howard  News- 


The  new  national  rate  card  retains 

the  old  flat  rate  of  11  cents  per  line  ,  opposition  to  these  charges  the 
but  includes  for  first  time  discounts  defense  promised  evidence  to  show 
up  to  10%  for  frequency  and  20%  for  Consolidated  was  form^  to  per- 
volume.  Any  advertiser  who  qualifies  public  participation  m  the  Hear« 


“Primarily,  there  are  three  ways  in  papers,  will  talk  on  “Dealer  Educa-  volume.  Any  advertiser  who  qualifies  f  P  neroetuate  the  Hearst 
which  daily  newspapers  are  used  by  tion  Pays.  Dr.  Kenneth  Dameron,  can  earn  both  discounts  simultane-  that  the  $75  000  000  valuation 

the  advertising  buyer-first,  where  an  AFA  director  and  director  of  the  ously.  nmne  tfi  t  t  $ 

the  advertiser  has  sectional  distribu-  Committee  on  Consumer  Relations  in  Advertising  of  various  products  of  1  ®  arriv  JT  at  Vv  rnmoetent  ex- 

tion;  second,  where  he  uses  a  list  of  Advertising,  Inc.,  New  York,  also  will  same  manufacturer  may  be  combined  JP  Hi!.^r<4t  turned  back 

dailies  to  supplement  other  media  at  talk.  to  earn  both  di^ounts.  Mr  I^rst  turn^  M 


dailies  to  supplement  other  media  at 
various  points;  third,  where  the  buyer 


S.  E.  Thomason,  publisher,  Chicago 


Linage  Increases  Cited 


more  than  $5,000,000  dividends  from 
his  common  stock  into  Consolidated  s 


desires  to  make  daily  newspapers  the  Times;  John  Hoagland,  promotion  newspapers  letter  to  agencies  reserves  and  that  for  services  ren- 

basic  media  for  general  coverage.  manager,  Louisville  Courier- Journal  pointed  out  these  discounts  are  made  jjgj.ed  and  necessity  of  continuity  of 

Basic  Method  Used  and  Times;  L.  E.  Keene,  advertising  available  simultaneously  with  a  20  to  jj^ese  services  his  Mlary  was  not  ex- 

“The  first  two,  apparently,  are  being  ^anager,  Kalamazoo  (Mich.)  Gazette;  j-”  i  cessive.  The  Consolidated  units  were 

well  taken  care  of  by  the  newspapers  D.  A.  Lundgren,  advertising  manager  month  a  local  display  gam  of  21%  for  diversified  and  in  the  four  years  • 

and  their  representatives.  Therefore,  Clinton  (Iowa)  Herald;  and  Joseph  the  first  four  months  of  this  year  and  to  Consolidated’s  formation 

the  third  method-daily  newspapers  advertising  manager,  Lansing  a  _^tional  gam  of  46%  in  April  ^^^ned  from  $10,000,000  to  $12,750,000 

as  a  basic  medium-I  figured,  might  (Mich.)  State  Journal,  also  will  ad-  vo  urne  discount  annually,  it  was  stated.  Attomi^'S 

be  treated  in  a  factual  reference  work  dress  the  NAEA.  lir>oc  ^  onw  T.  B.  Cosgrove,  John  M.  Hall  and  Jo^ 

which  could  be  a  practical  selling  tool  NAEA  Meet  at  La  Salle  100  000  lines^”  ranges  up  o  /c  or  g  Lauritzen  head  the  battery  of 

for  newspapers  and  their  representa-  Other  speakers  include  J.  I.  Meyer-  Frequency  discount  based  on  mini-  ^torneys  representing  38 


the  third  method— daily  newspapers  V 

as  a  basic  medium — I  figured,  might  (Mich.)  State  Ji 
be  treated  in  a  factual  reference  work  uress  the  NAEA. 
which  could  be  a  practical  selling  tool  NAEA  Me 

for  newspapers  and  their  representa-  Other  speakers 
tives.  son,  sales  and 


NAEA  Meet  at  La  Salle 

Other  speakers  include  J.  I.  Meyer- 


tives.  son,  sales  and  promotion  manager,  70  linoc  nor  L-  •  acr  ^  individual  and  nine  corporations 

“I  concentrated,  first,  on  the  Middle  Oklahoma  City  Oklahoman;  P.  R.  Pet-  10  wppIcc  ^  r>eo  "  nmu 

Atlantic  section  of  the  United  States,  tit.  advertising  manager,  Memphis  weeks-  6%  for  using  26°  weeks  CRAWFORD  WON'T  RUN 

Aubreay  F.  Mur-  ^j^^in  32  consecutive  wefks;  8%  for  Kenneth  Crawford,  president  of  the 

6,374,000  families  and  otters  a  retail  ray,  advertising  director,  New  Or-  on  aq _ i  a  xt  an- 

sales  oDDortunitv  of  more  than  8  bil-  lean..  Time.,  -  Pieaunne  •  nnd  Ro^er  39  wee^  within  48  consecutive  weeks;  American  Newspa^r  Guild,  an 


sales  opportunity  of  more  than  8  bil-  leans  Times  -  Picayune;  and  Roger  and  10%  for  52  weeks.  nounced  to  the  ANG’s  International 

lions  of  dollars.  They  showed,  fur-  Reynolds,  advertising  manager.  In-  A  total  of  100,000  lines  placed  regu-  Executive  Board  in  New  York  W 

ther  that  a  list  of  24  daily  newspapers  dianapolis  News.  53  ^^^s  earns  the  30%  week  that  he  would  not  be  a  candidate 

npr  Breckenridge,  sales  manager,  discount.  The  rate  card  lists  com-  for  re-election  at  the  guild’s  annwl 

^  Bureau  of  Advertising,  ANPA,  will  bined  volume  and  frequency  dis-  International  convention  in  Memphis 

line  a  milhne  rate  of  $1,697.  speak  on  What  People  Read  in  News-  counts  from  10,000  lines  during  13  July  8-12.  He  declared  that  he  never 

“The  method  of  evaluating  the  150  papers  and  Why.”  Oscar  J.  Curley,  weeks  on  up  to  the  30%  discount. 
counties  in  the  Middle  Atlantic  sec-  advertising  manager,  Dubuque  Tele-  m 

tion,  according  to  circulation,  was  this:  graph-Herald,  has  the  topic,  “The  DAUGHTER  TO  BROWNS 


weeks  on  up  to  the  30%  discount. 


where  numerical  distribution  of  cir-  Henry  W.  Manz,  advertising  direc-  nounced  the  birth  of  a  daughter,  their  recently  resigned  as  Washington  i'- 

4^  number  of  families  is  tor,  Cincinnati  Post,  will  have  charge  first  child.  May  15,  at  Harkness  Pa-  C.,  correspondent  of  the  New  Yof 

50%,  or  bettOT;  sTOondary  counties,  of  the  displays  and  exhibits,  which  vilion  of  the  Presbyterian  Hospital,  Post  and  the  Ncui  Republic  to  ass^w 

where  it  is  a%  to  50%,  and  all  other  be  a  major  feature  of  the  meet-  New  York.  She  will  be  named  Robin  himself  in  the  same  capacity  with  tn 

counties,  where  it  is  less  than  25%.  i^g.  Harvey  Young,  advertising  di-  Elizabeth.  Mr.  Brown  is  news  editor  projected  New  York  evening  ne» 


those  Menace  of  High  Pressure.” 


DAUGHTER  TO  BROWNS  said  he  believed  a 

Mr.  and  Mrs.  Robert  U.  Brown  an-  should  be  established 
nounced  the  birth  of  a  daughter,  their  recently  resigned  as 


thought  of  his  function  as  preaoe 
“as  anything  but  transitional,  a” 
said  he  believed  a  paid  president 
should  be  established.  Mr.  Crawto 
recently  resigned  as  Washington.  • 


iiic  uii  Lii  ui  cl  uciu>:iiit;r,  uitrir  icLJciitijr  icai^iicu  aa  ••o-  , 

first  child.  May  15,  at  Harkness  Pa-  C.,  correspondent  of  the  New  i®’’ 


“I  believe  this  compilation  will  be  rector,  Columbus  Dispatch,  and  Col-  of  Editor  &  Publisher. 


paper,  PM. 


Urges  Pulitzer  Prize 
For  Photo  Reporting 

By  JACK  PRICE 


reviewing  the  recent  Pulitzer  Prize  Conceding  the  cameraman’s  parity  Washington,  D.  C 
awards  for  distinguished  work  in  in  the  editorial  ensemble,  it  certainly  “Inasmuch  as  N 
journalism,  this  correspondent  rises  is  no  presumption  to  ask  that  he  be  automob 

to  inquire  why  conspicuous  feats  in  considered  for  Pulitzer  honors  when  instructions  : 

photographic  reporting  are  ignored  in  awards  are  being  bestowed  upon 

this  annual  distribution  of  commenda-  others  in  the  same  calling  and  per-  |V, 

tions.  haps  in  the  same  plant.  meet  wd“h  a  ?efu 

Joseph  Pulitzer,  founder  of  the  Co-  While  on  the  subject  of  recognition  plates  to  issue  a 
lumbia  School  of  Journalism,  noted  for  the  cameraman  a  related  recom-  there.” 
publisher  of  the  St.  Louis  Post-Dis-  mendation  is  in  order.  It  would  be  a 
patch  and  the  former  New  York  gracious  gesture  on  the  part  of  any  pLY  PRAISE 
World,  obviously  failed  to  provide  for  of  the  larger  manufacturers  of  photo-  Washington  D 
such  recognition  in  the  articles  of  his  graphic  equipment  and  supplies  to  es-  j  radio 

endowment.  Considering  the  negligi-  tablish  one  or  more  scholarships  in 
ble  part  played  by  pictures  in  the  era  news  photography,  the  candidates  to  Chairman  J 

when  these  educational  opportunities  be  drawn  from  the  ranks  of  working  p  j’  gj  Commun 

and  encouragements  were  conceived  press  cameramen  in  competitive  ex-  ^.^mmented  today 

and  underwritten  the  oversight  is  not  aminations.  m^"covering  his 

very  astonishing.  evaluate  re 

Recoqnition  Would  Bo  Consiitcnt  Murphy  Hall  Equipment  counter  reports,” 

But  if  the  stipulations  in  the  endow-  THE  University  of  Minnesota  recently  tinned,  “highpoim 

ment  are  not  too  inelastic  to  permit  dedicated  its  new  journalism  build-  vice.” 
some  modification  by  the  trustees,  one  ing.  Named  the  William  J.  Murphy  -■ 

wonders  why  in  the  light  of  the  es-  Hall  after  William  J.  Murphy,  pub- 

tablished  position  of  the  cameraman  lisher  of  the  Minneapolis  Tribune 

in  contemporary  journalism  he  has  from  1891  to  1918,  whose  gift  made 

never  been  included  in  the  award  the  building  possible,  it  houses  what  is 

committee’s  review  of  accomplish-  perhaps  the  finest  photographic  lab- 

ments  that  deserve  citation.  oratory  of  any  university  in  the  coun- 


WINS  1940  AWARD 


/f’s  a  honey! 

NEW  G-E  MAZDA 

MIGHTY  MIDGET 

Photoflash  Lamp  (No.  5) 


"Hope  to  be  seeing  you  soon."  .  .  .  "Gee.  it's  swell 
to  hear  your  voice."  .  .  .  "We're  all  well  here." 

No  great  words  of  business  or  state  are  these  — 
just  the  homey,  every-day  conversations  that  are 
America.  The  thoughts  and  hopes  and  remem¬ 
brances  that  bind  families  and  friends  together.  The 
flow  of  imderstanding  that  helps  to  make  this  a 
united  nation. 

Always  the  Bell  System  stands  ready  to  help 
...  to  do  its  part  quickly,  cheaply,  courteously,  in 
the  manner  of  a  friend. 


^  If't  nobiggerthan  a  golf  boll, but 
it  packs  an  AMAZING  PUNCH 
OF  LIGHT.  Equals  and  oulpor- 
forms  targsrflash  bulbs. .when 
used  in  new  type  reflectors. 

^  NEW  SAFETY. . .  thanks  to  new, 
stronger  egg-shaped  bulb  and 
dye  •  protected  safety  jackets. 

►  EXTRA  CONVENIENCE. .  get  up 
to  30  in  one  pocket.  No  need 
to  run  out  of  bulbs  on  the  jobl 


EDITOR  &  PUBLISHER 


PNPA  Discusses 
Local — National 

continued  from  page  10 


judgment  and  experience  to  interpret 
a  news  story  in  terms  of  its  relation¬ 
ship  to  a  certain  advertisement,  but 
when  one  sees  an  automobile  adver¬ 
tisement  following  a  story  such  as 
‘Three  Killed  In  Motor  Car  Accident,’ 
or  a  residence  offered  for  sale  along¬ 
side  ‘Real  Estate  Taxes  Soar  to  All 
Time  High’  the  inference  one  must 
draw  is  that  pages  are  made  up  in 
altogether  too  much  of  a  hurry.  It  is 
a  tremendous  testimonial  to  the  power 
of  newspaper  advertising  that  it  works 
effectively  even  in  the  face  of  such 
handicaps.” 

Frequency  and  Space  Discounts 

Discussing  frequency  and  bulk  space 
discounts,  Mr.  McKinney  cited  the 
general  arguments  both  pro  and  con, 
and  said: 

“Offhand  it  would  seem  that  the 
more  of  anything  one  buys  the  less 
should  be  the  unit  cost.  But  this  is 
not  a  universal  law.  The  fare  per 
mile  is  the  same  from  New  York  to 
Philadelphia,  90  miles,  as  it  is  from 
New  York  to  Chicago  900  miles.  Life 
insurance  premiums  are  fixed  at  so 
much  per  thousand  dollars  of  insur- 
and  the  price  is  constant  whether  the 
policy  is  for  one  or  one  hundred  thou¬ 
sand. 

“The  economic  application  of  the 
discount  principle  to  newspaper  rates 
has  but  one  consideration  since  pub¬ 
lication  costs  are  rigid,  for  there  is  ab¬ 
solutely  no  saving  whatsoever  in 
printing  an  advertisement  from  one 
day  to  the  next.  That  consideration 
is  simply  the  per  cent  of  profit  on  dol¬ 
lar  volume.  If  the  gross  profit  is  10% 
on  a  volume  of  $100,000  what  lesser 
per  cent  is  equitable  on  a  volume  twice 
as  large?  Probably  it  would  be  some¬ 
where  between  6%  and  9%.  If  the 
profit  is  fixed  at  6%  then  the  discount 
would  be  4%  on  a  100%  increase.  I 
hardly  believe  a  4%  maximum  dis¬ 
count  would  create  an  expectancy  of 
100%  increase  in  volume.  Neither  do 
I  believe  that  that  part  of  American 
industry  and  trade  which  spends 
$1,600,000,000  annually  for  advertising 
of  all  kinds  would  suffer  defeat  un¬ 
less  those  newspapers  which  sell  cer¬ 
tain  classifications  of  advertising  ser¬ 
vice  at  flat  rates  institute  a  discount 
system  and  offer  a  per  cent  reduction 
that  would  be  compatible  with  a  rea¬ 
sonable  expectancy.” 

Citing  the  1939  general  volume  lin¬ 
age  figures  for  the  first  50  newspapers, 
he  said  that  they  do  not  prove  any 
overwhelming  preference  for  discount 
papers  over  flat  rate  newspapers. 

H.  W.  HaiUy  Speaks 

At  the  Saturday  afternoon  session 
the  advertising  men  discussed  local 
advertising.  H.  W.  Hailey,  business 
promotion  manager  of  the  Scripps- 
Howard  newspapers  spoke  on  “Ad¬ 
vertising  Promotion,”  illustrating  his 
talk  with  charts  drawn  from  the  elab¬ 
orate  16-city  Home  Inventory  surveys 
of  the  Scripps-Howard  papers.  He 
cited  the  need  for  a  revamping  of 
local  selling  methods  of  many  news¬ 
papers.  Advertising  salesmen,  he  de¬ 
clared,  should  work  as  space  buyers’ 
aides  instead  of  high-pressure  men  on 
one  extreme,  and  order-takers  on  the 
other. 

Mr.  Hailey  emphasized  the  impor¬ 
tance  of  advertising  salesmen  knowing 
their  market,  types  of  competition, 
buying  and  selling  habits  local  to  the 
community,  and  consumer  thought  in 
the  area  covered  by  their  circulation. 
By  means  of  his  charts  he  took  up 
product  after  product,  and  showed  that 
without  the  actual  consumer  informa¬ 
tion  obtained  from  the  surveys,  it 


would  be  practically  impossible  to  ap¬ 
proach  a  prospective  advertiser  with 
intelligent  reasons  as  to  why  he  should 
advertise,  and  what  copy  theme  to  use. 
He  declared  that  accurate  market  in¬ 
formation  gathered  by  the  newspaper 
opens  doors  to  new  business  and  aids 
the  advertiser  to  expand  his  sales. 

William  H.  Rodgers,  Jr.,  of  the  ad¬ 
vertising  department  of  the  Pennsyl¬ 
vania  Power  &  Light  Company,  spoke 
on  “We  Serve  the  Same  Customers.” 
He  stated  that  65%  of  all  utility  ad¬ 
vertising  goes  to  newspapers,  and  out¬ 
lined  how  his  company  co-operates 
with  appliance  stores  and  service  shops 
in  newspaper  copy.  He  said  he  thor¬ 
oughly  believes  that  a  great  many 
more  industries,  in  the  near  future, 
will  depend  in  a  far  greater  degree 
upon  newspaper  advertising. 

W.  E.  Eysinger  and  L.  G.  Shenk, 
advertising  managers  of  the  Bradford 
Era  and  the  Lancaster  Newspapers, 
respectively,  presided  at  the  session, 
which  was  then  turned  into  an  open 
discussion  of  local  advertising  prob¬ 
lems,  followed  by  adjournment. 

■ 

Safe  Driving 
Survey  Issued 
By  ANPA,  ICMA 

The  American  Newspaper  Publish¬ 
ers  Association,  in  co-operation  with 
the  International  Circulation  Man¬ 
agers  Association,  recently  released 
the  first  national  all-newspaper  sur¬ 
vey  of  the  safe  driving  experience 
record  of  newspaper  delivery  fleets. 
Pased  upon  a  questionnaire  sent  out 
by  Charles  Coleman,  chairman  of  the 
ICMA  Safety  Committee,  the  bulletin 
was  prepared  by  the  ANPA  Traffic 
Department. 

The  survey  is  broken  down  into 
five  classifications,  “A”  for  papers 
having  a  daily  circulation  of  5,000  or 
less;  “B”  from  5,001  to  20,000;  “C” 
from  20,001  to  50,000;  “D”  from  50,001 
to  100,000;  “E”’  more  than  100,000. 

Recapitulation  Supplied 

A  recapitulation  of  the  five  classi¬ 
fications  shows  that  120  newspapers 
operated  2,590  vehicles  a  total  distance 
of  63.245,406  miles  in  1939,  experienc¬ 
ing  489  chargeable  accidents. 

In  commenting  on  the  class  “A” 
group,  the  bulletin  noted  that  only  one 
newspaper  reported  no  accidents.  In 
class  “B,”  the  largest  individual  group 
reporting,  no  chargeable  accidents 
were  reported  by  27  papers.  6  reported 
one  chargeable  accident.  3  reported 
two  chargeable  accidents,  2  reported 
three  chargeable  accidents. 

Second  largest  group  reporting,  class 
“C”  had  21  papers  showing  no  charge¬ 
able  accidents,  I  reported  five  charge¬ 
able  accidents,  while  other  had  either 
one,  two  or  three  chargeable  acci¬ 
dents. 

*'E"  Raporti  Many  Accidents 

Of  the  17  papers  reporting  in  class 
“D,”  five  had  no  chargeable  accidents, 
while  one  had  eight,  another  seven. 
The  remainder  had  one,  two  or  three. 
Three  managements  reported  a  de¬ 
cline  in  their  record  as  compared  to 
1938,  only  one  newspaper  recording  an 
improvement. 

In  the  class  “E”  group,  the  first  six 
managements  reporting  showed  im¬ 
provements  ranging  from  65%  to  1^/2% 
1939  over  1938  and  the  second  six 
papers  showed  declines  ranging  from 
66%  to  .04%  for  the  same  period. 

Of  the  25  papers  reporting  in  this 
classification,  only  five  had  no  charge¬ 
able  accidents.  One,  an  evening  daily, 
utilizing  266  trucks,  reported  101 
chargeable  accidents;  another  reported 
65  with  105  trucks.  Others  ranged 
from  that  figure  down  to  two  acci¬ 
dents. 


ADVERTISING'S  CONTRIBUTION 

TO  THE 

AMERICAN  WAY  OF  LIVING 

This  is  the  theme  for  the  Federation's  .‘Kith  annual  conven¬ 
tion  and  exposition  to  he  held  in  Chicago  next  month. 

I  Advertising  and  the  American  Way  of  Living  are  part  of 
each  other.  We  do  not  have  one  without  the  other.  The 
consumer's  right  t»*  .select  from  a  variety  of  products,  the 
producer's  right  to  offer  goods  and  services  in  competition  with 
I  other  producers. — freedom  to  do  the.se  things  depends  largely 
on  A(ivertising.  I'nquestionahly  free  enterpri.se  is  a  nio.st 
important  factor  in  the  high  standard  hy  which  we  as  .\meri- 
cans  live. 

'  The  contributions  of  Advertising  to  the  American  Way  of 
Living  need  not  he  detailed  in  this  space,  inasmuch  as  the 
readers  are  already  familiar  with  them,  hut  there  is  a  large 
!  public  whose  thinking  is  influenced  hy  ideologies  based  on 
failure,  despair  and  collectivism. 

"Have  we  not  allowed  concepts  to  grow  up  that  are  a 
threat  not  alone  to  capital,  to  labor — to  iiiflustry  big  and 
small — but  to  the  well-being  of  the  American  consumer  hiin- 
.self?"  asked  Paul  W.  Garrett.  Federation  director  and  vice 
president  in  charge  of  Public  Relations.  General  Motors  Cor¬ 
poration.  in  an  address  before  the  American  As.sociation  of 
Advertising  Agencies  in  19.‘J8.  Referring  to  the  American  plan 
of  industry,  he  continued,  “unless  the  contributions  of  the 
!  system  are  explained  to  consumers  in  terms  of  their  own  inter¬ 
est.  the  .system  it.self  will  not  stand  against  the  .storm  of 
fallacies  that  rides  the  air  in  this  era  of  easy-world-wide  and 
instantaneous  communication.'’ 

Mr.  Garrett  is  general  chairman  of  the  convention  Program 
Committee.  He  plans  to  have  this  theme  developed  at  the 
opening  general  se.ssion.  June  :24.  with  addre.s.ses  by  Paul 
Hollister,  vice  president  in  charge  of  Publicity,  R.  H.  Macy, 
Xew  York,  speaking  on  the  theme  from  the  adverti.ser’s  stand¬ 
point;  by  a  prominent  repre.sentative  of  an  organized  consumer 
group  from  the  standpoint  of  consumers;  and  from  the  stand¬ 
point  of  industry  by  Richard  H.  Grant,  vice  president  in 
charge  of  Merchandising.  General  Motors  Corporation.  Detroit. 
Ma  .son  Britton,  chairman  of  Federation’s  Board  and  vice  chair- 
'  man  of  McGraw-Hill  Publishing  Company.  Xew  York,  will 
deliver  the  convention  keynote  speech  at  this  session. 

It  is  the  Federation's  permanent  and  continuing  interest  to 
.see  that  .Advertising's  Contribution  to  the  .American  Way  of 
Living  is  understood  by  the  public  at  large.  Tlmmgh  its 
Bureau  of  Research  and  Education,  its  Xational  Committer 
on  C’onsumcr  Education,  through  numerous  affiliated  .Adver- 
!  tising  ('lubs  in  all  parts  of  the  United  States,  through  affiliated 
advertising  organizations,  through  more  than  2.000  cooperat¬ 
ing  newspapers  and  periodicals,  and  2.50  radio  stations,  the 
Federation  supplies  a  constant  stream  of  information. 

Some  III.OOO  advertising  men  and  women  throughout  the 
United  States  are  directly  associated  with  the  Federation’s 
work  in  reaching  the  public. 

There  will  be  ten  departmental  meetings  at  the  convention 
devoted  to  every  phase  of  Advertising  and  Selling.  Leaders 
in  every  known  medium  of  advertising,  both  buyers  and  sellers, 
will  be  present.  The  .Advertising  Exhibit  will  be  comprehen¬ 
sive  ami  informative. 

1  For  information  regarding  the  convention  program,  or  the 
Federation’s  activities,  jdease  feel  free  to  write  Federation 
Headquarters.  380  West  42nd  Street.  Xew  A’ork.  For  con¬ 
vention  room  re.servations.  write  direct  to  the  Hotel  Sherman. 
Chicago. 

36lh  Annual  Convention  and  Exposition 
I  Advertising  Federation  of  America 

HOTEL  SHERMAN.  CHICAGO, 

!  JUNE  23-27,  Inclusive 

HOST  CLUBS:  Chicago  Federated  Advertising  Club  and 
the  Women's  Advertising  Club  of  Chicago. 
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NEWSPAPER 

REVIEW 

By  T.  S.  IRVIN 

Break  It  Up.  Boys! 

IT  SADDENS  US  to  see  any  situation 
arise  such  as  has  come  up  in  Pitts¬ 
burgh  between  the  Post-Gazette  and 
the  Press.  When  papers  get  into  a 
fight  and  begin  to  yell  “Foul!”  about 
one  another's  promotion,  everybody 
suffers,  even  the  innocent  bystander 
newspapers  in  other  cities. 

What  happened  is  this:  the  Press 
recently  released  its  1939  linage  re¬ 
port.  The  Post-Gazette  felt  that  com¬ 
parisons  in  it  were  unfair.  So  the  Post- 
Gazette  has  put  out  a  folder  which 
claims  to  give  the  facts  and  thus  to  put 
the  Press  very  decidedly  in  its  place. 

“We  keep  all  our  punches  above  the 
waste  line,”  the  folder  is  captioned.  A 
cartoon  enlivens  the  front  cover,  show¬ 
ing  two  boxers  in  the  ring,  with  the 
pug  labeled  “P”  delivering  an  obvi¬ 
ously  foul  punch  to  the  one  labeled 
"PG"  while  “Media  Records”  as  the 
referee  calls  the  blow.  “It’s  no  fun  to 
be  fouled!”  the  cartoon  is  headed. 

We  don’t  want  to  get  into  the  scrap. 
But  we  do  think  the  boys  should  be 
cautioned  that  promotional  fights  of 
that  kind  cannot  be  isolated.  Just  as 
good  promotion  for  any  one  news¬ 
paper  reacts  to  the  profit  and  advan¬ 
tage  of  all,  so  highly  competitive, 
name-calling  promotion  reacts  to  the 
harm  and  hurt  of  all.  Let’s  keep  it 
clean,  boys,  and  let’s  keep  it  fair — 
and  above  all,  let’s  remember  that 
we’re  all  in  the  same  boat. 

Splendid,  Watson,  Splendid! 

IF  YOU  CAN  GET  your  hands  on  it, 
we  think  you’ll  enjoy  reading  a 
promotional  folder  the  Philadelphia 
Record  has  just  got  out — “The  Case 
of  the  317  Short  Men.”  It  reports  an 
unusual  and  unusually  interesting 
case  of  male  reader  response  to  men¬ 
tion  of  a  fashion  item  on  the  Record’s 
women’s  page. 

The  story  is  well  told  in  the  Sher¬ 
lock  Holmes  -  Dr.  Watson  manner, 
with  the  back  cover  given  over  to  a 
note  about  Eleanor  Pollock,  the  Rec¬ 
ord’s  women’s  editor,  who  seems  to 
be  Exhibit  A  in  the  case. 

The  whole  thing  is  as  pleasant  and 
persuasive  a  bit  of  promotion  as  we 
have  run  across  in  some  time.  Our 
only  regret — and  we  say  this  in  a  sin¬ 
cere  desire  to  be  constructive  and  not 
in  the  least  captious — is  that  the  de¬ 
sign  of  the  folder  was  not  as  good  as 
the  copy,  nor  as  good  as  the  copy 
deserved.  The  copy  is  long — but  it 


PROMOTION 


aid,  where  he  is  also  in  chcU'ge  of 
automobile  advertising,  Mr.  Perry  is 
general  chairman  of  the  Highway 
Safety  Campaign  of  the  Governor’s 
Safety  Council  of  the  State  of  Ver-  ' 
mont. 

“I  didn’t  think  my  safety  campaign 
was  getting  enough  publicity,”  he 
writes.  “So  I  decided  to  sell  a  little 
advertising  to  back  it  up  and  get  it 
off  to  a  good  start.” 

So  he  sold  it — 16,743  lines  of  it,  all 
at  the  classified  rate,  which  is  the 
highest  on  the  paper.  The  advertising 
— pages  of  it — will  run  through  the 
month  of  May,  the  month  of  the 
campaign. 

To  start  it  off,  the  Herald  ran  a  full 
page  advertisement  announcing  the 
campaign.  This  was  a  good,  hard-hit¬ 
ting  page — with  an  interesting  little 
note  in  it  that  few  people  know  tell¬ 
ing  how  the  now  familiar  “School — 
Drive  Slow”  signs  originated — with  a 
Milwaukee  school  teacher  one  of 
whose  pupils  was  killed  on  her  way 
to  school  twenty-five  years  ago. 

There’s  a  moral  somewhere  in  Mr. 
Perry’s  story  for  promotion  people. 
Find  it.  It’ll  do  you  good. 

Hoosier  Travelers 

A  GOOD  EXAMPLE  of  showmanship 

in  newspaper  promotion  is  the 
Travel  Show  which  the  Indianapolis 
Star  stages.  This  year’s  was  the  fifth 
annual  show,  and  it  drew  an  attend¬ 
ance  of  more  than  25,000  during  its 
three-day  stand  in  Murat  Temple, 
Indianapolis’  largest  downtown  audi¬ 
torium. 

The  show  is  staged  in  collaboration 
with  the  Association  of  Indianapolis 
Bank  Travel  Bureaus.  It  offers  a 
complete  program  of  entertainment  in 
addition  to  that  provided  by  individ¬ 
ual  exhibitors  in  their  booths.  The 
entertainment  program  includes  travel 
and  tour  motion  pictures  which  played 
to  packed  houses  in  the  Murat  The¬ 
atre  which  adjoins  the  auditorium. 

Promotion  for  the  show  included 
some  8,000  lines  of  newspaper  adver¬ 
tising,  run  for  a  period  beginning  six 
weeks  before  the  show  opened.  On 
the  Sunday  preceding  the  show,  the 
Star  published  its  annual  Travel  and 
Resort  section. 

To  the  Staff 

ONE  OF  THE  MOST  important  pro¬ 
motion  jobs  any  newspaper  has  to 
do  is  to  promote  itself  to  its  own  ad- 


does  the  San  Francisco  Examiner.” 

Strikes  us  as  good  stuff. 

Just  Stuff 

THE  New  York  World  -  Telegram 

packed  a  loud  chuckle  into  a  full- 
page  advertisement  the  other  day 
about  dog  advertising.  It  featured  a 
full-page  illustration  —  an  excellent 
drawing,  incidentally  —  of  a  lugubri¬ 
ous  hound.  And  the  headline  was  a 
dinger,  too — “World-Telegram  Unfair 
to  Organized  Bloodhounds.” 

And  in  Mirmeapolis,  too,  the  Star 
Journal  makes  a  good  local  selling 
point  in  a  full-page  advertisement 
which  shows  that  “if  you  lived  in 
New  York,  you’d  have  to  buy  all  8 
New  York  daily  newspapers  for  the 
features  found  daily  in  your  Star 
Journal!” 

Credit  the  New  York  Times  with  a 
simple  and  inexpensive  but  yet  highly 
effective  booklet  urging  “Put  Your 
Community  on  the  Vacation  Map.” 
What  makes  the  booklet  a  persuasive 
selling  agent,  it  seems  to  us,  is  the 
inclusion  of  a  bunch  of  community 
vacation  advertisements — the  ads  be¬ 
ing  reproduced  along  with  a  state¬ 
ment  of  actual  results.  Since  most  of 
the  ads  are  small,  the  booklet  can  be 
used  with  advantage  in  numerous 
other  classifications  —  where  nothing 
speaks  louder  than  results. 

RADIO  SERIES 

The  Minneapolis  Tribune  Newspa¬ 
pers  have  concluded  a  12-week  series 
of  radio  broadcasts,  in  which  leaders 
in  many  fields  of  civic  life  participated, 
emphasizing  a  vigorous  “Minneapolis 
Marches  On!”  theme.  W.  J.  McNally, 
Tribune  vice-president,  participated  in 
each  broadcast  which  was  staged  as  a 
forum,  with  guest  speakers  represent¬ 
ing  such  fields  as  music,  literature, 
industry,  sports,  education,  govern¬ 
ment,  the  theater,  health  and  others. 


TEXAS  GROUP  MEETS 

W.  H.  Bradfield,  Garland  News  pub¬ 
lisher,  was  elected  president  of  the 
North  and  East  Texas  Press  Associa¬ 
tion  May  11  at  the  convention  in  Luf¬ 
kin.  E.  S.  Shoaf,  Quitman  Democrat, 
was  named  vice-president  and  Fred 
Massengill  of  the  Terrell  Tribune  was 
re-elected  secretary-treasurer.  More 
than  175  members  were  present  for 
the  two-day  meeting.  During  the  con¬ 
vention  inspection  tour  was  made  of 
the  Southland  Paper  Mills  near  Luf¬ 
kin.  Speakers  at  the  meeting  included 
Harry  D.  Guy  of  the  Dallas  Morning 
News;  Dr.  James  E.  Taylor,  publisher 
of  the  Kerens  Tribune  and  the  Cor¬ 
sicana  Democrat;  and  Mrs.  Oveta  Culp 
Hobby,  executive  vice-president  of 
the  Houston  Post. 

■ 

NEW  TYPE  BEAUTY  PAGE 

The  Boston  Post,  on  Sunday  May  5, 
introduced  a  new  type  of  beauty  page 
which  is  midway  between  conventional 
full-page  news  and  advertising  dis¬ 
play.  The  layout  treatment,  type  sizes, 
white  space  and  editorial  matter  is 
unusual.  The  left  hand  size  of  the 
page  carried  four  articles  on  beauty 
under  the  signature.  Charm  by  Lu- 
crece.  To  the  right  extending  almost 
full  length  was  an  artists’  posture 
dummy  which  at  intervals  carried  bal¬ 
loons  calling  attention  to  various  parts 
of  the  body  and  giving  exercises  to  aid 
their  perfection.  The  entire  page  aims 
at  simplicity  and  reader  attention. 

TO  HONOR  PATTERSON 

Newspaper  editors  and  publishers 
from  all  sections  of  the  United  States 
will  honor  Wright  A.  Patterson,  May 
24  in  Chicago  at  the  Adventurers  Club 
at  a  dinner,  commemorating  Mr.  Pat¬ 
terson’s  50th  anniversary  as  editor  of 
the  Western  Newspaper  Union. 


ENLIST 

enlint 

in  the  Women's  Field  Army  of  the  Americcm  Society 
for  the  Control  of  Cancer,  and  help  in  the  intensive 
■war  against  this  disease. 

educate 

yourself  and  others  to  recognize  early  symptoms 
that  may  indicate  cancer. 

save 

some  of  the  150,000  who  will  die  this  year  unless 


reads  along  so  well  you  don’t  notice  vertising  staff.  It  is  a  job  that  calls 
the  length.  But  the  folder  crowded  it  for  showmanship,  imagination  and  re- 
onto  two  pages,  with  the  type  line  far  sourcefulness.  Keeping  your  own 
too  wide  for  comfortable  reading.  people  bubbling  with  enthusiasm  is 


Copies  Per  Penny 

THE  New  Orleans  Times-Picayune 
has  put  out  an  interesting  little 
gadget  which  space  buyers  ought  to 
find  useful.  It’s  a  circular  cardboard 
affair,  one  circle  revolving  within  the 
other.  And  when  you  revolve  them, 
you  see  how  many  copies  per  penny 
you  get  from  any  newspaper  with  a 
circulation  of  from  25,000  to  250,000 
and  a  rate  of  from  5  cents  to  50  cents. 


one  of  the  surest  ways  of  getting  oth¬ 
ers  to  be  enthusiastic,  too. 

The  San  Francisco  Examiner  is  cur¬ 
rently  doing  this  internal  promotion 
job  quite  simply  and  yet,  we  think, 
quite  effectively.  Members  of  the  ad¬ 
vertising  staff  receive  in  the  mail  a  j 
note  or  a  postcard  carrying  a  message  , 
from  the  publisher,  Clarence  R. 
Lindner. 

A  couple  of  weeks  ago,  Mr.  Lind¬ 
ner  sent  members  of  the  staff  a  copy 
of  a  pamphlet  put  out  by  the  chamber 


Making  Safety  Pay 

this  week,  gentlemen,  we  doff  our 
hat  to  Wilfred  J.  Perry,  classified 
advertising  manager  of  the  Rutland 
(Vt.)  Herald.  Mr.  Perry  is  one  of  a 
species  that,  we  sometimes  think  in 
nur  sadder  moments,  is  too  rapidly 
isappearing  from  the  American 
scene.  He  is  a  go-getter. 

Aside  from  his  duties  on  the  Her- 


of  commerce  that  contained  current 
data  about  San  Francisco.  His  note 
suggested  that  “city  advertisers  may 
not  know  all  of  the  possibilities  of 
their  market  —  those  in  the  national 
field  will  want  to  be  brought  up  to 
date.” 

And  just  last  week,  he  sent  his  staff 
a  postcard  saying,  “I  doubt  if  there 
are  many  newspapers  in  this  country 
giving  such  complete  war  coverage  as 
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The  dwindling  number  of  neutral 
European  states  is  accentuating  the 
difficulties  of  getting  the  news  to 
America,  it  was  pointed  out  by  sev¬ 
eral  executives.  The  Nazis  silenced 
government  radio  stations  in  Prague, 
Warsaw  and  Oslo  used  by  RCA  to 
transmit  dispatches.  This  week  the 
German  advance  in  Holland  and  Bel¬ 
gium  cast  a  signficant  shadow  over 
stations  in  Amsterdam  and  Brussels 
used  up  to  this  time  by  RCA  to  send 
uncensored  news  to  America. 

According  to  RCA,  Stockholm  has 
been  “a  very  busy  press  center”  this 
week  and  government-owned  sta¬ 
tions  in  Paris,  London,  Rome  and 
Berlin  used  by  RCA  have  had  “a 
very  heavy  increase”  in  news  trans¬ 
mission.  Dispatches  formerly  cleared 
through  wireless  transmitter  in  neu¬ 
tral  capitals  which  have  fallen  into 
Hitler’s  hands  mxist  now  be  cleared 
through  Berlin,  subject  to  German 
censorship.  The  Berlin  stations  used 
by  RCA  and  Press  Wireless  for  a 
limited  time  each  day  formerly  have 
been  made  available  24  hours  a  day. 

According  to  Press  Wireless,  Paris 
had  the  largest  U.  S.  transmission 
job  in  its  history  the  night  the  Nazis 
steamrollered  simultaneously  across 
the  frontiers  of  neutral  Holland,  Bel¬ 
gium  and  Luxembourg.  A  total  of 
37,000  words  was  transmitted  for  Press 
Wireless.  The  previous  Paris  record 
was  31,000  words. 

Normal  "News  Pools"  Ended 

The  normal  “news-pools”  or  cen¬ 
tral  transmitting  points  abroad  where 
the  wire  services  received  and  co¬ 
ordinated  their  respective  reports 
from  various  capitals  have  virtually 
been  wiped  out  by  transmission  diffi¬ 
culties,  one  news  agency  executive 
commented.  Dispatches  are  trans¬ 
mitted  direct  to  the  States  on  a  catch- 
as-catch-can  basis  and  this  has  thrown 
an  additional  and  serious  burden  on 
the  New  York  news  rooms,  it  was 
pointed  out. 

All  commercial  communications 
with  the  Netherlands  and  Belgium 
were  suspended  Wednesday  morning. 
Military  operations,  in  fact,  had  caused 
almost  a  complete  interruption  of 
service  to  the  Low  Countries  by  noon, 
when  only  a  few  government  messages 
w’ere  filtering  through. 

Western  Union  and  Commercial 
Cables  learned  that  service  routed  by 
way  of  London  had  suddenly  ceased 
during  the  morning.  R.  C.  A.  Com¬ 
munications  reported  that  all  radio 
telegraphic  service  to  and  from  the 
Low  Countries  stopped  at  10  A.  M., 
Wednesday,  except  for  official  govern¬ 
ment  traffic,  which  ended  at  12:45 
P.  M.,  when  the  Amsterdam  opera¬ 
tor  flashed: 

“Goodbye.  We  discontinue  until 
further  notice.” 

Only  radio-telephone  service  with 
Belgium  by  way  of  London  remained 
and  that  was  confined  to  official  mes¬ 
sages.  Telephone  communication  with 
the  Netherlands  through  London 
ceased  at  12:14  A.  M.  Wednesday. 

Conger  Outwits  Censors 

An  unusual  feat  in  outwitting  the 
censors  was  p>erformed  at  6  p.m. 
Thursday,  May  9,  by  Beach  Conger, 
New  York  Herald  Tribune  corres¬ 
pondent  in  Amsterdam,  and  by  his 
New  York  superiors  in  deciphering 
an  apparently  meaningless  report  at 
his  stated  time  to  call  his  office  to 
dictate  into  the  telephone  recorder. 
Communications  were  being  cut  at 
that  hour  by  the  Dutch  and  Conger 
stated  simply: 

“There’s  no  story  tonight.  Every¬ 


thing  is  very  quiet  here — just  like 
Louisiana  next  month.” 

Grafton  S.  Wilcox.  Herald  Tribune 
managing  editor,  told  Editor  &  Pub¬ 
lisher  that  Joe  Barnes,  foreign  editor, 
attributing  significance  to  Conger’s 
emphasis  on  the  word  “very”  and  the 
mystifying  allusion  to  Louisiana  con¬ 
sulted  with  him  as  to  its  meaning. 

“That  can  mean  only  one  thing,” 
Mr.  Wilcox  interpreted.  “He’s  talking 
about  floods.  'They’ve  opened  the 
dikes.” 

Developments  soon  gave  greater 
significance  to  Conger’s  deciphered 
message  when  censors  cut  off  Holland 
as  the  Nazis  streamed  across  the  bor¬ 
der.  His  tip  confirmed  subsequent 
bulletins  from  other  sources. 

The  United  Press  sent  out  a  bulle¬ 
tin  at  10: 27  p.m.  Eastern  daylight  time 
that  night  that  anti-aircraft  batteries 
in  Amsterdam  had  begun  firing.  This 
was  followed  at  12:11  a.m.  Friday, 
May  10,  w'ith  one  stating  that  an 
aerial  battle  was  under  way  over 
Amsterdam  and  at  1:02  a.m.  the  U.P. 
flashed  the  news  that  the  Germans 
had  crossed  the  Dutch  frontier.  The 
U.P.  claimed  beats  on  these  stories, 
stating  that  it  managed  to  keep  open 
one  line  to  the  U.  S.  secretly. 

15  U.P.  Men  in  Amsterdam 

The  U.P.  had  concentrated  a  staff  of 
15  men  in  Amsterdam  under  the  direc¬ 
tion  of  Clifford  L.  Day,  assistant  Euro¬ 
pean  news  manager.  "The  Dutch  capi¬ 
tal  became  the  central  clearing  house 
for  news  from  the  entire  continent. 
Telephone  circuits  were  established 
for  speedy  connections  between  U.P. 
staffs  working  the  front  lines  in  Fin¬ 
land  and  Norway  and  with  U.P.  bu¬ 
reaus  in  Berlin,  Liondon,  Helsinki, 
Stockholm,  Copenhagen,  Moscow  and 
even  bureaus  in  the  Balkan  capitals. 

Meantime,  United  Press  staffs  in 
other  key  capitals  went  into  action 
with  their  carefully  prepared  plans. 
Wallace  Carroll,  London  manager, 
flashed  news  of  anti-aircraft  guns  op¬ 
ening  fire  on  German  planes  along 
the  Thames  Elstuary.  Drawing  on  a 
staff  of  50  men  who  have  been  con¬ 
centrated  in  Liondon  by  the  U.P.  for 
war-time  emergencies,  Carroll  sent 
Frederick  Kuh,  ace  diplomatic  cor¬ 
respondent,  to  cover  the  first  session 
of  the  British  war  cabinet.  Other  staff 
men  were  dispatched  to  cocistal  towns 
and  to  Buckingham  Palace.  The  reg¬ 
ular  24-hour  U.P.  staff  at  the  Ministry 
of  Information  and  at  the  war  office 
held  their  lines  to  the  U.P.  headquar¬ 
ters  in  Bouverie  Street  open  around 
the  clock. 

Long  before  the  first  move  against 
Holland,  the  U.P.  said,  the  Amsterdam 
bureau  had  worked  out  its  program 
for  getting  the  news  out  if  war  came 
to  the  Low  Countries. 

When  the  Dutch  cut  incoming  and 
outgoing  telephone  and  teletype  com¬ 
munications  at  6: 55  P.M.  (eastern  day¬ 
light  time)  on  May  9,  the  UP.  chan¬ 
nels  remained  open.  Thus,  Clifford 
Day,  well  before  midnight  New  York 
time,  was  able  to  flash  the  news  that 
foreign  airplanes  were  flying  over 
Holland  and  that  the  Dutch  anti-air¬ 
craft  batteries  were  in  action.  At  mid¬ 
night  came  his  report  that  Dutch 
fighting  planes  were  diving  on  Ger¬ 
man  bombers. 

Robert  Dowson  of  the  Amsterdam 
staff  hastened  to  Schipol  Airdrome 
for  the  first  bombing  raid  on  that 
military  base.  H.  C.  Buurman  reached 
The  Hague  in  time  to  announce  the 
emergency  convening  of  the  Dutch 
government.  I^eon  Kay  covered  Roer- 
mond,  eight  miles  from  the  Belgian 
frontier.  Grattan  McGroarty  hastened 
to  Leyden  and  described  air  battles 
in  that  area,  including  the  landing  of 
German  parachute  troops.  The  work 
of  the  U.P.  staff  members  was  supple¬ 
mented  by  the  coverage  of  its  12  Hol¬ 
land  newspaper  clients. 


Harry  Percy,  Homer  Jenks,  Ned 
Russell  and  other  staff  men  who  had 
been  sent  to  Liondon  since  the  war 
began  took  up  pre-arranged  positions 
in  the  center  of  the  city  and  opened 
telephone  lines  into  the  office  to  re¬ 
port  activity  at  air  raid  shelters  and 
anti-aircraft  piosts. 

Trouble  Spots  Covered 

Similar  assignments  were  made  for 
covering  trouble  spots  by  Lucca  Riz- 
zardi,  head  of  the  U.P.  bureau  in  Brus¬ 
sels,  who  announced  that  his  capital’s 
airfield  had  been  bombed;  by  Ralph 
Heinzen,  manager  for  France,  who 
flashed  news  of  the  bombing  of  Lyons 
and  other  French  towns;  and  by  Fred¬ 
erick  C.  Oechsner,  Berlin  manager, 
who  covered  von  Ribbentrop’s  dra¬ 
matic  announcement  to  the  foreign 
press  at  6: 15  a.m.,  Friday  morning, 
Berlin  time.  Oechsner  assigned  Joseph 
Griff,  his  first  assistant,  to  cover  Goeb- 
bel’s  speech  announcing  protective  oc¬ 
cupation  of  the  l-iow  Countries. 

In  addition  to  the  Amsterdam  staff 
members  mentioned  above,  the  staff 
will  be  augmented  by  Jack  Fleischer, 
who  is  enroute  to  Amsterdam  from 
Copenhagen.  Ben  Ames  sailed  from 
New  York  May  3  and  flew  to  Belgrade 
May  16. 

Three  British  staff  members — Robert 
Dowson,  Alan  Jones  and  Richard 
Watt — who  had  been  sent  to  Amster¬ 
dam  before  the  invasion,  were  evacu¬ 
ated  to  London. 

The  U.P.  wordage  from  Europe  has 
been  averaging  between  25,000  and 
40.000  words  per  day  since  Thursday, 
May  9.  This  compares  with  an  average 
of  slightly  over  18.000  words  during 
April. 

The  International  News  Service 
wires  were  kept  open  and  in  action 
throughout  the  night  of  May  9  and 
the  early  morning  of  May  10.  As 
early  as  8:30  Thursday  night,  the 
decks  were  cleared  for  action  in  the 
INS  offices  as  disturbing  reports  be¬ 
gan  coming  in  from  Amsterdam,  Brus¬ 
sels  and  London.  At  that  hour,  al¬ 
though  there  was  nothing  on  which 
anyone  could  place  a  finger,  there 
was  nevertheless  an  ominous  under¬ 
current  that  seemed  to  warn  of 
“trouble  ahead,”  according  to  Barry 
Paris,  editor-in-chief  of  INS. 

Frazier  (Spike)  Hunt,  famous  war 
correspondent,  author  and  magazine 
writer,  was  on  the  scene  in  Brussels 
when  the  troops  went  into  action.  In 
Amsterdam,  INS  was  covered  by  its 
staff  correspondent  J.  T.  Jesserun. 
Pierre  J.  Huss,  chief  of  the  INS  staff 
in  Germany,  supervised  coverage  of 
the  Nazi  action,  while  Kenneth  T. 
Downs  covered  the  French  military 
headquarters. 

With  the  British  forces  in  Belgium 
INS  has  Robert  G.  Nixon,  who  was 
recently  assigned  from  the  London 
office  in  anticipation  of  action  in  the 
Netherlands  area. 

The  entire  INS  European  stdIT,  ac¬ 
cording  to  Mr.  Paris,  is  subject  to 
quick  transfer  of  assignments  as  the 
scene  of  the  war  news  developments 
change  from  hour  to  hour. 

“As  a  matter  of  fact,”  Mr.  Paris 
said,  “we  are  operating  on  the  basis  of 
a  news-room  city  desk,  shifting  and 
assigning  our  correspondents  as  the 
occasion  calls  for.  You  might  say  that 
our  entire  European  staff  is  now  com¬ 
prised  of  ‘roving  correspondents’  un¬ 
der  direct  supervision  of  the  foreign 
news  desk  in  New  York  and  the  Lon¬ 
don,  Paris  and  Berlin  offices.” 

AP  Told  of  Advance 

An  exclusive  story  that  German 
army  troops  were  advancing  on  the 
Netherlands  and  giving  the  first  ob¬ 
jectives  of  the  Nazi  mechanized  ground 
and  air  forces  was  carried  by  the 
Associated  Press  in  its  night  report 
of  Tuesday,  May  7 — 48  hours  before 
the  actual  invasion  began. 


The  story  was  obtained  in  New 
York  from  a  confidential  source  which 
stated  that  Leeuwarden  and  Arnhem 
would  be  among  the  first  German  ob¬ 
jectives  and  forecast  a  scissors  move¬ 
ment  of  Nazi  ground  forces  aided  by 
deep  thrusts  of  the  air  force  into 
strategic  Dutch  points — events  that 
were  borne  out  almost  in  detail  by  the 
dispatches  from  the  Netherlands  on 
Friday,  the  day  of  the  invasion. 

Carrying  the  by-line  of  J.  M.  Rob¬ 
erts,  of  the  New  York  staff,  the  stor>’ 
was  widely  used  the  following  morn¬ 
ing. 

When  the  actual  fighting  began,  and 
Nazi  bombers  attacked  Dutch  and 
Belgian  cities  far  behind  the  front  line 
defenses  four  Associated  Press  staff 
men  found  themselves  in  the  midst  of 
the  war  and,  part  of  the  time,  actually 
under  fire. 

At  Amsterdam  were  J.  Reilly  O’Sul¬ 
livan  and  O.  Max  Harrelson.  O’Sulli¬ 
van  made  a  quick  trip  to  The  Hague 
to  report  on  conditions  in  that  city 
and  Harrelson  sped  to  Rotterdam 
where  he  was  able  to  observe  some 
of  the  street  fighting  that  took  place 
between  Dutch  soldiers  and  the  Ger¬ 
man  parachute  troops. 

At  Brussels  were  Robert  Okin  and 
Edouard  Traus  to  cover  the  bombard¬ 
ment  of  the  Belgian  capital  from  the 
air  and  to  report  Belgian  government 
activities. 

In  Amsterdam  O’Sullivan  found  that 
government  forbid  outgoing  telephone 
calls  for  foreign  countries  but  that 
ordinary  wire  messages  were  handled, 
subject,  however,  to  strict  censorship. 
At  The  Hague  O’Sullivan  reported  the 
official  Netherlands  government  war 
office  communiques  giving  details  of 
the  Nazi  invasion,  the  calls  for  aid  to 
British  and  French  forces  and  the 
early  evidences  of  Allied  support  for 
the  Dutch  in  the  form  of  fighter  and 
bomber  planes. 

MiddUton  with  B.E.F. 

Drew  Middleton,  a  member  of  the 
London  staff  who  last  Fall  was  as¬ 
signed  to  the  British  Expeditionary' 
Force  in  France  left  immediately  to 
rejoin  the  British  troops,  presumably 
to  go  into  Belgium. 

Some  of  the  regular  communication 
facilities,  such  as  the  Amsterdam-Ber- 
lin  teleprinter  circuit,  were  cut  as  a 
result  of  the  invasion  and  Berlin  filed 
to  New  York  either  by  wireless  direct 
or  to  Budapest  and  thence  to  New 
York  by  telephone  or  wireless.  The 
men  in  Brussels  were  able  to  reach 
New  York  by  way  of  their  regular 
connections,  some  of  the  file  coming 
by  Western  Union  cable,  or  by  tele¬ 
phone  or  cable  to  London. 

Harrelson  cleared  his  Rotterdam  ac¬ 
counts  through  the  Amsterdam  bureau 
which  in  turn  reaches  New  York  by 
Western  Union  cable,  or  by  wireless. 

The  men  in  Brussels,  Amsterdam 
and  Rotterdam  underwent  consider¬ 
able  risk  in  reporting  the  news  on 
these  two  fronts,  the  AP  said. 

Friday  afternoon,  May  10,  five  pic¬ 
tures  of  damage  done  in  German  air 
raids  and  buildings  burning  at  Schiwl 
'''rdrome  outside  Amsterdam  earlier 
Friday  at  the  start  of  the  invasion, 
were  telephoned  from  Amsterdam  to 
London  and  were  radioed  to  New 
York  in  time  for  transmission  over  the 
AP’s  wirephoto  network  only  a  f^ 
hours  after  the  bombings  occurred. 
Tho  exclusive  pictures  were  the  fii^ 
of  European  War  action  to  make  U.  S. 
newspapers  on  the  same  day 
the  action  took  place,  the  AP 

The  newest  blitzkrieg  found  Ch«- 
cago  Daily  News  Foreign  Service 
amply  prepared  to  handle  the  si^a- 
tion.  according  to  Carroll  Binder, 
Daily  News  foreign  editor. 

News  correspondents  had  forecast  the 
'>nproaching  German  drive  through 
Holland  and  Belgium.  With  the  uj* 
vasion  of  the  Low  Countries,  Daily 
(Continued  on  page  41) 
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peration  by  Mr.  Ickes  malevolent  ^  g  months  on  the  western 

d^rts-  ,  ,  -XU  front,  will  speak  at  a  joint  meeting  of 

•‘I  do  not  believe  in  passing  the  Chicago  professional  chapter  of 

buck  to  the  publisher.  With  rare  ex-  Inland  Daily 

ceptions  he  wante  a  pod  newspapp,  Association  here  at  Hotel  Sher- 

one  for  which  his  fellow  citipns  will  Tuesday  evening,  May  21. 

respect  and  admire  him,  and  he  wants  Chaplin  will  discuss  the  new 

it  at  least  as  fervently  as  his  most  ^j^g  German  blitzkrieg  and 

idealistic  emp  oye.  Ij^g  correspondents  are  organized 

••If  we  are  to  improve  our  pwspa-  g^^g^  ^^e  fighting.  The  dinner 
pers  we  have  got  to  improve  the  qual-  ^gg^j^  j^g.^  j^gj^  connection 
ity  of  the  man  power  which  operates  ■  convention  of  the  In- 

them.  And  that  improvement,  as  I  Sherman,  May  21-22.  It 

^  It,  must  be  m  the  direction  of  ^j^g  Founders’  Day 

developing  journalists  with  a  less  su- 

perficial  understanding  of  the  world  inlanders  will  convene  here  Tues- 
about  them.  I  do  not  mean  for  a  ^  n^orning.  May  21,  for  a  two-day 
moment  to  minimize  the  importance  devoted  to  current  publish- 

of  the  sports  page,  gossip  columns,  blems.  A  feature  of  the  meet- 

human-interest  stones  or  other  valu-  •  “  -ii  u  _  .  t  • 

, ,  j  .  .  mg  will  be  announcement  of  winners 

able  seconda^  aspects  of  newspaper 

work.  All  these  are  as  much  news  .  .  a  a  t  u  i 

as  facto,  affecting  the  structure  of  G^ge  Sat  on 

-<1  Howard  Coonley  chair 

newspaper  must  have  abUity  to  cope  f  Nation^  Association  of 

with  what  is  significant.  And  this 

ability,  in  the  hodge-podge  catchall  M  Willem  of  Stack-Goble  Apncy 
of  our  modem  press,  is  beginning  to 

run  a  little  thin.  the  Wednesday  morning 

“We  shall  not  recapture  that  ability  ® 

unless  we  set  out  to  do  so.  But  we  roundtable  discussions. 

attempt  to  cover  Congress  with  re-  " 

porters  who  never  in  their  lives  read  a  IN  NEW  CABINET  POST 
bwk  on  pohticial  theory.  We  expect  Lord  Beaverbrook,  publisher  of 
mtelhgent  editorials  on  events  in  Eu-  London  Daily  Express  and  other  news- 
rope  from  men  who  know  absolutely  .  _  . 

nothing  about  European  history.  We 
even  think  we  can  obtain  some  ink¬ 
ling  of  scientific  developments  from 
writers  whose  whole  training  and  out¬ 
look  is  utterly  unscientific. 

“That  half-baked  method  of  news¬ 
paper  production  cannot  continue,  un¬ 
less  we  are  willing  to  see  our  papers 
fill  a  progressively  less  important  role 
in  American  society. 

“If  words  have  any  meaning,  then 
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LoiGtiiuii(<(Fiafr: 


mssiffius  m 

:  ffFFlOUIKM  3' 


WatiOH^ 


Do  You  Know 
You  Are  Coming 


schools  exist  to  produce  scholars.  It 
follows  that  schools  of  journalism  may 
properly  be  expected  to  produce 
scholars  in  journalism.  The  need  for 
them.  I  may  tell  you  confidentially,  is 
today  very  largely  unfilled. 


In  front-paging  news  of  Moral  Re-Armament, 
the  New  York  Times,  New  York  Herald 
Tribune  and  other  papers  across  America 
have  taken  a  lead  in  the  fight  for  an  unselfish 
world.  Newspapers  which  give  the  public 
“something  a  little  better  than  it  is  supposed 
to  want”  can  set  people  thinking  straight  and 
perform  a  great  national  service. 


ENTERS  EVENING  FIELD 

The  Nebraska  City  (Neb.)  News- 
Press,  recently  published  morning  and 
Sunday,  is  now  issued  evening  and 
Sunday. 

SOUTHERN  NEWSPRINT 

The  San  Antonio  (Tex.)  Express, 
May  14,  was  published  on  newsprint 
made  from  southern  pine  at  the  Luf¬ 
kin,  Tex.,  mill. 


Constructive  national  thinking  will  be  focussed 
by  the  Second  World  Anniversary  of  Moral 
Re-Armament,  June  1-7.  Ask  your  corre¬ 
spondents  and  wire  services  to  give  you  spot 
coverage  from  San  Francisco  up  to  and  during 
Anniversary  Week.  We  ll  be  glad  to  send  you 
a  booklet  that  gives  you  national  background. 


Even  if  you're  not  coming  at 
a  gueet,  you’re  coming  as  a 
visitor  .  .  .  everybody  does 
.  .  .  meeting  the  world’s  most 
famous  hotel  is  part  of  see¬ 
ing  New  York  and  The 
World’s  Fair  .  .  .  and  if,  as 
a  visitor,  you  will  look  into 
the  small  difference  in  cost, 
next  time  you're  sure  to 
come  as  a  guest! 

Send  for  booklet  "How  to 
Budget  a  Trip  to  New  York” 


r  CLINES 

PRESS  DRIVES 

and 

L  CONTROL 

Reels,  Tensions  i 
and  Pasters . . .  ^ 


rjunr  tdiUmal  nialtrial  u%rUt 

Moral  Re-Armament 


61  Gramercy  Park,  New  York 

’  Editor  &  Publisher  believes  that 
Moral  Re-Armament  is  the  most 
constructive  news  of  the  day  and 
provides  this  space  without  charge.  , 


Park  Ave..  49th  to  50th.  N.  Y, 

The  Most  Extensively 
Air-Conditioned  Hotel 
in  the  World 
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EDITOR 


Format  Change  Won’t 
Help  Comics,  Fox  Says 


P  U  B  L  I  s  H  ER  L 


^  Doggett  President  of 

added  Press  Portraits,  a  six-a-week,  ^  ^  ^  — 

one  column  cartoon  by  Le  Cocq,  OklCI-  PtOSS  ASSIl. 
widely  known  Iowa  artist  and  cartoon-  Ardmore,  Okla.,  May  13— C  0  Doe 
^t.  Ten  papers  currently  are  using  the  gett,  editor,  Cherokee  Messenger^. 


By  STEPHEN  J.  MONCHAK  ings,”  the  feature  is  an  illustrated  week/ DoggertrwV'is’in°CaUfoi^ 

NO  MATTER  how  much  newspaper  who  fail  to  recognize  the  trend  in  the  menr  L ‘^Ssp^ap^s^  S^^the^  North  Tom^R^^Silii^I^‘”edUo5 

editors  and  publishers  change  the  field  away  from  “silly  com.cs  to  thrill-  American  contiLnt.  Sille  Dadu  Ne^s  wS  ekrted  S' 

formats  of  their  comic  sections  to  ers  immediately,  will,  in  Mr.  Fox  s  ae  v  e  u  y  ew,  e  ecteo 


feature,  which  Le  Cocq  formerly  dis¬ 
tributed  himself,  according  to  the  syn¬ 
dicate.  Originally  entitled  “Sage  Say- 


publican,  was  elected  president  of  the 
Oklahoma  Press  Association  at  Am 
35th  annual  spring  meeting  here  last 


make  them  look  like  comic  magazines,  opinion,  lose  out. 
unless  the  features  inside  them  are  of  The  Chicago  Tribune’s  action  (de- 
the  thriller  type,  which  is  what  chil-  scribed  in  last  week’s  syndicate  col- 
dren  demand,  they  cannot  hope  to  re-  umn)  is  a  step  in  the  right  direction. 


opmion,  lose  ou^  ,  Kirchhoier  Elected 

The  Cntcago  Tribunes  action  (de¬ 
scribed  in  last  week’s  syndicate  col-  ALFRED  H.  KIRCHHOFER,  managing 


gain  circulation  they’ve  lost  to  the  he  continued,  but  it  is  not  the  entire  been  elected  a  member  of  the 

comic  monthlies,  Victor  S.  Fox,  presi-  answer  to  the  problem.  The  feature  is  board  of  trustees  of  Science  Service  to 


merican  continent.  denville  Daily  News,  was  elected  vice- 

president;  Vernon  T.  Sanford,  Okla- 
irchhoier  Elected  homa  City,  was  reappointed  secretarj 

LFRED  H.  KIRCHHOFER,  managing  and  manager,  and  Fred  E.  Tamun, 
editor  of  the  Buffalo  Evening  News,  Norman  Transcript,  was  re-elected 


Principal  speakers  at  the  general 


dent.  Fox  Feature  Syndicate,  told  the  still  the  thing  that  counts,  he  said.  unexpired  term  of  the  late  Dr.  sessions  were  John  Brett,  assistant 


John  H.  Finley,  editor  emeritus  of  the  U.  S.  district  attorney,  Oklahoma  Citj; 
New  York  Times.  Mrs.  Mart  Adams  who  writes  home- 

„  ,  making  copy  for  the  Oklahoma  Citu 


DOROTHY  THOMPSON,  whose  col- 


Daily  Oklahoman;  Victor  Schoffel- 
mayer,  science  and  agricultural  editor 


column  this  week.  And  unless  the  features  contained  in  Jonn  ri.  f  iniey,  eciitor  emeritus  or  the  U.  S.  district  attorney,  Oklahoma  Citj’; 

Mr.  Fox,  who  last  year  went  on  rec-  the  book  are  of  the  adventure  thriller  York  Times.  Mrs.  Mart  Adams  who  writes  home- 

ord  as  saying  that  adventure  comics  type,  there  will  be  no  inducement  to  pe.so_„i-  ^he  Oklahoma  City 

are  in  the  ascendancy  in  an  interview  children  to  read  the  new  styled  comic  Daily  Oklahoman;  Victor  Schoffel- 

wSh  thr  coTumr  reaffirm  that  book.  DOROTHY  TOOMPSON,  whose  col-  mayor,  sconce  and  agricultural  editor 

statement  in  commenting  on  this  col-  Anticipating  this  situation,  FFS  has  umn  distributed  nationally  by  the  of  the  Dalla^  News,  and  Luther  Harri- 
umn’s  story  last  week  that  syndicates  already  prepared,  and  has  available  Herald  Tribune  Syndicate,  is  the  sub-  son,  editorial  writer.  Daily  Oklaho- 
currently  are  studying  what  may  de-  for  immediate  national  release  to  ject  of  a  profile  by  Jack  Alexander  in  man.  Brett  made  a  plea  for  editors 
velop  into  a  trend  in  presentation  of  newspapers,  a  16-page  comic  maga-  ^he  current  issue  of  the  Saturday  Eve-  to  teach  young  people  the  basic  prin- 
newspaper  comics  — comic  books  is-  zine  Ti^xlOi;^,  in  four  colors  through-  ning  Post.  .  .  .  Fred  H.  Kury,  sales  ciples  of  criminal  law,  in  order  to  cut 
sued  as  a  regular  Sunday  section  of  out,  containing  the  adventure  thriller  manager  of  NEA  Service,  addressed  down  on  crime.  Lyle  Wilson,  chief  of 
a  features  that  appear  in  the  Fox  comic  the  Grotto  luncheon  club  in  Cleve-  the  Washington  bureau  of  the  United 

Th  -11  Dm  nded  group  magazines.  First  page  of  the  t®ud  May  13  in  Cleveland  on  “Picture  Press,  was  called  back  to  Washington 

**"*  ***_,,.  book  is  the  cover  page  on  which  is  Coverage  of  the  Second  World  War.”  by  the  war  developments,  and  did  not 


umn  distributed  nationally  by  the  of  the  Dallas  News,  and  Luther  Harri- 


Thrillers  Demanded 

As  president  of  Fox  Publications, 


Group,  Mr.  Fox  is  publisher  of  month¬ 
lies.  bi-monthlies  and  quarterlies  for 


to  whom  this  service  is  supplied 

KFS  Offers  Elsie  Robinson 


presiuei.i  oi  r  i^^printed  the  name  of  the  newspaper  •  ■  •  Dick  Hyman,  publicity  director,  give  his  scheduled  address.  He  was 

Inc.,  parent  body  of  me  rox  Comic  whom  this  service  is  supplied.  King  Features  Syndicate,  returned  the  headlined  speaker  on  the  program 


May  16  from  Puerto  Rico  where  for  as  planned. 


two  weeks  he  had  been  covering  the  Next  year’s  spring  convention  will 
which  a  5,000,000  total  circulation  is  EFFECTIVE  immediately.  King  Fea-  colonization  of  refugees.  Mrs.  Hyman  be  held  at  Bartlesville, 
claimed.  In  his  interview  last  year  tures  Syndicate  is  offering  for  gen-  was  along.  .  .  .  Alex  Raymond’s  KFS  ■ 

Mr.  Fox  said  newspapers  would  have  syndication  the  Elsie  Robinson  Sunday  feature  page,  “Flash  Gordon,”  IfAMCflC  rtllTT  V 

to  recognize  sooner  or  later  that  the  -young  America”  Sunday  feature  will  be  released  nationally  May  27  as  ™  ^  u  >7Tv  > 

new  comic  trend  is  toward  adventure  bej^g  serviced  to  all  the  a  daily  strip - Dr.  Irving  S.  Cutter,  purchase  of  the  Caldwell  (K^) 

strips.  ^  Hearst  newspapers,  the  syndi-  dean  of  Northwestern  University’s  ^  j  d  • 

*1  hesitated  then  to  use  the  more  cate  announced  this  week.  Through  medical  school  and  editor  of  the  “How  Med^rd  Printing  Co. 

expressive  term  ‘thriller,’  as  I  stood  the  medium  of  the  feature,  the  voice  to  Keep  Well”  column  syndicated  by  „  "^'‘otd  A.  Hammond,  Orot 

alone  in  my  prediction,”  Mr.  Fox  of  the  nation’s  youth  is  heard  on  ques-  the  Chicago  Tribune-New  York  News  announc^.  ^ 

stated,  “but  since  Mrs.  Eleanor  Roose-  tions  that  are  of  current  interest  to  Syndicate,  spoke  on  the  observance  of  w®  j  ’  PV”  l 

velt  has  now  recently  endorsed  thrill-  all  of  America.  “National  Hospital  Day,”  May  12,  over  ^^^Jord  Patriot-Star  and  the  Grant 


KANSAS  DAILY  SOLD 

The  purchase  of  the  Caldwell  (Kan.) 


velt  has  now  recently  endorsed  thrill¬ 
ers,  I  have  no  hesitancy  in  reiterating 


all  of  America. 


that  child  acceptance  has  changed  the  to  Miss  Robinson.  She  comments  on 
reading  habits  of  newspaper  comic  each  letter  published  and  the  writer 


section  readers  because  children  de-  receives  a  cash  prize.  Costs  of  con 


These  voice  their  opinions  in  letters  WGN,  Chicago  radio  station. 

Miss  Robinson.  She  comments  on  _  _  ■ 

ich  letter  published  and  the  writer  L.  A.  TllllSS  xlOIlOrS 


mand  thrillers.” 


That  newspaper  editors  and  pub-  charged  against  the  client  papers,  the 
lishers  have  in  the  past  been  preju-  syndicate  announced. 


ceives  a  cash  prize.  Costs  of  con-  >|Cn  ....... 

ducting  these  prizes  will  not  be  V  eteiCnS 

larged  against  the  client  papers,  the  Gold  pins  commemorating  their 

ndicate  announced.  service  records  were  presented  to  460 

A  typical  release  will  contain  ap-  Dos  Angeles  Times  employes  who 


diced  against  thriller  type  of  comics,  A  typical  release  will  contain  ap-  Dos  Angeles  Times  employes  who 
fearing  that  they  would  be  criticized  proximately  10  letters  and  will  run  have  been  with  the  organization  10,  15, 
by  parents  of  their  child  readers,  and  about  5.000  words.  The  text  will  be  20  and  25  years  by  Norman  Chandler, 
it  might  result  in  a  loss  of  circulation,  illustrated  with  suitable  art.  The  fea-  general  manager.  May  16.  In  addition 
is  well  known.  ture  will  be  serviced  in  mimeographed  to  active  employes,  the  pins  were  pre- 

But  this  prejudice  has  proven  to  be  form  with  photoprints  of  the  illus-  sented  to  about  60  who  have  retired  on 


unfounded.  Mr.  Fox  contends.  He  trations, 

said  his  syndicate  has  been  supplying  a  jj„  N#>w  Forrtnro  msi  diiuudi 

four  pages  weekly  of  this  type  of  honoring  pensioned  employe 

thriller  comics  to  various  newspapers  WORD  COMES  from  the  Republic  the  newspaper’s  auditorium. 

for  some  time  and  no  criticism  of  any  - — - - - — - 

nature  has  been  reported  to  them. 

On  the  contrary,  he  pointed  out,  one,  !  I  A  | 

the  Kansas  City  Journal,  reports  a  Features  U  |  R  U  I  U  Jv  I  t  I 

substantial  increase  in  circulation  and 
credits  Fox  thriller  comics  for  it. 

Sees  Others  Losing  Ont  _ FEATURES  (Cont'd 

Newspaper  editors  and  publishers  ,  d.mly  t  AKTOOX  M.vt  bF^KVit  e  an.i  local 


pension.  The  presentation  was  made 
at  the  Times’  first  annual  banquet 
honoring  pensioned  employes,  held  in 


Art 

Features 


SYNDICATE 


News 

Photos 


FEATURES  (Cont'd) 


//le 

cJ>/  'iTXeeySw/ 

aSttuf  one 


iftxtjr  i/  M  a  /<>ca/ 


I  I).\ILY  CAKTOOX  m.vt  bKKVHE  aii.l  l^al  Dm' y."!Hurtra{ed.%-in“?” 
j  c.trtoons  rejrularlj  at  one  low  cost.  ExclU'  love  and  niarria^  problems,  children,  per* 
►ive  terntoniU  mhtji^  ^J***^**  sonality  Improvement,  business  psycholSfy, 

[  ^^est  l«»th  btreet.  New  \ork.  mental  hyiri(*ne,  every  week,  plus  mail  ser- 

vice.  Hopkins  8>'ndirate.  Inr..  C'hlraro.  Rstll 


yi<X‘.  Hopkins  8>'ndifate,  Inc.,  Chlrai^o,  Beii 
-  — ^ —  Syndicate,  Inc.,  New  Vork. 

KKKI*  l>N  TOr  OF  THK  NKWS  KKLUilOrs  NEWS  HKK\U^f  new8  releases 

WITH  BKKSSI.KK  I'.VKTOONS  meet  the  depiaml  lor  up-to-the-minutc.  accur- 

Writ,.  or  Win-  Now  fop  Kamole  mtprfstinif  news  items  of  local  ami  world- 

Obligation  wide  interest.  Send  for  samnles  and  rates. 

II  liases.  No  Obligation.  Kellgious  News  Service,  300  Fourth  Avenue, 

mm  Times  Bldg.,  New  York  New  York  City. _ _ 

-  RKI.KJIOI'S.  Our  twelve  timely  religious 

features  gratis  for  a  month.  Then  a  speoial 
FEATURES  price.  No  contract  required.  A  church 

_ page  with  revenue.  International  ke- 

ligloUH  News  Service,  1831  Sheldon  Rd.,  E. 
‘DO  VOl'  WANT  TO  LIVE?”  a  six-day-week  f'leveland,  Ohio. 

feature,  running  about  110  worda.  A  pithy,  ••WORLD’S  F.VIR  VFW  vniHrisVviii— 
imphatic  paragraph— the  first  ol  its  kind —  Weekly  column  Highly  su^sslul  Unti^l 
to  help  lower  the  daily  death  satirical,  humorous,  informative.  Sensible 

mobiles  (approximately  100  a  day)-— to  re-  rates.  Request  samples.  Allied  Featun* 


feature,  running  about  110  worda.  A  pithy,  ••WORLD’S  FAIR  VFW  Vf»inris¥v¥ir» 
emphatic  paragraph- — -the  fir^  of  its  kind  Weekly  column.  Highly  successful  Unuaual 
to  help  lower  the  daily  death  satirical,  humorous,  informative.  Sensible 

mobiles  (approximately  100  a  rates.  Request  samples.  Allied  Featuna 

duce  injuries  (more  than  4,000  daily).  Writ-  Syndicate.  312  Fifth  AvMiue  New  Vnrk 
ten  by  J.  H.  Newniark.  for  more  than  twenty  >•.  y.  ’  Avenue,  i\ew  York. 

years  with  General  Motors  and  Durant  in-  ■ —  ‘  -  —  -  -  - - 

terests — author  of  ’’Automobile  Buainesa”  NEWS 

and  “Automobile  Salesmanship,"  the  pioneer  - - - 

literature  of  the  automobile  industry.  Auto-  »  ABLE.  Background  on  cable  news  by  au- 
mobile  dealers  In  your  city  will  welcome  such  ihorilative  writers  from  all  comers  of  the 
help.  For  rates,  samples,  address  M.  E.  Jonea,  World,  ^nd  for  samples.  World-VVide  News 

Secretary,  3159  Commodore  Flaza,  Coconut  Service,  Newton,  Mass. _ 

Grove,  Miami,  Florida.  ■ 

I.X>CAL,  Let  us  picture  your  local  folka  ar- 
HARKISBIRG  (PA.)  CORRESPONDENT  riving  by  airpl^e  to  viait  NYC  and  tbs 
offers  news  servii-e  for  trade  journals,  busi-  World's  Fair.  Publicize  transcontinental  paa- 


ni-ss  paiiers  and  m-wspafiers.  Photo  se 
Reports.  Keystone  News  Bureau,  Box 
Harrisburg,  l‘a. 


senger  travel— cash  in  on  air  transport  ad¬ 


vertising.  Ralph  Morgan 
Newark  Airport,  N.  J. 


Newt  pictures. 


County  Journal. 

NOW  RKADY 

A  WEEKLY 
COMIC 
MAGAZINE 

FOR  NEWSPAPERS  | 

to  yottr  reguhn  supple¬ 
ment  —  satisfy  your  readers, 
compete  with  ten-cent  comic 
magazines.  I 

Produced  by  the  leading 
publisher  of  comic  maga¬ 
zines  with  the  features  that 
increased  Fox  Comic  Mag¬ 
azine  circulation  from 
220,000  to  2,500,000 
monthly  in  less  than  a 
year.  Our  Weekly  Comic 
Magazine  for  newspapers 
is  available  in  16  pages 
comic  magazine  size  1^2 
X  IOI/2  as  a  ready  print 
with  your  masthead.  Mats 
in  4  colors  including  cover 
,  can  be  supplied  if  you  de¬ 
sire  to  print  your  own. 
Original  continuity. 

Wire  or  write  for 
samples,  prices,  territory. 

FOX  FEATURE  SYNDIMH 

480  Lexington  Ave.,  New  York  CitJ  I 
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EDITOR  &  PUBLISHER 


THE  FOURTH  ESTATE 

SUITI  im  TIMB  IUI10IN«  •  Ntw  YO«K  •  41N0  $T«ltT  AND  ItOADWAT 


O  —an4  ffie 

(AmwiRS, 


Distribution  is  always  deoi«le<l  by  demand.  The  Dealer  stocks  up 
on  ealled-for  mercbandise.  And  demand  is  generated  by  adver¬ 
tising  .  .  .  newspaper  advertising  in  particular,  because  of  the  point- 
of-sale  possibilities  for  action. 

IVational  advertisers  should  devote  nniisiial  thought  to  a  continnons 
flow  of  small,  single  and  double  column  ‘‘reminders.”  Dealers 
would  entlinse  over  them  and  fiebi  sales  staff  would  advocate  the 
method.  An  entire  campaign,  running  right  through  the  year, 
could  be  shoM'ii  to  local  dealers  in  broadside  form  as  an  evidence 
of  intensified  localized  cooperation.  In  a  sense,  it  would  be  the 
dealer's  own  advertising. 


!  ‘t>urnetfsrur 

MANILLA 


Fsion^ 


meat  of  mony 


HORMEI'S  new 


horses, 


Hosts  40X 

Bran  Flak-i 


fnaltes 

Tongue 


UNDERi 


Famous  brands,  trade  marks,  packages,  are  on  display  in  the  busi¬ 
ness  area  of  yonr  city.  To  what  extent  does  your  newspaper  pro¬ 
mote  year-round  schedules  to  carry  this  dealer-<lo-it-uow  national 
linage?  There’s  a  way  to  cultivate  the  year-through  campaigns. 
You  can  do  this  in  EDITOR  &  PUBLISHER. 


Why  EDITOR  &  PUBLISHER?  Editor  and  Publisher's  subscrip¬ 
tion  list  and  people  spending  money  in  newspapers  bear  a  conclu¬ 
sively  high  correlation.  It  exerts  a  DEFINITE  INFLUENCE  on  the 
buying  of  NEWSPAPER  ADVERTISING  SPACE. 


"EDITOR  &  PUBLISHER  IS  A  VERY  NECESSARY  PART  OF  OUR 
READING.  IT  GIVES  US  INFORMATION  OF  RELIABLE  CHAR¬ 
ACTER  WHICH  WE  GET  FROM  NO  OTHER  SOURCE.  WE  LOOK 
FORWARD  TO  ITS  APPEARANCE  ON  OUR  TABLE  REGULARLY." 

(SIGNED)  S.  C.  JONES.  VICE-PRESIDENT. 

WELCH  GRAPE  JUICE  COMPANY. 


EDITOR 


PUBLISHER 


1  ]  1  NEWSPAPER  LINAGE— 52  CITIES  4  MoilthS  NeWSpHllt 

I  (('onipiltMl  by  KltlTOK  &  1*1  Itl.ISIIKK  from  Mrrlia  TTm  ICO/ 

1407:^ - ;  ‘ - -  ^  FrOdUCtlOIl  Up  lb7o 

!  '  ...  l-iniRf  Linage  1939  in.icx  Newsprint  production  in  Canada 

130'- - ^ - ^ ^ - - -  111.988.;44  111.159.628  100.7  95.4  during  April,  1940,  amounted  to  268,- 

Marcl'  .  114.254.508  111,815.294  102.2  99.6  947  tons  and  shipments  to  267,134  tons, 

ion»!  I  ^  Aimi  .  88.906.222  88..335.329  100.6  93.9  according  ^  the  News  Print  ^rvice 

'  - -  .March  .  91.309,021  S9.6o8.45o  101.8  98.8  Bureau.  Production  in  the  United 

5  Clas>itiiil  States  was  86,277  tons  and  shipments 

,  .\pi-il  .  23.0.82.522  22.824.299  101.1  101.5  oerio  L.,l,;„«  o  ^  *.,1  j 

110-:^  - - h-J-- - ^  March  !  !!.!  22’945!487  22ii46,844  loo’o  102.7  85,412  tons,  making  a  total  United 

—  '  I  J  Retail  States  and  Canadian  newsprint  pro- 

■  nn-!  Nouaoat  S^^So  65:792.552  100.7  i^ti  ducUon  of  355,224  tons  and  shipments 

100  erg  - p  y^.-'sr-. - - — 1 - - licptirtinciit  store  of  352.546  tons.  During  April,  28,223 

'  uj  ^"X  -'pf'l  .  26.889.459  26.205.080  102.6  99.1  tons  of  newsprint  were  made  in  New- 

u  “  UC  npa'T  '  March  .  28.266.701  *  28,262.068  100.0  103.8  r  Jl  J  rU  *  r  *  i  xr  i 

qnj.g  «x  ^  ^  95.4  I _ (uiieral  foundland.  so  that  the  total  North 

UJ  :  ^  1  -\ptil  .  17.823.507  17.655.202  101.0  87.8  American  production  for  the  month 

s  CT  :  *  :  i  ,  I  I  I  I  I  ;  M.mmnt'ivc .  i'-6-tL578  17,413.710  101.3  86.0  amounted  to  383,447  tons.  Total  pro- 

80^;‘n  '^|-!-|  _p  p'n  M  N  Q  n  P  I  N  H  F  y  -  f-  .  7.007.214  6.055.115  115.7  107.3  duction  in  April,  1939,  was  321,634 

^  2l\  .  117.9  106.5  tons. 

Tnyi  11!'  I  I  I  I  !  I  I  I  I  '  .\pril  .  L.s.is  294  2.104.602  87.3  90.4  The  Canadian  mills  produced  152- 

JFMRMJJRSOND  March  .  1./98./39  1.694.579  106.1  83. (  577  tons  more  in  the  first  four  months 

-  of  1940  than  in  the  first  four  months 

<m  •!!  Y  •  method  claimant  pursued  in  ac-  of  1939,  which  was  an  increase  of 

I  6  IjlTlOCrfi  i  iCfllx  0S  comphshing  this  purpose.  The  history  17.9%.  The  output  in  the  United 

•  *^*  **  ^  “***^*^^  *  ^  of  the  newspaper  business  negates  States  was  31,547  tons  or  10.3%  more 

/y/  C  -mrx  contention.  Likewise,  appellant’s  than  in  the  first  four  months  of  1939. 

employment  of  district  managers  to  In  Newfoundland  production  was  15.- 
/  supervise  the  distribution  of  its  papers  860  tons  or  17.1%  more,  making  a 

AUTOMOTIVE  again  registered  the  eral  increased  1.0%;  automotive  to  its  home  subscribers  and  to  direct  total  increase  of  199,984  tons,  or  167c 
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I00?4  EQUALS  AVERAGE  1935-36-37-38-39 


F  M  R 


J  J  R  S  0  N 


KtM’orri*>  ) 

1940 

1939 

uf 

F.  &  P 

I.in.iKc 

Linage 

1939 

InOcx 

Total  AtU*erti>in}? 

April  . 

111.988.744 

111.159,628 

100.7 

95.4 

-Marcl’  . 

114,254.508 

111,815,294 

102.2 

99.6 

Display  )iily 

April  . 

88.906.222 

88.335.329 

100.6 

93.9 

Miirclt  . 

91.309,021 

89.668.450 

101.8 

98.8 

Clas-.itiiil 

.\piil  . 

23.0.82.522 

22.824.299 

101.1 

101.5 

March  . 

22,945,487 

22,146,844 

103.6 

102.7 

Kciail 

.\:)iil  . 

63,237.207 

62,520,410 

99,5 

96.1 

.Marcn  . 

66.246.180 

65,792,052 

100.7 

102.8 

Ih'partnicnt  Store 

April  . 

26.889.459 

26.205.080 

102.6 

99.1 

March  . 

28.266.701  • 

28,262.068 

100.0 

103.8 

(iftifral 

April  . 

17.823.507 

17.655.202 

101. n 

87.8 

March  . 

17.644.578 

17.413.710 

101.3 

86.0 

Automotive 

April  . 

7.007.214 

6.055.1 1 5 

115.7 

107.3 

March  . 

5.619.524 

4.768.109 

117.9 

106.5 

Fin.ancial 

.\pril  . 

1 ,838  294 

2.104.602 

87.3 

90.4 

March  . 

1.798.739 

1.694.579 

106.1 

83.e 

April’s  Linage  Figures 
Show  .7%  Gain 


largest  gain,  15.7%  for  the  month  spurted  forward  15.7%;  while  finan- 


over  last  year  and  April’s  total  news- 
papter  advertising  linage  showed  a 


cial  declined  12.7%. 

On  the  Index  the  various  classifica- 


.7%  increase  over  April,  1939.  This  tions  recorded  as  follows:  display 


the  activities  of  the  carrier  boys  to  more  than  in  the  first  four  months  of 
that  end  further  negates  its  conten-  1939. 

Stocks  of  newsprint  paper  at  the 
In  line  with  the  decisions  of  the  end  of  April  were  214,550  tons  at  Can- 


figure  broughMhe  four  months’ linage  93.9%;  classified  101.5%;  retail  96.1%;  Board  and  of  the  courts,  we  hold  adian  mills  and  16,680  tons  at  United 

increase  to  2.6%.  claimant  was  appellant’s  em-  States  mills,  making  a  combined  total 

On  the  Editor  &  Publisher  Index,  87.8%;  automotive  107.3%;  financial  ployee  and  not  an  independent  con-  of  231230  tons  comWed  with  228  552 

the  average  for  the  month  for  the  last  90.4%.  tractor.”  . _ _  locin  .,.,.4  999  w? 

five  years,  total  linage  was  off  reg-  NBC  reported  total  billings  of  $4,-  ^^e  News  plans  an  appeal.  IQM 


istering  95.4%.  Only  automotive  and  041,518,  an  all-time  high,  gain  for  the 
classified  showed  gains  on  the  Index.  month  of  13.5%  over  April  last  year. 
Based  on  Media  Records  figures  for  while  CBS,  reporting  an  April  volume 
52  cities,  display  advertising  showed  of  $3,322,689,  showed  a  16.4%  in- 
a  slight  gain  of  .6%  in  April;  classi-  crease  from  the  1939  figure.  MBS,  with 
fled  was  up  1.1%;  retail  was  off  .5%;  total  billings  of  $359,947,  reported  a 
department  store  was  up  2.6%;  gen-  37.11%  increase  over  April,  1939. 


Number  Fourteen  of  this  Ser'es. 


tons  on  March  31,  1940,  and  232,565 
tons  at  the  end  of  April,  1939. 


herein  falls  within  the  scope  of  that 
•OUilUlO  l"©VVf  0  decision.  We  have  present  here  ele- 

»  J  «  ments  of  control  which  are  similar  in 

1jOS0S  WOWSJDOV  many  important  respects.  TTie  route 

*  was  prescribed  by  appellant;  there 

I  payment  of  10  cents  by  appellant 

to  the  claimant  for  each  of  appellant’s 
The  New  York  State  Unemployment  subscribers  on  the  old  route;  appel- 
Insurance  Appeal  Board  recently  ruled  fuinished  claimant  with  en<mgh 

in  the  case  of  the  Buffalo  (N.  Y.)  subscribers  to  make  up  for  those 
Evening  Neu-s  that  30-year-old  John  who  were  subscribers  of  a 

Seibert,  a  carrier  who  delivered  the  «;nM)eting  newspaper;  remuneration 
News  and  was  dismissed  July  1,  1939,  earner  and  the  price  at  which 

‘‘worked  in  covered  employment  and  ^he  carrier  sells  to  the  subscriber 
that  he  is  eligible  for  benefits  based  fixed  by  appellant;  sample  copies 
upon  his  earnings  therein,”  that  he  were  furnished  free  by  appellant;  there 
was  an  employe  and  not  an  inde-  payment  by  appellant  for  each 

pendent  contractor.  new  subscriber  secured  by  claimant; 

T  appellant  required  that  claimant  fur- 

Shortly  after  July  1  Seibert  re-  a  current  route  list  every 

quested  of  the  News  a  record  of  his  th^ee  months;  and  claimant  was  re¬ 
wages  and  was  informed  that  he  was  j^ed  to  turn  over  his  route  book 

not  on  the  payroll  since  he  had  pur-  ^is  successor, 

chased  his  papers  from  a  News  dis-  ,  ,  , 

tributor.  Seibert  then  presented  a  Claimant  was  discharged  by  ap- 

claim  for  unemployment  benefits  to  In  determining  whether  a 

the  Division  of  Placement  and  Un-  ^  fP  independent  contractor 

employment  Insurance  which  found  IT? 

the  claimant  eligible  for  benefits  based  right  to  hire  and  fire  of  great 
on  his  earninffs  importance.  Matter  of  Scatola  vs. 

earnings^  ^  Publwhing  Co., 

Boards  Decision 

-Appellant  (News)  contends  that  ..j^  contention,  ap- 

the  claimant  was  at  all  times  an  in-  ^  ^ 

dependent  contractor  and  not  an  em-  claimant  received  his  papers 


Iv 


Am  M  IVCR^ 


Advertising  Club 
of  New  York 

Park  Avenue  at  35tli  Street 


ploye,”  the  opinion  stated. 


from  the  distributor  and  paid  the 


‘‘The  issue  of  the  status  of  news  distributor  for  them.  It  is  obvious 
boys  has  been  passed  upon  by  this  that  this  method  was  one  of  con- 
Board  in  a  number  of  recent  decisions,  venience  to  appellant.  The  distributor’s 
In  the  leading  case  (Appeal  Board,  place  of  business  was  merely  a  con- 
73-38,  affirmed  in  Matter  of  Scatola  dujt  through  which  appiellant’s  papers 
vs.  Bronx  Home  News  Publishing  Co.,  passed  for  ultimate  distribution  to 
257  A.  D.  471 ;  affirmed  Court  of  Ap-  jts  subscribers.  Since  the  papers  were 
pieals,  March  13,  1940)  we  held  that  delivered  from  this  point,  it  was  more 
a  carrier  boy  w'orking  under  some-  convenient  to  have  the  claimant  pay 
what  similar  circumstances  is  an  em-  for  them  at  this  point, 
ploye  and  not  an  indepiendent  con-  ‘‘Appiellant  further  contends  that 
tractor  within  the  meaning  of  the  the  subscribers  on  claimant’s  route 
Unemployment  Insurance  Law.  were  not  its  subscribers,  but  claim- 

‘‘While  all  the  factors  upon  which  ant’s;  that  it  is  interested  solely  in 
the  Scatola  decision  was  based  are  getting  its  papers  into  the  homes  of 
not  present  in  this  case,  the  record  such  subscribers,  and  exercised  no 
sufficiently  establishes  that  claimant  direction  or  control  over  the  manner 


United  We  Stand  —  Divided  We  Fail 

Tlii.s  Club,  through  its  nflllialion  with  the  .Vdvertising  Federation 
of  .\niprira.  is  steadily  and  aggressively  working  to  conihal  the 
insidious  propaganda  being  circulated  in  many  quarters  at  the 
present  time  against  Advertising! 

Singly,  very  little  can  he  done  about  this.  It  requires  such  an 
organization  as  the  Advertising  Club  and  its  UNITED  efforts  to 
enter  the  lists  against  such  subversive  methods  of  attack.  Every 
man  whose  income  depends  upon  the  acceptance  of  advertising  by 
the  public  should  join  us,  ami  this  includes  the  allied  interests  of 
editorial— and  copy-writers,  artists,  publishers,  engravers  and  printers. 

Such  an  attack  as  is  being  made  is  not  fair  -it  is  not  honest! 
.Advertising  throughout  the  years  has  proved  an  education  to  the 
American  public.,  to  the  vast  improvement  of  that  public’s  health, 
comfort  and  personal  hahits.  It  is  A»lvertising  that  enables  us  to 
buy  a  newspaper  for  three  cents  and  a  magazine  for  five  rents,  that 
without  .Advertising  would  cost  many  times  that  much-  to  say 
nothing  of  what  we  receive  in  news  and  entertainment  over  the 
radio,  made  possible  by  .Advertising. 

“United  We  Stand — Diviiled  We  Fall"  is  now  true  of  Advertising 
and  every  one  even  remotely  interesteil  in  it!  JOIN  THE  ADAER* 
TISING  CUl'B  OF  NEW  YORK;  or,  if  you  can’t  do  that,  join 
forces  with  your  local  club;  and  help  make  possible  a  united  front 
in  the  solving  of  our  mutual  problems. 

An  inquiry  regarding  Membership  will 
bring  you  full  particulars  by  return  mail 

Address  Charles  C.  Green,  Managing  Director 

ADVERTISING  CLUB  OF  NEW  YORK 

Park  Avenu*  at  35th  Strett 


for  may  18,  1940 
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Skott  'T&kai. 


AS  IF  THE  BOYS  in  the  composing 
room  at  the  Dallas  (Tex.)  Journal 
don’t  have  enough  “made”  fun,  Wil¬ 
burn  Richfield,  one  of  the  workers 
there,  contributed  an  unintentional 
belly-laugh  last  week  when  he 
gave  himself  a  hot-seat  (not  a  hot¬ 
foot). 

Richfield  sat  down  on  a  metal  waste¬ 
basket  which  was  standing  on  a  light 
cord.  His  weight  caused  just  enough 
pressure  to  create  a  short-circuit 
through  the  basket — and  through 
Richfield— and  he  leaped  to  his  feet 
displaying  a  remarkable  grasp  of  the 
traditional  composing-room  vocabu¬ 
lary. 

The  short-circuit  blew  out  all  the 
lights  in  the  room,  but  witnesses 
agreed  “it  was  worth  it.” 

■ 

SOME  OF  THE  wire  stories  provide 
a  smile  or  two  these  days.  Here  are 
three  taken  at  random  recently: 

New  York,  April  23  (AP)— A  6- 
year-old  fisherman,  rescued  after  Va 
days  lost  at  sea  in  an  open  dory,  says 
chewing  tobacco  helped  him  win  a 
lonely  fight  against  gale  winds,  high 
seas  and  freezing  weather.  .  .  . 

Boston,  April  22  (UP)— Tripping 
of  porters  at  New  England’s  larger 
railroad  stations  will  be  discouraged 
beginning  Sunday  when  the  Red  Caps 
go  on  regular  salaries  as  result  of 
provisions  of  the  National  Wage- 
Hour  Law.  .  .  . 

Waltham,  Mass.,  April  12  (AP) — 
Relatives  of  two  78-year-old  youths 
who  have  been  missing  several  days 
told  police  today  they  believed  the 
boys  had  left  for  Canada  to  join  the 
Canadian  Army.  .  .  . 

■ 

THE  TRUTH  IS  OUT!  Newspapers 
do  suppress  news,  as  the  corre¬ 
spondent  who  unsuccessfully  sub¬ 
mitted  this  item  twice  to  the  Paducah 
(Ky.)  Sun-Democrat  will  testify: 

“Metropolis,  Ill.,  May  6 — (Special.) 
—A  marriage  ceremony  was  per¬ 
formed  Saturday  afternoon  at  the 
Fisher  hospital  by  County  Judge  Wal¬ 
ter  Roberts,  uniting  -  21, 

and  Miss - ,  22,  both  of 

Metropolis,  in  the  holy  bonds  of 
matrimony.  A  baby  boy  was  born 
to  the  newlyweds  one  day  last  week, 
and  following  the  marriage  mother 
and  baby  went  to  their  new  home 
Saturday  afternoon.” 

■ 

VISIONS  OF  SOME  strange,  new  in¬ 
surrection  in  a  Philadelphia  mon¬ 
astery  crossed  the  minds  of  “nearly 
everybody”  who  reads  the  Evening 
Bulletin,  the  other  day  when  they 
encountered  this  first  page  head¬ 
line: 

17  MONKS  RUN  WILD, 
FRIGHTEN  MANY 

It  turned  out  that  a  group  of  mon¬ 
keys  were  A.W.O.L.  from  the  city  zoo. 

■ 

Ronald  HOLMAN’S  column  in  the 
Hico  (Tex.)  News-Review  recently 
explained  omission  of  a  news  item 
from  the  paper's  previous  issue  in 
this  way: 

“Last  week  our  inefficient  staff  and 
force  caused  us  embarrassment  after 
the  paper  was  out,  when  we  found 
that  despite  strict  and  repeated  in¬ 
structions,  to  a  man  they  failed  to 
'*^rite,  indite,  print  or  give  visible 
mention  to  a  matter  that  was  deserv- 

of  publicity,  and  which  would 
have  been  most  interesting  to  local 
people. 

The  naanaging  editor  dilly-dallied 
about  writing  or  assigning  the  article; 


the  head  editorial  writer  stupidly 
passed  over  the  item;  when  the  copy 
that  blundering  individual  failed  to 
write  didn’t  get  on  the  copy  hook,  the 
clodpated  Linotype  operator  failed  to 
set  it  in  type.  An  asinine  make-up 
man  didn’t  put  the  type  in  the  forms; 
and  the  vicious  chain  of  inefficiency 
and  blockheadedness  was  perpetuated 
by  the  harassed  pressman,  who 
couldn’t  make  the  article  print. 

“Tlie  fact  that  the  versatile  conduc¬ 
tor  of  this  column  serves  in  all  these 
various  capacities,  makes  the  omission 
none  the  less  inexcusable.  The  time¬ 


worn  excuses  and  alibis  around  a 
print  shop  still  apply,  and  we  pass  the 
buck  in  the  customary  way.” 


WHEN  THE  CITY  editor  of  the  Tele¬ 
graph-Journal  of  Saint  John,  Can¬ 
ada,  received  a  telephone  tip  that 
Communistic  literature  was  being  dis¬ 
tributed  in  a  southern  section  of  the 
city,  he  took  time  out,  before  sending 
a  reporter  on  the  story,  to  notify  the 
Royal  Canadian  Mounted  Police  head¬ 
quarters.  Subversive,  Red  literature 
distribution  is  contrary  to  Canada’s 


War  Measures  Act.  The  reporter 
reached  the  scene  before  the  Mounties 
and  went  to  town  on  the  story.  It  was 
complete,  excepting  the  identity  of  the 
distributor.  Some  time  later,  the 
Mounties  returned  the  favor  by  phon¬ 
ing  the  city  editor.  They  gave  him, 
confidentially,  “not  for  publication,”  a 
description  of  the  man  they  sought. 
The  reporter  is  still  worried.  The 
description  was  of  him. 


Editor  &  Publisher  will  pay  $2  for  o.Tch 
“Short  Take  ’  accepted  and  pnblislied.  Those 
not  used  will  not  be  returned. 


Eastman  "Report  Shows: 


One  of  a  series  of  messatjes  on  the 
hatiotui,'  Transf^ot  tation  Situation. 


HIGHWAY  USERS  PAY 
THEIR  SHARE! 


PROVES  HIGHWAY  TRANSPORTATION  HEAVILY  OVERTAXED,  EXPLODING  RAILROAD 
CLAIMS  OF  SUBSIDY.  USERS  OF  MOTOR  VEHICLES  OVERPAID  $387,966,000,  REPORT  STATES 

#  Joseph  B.  Eastman,  Chairman  of  the  Interstate  Commerce  Commission,  in  an  exhaustive 
fact-finding  study  of  transportation  costs  and  taxes — a  study  covering  seven  years  of  research 
work — discloses  that  highway  users  in  the  United  States  are  paying  hundreds  of  millions  of 
dollars  in  automotive  taxes  over  and  above  their  fair  share  of  highway  costs. 


This  report,  just  out  of  the  United  States  Govern¬ 
ment  printing;  olfite,  and  available  throu>;h  the  Su¬ 
perintendent  of  Documents,  Washington,  D.  C.,  is 
the  result  of  a  study  begun  when  Mr.  Eastman  was 
Federal  Ctxirdinator  of  Transportation  and  conclud¬ 
ed,  with  the  financial  aid  of  the  railroads,  when  the 
office  of  Ccxirdinator  was  abolished. 

It  completely  explodes  the  contention  of  the  rail¬ 
roads  that  highway  users  are  "subsidized”  by  public 
funds.  In  the  five-year  period,  1933  to  1937,  motor 
vehicle  operators  made  overpayments  of  three  hun- 
dreil  eighty-seven  million,  nine  hundred  sixty-six 
thousand  dollars  beyond  total  assignable  costs  for 
the  period,  Mr.  Eastman  finds. 

Railroads,  Not  High- 
way  Users,  Subsidized  \ 

While  the  highway  5  A  VICTORY  I 

users  have  more  than  paid  -  n  IIUIUIII  I 

their  way,  the  railroads,  the  ; 

report  shows,  have  been  J  *  Eastman 

Subsidized  to  the  extent  of  i  Z®''  P“ 

one  billion,  two  hundred  I  insidious  conten 

and  eighty-two  million  \  transportation  is 

dollars.  S  destroys  the  chi 

Highway  costs  out-  J  tempt  to  increas 

Stripfx;d  tax  revenue  up  to  i  haulers. 

192",  but  this  deficit  has  | 

long  since  been  wiped  out  |  ^  e  genen 

by  the  overpayments  from  I  “  ^ct-back  for  t 

highway  users.  I  trying  to  increas 

,,  r  .  I  seaucntly  transt 

Mr.  Eastmans  report  is  i  t  . 

all  the  more  illuminating  |  transpo, 

^hen  it  is  remembered  that  |  mean 

he  does  not  give  highway  I  costs.  Higher  cc 

users  credit  for  two  billion  |  out  of  the  pock 

dollars  paid  to  the  federal  |  zens.  Higher  i 

government  in  gasoline  I  mean  higher  cos, 

and  other  taxes,  nor  for  |  cost  of  doing 

approximately  a  billion  I 

dollars  or  automotive  tax  I  /  j  . 

/II  111-  I  1  far  more  need  ti 

tunds  legally  diverted  to  I  * 

non-highway  purposes.  He  I  highway  transpo 

alscchargesmotorists4!4%  |  crease  them.  H 

interest  on  "unamortized  I  ”  "  ceal  victor) 

highway  investment,”  re-  1  in  the  end  must 

gardless  of  whether  or  not  I 

the  capital  outlay  was  ob- 

tained  by  borrowing.  _ 


A  VICTORY  for  the  PUBLIC 

•  The  Eastman  report  is  a  real  vic¬ 
tory  for  the  public.  It  spikes  the 
insidious  contention  that  highuay 
transportation  is  subsidized  and  thus 
destroys  the  chief  basis  for  the  at¬ 
tempt  to  increase  taxes  on  highway 
haulers. 


I"  For  the  general  public,  this  means 

a  set-back  for  the  forces  which  are 
trying  to  increase  taxation  and  con¬ 
sequently  transportation  costs  ,  .  . 

I'  Higher  transportation  costs  cannot 

help  but  mean  higher  commodity 
costs.  Higher  commodity  costs  come 
out  of  the  pocketbooks  of  the  citi- 
I  zens.  Higher  transportation  costs 
I  mean  higher  cost  of  living  and  high- 
I  er  cost  of  doing  business,  Mr.  East- 
I  man  has  clearly  shown  that  there  is 
I  far  more  need  to  reduce  the  taxes  on 
I  highway  transportation  than  to  in- 
I  crease  them.  His  report,  therefore, 
I  is  a  real  victory  for  the  public  who 
1  in  the  end  must  pay  the  bills. 


Explodes  ^'Public  Utility”  Theory 
As  was  to  be  expected,  Mr.  Eastman  completely 
destroyed  the  "Public  Utility"  or  "Prolit”  theory  of 
highway  costs,  used  by  the  railroads  in  their  endeavor 
to  prove  that  highway  users  are  subsidized.  This 
railroad  theory  maintains  that  highways  should  be 
Operated  for  profit.  The  Eastman  report  makes  clear 
the  tact  that,  "Highway  improvements  have  been  fi¬ 
nanced  by  taxpayers  and  users.  This  appears  to  make 
a  tax  charge  ( on  investment )  incongruous  and  to 
result  in  substantially  a  form  of  double  taxation — • 
(1)  for  the  provision  of  facilities — (2)  for  the 
privilege  of  using  them." 

No  Damage  to  Hightvays 

-  Another  railroad  argu- 

;  ment  to  the  effect  that 

I  heavy  trucks  unduly  dam- 

thp  PURI  IP  ^  modern  pavements  and 

•lie  I  UDLIll  5  therefore  should  be  heavily 

J  taxed,  is  also  exploded. 

<rt  is  a  real  vie-  |  The  report  states:  "The 

.  It  spikes  the  i  railroads  have  not  made 

that  highway  j  out  a  case  for  the  specific 

sidized  and  thus  %  differences  which  they  be- 

asis  for  the  at-  S  lieve  exist  between  the 

vei  on  highway  i  costs  of  pavements  re- 

S  quired  for  the  various  sizes 

i  of  vehicles.” 


In  a  preface  to  the  report 
Mr.  Eastman  states;  "The 
railroads  have  had  the  op- 
fxirtunity  to  express  to  me, 
both  orally  and  in  writing 
their  view  on  the  highway 
carriers.  Their  contentions 
impress  me  as  being  car¬ 
ried  to  extreme  limits."  In 
these  few  words  he  sums 
up  his  conclusions  on  the 
efforts  of  the  railroads  to 
saddle  more  taxes  on  the 
highway  users.  The  report 
offers  hope  for  the  reduc¬ 
tions  of  the  highway  users’ 
automotive  tax  burilen 
which  now  amounts  to  more 
than  one  billion,  six  hun¬ 
dred  million  dollars  a  year. 


OLDEST  AND  LARGEST  MANUFACTURERS  OF  TRUCK-TRAILERS 
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I  CM  A  to  Stage  Clinic 
On  Circulation  Work 


By  GEORGE  A.  BRANDENBURG 


THE  INSIDE  workings  of  newspaper 
circulation  procedure  will  be  sub¬ 
jected  to  a  thorough  overhauling  by 
International  Circulation  Managers 
Association  at  its  annual  convention 
in  Jacksonville,  Fla.,  June  18-20,  ac¬ 
cording  to  advance  program  plans 
announced  this  week  by  Clem  D. 
O'Rourke.  Cleveland  Press,  ICMA  first 
vice-president  and  program  chairman. 

While  details  concerning  conven¬ 
tion  entertainment  are  yet  to  be  com¬ 
pleted,  Mr.  O'Rourke  released  to 
Editor  &  Publisher  the  program  of 
papei's  and  roundtable  discussions 
scheduled  for  the  three-day  session  in 
Jacksonville.  Ample  entertainment  is 
assured  by  the  local  committee,  but 
the  ICMA  is  planning  an  intensive 
three-day  clinic  on  every  conceivable 
phase  of  newspaper  circulation  work, 
judging  from  the  tentative  program 
prepared  by  Mr.  O'Rourke. 

Davis  to  Preside 

Don  R.  Davis,  Birmingham  (Ala.) 
News-Age  Herald,  ICMA  presi¬ 
dent.  will  preside.  Following  is  the 
outline  of  papers  to  be  presented  by 
ICMA  members  at  the  Jacksonville 
convention: 

‘‘Elimination  a<ltiition  of  ftlititnis.  What 
ttftrct  does  it  have  circulati4m ?  Do  Sports 
editions  justify  the  exi>en'«e  involve<l?  Do 
Hanehall  edititms  pro<luce  extra  sales?  DtH*s 
Colored  newsprint,  iiKist  generally  used  on 
sp  frts  editions,  produce  more  sales  or  just 
m(*re  returns?*'  Donald  Colkmak.  A>«*  Or- 
Itans  Ttmrx  Picayune. 

“In  view  of  tlie  fact  that  public  officials. 
Court  rulings,  and  l*rinte<l  Laws  use  the  term 
‘.NeW".  Boy*,  are  we  justified  in  continuing 
the  attemi>ted  reform  of  changing  the  term  to 
‘Xew^paper  Boy*?  What  is  the  net  result  of 
selling  lK)y  welfare  to  the  public?** — .\i.rkrt 
D.  Wallace.  (1).  C.)  .Wtcv. 

“Chibl  welfare  department  still  points  to 
exphutation  of  Newspaper  lM»ys.  Is  there  any 
ba>is  toflay  for  the  charge?  Are  we  actually 
tloing  all  we  can  to  eliminate  every  practice 
that  would  tend  to  create  such  impressions?*’ 
— Harold  E.  Mirpmree.  Houston  (Texas) 
Chronicle,  ainl  J.  A.  Grant,  Seattle  7'iwes. 

**Do  weekly  farm  images  pay?  Are  serial 
stories  still  circulation  pr«Klucers?  D«i  com- 
I*lete  markets  sell  more  than  a  very  small 
])ercentage  of  readers?**- -O.  K.  .Turner,  /.iii* 
coin  (Nef)r.)  Star. 

“Review  of  the  accomplishments  of  1CM.\ 
in  last  ten  years.*’  L.  J.  Hoffmann,  St.  I.ituis 
Star. 

“\\"hat  benetits,  if  any,  are  derived  from 
selling  merchandise,  such  as  bcaiks,  dishes, 
etc.,  with  a  series  of  cuut>ons  or  in  conjunc¬ 
tion  with  a  local  advertiser?*’ — .T.  F.  .Tae.  St. 
Louis  Globe  Detfkicrat. 

‘‘\N  hat  the  advertising  and  e<iitorial  depart¬ 
ments  should  know  alK>ut  circulation  and  the 
nrculation  departmetit.  How  this  kimwledge 
might  he  applied  in  advertising  sales  work 
including  methotis  the  circulation  department 
cati  iD'e  in  making  surveys  for  either.**  I.,  W. 
McFetriih'.e.  Tulsa  li'orld. 

“What  percentage  of  the  sale  price  should 
the  carrier  receive?’* — Kav  Foidray.  Pitts- 
btirfjh  Post  Gazette. 

‘’Securing  circulation  in  Negni  districts  and 
methods  «,f  insuring  collectiiuis  from  .same.**-  - 
Ralph  H.  Gorn.  Shreveport  Times. 

.Address  by  James  N.  SHRVtuK.  -Managitig 
IHrector,  Audit  Bureau  of  Circulatioiis. 


I  NEWSPAPER  PROPERTIES  | 

I  Bou9ht-Sold-Appr«is«d  I 

I  Consolidations-Mwrgwrs  | 


Confidtntial  Negotiations  = 

NEWSPAPER  APPRAISAL  | 

CORPORATION  | 

L.  Parker  likely,  Free.  | 

Times  Bldg.,  Times  Square,  Xew  York  i 


Best  circulation  itleas  for  1939.  Three 
minute  talks,  each  limited  to  one  idea  on  econ¬ 
omy,  promotion,  or  anything  else  pertaining  , 
to  circulation  o]>eratioii. — Oliver  King,  Phoe¬ 
nix  (.\riz. )  Republic  &  Gazette;  I*.  M.  Knox, 
Oakland  (Cal.)  Tribune;  J.  C.  IIealy,  Passaic 
(N.  J.)  Daily  Setvs;  J.  C.  Kowett,  IVaterbury 
(Conn.  I  Kepiibliean  American;  John  Shana¬ 
han.  Chicago  Times:  Charles  Payne,  Jn- 
dianapolis  Star;  E*.  1).  Dolhenty,  It’orces- 
tei-  (.Mass.)  Telegram  (Gazette;  (ieorge  T. 
Bertsc'H.  Baltimore  Sun;  Ralph  E.  (iray, 
Portland  (Me.)  Press  Herald;  Harry  A. 
W(K»TON.  Lansing  (Mich.)  State  Journal;  J.  G. 
Ward.  Charlotte  (\.  C.)  Observer;  Shiel 
Di'nsker.  Cincinnati  f*ost ;  John  M.  Canny. 
Madison.  IfSsconsin  State  Journal;  A.  W. 
Whiting.  Montreal  Daily  Star. 

“Experiences  «»f  a  Circulation  Manager 
where  competitive  pai>eis.  or  papers  with  sepa¬ 
rate  news  and  eilitorial  identity,  are  printed  in 
the  same  plant." — J.  K.  Price  Lvanst*ille 
(Ind.)  I*ress. 

“What  kinds  of  Xman  Carrier  greetings  are 
used  with  most  success.** — Conrad  F.  Cope¬ 
land.  Jackson  (Miss.)  Clarion  Ledger. 

"Information  Please"  hour  with  past  presi¬ 
dents  sitting  as  a  group  to  answer  any  ques¬ 
tions  that  might  be  submitted. 

"CtjmiHtitioii  of  Comic  Books.” — Jack 
Estes.  Dallas  Seu's. 

"Round  Talile — Siimlay  Papers  Only."  Sub¬ 
jects  for  Di-cussion.  Chairman:  M.  W. 
Hal.mba(HEr.  Oklahoma  City  Oklahoman  and 
Times. 

“Sampling  how  used  how  !>est  followed 
up.  J*ayment  to  carriers  for  delivery  of  .sam¬ 
ples.  Number  of  days  of  s;tinpling  for  best  re¬ 
sults.  Front  page  stickers.  Selecti«*n  of  ad¬ 
dresses.** — C.  J.  Goehringf.r.  San  .-intonio 
Xi'tvs  Lxpress. 

“Securing  liuliday  onlers  through  carriers 
t(»  take  up  the  street  and  stores  sales  slump  on 
holidays." — C.  W.  Staab.  Cincinnati  Inquirer. 

**.\re  Inmse-to-house  canvassers  .still  being 
used?  In  city?  F<ir  motor  routes?  For  KI  D 
single  mail?  How  pai«l  to  secure  maximum 
production?*’ — Ernie  Schwartz,  Des  Moines 
Register  tV  Tribune,  and  F.  E.  Henderson, 
raneoiiver  (H.  C.)  Daily  Proi'inee. 

“Is  use  of  premium-  becoming  nn^re  general? 

In  city?  In  sul>url)an?  On  RFD  mail?*’— 
Harry  Cvllis.  Chester  (Pa.)  Times. 

“How  best  to  graduate  carriers  from  your 
(»rganization.  D<»es  the  giving  your  carriers 
college  scholarships  answer  this  question? 
The  value  of  sclvdarships  in  pn^moting  circu¬ 
lation." — W.  A.  Ct)RDiN<;LEY,  Des  Moines  Reg¬ 
ister  Tribune. 

“Advantages  and  disadvantages  of  street 
sales  being  made  by  boys  or  men  who  handle 
your  comi)etitors’  pa|wrs  as  well  as  your  own. 
Are  the  smaller  jiapers  hurt  by  such  combina¬ 
tion?  Are  Kitnises  for  exclusive  representa¬ 
tion  on  street  c«»rners  ju>tifiahle?  Advtiiitages 
of  5c  .*itreet  sales  price." — IbtRACE  Powell. 
.Itlanta  Journal. 

*‘Best  regular  hatnlling  »»f  |►al>ers  to  neigh- 
borhiKKl  st<)res.  I'requency  of  collections  from 
them.  Educating  neighlMirhcMKl  storekeepers 
Ut  sell  more  paiKrt>." — W.  D.  Parsons.  jMinne- 
apoiis  Star-Journal. 

“Should  circulation  which  is  in»t  producing 
a  reasonable  revenue  to  the  publisher  be 
eliininate<l How  determined?  How  avoi<led? 


lEwx paper  news 


AUSTRALIA 


The  only  journal  giving  the  news 
of  advertisers,  advertising,  pub¬ 
lishing,  printing  and  commercial 
broadcasting  in  Australia  and 
New  Zealand. 

If  yon  are  planning  sales  cam¬ 
paigns  or  are  interested  in  these 
territories  read 

“NEWSPAPER  NEWS.” 

Published  Monthly 


Subscription  rate  $1.50  per  year 
post  free 

^"arM-ick  Bldg.,  Hamilton  St. 

SYDNEY 


Is  it  wise  to  charge  a  higher  retail  rate  in 
territory  where  circulation  is  not  protluctive 
to  advertising  results  than  is  charged  in  the 
city?  Gn  Daily  papers  and  Sunday  papers?” 
— Frank  Newell.  Toledo  Blade. 

“The  dangers  of  using  Jumpers  or  Ropers 
from  standpoint  of  employe  liability,  employ¬ 
ment  taxes,  union  organizing  because  of  low 
pay,  minimum  wage  laws,  etc.** — M.  G.  Sulli¬ 
van,  Rochester,  N.  V.,  (Linnett  Newspapers. 

"Effects  of  Guild  organization  on  office  em¬ 
ployes  and  elimination  work  to  get  within  five 
day  a  week  oi)eration.**  -C.  E.  Gilroy,  5uii 
Pi'aneisco  Chronicle. 

“Five-Day  Papers’*  -“Explanation  and  Dis¬ 
cussion.” — C.  Robert  Payne.  San  Jose  (Cal.) 
Evening  Nt'U^s. 

“What  I  have  accomplished  on  my  pa|>er 
this  |»ast  year  in  the  interest  of  Newspaper 
Boy  Welfare.**  John  J.  Kuntz.  Lancester 
(Pa.)  .Veto  Era  and  Intelligence  .lournal. 

Round  Table  Over  50,000  circulation. 
Chairman;  G.  E.  Carvell.  St.  Louis  Post  Dis¬ 
patch. 

Round  Table — Cnder  50,0t)0  circulation. 
Chairman:  Eric  .MacInnes,  Jampa  (Fla.) 
T  imes. 

‘  Are  carrier  puldications  worth  the  lime, 
effort  and  exi>ense?  Do  circulation  advertise¬ 
ments  run  in  the  regular  columns  of  the  news¬ 
paper  justify  themselves?” — A.  J.  Morrisey, 
li'ilkes-Barre  (Pa.)  Times  Leader. 

“What  does,  or  what  should  a  circulation 
manager  in  a  one  paper  town  do  since  meeting 
and  worrying  almiit  the  activities  of  competitors 
has  been  eliminated?” — Joe  Hunting,  Bloom¬ 
ington  (III.)  Daily  Pantograph. 

“Is  the  s]»rea<l  lK.*tween  net  paid  circulation 
ami  net  press  run  loo  wide?  Elimination  of 
copies  unaccounted  for  lieiween  press  run  and 
distribution  Cf»pies.  L*se  of  mail  nx^m  check 
with  pressnmm  count  after  each  etlition.  Press 
production — h«»w  many  Cfi^iies  |H*r  hour?" — R. 
•M.  I'rost,  Miami  (Fla.)  Daily  News. 

“The  .Small  Daily  and  its  pnJilems.’*-  H.  G. 
Cowan,  Jr.,  Peterborough  (Out.)  E.vamincr. 

“.Securing  m<»re  circulatiim  revenue  on  a 
daily  and  Sumlay  newspaper  by  .sending  daily 
issue  by  mail  and  delivering  Sunday  issue  by 
carrier  who  collects  for  Ixith  daily  ami  Sunday 
at  city  retail  rate  when  <lelivering  Sunday. 
Why  all  pa|>ers  should  get  city  rate  for  this 
kiml  of  service.  Has  it  made  a  decifled  saving 
«m  motor  route  service?  Has  it  produced  more 
circulation  ?  I  )aily  ?  Sunday  ?  Advisability 
of  analyzing  in  detail  net  revenue  i>er  sub¬ 


scriber  from  such  routes." — W.  G.  Andrews 
Ft.  li*ayne  (Ind.)  Sentinel,  and  Jasper 

Rison,  LouistHIle  Courier-Journal  &  Times. 

“Promoting  and  maintaining  circulation 
during  the  summer  months  among  people  who 
move  to  summer  cottage  site  locations.  Does 
it  justify  the  additional  cost  of  servicing? 
.\re  l>oy  carriers  preferable  to  mail  delivery? 
Is  city  carrier  rate  charged?  Getting  city 
carrier  rate  for  short  term  vacation  m.iil  j^ub- 
scription.” — John  W.  (3’Connor,  .l/hany 
(N.  Y.)  Knickerbocker  Xetes. 

“Why  flo  most  newsi»a|>ers  feature  a  pre¬ 
ferred  rate  to  rural  rea<lers?  Best  way  to 
secure  renewals  from  rural  mail  subscril>ers.” 

Roy  W.  Wohlford.  Topeka  Capital. 

“How  to  have  every  one  of  your  out-of- 
tt>wn  distributor  accounts  paid  in  advance  and 
thus  eliminate  a  lot  of  credit  losses.  Is  extra 
cost  of  exclusive  distributors  in  any  outside 
town  justified?” — J.  B.  Cassadav,  San  Fran- 
ei.u'o  E.raminer. 

“Savings  in  operation  c«*sts.*’ — John  C. 
Council.  Tampa  (Fla.)  Tribune. 

Carrier  Awards 

LEROY  SULLIVAN,  Chattanooga 

Times  carrier,  has  been  named  the 
winner  of  the  1940  Ochs-Oakes  award 
as  the  outstanding  senior  in  the  local 
high  school.  Nominations  for  the 
award  are  made  by  the  faculty  and 
are  based  on  scholarship,  character, 
leadership  and  service.  The  Ochs- 
Oakes  award  was  instituted  by  the 
late  George  W.  Ochs-Oakes,  father  of 
George  Oakes  of  the  New  York  Times 
and  first  editor  of  the  Chattanooga 
Times  Carrier.  .  .  .  The  Mayor 

Spexlacy  award  to  the  outstanding 
Hartford  (Conn.)  Courant  carrier  was 
recently  made  to  Earl  Carey  of  New 
Britain  on  the  basis  of  his  scholastic 
and  business  record  and  his  character. 
The  award  was  established  three 
years  ago  by  Mayor  Frank  Spellacy 
when  his  family  was  saved  from  fire 
in  their  home  by  an  alarm  sounded  by 
a  Courant  carrier.  P.  Frederick  Viets, 
Courant  circulation  manager,  awarded 
the  Courant  medal  to  another  boy  at  a 
recent  state  carrier  meeting. 


CIRCULATION 

DISCUSSIONS 

fjol  for  iL  f^tcorJ 


/^NE  of  the  most  important  rea- 
sons,  Mr.  Publisher,  for  your 
circulation  manager  to  attend  the 
International  Circulation  Man¬ 
agers’  Association  Convention  in 
Jacksonville,  Fla.,  June  18th  to 
20th,  is  the  informative  “off  the 
record”  round  table  talks.  These 
are  divided  into  two  groups — one 
devoted  to  subjects  of  interest  to 
newspapers  under  50.000  circula¬ 
tion  and  the  other  to  larger 
papers.  These  intimate  discus¬ 
sions,  vital  to  circulation  manag¬ 
ers  everywhere,  wouldn’t  be  pos¬ 
sible  if  formal  stenographic  rec¬ 
ords  were  made.  That’s  why 
their  value  just  can’t  be  computed 
in  dollars  and  cents! 


“How  to  have  every  one  of  your 
out-of-town  distributor  accounts 
paid  in  advance  and  thus  elimi¬ 
nate  a  lot  of  credit  losses.”  .  •  • 
“Is  extra  cost  of  exclusive  dis¬ 
tributors  in  any  outside  town 
justified?” — and  scores  of  other 
important  phases  of  circulations 
will  be  divulged. 

Send  for  a  program.  Scan  the 
schedule  of  meaty  subjects  to  be 
presented  .  .  .  and  we  believe  you 
will  agree  that  your  circulation 
manager  must  not  miss  this  op¬ 
portunity  to  absorb  profitable 
knowledge  that  can  not  be  gained 
from  books,  or  anywhere  else'. 
Urge  him  to  make  his  reservation 
today! 


Semi  Vour  KexervHtion  NOW  to 
L.  W.  MeFi'rrKlIMiE,  Secy-Treax., 
c/o  **The  World/'  TuImi,  Okla. 


ACTIVE  OFFK  RS  IN 

TiiUa  BiriniiiKliHiii  t'levHiuid  ToriMito  (iiioinnati  Flint 
llullat*  Kofhexter  Oakland  4arkBOtiville 
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“Total  War"  Brings 
Test  to  U.  S.  Press 

continued  from  page  34 

News  writers  were  on  the  march  with 
ihe  Allied  forces. 

Edgar  Ansel  Mowrer,  Paris  corre- 
.cpondent,  is  now  with  the  French  army 
on  the  Western  Front  while  Paul 
Ghali.  his  assistant,  remains  in  the 
Paris  office  of  the  Daily  News.  Rob¬ 
ert  J.  Casey,  who  watched  the  im¬ 
pending  onslaught  of  the  Germans 
from  the  hills  in  Luxembourg,  is  now 
with  the  French  forces  “somewhere  in 
France.”  Wallace  R.  Deuel  continues 
to  report  the  war  from  Berlin. 

William  H.  Stoneman,  Daily  News 
London  correspondent,  is  now  with 
the  British  army  in  Belgium,  while 
Helen  Kirkpatrick  is  covering  Lon¬ 
don.  M.  W.  Fodor  remains  at  his  post 
in  Brussels.  Richard  Mowrer  is  cov¬ 
ering  the  Balkans  by  plane,  filing 
mostly  from  Belgrade.  Leland  Stowe, 
who  returned  to  Stockholm  after  his 
notable  dispatch  on  the  retreat  of 
BritLsh  troops  north  of  Trondheim, 
remains  in  Sweden  for  the  present. 

John  T.  Whitaker,  Daily  News  Rome 
correspondent,  and  Miss  Virginia 
Cowles,  whose  articles  are  syndicated 
by  the  North  American  Newspaper 
Alliance,  were  involved  in  an  anti- 
British  demonstration  in  Rome  May 
11.  Whitaker  and  Miss  Cowles  had 
been  dinner  guests  at  the  British  em¬ 
bassy  and  were  being  escorted  home 
when  the  attack  occurred.  No  one 
was  seriously  injured. 

The  Daily  News  has  sent  Frank 
Smothers.  Far  Eastern  correspondent, 
to  the  Dutch  East  Indies  in  anticipa¬ 
tion  of  any  possible  action  in  that  sec¬ 
tor.  Aside  from  the  breakdown  of  the 
communication  outlet  in  Amsterdam, 


on  the  Germans  occupation  of  that 
area  before  he  was  “ushered  out”  of 
the  occupied  area  by  German  officers. 

The  Tribune  reports  no  difficulty, 
aside  from  military  censorship,  in  get¬ 
ting  its  dispatches  through  to  this 
country,  via  Press  Wireless.  A  great 
majority  of  the  news  is  being  cleared 
through  Paris,  including  Sigrid 
Schultz’  dispatches  from  Berlin. 

The  Chicago  Times  was  given  a 
“blow-by-blow”  account  of  street 
fighting  in  Amsterdam  by  Richard 
Busvine,  who  did  outstanding  work 
for  the  Times  in  the  Finnish  campaign. 
Busvine  was  eventually  evacuated 
from  Amsterdam  and  returned  to  Lon¬ 
don.  He  plans  to  join  the  British 
forces  in  France.  Hazel  McDonald, 
former  Chicago  newspaper  woman, 
who  has  been  writing  for  the  Times 
from  Paris  is  one  of  the  few  American 
women  writers  with  the  French  army 
at  the  Western  Front.  Waverly  Root 
is  covering  southern  France  and  John 
Holman  remains  at  his  post  in  Lon¬ 
don. 

Aside  from  a  war  extra  on  Saturday, 
May  11,  by  the  Times,  which  normally 
does  not  pu’olish  Saturdays,  Chicago 
papers  have  refrained  from  issuing 
“blitzkrieg”  extras  and  arc  confining 
their  efforts  in  reporting  the  war  to 
their  regular  editions,  sale  of  which 
has  been  brisk. 

Archombault  Rovinq 

The  New  York  Times  has  Oscar 
Moore,  one  of  the  editors  of  Handels- 
blad,  in  Amsterdam.  Harold  Denny, 
formerly  accredited  with  the  BEF  and 
recently  in  Finland,  in  London  await¬ 
ing  asignment,  arrived  Monday  at 
BEF  headquarters.  Gaston  Archam- 
bault  is  on  a  roving  asignment,  work¬ 
ing  primarily  with  the  French  forces, 
and  is  filing  through  Paris.  Raymond 
C.  Daniell  is  in  charge  in  London, 
heading  a  staff  of  five,  and  in  Brussels 


WAYMACK  SPEAKS 

Chicago,  May  15 — “This  country  can¬ 
not  secede  from  the  planet,”  declared 
W.  W.  Waymack,  associate  editor  of 
the  Des  Moines  Register  &  Tribune, 
in  speaking  on  “The  Challenge  of 
America”  before  the  second  annual 
American  Retail  Federation  Forum 
here  tonight.  He  asserted  it  is  im¬ 
possible  for  U.  S.  to  be  a  “non-par- 
ticipationist  even  though  we  stay  out 
of  actual  war.”  From  an  international 
standpoint,  he  asserted  the  question  is 
whether  “we  throw  our  weight  or  let 
it  fall  on  the  side  of  forces  which  are 
noted  for  peace,  stability  in  economic 
opportunity  and  what  we  believe  to  be 
the  true  values”  or  with  those  of  op¬ 
posite  political  and  economic  philos¬ 
ophy. 

BOWERS  RESIGNS  IN  N.  Y. 

Glenn  A.  Bowers,  chief  executive  of 
the  Publishers  Association  of  New 
York  City,  resigned  May  10,  effective 
at  once.  It  is  understood  his  position 
will  remain  unfilled  for  the  present  at 
least.  Mr.  Bowers  has  no  plans  at  the 
moment,  he  said.  He  has  been  active 
in  labor  relations  work  for  20  years 
and  at  the  time  he  joined  the  New 
York  City  publishers  organization  as 
its  manager  of  labor  relations  in  Feb¬ 
ruary,  1938,  he  was  executive  director 
of  the  Division  of  Placement  and  Un¬ 
employment  Insurance,  New  York 
State  Department  of  Labor. 

BLAND  TO  OMAHA 

Ben  S.  Bland  has  joined  the  promo¬ 
tion  department  of  the  Omaha  World- 
Herald  in  charge  of  promotional  copy. 
Mr.  Bland  went  to  the  Omaha  World- 
Herald  from  Radio  Station  WOR,  New 
York.  He  also  spent  a  considerable 
amount  of  time  with  the  Cleveland 
Plain  Dealer. 


LESLIE  E.  WALLACE 

Leslie  E.  Wallace,  63.  editor  and 
publisher.  Lamed  (Kan.)  Tiller  and 
Toiler,  and  a  Kansas  Democratic 
leader,  died  May  9  of  a  heart  attack. 
He  started  with  the  Topeka  Capital 
in  1898  and  in  1900  went  to  Washing¬ 
ton  as  correspondent  of  the  Topeka 
State  Journal,  and  while  there  be¬ 
came  secretary’  of  the  late  Charles  F. 
Scott,  lola,  member  of  Congress.  He 
then  managed  Mr.  Scott’s  lola  Regis¬ 
ter  and  in  1909  joined  the  Kansas  City 
Star,  where  for  three  years  he  was 
Sunday  editor.  In  1914  he  purchased 
a  half-interest  in  the  Tiller  and  Toiler, 
becoming  sole  owner  in  1916.  His 
wife,  a  son  and  a  daughter  survive. 

DOANE  NAMED 

Montreal,  May  15 — As  a  Canadian 
counterpart  to  the  recently  organ¬ 
ized  Newsprint  Supplies,  Ltd.,  Great 
Britain,  headed  by  Lord  Beaverbrook. 
a  number  of  the  leading  Canadian 
newsprint  manufacturing  companies 
have  formed  a  committee,  called  the 
European  Supplies  Committee.  The 
function  of  this  committee,  of  which 
R.  C.  Doane,  of  Canadian  International 
is  chairman,  will  be  to  co-ordinate  ac¬ 
tivities  on  this  side  in  regard  to  sup¬ 
plying  Great  Britain,  also  France, 
and  such  other  European  countries  as 
may  require  Canadian  newsprint. 

TO  RULE  ON  STUDENTS 

Washington,  D.  C.,  May  16 — Whether 
students  doing  summer  vacation  re- 
portorial  work  for  newspapers  will  be 
exempted  from  the  wage-hour  law  is 
to  be  determined  by  the  Department 
of  Labor  in  connection  with  other 
issues  raised  yesterday  at  a  confer¬ 
ence  on  proposed  vocational  training 
regulations. 


BURGESS  CELLULOSE  COMPANY 


Or  dependable  stereotyping,  rely  on 
trtified  Mats,  made  in  the  U.  S.  A. 


Manufacturers  and  Distributors  of  Burgess  Chrome  and  Tone-Tex  Mats 

FREEPORT  ^  :  ILLINOIS 

Pacific  Coast  Ropresantativ* 

RALPH  LEBER  CO..  426  Poison  Bldg..  SEATTLE.  WASH. 


the  Daily  News  reported  no  particu-  the  Times  has  Mrs.  Alma  Reid.  Guido 
larly  serious  difficulties  in  clearing  Enderis  is  the  Times’  man  in  Berlin, 
dispatches  from  its  correspondents.  Besides  Walter  Kerr  and  Allen 
Sigrid  Schultz  in  Berlin  Raymond,  already  mentioned,  the  New 

The  Chicago  Tribune  continues  to  York  Herald  'Tribune  has  shifted 
rely  on  Sigrid  Schultz,  assisted  by  E.  James  Minifie,  Rome  correspondent 
R.  Noderer,  to  cover  the 'German  side  whom  Raymond  replaces,  to  London 
of  hostilities  from  Berlin.  Larry  Rue  to  take  charge  temporarily.  Working 
left  his  post  in  London  to  report  the  with  hirn  in  London  are  Frank  Kelley 
war  from  Amsterdam.  His  assistant,  and  Tania  Long.  Edward  Angly,  who 
Joseph  Cerutti,  is  covering  from  Lon-  had  been  in  charge  of  the  London 
don.  Alex  Brussels  is  at  Brussels  for  bureau  temporarily,  arrived  in  Belgium 
the  Tribune  and  Capt.  Maxwell  Cor-  this  week  to  operate  with  the  BEF. 
pening  is  in  Basel,  Switzerland.  Sam  Sonia  Tomara,  now  in  Bucharest,  will 
Brewer  is  covering  the  Balkans.  The  operate  between  Belgrade,  Yugo-  j 
Tribune  is  following  a  policy  of  sta-  slavia,  and  Salonika  if  further  trouble 
tioning  its  correspondents  in  the  key  develops  in  that  region.  I 

capitals,  rather  than  having  them  with  New  York  morning  papers  held  until 
the  fighting  forces.  6  a.m.  May  10,  generally  printing  as 

David  Darrah  is  reporting  from  much  as  an  hour  later  than  usual. 
Paris  with  Donald  Day  remaining  in  Circulation  managers  of  evening  pa- 
Norway.  Day  recently  succeeded  in  pers  conferred  and  the  World-Tele- 
setting  with  the  German  forces  at  gram  and  Sun  agreed  to  appear  that 
Trondheim.  He  filed  three  dispatches  day  at  9:30  a.m.,  an  hour  earlier. 


Burgess  Chrome  Mats  are  pli¬ 
able-mighty  easy  to  shape 
in  casting  — and  you  know 
how  important  that  is. 


hurry  .  .  .  sports  apparel,  golf 
equipment,  cameras,  lawn  furniture, 
camp  fittings,  new  cars,  travel  tickets 
.  .  .  newspapers  reflect  the  merchant’s 
hr.stc  to  supply  all  theje  needs  .  .  . 
Time  saving,  smooth  working  Certi- 
fieds  hasten  the  publishing  schedule 
without  loss  of  quality. 
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EDITOR  6c  PUBLISH  Eh 


April  Linage  in  Leading  Cities 

(Compiled  by  Medio  Records,  Inc.) 


AKRON.  OHIO 

1940  1939  Gain  or  Loss 

Beacon  Tou  al  . (e>  1,213.330  1,053,048  160,282  0 

Be.acon  journal  . (S)  202,990  250.779  47,789  L 


Total  Daily  .  1.213.330  1,053,048  160,282  0 

Total  Simaav  .  202,990  250,779  47.789  L 

Grand  Total' .  1,416,320  1,303,827  112,493  0 

ALBANY.  N.  Y. 

Knickerltocker  Kews..(e)  754,737  760,747  6.010  L 

TimeS'Union  . Itn)  485.963  503,140  17,177  L 

*Times-Lnion  . (S)  223.853  270,240  46.387  L 


Total  I'taily  .  1.240,700  1,263,887  23,187  L 

Total  Sundav  .  223.853  270,240  46,387  L 

Grand  Total' .  1,464.553  1.534,127  69,574  L 

ALBUQUERQUE.  N.  M. 

lournal  . (m)  503,278  372,895  130.383  0 

Tribune  . (e)  555.924  397.882  158.042  G 

Journal  . (S)  66.889  93,026  26.137  L 


Tirfal  Daily  .  1,059,202  770.777  288.425  G 

Total  Sunday  .  66.889  93,026  26.137  L 

Grand  Total' .  1.126,091  863,803  262.288  G 

ATLANTA.  GA. 

Constitution  . (ml  675,242  488,402  186.840  G 

Georgian  . (e)  .  4.36.308  . 

Journal  . (e)  947,671  716,968  230,703  G 

tConstitution  . (S)  .301.961  273.981  27,980  G 

.Cmerican  . (S)  .  218,796  . 

•Journal  . (S)  266,6.34  250.571  16,063  G 


Total  Daily  .  1.622,913  1,641.678  18,765  L 

Total  .Sun'd.ay  .  '568.595  743,348  174.753  L 

Grand  Total  .  2,191,508  2,385,026  193,518  L 

ATLANTIC  CITY.  N.  J. 

Press  Union,,, (see  note)  364,888  387,005  22,117  L 

Press  . (S)  64.743  85,065  20,322  L 


Total  Daily  .  .364.888  .387,005  22.117  L 

Total  Sunday  .  64,743  85,065  20,322  L 

Grand  Tot.il  .  429.631  472,070  42.439  L 

Note.  Press  Union  sold  in  combination  in  and  e.  Linage 
of  one  edition  is  given. 

BALTIMORE.  MD. 

Xcws-Post  . (e)  800,393  788.271  12.122  G 

Sun  . (e)  1.224.112  1,129,148  94.964  G 

Sun  . (m)  635.830  569.896  65,934  G 

•American  . (S)  266.309  291.874  25.565  L 

tSun  . (S)  474..329  540.651  66.322  L 


Total  Daily  .  2.660,335  2.487.315  173,020  G 

Total  Sunday  .  740.638  8.32,525  91,887  L 

Grand  Total  .  .3.400,973  3,319,840  81.133  G 

BIRMINGHAM.  ALA. 

.\ge  llerald  . (m)  482.006  435.320  46.686  G 

News  . (e)  724.588  594,117  130,471  G 

Post  . (e)  396.843  353.627  43,216  G 

fXews  &  .^ge-IIerald. .  (S)  310.701  350.598  39,897  1, 


Total  D.aily  .  1.603.437  1,. 38.3,064  220.373  G 

Total  Sunday  .  .310.701  350.598  39,897  L 

Grand  Total  .  1.914.138  1,733,662  180.476  G 

BOSTON,  MASS. 

Record  . (m)  362.936  .342.303  20.633  G 

American  . (e)  .362.9,36  .308.980  53,956  G 

Globe  . (m&e)  556,660  555,927  733  G 

Herald-Traveler 

(see  note)  881.149  897.173  16,024  L 

Post  . (m)  461.203  478,851  17,648  1, 

Transcript  . (e)  204.370  226,068  21.698  L 

•.\dvertiser  . (S)  160.5.30  212.669  52.139  L 

Globe  . (S)  .34,3.247  388.939  45.692  1, 

+Her.ald  . (S)  .379.717  462.719  83.002  L 

Post  . (S)  92.117  106.226  14.109  L 


Tof.al  Daily  .  2.829.254  2.809,.302  19.952  G 

Total  Sun'day  .  975.611  1.170.553  194,942  1, 

Grand  Total  .  .3,804.865  3,979.855  174.990  L 


Globe  (m&e)  sold  in  daily  combin.ation.  Herald  (morning 
or  Sunday)  sold  in  combination  with  Traveler,  evening. 
Rctcord  (m)  is  sold  in  combination  with  the  American  (e). 


BUFfALO.  N.  Y. 


Courier-Express 

. .  (m) 
..(e) 

556,612 

1,216.<)39 

529.08fi 

1.067.5,36 

27,524  C. 
148.503  G 

..(e) 

432.155 

.363.4,89 

118,355 

••Courier-Express  . 

.  .(Si 
.  .(S) 

364,644 

1.155  G 

Total  Daily  . 

Total  Sunday  . . . 
Grand  Total  . . . . 

1,772.651 

364.644 

2.137,295 

2,028.779 

481,844 

2,510,623 

256.128  L 
117.200  L 
373,328  L 

Courier  . (see 

CAMDEN,  N.  J 

note)  752, 

568.520 

18.3.814  G 

Xote;  The  (Courier,  evening,  and  Post,  morning,  sold  in 
combination.  Linage  of  one  edition  (Courier,  evening)  only 


is  given. 

CEDAR  RAPIDS.  IOWA 


Gazette  . (e)  493.948  499.469  5.521  L 

Gazette  . (S)  144,465  142.933  1.532  (1 

Total  Daily  .  493.948  499,469  5.521  L 

Total  Sunday  .  144.465  142.9.33  1.532  G 

Grand  Total  .  6.38.413  642.402  3.989  L 

CHARLOTTE.  N.  C. 

News  . (e)  507. .301  434.375  72.926  G 

Observer  . (m)  580.503  483,149  97.354  G 

News  . (S)  127.603  131,723  4.120  1, 

Observer  . (S)  244.058  268,421  24,363  1, 


Total  Daily  .  1.087.804  917,524  170.280  0 

Total  Sunday  .  371.661  400.144  28.483  L 

Grand  Total  .  1.459,465  1.317,668  141.797  G 

CHATTANOOGA,  TENN. 

Times  . (m)  463,512  3.37.346  126.166  G 

News  . (e)  .  463,258  . 

News  Free  Press . (e)  578,860  453,632  125,228  0 

Tribune  . (e)  151.105  . 

Times  . (S)  109.490  205.3.37  95.847  1, 

News  Free  Press _ (S)  175.637  232.825  57,188  1, 


Total  Daily  .  1,193.477  1,254.236  60,759  L 

Total  Sunday  .  285.127  438.162  153.0,35  1, 

Grand  Total  .  1,478.604  1.692.398  213.794  L 


Note:  April,  1940.  first  month  to  show  Tribune  (e). 


CHICAGO.  ILL. 

1940  1939  Gain  or  Loss 

Tribune  . (m)  1,168,476  1,175,123  6,647  L 

tDaily  News  . (e)  1,169,204  1,127,431  41,773  G 

Herald  Ainerican  ....(e)  686,047  635,308  50.739  G 

Times  . (e)  650,306  570.493  79,813  G 

Herald-Examiner  ...(m)  .  165.338  165,338  L 

Tribune  . (S)  761.261  958.727  197,466  1, 

•Herald-.\merican  ...(S)  322,158  305.290  16,868  G 

Times  . (S)  90,sU0  107,852  17,452  L 


Total  Daily  .  3.674,033  3,673.693  .340  G 

Total  Sunday  .  1.173.819  1,371.869  198.050  L 

Grand  Total  .  4.847,852  5,045,562  197,710  L 

CINCINNATI.  OHIO 

Enquirer  . (m)  .384,527  419.126  34.599  L 

Post  . (e)  722,928  616,382  106,546  G 

Times-Star  . (e)  1,189.422  82.3.759  .365.663  G 

fEnquirer  . (S)  489,583  586,030  105.447  L 


Total  Daily  .  2,296.877  1,859,267  437.610  G 

Total  Sun'day  .  480.583  586,030  105,447  L 

Grand  Total  .  2,777,460  2,445,297  332.163  G 

CLEVELAND.  OHIO 

Plain  De.aler  . (m)  654.389  619,982  34,407  G 

News  . (e)  647,974  512,796  135,178  0 

Press  . (e)  1,077,330  923,008  154,322  G 

t••Plain  Dealer  _ (S)  510,020  568.702  58.682  1. 


Tot.il  Daily  .  2,379,693  2,055,786  32.3.907  G 

Total  Sunday  .  510,020  568,702  58,682  L 

Grand  Total  .  2.889,713  2,624,488  265,225  G 

COLUMBUS.  OHIO 

Dispatch  . (e)  995.723  894.791  100.932  G 

Citizen  . (e)  568.545  517.245  51..300G 

Ohio  State  Tournal..(m)  293,079  257.802  35,277  G 

Dispatch  . . (S)  236.672  284.727  48.055  L 

Citizen  . (S)  116,981  118.044  1,063  L 

Ohio  State  Journal ...  (S)  .  97,437  . 

Star  . (S)  41,498  56.309  14,811  L 


Total  Dailv  .  1.857..317  1.669.838  187.509  G 

Total  Sundav  .  395.151  556,517  161.366  L 

Grand  Tool' .  2,252,498  2,226.355  26.143  C. 


EVANSVILLE,  IND. 

1940  1939  Gain  or  Lo,, 

Courier  . (m)  5  69.70  1  4  5  4,7  5  2  114,9490 

Press  . (e)  702.719  620,900  81,819  c 

Courier  &  Press . (S)  215,406  2  79,83  7  64,431  L 


Total  Daily  .  1,2  7  2,420  1,0  7  5,6  5  2  1  96,7680 

Total  Sunday  .  215.406  279,837  64.431  L 

Grand  Total  .  1,48  7,826  1,3  5  5,48  9  132,3370 

FALL  RIVER.  MASS. 

Herald-News  . (e)  444,691  410,477  34,214  0 

FT.  WAYNE,  IND. 

Journal-Gazette  . (m)  333,663  302,276  31,3870 

.News  Sentinel  . (e>  919,505  804,888  114,6170 

J.,urnal-(3azette  . (S)  211,248  245,848  34,600L 


Total  Daily  .  1.25  3,168  1,107,164  146,004  0 

Total  Sunday  .  211.24  8  2  4  5,84  8  34,600  L 

Grand  Total  .  1,464,416  1,353,012  111,4040 

FORT  WORTH,  TEXAS 

Star-Telegram  . (m)  284,806  265.466  19.3400 

Star-Telegram  . (e)  642,089  629.458  12.6310 

Press  . (e)  415,238  429,782  14,544L 

Star-Telegram  . (S)  167,251  217,521  .50,270  1 


Total  Daily  .  1..342,133  1,324,706  17,4270 

Total  Sunday  .  167,25  1  2  1  7,521  .50.270L 

Grand  Total  .  1.5  09,384  1,5  42,22  7  32,843  L 

FREEPORT-HEMPSTEAD,  N.  Y. 

Nassau  Review  &  Star(e)  396.890  411,799  14,909L 

FRESNO.  CALIF. 

Bee  . (e)  468,152  455,207  12,943  G 

Bee  . (S)  141,023  141,613  590  L 


Grand  Total  .  609,175  596,820  12,355  0 


GLENS  FALLS,  N.  Y. 


Post-Star  .....(see  note)  4  40,3  3  9  5  23,83  3  83,494 L 

Note:  Post-Star,  morning,  sold  in  combination  with  Times, 
evening.  Linage  of  one  edition,  Post-Star,  morning,  only 
is  given. 

HARRISBURG,  PA. 


•P.atriot  . (m)  5  5  4,6  1  9  5  28,13  4  2(.,485G 

Telegraph  . (e)  441,9  7  0  3  88.7  0  3  53.267  0 


DALLAS,  TEXAS 

News  . (m)  800.219  738,219  62.000  G 

Times-Herald  . (e)  1,062,408  963,744  98.664  G 

Disp.atch-Journ.ll  . (e)  357..367  518,181  160,814  L 

tXews  . (St  31.3.358  353.590  40.2.32  L 

Times-Hcrald  . (S)  264.902  331.329  66.427  L 


Total  Dailv  .  2,219,994  2,220.144  150  1. 

Tot.il  Sunday  .  578.260  684.919  106.659  L 

Grand  Total  .  2,798.254  2.905.063  106.809  L 

DAYTON.  OHIO 

Tourn.ll  . (m)  378.471  ,337,217  41.254  G 

Herald  . (e)  723.585  667.586  55.999  G 

News  . (e)  931.944  851. .363  80.581  G 

Journal  . (S)  11.3.348  136.640  23.292  L 

News  . (S)  155,846  163.964  8.118  L 


Total  Daily  .  2.0.34,000  1,856.166  177.8.34  G 

Tot.il  Sunday  .  269.194  300,604  31.410  L 

Grand  Total  .  2,303,194  2,156,770  146.424  G 

DENVER.  COLO. 

Rocky  Mt.  News _ (m)  276.097  285,067  8.970  L 

Post  . (e)  806.990  759.325  47.665  G 

Riarky  Mt.  News . (S)  37.359  148.117  110.758  L 

Post  . (S)  211.992  277,562  65,570  L 


Total  Dailv  .  1.083.087  1,044,392  .38.695  C, 

Total  Sunday  .  249.351  425.679  176..328  L 

Grand  Total  .  1.3.32.438  1,470.071  137.633  L 

DES  MOINES.  IOWA 

Register  . (m)  381,847  .349.193  .32.654  G 

Tribune  . (e)  548.841  519.008  29.83.3  G 

Register  . (S)  27.3,503  284,556  11.053  1. 


Total  Daily  .  930.688  868.201  62.487  G 

Total  Sunday  .  273.503  284.556  1 1.05.3  L 

Grand  Total  .  1,204.191  1,152.757  51,434  G 

DETROIT,  MICH. 

Times  . (e)  757,104  689.926  67.178  G 

Free  Press  . (m)  644,936  597,396  47,540  G 

News  . (e)  1.266.578  1,1.3.3.9.38  1.32.640  G 

•Times  . (S)  .328,725  376..325  47.600  L 

Free  Press  . (S)  200.622  252.823  52.201  L 

tXews  . (S)  489,647  582,956  93.309  L 


Total  Dailv  .  2.668.618  2.421.260  247,358  G 

Total  Sundav  .  1.018.994  1.212,104  19,3,110  L 

Grand  Total  .  3.687,612  3.633..364  54.248  G 


Grand  Total  .  996.5  8  9  9  1  6,83  7  79, 752  0 

Note:  *  Evening  News  carries  the  .same  amount  of  adver¬ 
tising  as  Patriot,  morning. 

HARTFORD,  CONN. 

Courant  . (m)  360,486  331,425  29.061  C 

Times  . (e)  1,106.345  1,001.965  104,380G 

Courant  . (S)  .345,66  8  4  1  9,2  5  0  73,582  L 


Total  Daily  .  1.466,831  1,333,390  133,4410 

Total  Sunday  .  345,668  419,250  73,582  L 

Grand  Total  .  1.812,499  1,752.640  59,859  0 

HOUSTON.  TEXAS 

Chronicle  . (e)  97.3.924  886,902  S7,022O 

I’ost  . (m)  (.24,412  566.709  57.7030 

Press  . (e)  526,780  5  35,57  7  8.797  L 

Chronicle  . (S)  242,457  304,769  62.312  L 

••Post  . (S)  263,813  348,103  84.290 L 


Total  D,aily  .  2,125.116  1,989,188  135,928  0 

Total  Sunday  .  506.270  652,872  146,6021 

Gr,ind  Total  .  2,631,-386  2.642.060  10.674  L 

HUNTINGTON,  W.  VA. 

.\dvertiser  . (e)  490.641  410.651  79.990(1 

HerabbDispatch  ....(m)  464,248  390,925  73,3230 

Herald-Advertiser  ...(S)  154,525  192,077  .37.552  L 


Total  Daily  .  954,889  801,576  1.5.1.313  G 

Total  Sundav  .  154.525  192.077  37,552  L 

Grand  Total  .  1.109.4  1  4  9  93,65  3  115,761  G 

INDIANAPOLIS.  IND. 

News  . (e)  1,03  8,68  9  9  06.5.30  1. 32.159  G 

Star  . (ml  65  4,0  7  5  5  9  7.4  70  56.605  0 

Times  . (e)  661,948  582.882  79,066  0 

tStar  . (S)  403.827  456,862  53,035  L 


Total  Daily  .  2.354,712  2,086,882  267.8.30G 

Total  Sunday  .  4  0  3,82  7  4  56,862  53,035  L 

Grand  Total  .  2,7  58.5  3  9  2,5  43,74  4  214.795  G 

JACKSONVILLE.  FLA. 

Times-Union  . (m)  5  76,6  3  6  5  5  8,831  17,805  0 

Journal  . (e)  587,842  509.394  "MiSC 

Times-Union  . (S)  253.068  324,945  7I.8<(  L 


Total  Daily  .  1,164.478  1.068.225  96.253G 

Total  Sunday  .  253.068  324.945  71,87/ L 

Grand  Total  .  1.4  1  7,5  46  1,393,170  24,376  0 

JAMESTOWN.  N.  Y. 

.Tournal  . (el  .379,650  321,554  58.096  0 

Post  . (m)  412,932  330,657  82.2/3  0 


DULUTH,  MINN. 


Herald  . 

....(e) 

499.672 

450.5.30 

49,142  O 

Grand  Total 

Xews  Tribune  .. 

. . . .  (m) 

356,.325 

331,682 

24,64.3  G 

News  Tribune  .. 

....(S) 

173.306 

171.148 

2.158  G 

Tribune  . 

Total  Daily  . 
Total  Sunday 
Grand  Total 


855.997 
17.3,.306 
1 .029.303 


782,212 

171.148 

953.360 


73.785 

2.158 

75.94.3 


Times 

Herald 


Post 


EL  PASO.  TEXAS 

_ (n)  373.056  356.417 

.(e)  417.472  .397,011 


Times  . (S)  161.607  187.507 


Total  Daily  .  792.582  652.211 

Total  Sunday  .  .  . 

■  “  ■  .  792,582  652.211 

JOHNSTOWN,  PA. 

e  note)  66.3,409  596,823 

Note:  Tribune,  evening,  sobl  in  combination 

crat,  morning.  Linage  of  one  edition.  Tribune,  cv 
is  given. 

KANSAS  CITY.  MO. 


140,371  G 

iVn.37i  c 

66.586  G 
ith  Demo- 
eniiiK. 


Journal  . 

. (el 

.354.655 

.368,512 

Star  . 

. (el 

769,317 

725.254 

16.639 

r. 

Times  . 

699,142 

683.074 

20.461 

G 

Journal  . 

. (Si 

85,499 

111.423 

25.900 

L 

Star  . 

. (S) 

4.35.956 

509.682 

13.857 1. 
44,063  G 
16.068  G 
25,924  I 
73,726  L 


Total  Daily  .  790.528  75.3.428  .37.100  G 

Total  Sunday  .  161.607  187.507  25.900  L 

Grand  Total  .  952.135  940.935  11.200  G 

ERIE,  PA. 

Dispatch-Herald  . (e)  500,518  453.825  46.693  G 

Times  . (e)  542.731  489.061  53.67o  G 

Dispatch-Herald  . (S)  221,049  294.965  73.916  1. 


Total  Daily  .  1,043,249  942,886  100.363  G 

Total  Sunday  .  221.049  294.965  73.916  L 

Grand  Total  .  1,264,298  1,237,851  26,447  G 


Total  Daily  . 
Total  Sunday- 
Grand  Total 


1.823.114  1.776.840 
521.455  621.105 

2,344.569  2.397,945 


KNOXVILLE,  TENN. 


lournal  . 

. . .  (m) 

404.574 

409.356 

iCews-Sentinel  _ 

...(e) 

528.318 

476.1.36 

lournal  . 

...(Si 

169.066 

164.864 

(lews-Sentinel  . . . . 

...(S) 

168.234 

201.973 

Total  Daily  . . . . 

932.892 

885.492 

Total  Sunday  . . 

337.300 

.366.837 

Grand  Total  _ 

1,270,192 

1.252,329 

r 


43 


FOR 
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19  4  0 

April  Linage 


in  Leading  Cities 


LOS  ANGELES,  CALIF. 


Kxaniiner  . (m) 

Times  . 

Herald-Express  . (e » 

iXews  . Id) 

••Examiner  . (S) 

fTimes  . (S) 


1940 

719.808 

1.055,179 

779,682 

421.652 

447.102 

426,888 


1939  Gain  or  Loss 


696,058 

994,415 

756,512 

.357.937 

526.707 

493,221 


23,750  G 
60.764  G 
23,170  G 
63.715  G 
79,605  L 
66,333  L 


Total  Hailv  .  2,976,321  2,804,922  171,399  G 

Total  Sunday  .  873,990  1,019,928  145,938  L 

Grand  Total  .  3,850,311  3,824,850  25,461  G 

I  News  became  an  All  Day  Fafcr  April  1.  Evening  News 
total  stated  for  1939. 


Courier-Journal  . (m) 

Times  . (c) 

Courier-Journ.al  . (S) 


LOUISVILLE,  KY. 


753,933 

905,899 

384,019 


809,128 

796,676 

430,727 


55,195  L 
109,223  I  I 
46,708  L 

54,028  G 
46,708  L 
7,320  G 


Total  Pailv  .  1,659,832  1,605,804 

Total  Sunday  .  384.019  430,727 

Grand  Total  .  2,043,851  2,036,531 

MANCHESTER,  N.  H. 

Union-Leader  .  456.775  472,230  15.455  I. 

Manchester  Union,  morning,  and  Leader,  evening,  sold  in 
combination  only.  Linage  of  one  edition,  T’nion,  morning, 
only  is  .shown. 

MEMPHIS,  TENN. 


Commercial  .\ppeal. . .  (m) 

Press-Scimitar  . (e) 

tCommercial  Appeal . .  (S) 


773,450 

523,445 

334,349 


686.974 

418.081 

422,006 


Total  Daily  . 

Total  Sund.ay  . 

Grand  Total  .  1,631,244  1,527,061 


1,296,895  1,105,055 
334,349  422,006 


Herald  . (m) 

News  . (e) 

Herald  . (S) 

News . (S) 


MIAMI,  FLA. 

880,930 
705.286 
316,902 
146,712 


746.295 

555,256 

329,050 

183,978 


Total  Daily  .  1,586,216  1,301,551 

Total  Sundav  .  463,614  513,028 

Grand  Total' .  2,049,830  1.814,579 

MILWAUKEE,  WIS. 


86,476  G 
105.364  G 
87,657  L 

191.840  G 
87,657  L 
104,183  G 


134.635  G 
150.0.10  G 
12,148  L 
37,266  L 

284,665  G 
49,414  L 
235.251  G 


Sentinel  . 

. .  (in) 

466,434 

399,278 

67,156  G 

luumal  . 

...(e) 

1,359,138 

1,156,253 

202,885  G 

l*ost  . 

...(e) 

146,620 

171,237 

24,617  L 

•Sentinel  . 

...(S) 

206,638 

264,803 

58,165  L 

♦Journal  . 

...(S) 

458,861 

506.343 

47,482  L 

Total  Doily  .... 

1,972,192 

1,726,768 

245,424  G 

Total  Sunday  . 

665,499 

771,146 

105.647  L 

Grand  Total  . . , 

2,637,691 

2,497,914 

139,777  G 

MINNEAPOLIS,  MINN. 

Times-Trilmne  (See  Xotel  699,311  529,204  170,107  G 

Star-Journal  . (e)  798,969  537,004  261,965  G 

.Itmmal  . (e)  .  677,724  677,724  L 

tTribune  . (S)  349,.844  418,688  68.844  L 

•*Sur-Journal  . (S)  193,428  203,169  9,741  L 

Total  Daily  .  1,498,280  1.743.932  245.652  L 

Total  Sunday  .  543.272  621,.S57  78.585  L 

Grand  Total  . .  2,041,552  2.365.789  324.237  L 

Note:  The  Times-Tribune  is  sol<l  in  combination,  Tribune 
Morning  and  Times-Tribune  Evening.  Linage  of  Times-Trib¬ 
une  is  shown. 

Minneapolis  Journal  merged  with  Minneapolis  Star  effective 
-August  1,  1939. 

l^Star-Journal  Sunday  1940  compared  with  Journal  Sunday 

MODESTO,  CALIF. 

Bee  . (e)  332,972  320,099 


MONTREAL,  CANADA 

htar  . (e)  1,260,226  1,209.688 

,lr“ette  . (m)  451,470  457,232 

}4  Pressc  . (e)  1,051,748  1,005,212 

if  Patrie  . (e)  120,939  126,561 

Herald  . (e)  192,811  240,243 

{^Canada  . (m)  102,668  71.454 

I-e  Devoir  . (e)  94,770  93,043 

L  Illustration  . (m)  50,400  55.633 

Sundard  Weekly  .  97,131  85,979 

“  Patrie . (S)  109,345  121,066 

Total  Daily  .  3,325,032  3,259,066 

Total  .Sund.iy  .  109.345  121,066 

Total  Weekly  .  97,131  85,979 

Grand  Total  .  3,531,508  3,466,111 

„  MUNCIE.  IND. 

Press  . 

Star . ' 

Star  . 

Total  Daily  . 

Total  Sunday 
Grand  Total 


.(e) 
.  (m) 
.(S) 


436,232 

421,883 

113,465 


5*""er  . 

tennessean  . (m) 

I™es . (e) 

lennf^scan . (S> 

Times  .... 


Star-Ledger  . (m 

•yews  . 


.  858,115 

.  113,465 

.  971,580 

NASHVILLE.  TENN 


.(e) 

545,735 

.  (m) 

489,406 

.(e) 

185,811 

.(S) 

285.477 

.(SI 

53.446 

1,220,952 

338,923 

1,559,875 

NEWARK.  N.  J 

.(m) 

500.696 

.(c) 

1,378.016 

.(S) 

257.252 

.(S) 

126,519 

1,878,712 

383,771 

422,457 

421,808 

132,042 

844,265 

132,042 

976,307 

504,778 

463,409 

294,893 


12.873  G 

50,538  G 
5,762  L 
46,536  G 
5,622  L 
47,432  L 
31,214  G 

1.727  G 
5  23.1  L 

11,152  G 
11,721  L 

65,966  G 
11,721  L 
11,152  (i 
65,397  G 

13,775  G 
75  G 
18,577  L 

13,850  G 
18,577  L 

4.727  L 

40,957  G 
25,997  G 

”9,416  L 


968,187 

294,893 

1,263,080 


283,476 

110,312 


221,482 

Call’.  iVi 

Star-l..eilger  . .'.'.'(S) 

Total  Daily 
Total  Sunila 

e',™'’  T<^)al  .  2,262,483  1,896,191 

1..H  ■  V**  suspemled  X<,v.  18,  1939.  First 

l-edger  Nov.  20,  1939 

Mercury  .  V^v 

Standard-Times  S) 

Total  Daily  , 

Total  Sunday  .  .j 

'a  457',222  464,620 

•>ot  included  in  Daily  Total  or  Grand  Total. 


252,765  G 
44.030  G 
296,795  G 

279,214  G 
97,095  G 
26.224  L 
16,207  G 

376,309  G 
10,017  L 
366,292  G 
issue  Star- 


..(e) 

413.921 

410.270 

43,301 

400,136 

13,785  G 

..(SI 

64,484 

21,183  L 

41.3,921 

400,136 

13,785  G 

43.301 

64,484 

21,183  L 

NEW  HAVEN.  CONN. 


1940 

1939 

Gain  or  Loss 

Journal-Courier  . . 

....  (m) 

305.850 

291,009 

14.841  G 

Register  . 

. (e) 

750,375 

655,816 

94.559  G 

Register  . 

. (S) 

170,736 

190,453 

19,717  L 

Total  Dailv  . . 

1,056,225 

946,825 

109,400  G 

Total  Sunday 

170,736 

190.453 

19.717  L 

Grand  lotal  . 

1,226,961 

1,137,278 

89,683  G 

NEW  ORLEANS. 

LA. 

TimeS'Picayune  . . 

. . . .  (m) 

947,304 

880,619 

f>6.685  G 

Tribune . 

241.691 

256.013 

14.322  L 

Item  . 

. (e) 

637.685 

512,413 

125,272  G 

States  . 

. (el 

527,420 

463,849 

63.571  G 

Times-Picayune  & 

States  . 

. (S) 

400,744 

433.547 

32.803  L 

•fltem-Tribunc  . . 

. (S) 

267,451 

299,993 

32,542  L 

Total  Dailv  . . 

2,354,100 

2,112.894 

241.206  G 

Total  Sundav 

668,195 

733.540 

65,345  L 

Grand  Total  . 

3,022,295 

2.846,434 

175,861  G 

NEW  YORK,  N. 

Y. 

Times  . 

. . .  .  (m) 

1,025,461 

981.813 

43,648  G 

Herald  Tribune  . 

....  (m) 

737,376 

683.576 

53.800  G 

News  . 

. . .  .(m) 

1,175,828 

1,139,041 

36,787  G 

Mirror  . 

. . . .  (m) 

355,474 

315.986 

39,488  G 

1ournal-.\merican 

....(e) 

650,366 

605.930 

44,436  G 

.Sun  . 

. (e) 

953,167 

965.629 

12,462  L 

World-Telegram 

. (e) 

969,106 

895,606 

73,500  G 

Post  . 

485.706 

528,931 

43,225  L 

•Journal-.-Xmerican 

. . . (S) 

309,974 

429,258 

119,284  L 

Times  . 

- (S) 

786,665 

1,029.194 

242.529  L 

Mirror  . 

. (S) 

185.605 

228,042 

42,437  L 

News  . 

- (Si 

501.176 

625,610 

124,434  L 

tllerald  Tribune 

....(S) 

577,077 

726.927 

149,850  L 

Total  Dailv  , . . 

6,352,484 

6,116.512 

235.972  G 

Total  .Sunday 

2.360.497 

3.039.031 

678.534  L 

Grand  Total  . . 

8,712,981 

9,155,543 

442,562  L 

BROOKLYN.  N. 

Y. 

Eagle  . 

. (e) 

555,546 

529.181 

26,365  G 

Illome  Talk  .... 

. (e) 

49,251 

49.251  L 

Island  News  .... 

1.989 

23,149 

21,160  L 

Eagle . 

....(S) 

139.830 

178,492 

38.662  L 

Total  Dailv  . . 

557.535 

601,581 

44.046  L 

Total  Sunday 

1.39,830 

178.492 

38.662  L 

(Jrand  Total 

697,365 

780,073 

82,708  L 

;  Discontinued 

March  31, 

1940. 

NIAGARA 

FALLS,  1 

M.  Y. 

Gazette  . 

. (e) 

664,432 

603,852 

60,580  G 

OAKLAND,  CALIF. 

Post-Enquirer  . . . . 

. (e) 

531.567 

395,515 

1.16.052  G 

Tribune  . 

. (e) 

846.478 

693.939 

152,539  0 

Tribune  . 

....(SI 

211,890 

207,939 

,1.951  G 

Total  Dailv  ... 

1.378.045 

1.089,454 

288.591  G 

Total  Sundav  . 

211.890 

207.939 

3,951  G 

Grand  Tot.->l  . . 

1,589,935 

1,297,393 

292,542  G 

OKLAHOMA 

,  CITY, 

OKLA. 

Oklahoman . 

. . . .  (m) 

447,530 

405.8,83 

41,647  G 

Times  . 

- (e) 

596.449 

565.882 

.10.567  O 

OkL-ihoman  . 

....(S) 

263,625 

517.513 

253,888  L 

Total  Daily  . . . 

1.043.979 

971.765 

72.214  G 

Total  Siimlay 

263,625 

517.513 

253.888  L 

Grand  Tot.al  . . 

1,307,604 

1,489,278 

181,674  L 

OMAHA,  NEB. 

W'rld-Hemld 

....(e) 

720,667 

704.640 

16.027  G 

t  World- Herald  .. 

....(S) 

255,635 

293.507 

37.872  L 

Total  Dailv  ... 

720,667 

704.640 

16,027  G 

Total  Sundav  . 

255.635 

293.507 

37,872  L 

Grand  Total  . . 

976.302 

998.147 

21.845  L 

Note:  World-Hcr.'dd  .sold  in  morning-evening  combination. 
Linage  of  one  eilition  shown. 


PEORIA.  ILL. 

Tourn.d-Transcript 

(Daily) 

757,469 

659.400 

98,069  O 

Star  . 

. (e) 

621.517 

579,455 

42.062  G 

Journal-Transcript 

...(S) 

19(1. .144 

209,611 

19.267  L 

.Star  . 

....(.Si 

172,874 

176,937 

4,063  L 

Total  Daily  . . . 

1.378.986 

1,2.18,855 

140.131  G 

Total  Sundav  . 

163.218 

386,548 

23,330  L 

Grand  Total  . . 

1.742,204 

1.625,403 

116,801  G 

PHILADELPHIA. 

PA. 

Evening  Bulletin 

....(e) 

1,152.574 

993,399 

159,175  G 

Inquirer  . 

. . . .  (m) 

931.U28 

692,452 

238,576  G 

News  . 

. (e) 

240.694 

226.501 

14.193  G 

Evening  Public  Ledger  (e) 

788,173 

874,157 

85.984  L 

....(m) 

518,951 

448,684 

70,267  G 

Inquirer  . 

. (S) 

530.855 

647,918 

117,063  L 

t  Record  . 

....(Si 

,120.941 

364,818 

43.877  L 

Total  Daily  . . . 

3,631,420 

3.235,193 

396.227  G 

Total  Sunday  , 

851.796 

1,012,736 

160.940  L 

(irand  Total  . . 

4,483,216 

4.247,929 

235.287  G 

PHOENIX.  ARIZ. 

Republic . 

. . . .  (m) 

465,475 

426,791 

38.684  G 

, . . .  (e) 

599,458 

517,278 

82,180  G 

Republic  . 

....(SI 

161,468 

177,253 

15,785  L 

Tot.al  Daily  . . . 

1,064,933 

944,069 

120,864  G 

Total  Sunday  , 

161.468 

177,25.1 

15.785  L 

Grand  Total  . . 

1,226,401 

1,121,322 

105,079  G 

PITTSBURGH.  PA. 

Sun-Telegraph  . . 

. (e) 

784,163 

716,101 

68.062  G 

. . . .  (ml 

642,355 

545,118 

97.237  G 

. (e) 

1,207, -42 

1,06 1,3 13 

146,229  G 

....(Si 

372,995 

426,070 

53,075  L 

t  Press  . 

....(SI 

431,575 

462,674 

31,099  L 

2,634,060 

2.322,532 

311,528  G 

Total  Sunday  , 

804,570 

888.744 

84,174  L 

Grand  Total  . . 

3,438,630 

3,211,276 

227,354  (j 

PORTLAND.  ORE. 

. . . .  (m) 

571,963 

494.460 

77,503  G 

. (e) 

875,139 

8)9,746 

65.393  G 

\ews-Tclegram  . 

. (e) 

3.1.1.840 

3.1.1.840  1. 

••Oregonian  . . . . 

....(S) 

350,332 

406.637 

56,305  E 

tjournal  . 

....(Si 

1 60.080 

186.876 

26,796  L 

1,447,102 

1.6.18,046 

190,944  L 

510,412 

593,513 

83.101  L 

1.957,514 

2,231.559 

274,045  L 

News-Telegram 

discontinued  publication  August 

21,  19.19. 

PROVIDENCE.  R.  I. 


1940  1939  Gain  or  Loss 

Bulletin  . (e)  1.204.477  1.099,820  104,657  G 

Journal  . (m)  375,958  342.318  33,640  G 

Journal  . (Si  240, 4o6  279.764  39,358  L 


Total  Daily  .  1,580,435  1.442.138  138,297  G 

Total  Sunday  .  240.406  279.764  .39.358  L 

Grand  Total  .  1,820,841  1,721,902  98,939  G 

READING.  PA. 

Plagle  . (e)  698  521  6.36,963  61,558  G 

Times  . (m)  u.S7,416  576,614  110,802  G 

Eagle-  . (S)  .33.356  41,625  8.269  L 


Total  Daily  .  1,385.937  1,213,577  172.360  G 

Total  Sunday  .  33,356  41,625  8.269  L 

Grand  Total  .  1,419,293  1,255,202  164,091  G 

RICHMOND.  VA. 

News-Leader  . (e)  994.521  966.772  27,749  G 

Times-Dispatch  . (m)  538,548  528,109  10,439  G 

Times-Dispatch  . (S)  302.749  326,402  23,653  L 


Total  Dailv  .  1,533.069  1,494,881  38,188  G 

Total  Sunday  .  302.749  326,402  23,653  L 

Grand  Total  .  1,835,818  1.821,283  14,535  G 

ROANOKE.  VA. 

Times  . (m)  240,872  241,813  941  L 

World-News  . (e)  500,046  457,960  42,086  G 

Times  . (S)  205,527  239,398  33,871  L 

Total  Dailv  .  740,918  699,773  41,145  G 

Total  Sunday  .  205,527  239.398  33,871  L 

Grand  Total  .  946,445  939,171  7,274  G 

ROCHESTER.  N.  Y. 

Times-Lliiion  . (e)  1,000,655  866,173  134,482  G 

Democrat  &  Chronicle  (m)  753,938  714,304  39,634  G 

Democrat  &  Chronicle  (S>  384,609  434,994  50,385  L 

Tot.tI  Daily  .  1,754.593  1,580.477  174,116  G 

Total  Sunday  .  384,609  434,994  50,385  L 

Grand  Total  .  2.139,202  2,015,471  123,731  (7 

ROCKFORD.  ILL. 

Kegistcr-Uepuhlic  _ (e)  653,296  545,613  107,683  G 

.Star  . (m)  471,121  419,490  51,631  G 

Star  . (S)  146,531  133,244  13,287  G 


Total  Daily  .  1,124,417  965,103  159,314  G 

Total  Sun<i.av  .  146,531  133,244  13,287  G 

Grand  Total  .  1,270,948  1,098,347  172,601  G 

SACRAMENTO.  CALIF. 

Union  . (m)  262,154  230,783  31,371  G 

Hee  . (e)  833,031  817,550  15,481  G 

Union  . (S)  123,754  156,519  32,765  L 


Total  Dailv  .  1,095.185  1,048,333  46,852  G 

Total  Sunday  .  123.754  156.519  32,765  L 

Grand  Total  .  1,218.939  1,204,852  14,087  G 

ST.  JOSEPH.  MO. 

News  Press  . (e)  402,167  .  . 

Gazette  . (m)  148.656  . 

.News  Press  . (S)  104.505  .  . 

Tot.al  Daily  .  550,823  . 

Total  Sunday  .  104,505  . 

Grand  Total  .  055,328  . 

ST.  LOUIS.  MO. 

Globe- Democrat . (m)  559.664  550,078  9,586  G 

Post-Dispatch  . (el  882,100  856,258  25,842  G 

Star-Times  . (c)  642,955  587,519  55,436  G 

tGlobe-Democrat  . (S)  277,601  317,913  40,312  L 

Post-Dispatch  . (Si  424.011  473,082  49,071  L 


Total  Daily  .  2,084,719  1,993,855  90,864  G 

Total  Sunday  .  701,612  790,995  89,383  L 

Grand  Total  .  2,786,331  2.784,850  1,481  G 

ST.  PAUL,  MINN. 

Pioneer  Press . (m)  705.452  631,193  74,259  (1 

Dispatch  . (el  863,509  806,612  56,897  G 

Pioneer  Press  . (Si  265,031  309,120  44,089  L 


Total  Daily  .  1,568,961  1,437,805  131,156  G 

Total  Sunday  .  265,031  309,120  44,089  L 

Grand  Total  .  1.833,992  1,746,925  87,067  G 

SAN  ANTONIO,  TEXAS 

Light  . (el  573,878  473,336  100,542  G 

Express  . (m)  402.895  405,000  2,105  L 

-News  . (e)  720.803  652.23b  68,567  (1 

•Light  . (Si  278,970  354,345  75,375  G 

Express  . (SI  261,436  320,113  58,677  L 


Total  Daily  .  1.097,576  1,530,572  167,004  G 

Total  Sunday  .  540.406  674,458  134,052  L 

Grand  Total  .  2,237,982  2,205,030  32,952  G 

SAN  DIEGO,  CALIF. 

Union  . (m)  527,758  453,160  74,598  G 

'Sun  . (el  .  407,017  407,017  L 

Tribune  Sun  . (e)  816,833  664,066  152,767  G 

Union  . (S)  260,327  250,653  9,674  G 

•Sun  . (Si  .  77,913  77,913  L 


Total  Daily  .  1,344.591  1,524,243  179,652  L 

Total  Sunday  .  260,327  328,566  68,239  L 

Grand  Total  .  1,604,918  1,852,809  247,891  L 

•  Sun  discontinued  publication  Nov.  25,  1939. 

SAN  FRANCISCO,  CALIF. 

Chronicle  . (ml  464,846  454,211  10,635  G 

Examiner  . (ml  757,097  698,377  58,720  G 

I  all  Bulletin  . fel  528.297  537,433  9,136  1, 

News  . (t  )  606,264  581,738  24,526  G 

tChronicle  . (Si  271,622  239,802  31,820  G 

••Examiner  . (Si  406,413  534,375  127,962  L 


Total  Daily  .  2,356,504  2,271,759  84,745  G 

Total  Sunday  .  678,035  774,177  96,142  L 

tlraiid  Total  .  3,034,539  3,045,936  11,397  L 

SCHENECTADY.  N.  Y. 

G.-izette  . (m)  759,303  705.846  53,457  G 

Union  Star  . (el  676,821  599,022  77,799  G 


Grand  Total  .  1.436,124  1,304,868  131,256  G 
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April  Linage  in  Leading  Cities 


SCRANTON,  PA. 


1940 

1939  Gain  or  Loss 

Triinim*  . 

.  .  .  (ml 

539.106 

480.241 

58.865  (i 

Ti  nu‘>  . 

.  . . (e  I 

802.. 101 

775,174 

27.127  C. 

Scraiittmian  . 

.  .  .(.S» 

177,150 

215.155 

38.005  L 

Tutal  Oailv  .  . . . 

1.. 34 1,407 

1.255.415 

85,992  G 

Ttital  SuTi'lav 

177,150 

215.155 

.38.005  L 

liraiiil  Ttital  ... 

1.518,557 

1.470.570 

47.987  G 

SEATTLE,  WASH. 

1’  .~t-liiu-lligtncfr  . 

. .  .  (m ) 

450,084 

421.378 

28.706  G 

S*ai  . 

.  ...(e) 

349.326 

335.727 

1.3.599  G 

Time<  . 

.  .  .  .(e) 

814.672 

7.38.381 

76.291  G 

Intelligencer 

..(S) 

279.466 

.321.570 

42.104  L 

tTiiiie-i  . 

....(.‘J) 

2.32.101 

288.342 

56.241  1. 

T'tlal  Daily  .... 

1.614.082 

1.495.486 

118.596  G 

Total  Siuulav 

511,567 

609.912 

98.345  L 

(iraiiil  Total  .. 

2,125,649 

2.105.398 

20.251  G 

SOUTH 

BEND.  IND. 

Triinine  . 

.. . .(e) 

706.17.3 

6.30.320 

75, 8a 3 

Trihnne  . 

.  .  .  .(.‘i) 

135.012 

1.38.010 

2,998  1. 

Total  Dailv  .  . . 

706.17.3 

630,320 

75.833  (r 

Tot  »1  Sur.tlav 

1.35.012 

138.010 

2.998  L 

(Ir...  o  Total 

841,185 

768.330 

72.855  G 

SPOKANE.  WASH. 

vSpoke'^aian*  Review 

...(ml 

,3.32.465 

299.774 

.32.691  G 

(nronicle  . 

. . .  . (e  t 

596.676 

552.134 

44.542  (i 

tSi»oke«man-Revievv  ..fS) 

252.952 

271.691 

18.7.39  L 

Total  Dailv  .  .  . 

929,141 

851.908 

77.233  G 

Ti.tal  Sunlav 

252.952 

271.691 

18.739  L 

Ciiaml  Total 

1.182.09.3 

1.123.599 

58.494  G 

SYRACUSE.  N. 

Y. 

T'Urnal . 

.  .  (e  I 

600.326 

600..'?2f>  I, 

Hevaltl-Toimnl 

.  . fe) 

967.396 

697.749 

269.647  G 

I*ost-Statiilar'l  ... 

.  .  .  .  (m  I 

562.7.30 

546.065 

16.665  <; 

.American  . 

. . . .(S) 

216.594 

216.594  1. 

*1  leraM-.Xmencan 

.  .  .  .(Si 

242.352 

110.189 

1.32.163  G 

]’<»<t  Stan(lar<l  . .  . 

. . . .(S) 

161.547 

100.977 

60.570  G 

Total  Dailv  .  . 

1.5,30.126 

1.844.140 

314.014  L 

Total  Snnlay 

40.3.899 

427.760 

2.3.861  L 

Graiul  Total 

1.9.34.025 

2.271,900 

3.37.875  L 

.\merican  an<i  J 

ournal  >u- 

'I>en(le<l  |nililicatiu!i  Jn 

ly  2.3.  1939. 

TACOMA.  WASH. 

New'i  Trilmrc 

. (el 

544.252 

494,i>74 

49.578  G 

Time''  . 

. fe  > 

.388.013 

335.072 

52.941  G 

Ni  W'  rriLune  .  .  . 

. (Si 

149.670 

200.437 

50.767  1. 

T.t.il  Daily  .. 

9.32.265 

829.746 

102.519  G 

Total  Snn'lav 

149.670 

200.4,37 

50.767  1. 

Clraml  Total 

1.081.935 

1.030.18.^ 

51,752  <; 

TOLEDO.  OHIO 

Tilin'.  . 

.  .  (m) 

177.061 

142.896 

34.165  G 

Rla.lt-  . 

. (el 

1.018  ,399 

908.347 

110.052  G 

Tittle.  . 

.  .  .  .(.^i) 

279.257 

358,199 

78.942  L 

Total  Dailv  . 

1.195.460 

1.051  24.3 

144.217  G 

Total  Siimlav 

279,257 

.358.199 

78.942  I. 

(iratnl  Total 

1.474.717 

1.409.442 

65.275  G 

(Contimied  from  page  43) 


TORONTO,  ONT.,  CANADA 


1940 

1939  Gain  or  Loss 

Dilohe  &  Mail  . 

.(ml 

498,024 

594.698 

96.674  L 

Telegram  . 

.  .  (e> 

1.021.503  1.022.150 

647  L 

Star  . 

. .  (e  t 

1.182.385  1 

1.117.813 

64.572  G 

Star  . (\V^ 

eekly) 

91.117 

113.562 

22.445  L 

Grainl  Total  .  .  .  . 

2,793,029  . 

2,848.223 

55.194  L 

TRENTON,  N.  J 

Kvenirg  Timo''  ('^ee 

note  t 

743.289 

719.828 

23.461  G 

Time-'i*  Advertiser 

. .  f  S ) 

86,480 

103.497 

17.017  L 

T..t.il  Dailv  .... 

743.289 

719.828 

23.461  G 

Total  Sunday  . . . 

86.480 

103.497 

17.017  L 

Grand  Total  . 

.829,769 

823. .325 

6.444  G 

•Note:  Ircnton  K 

vening 

Times.  Evening  and  State  (Lazette 

Morning  are  sold  in 

comhination. 

TROY,  N.  Y. 

Roritni . ( >ee 

note) 

596  621 

624.373 

27.752  L 

Note:  Record  tr 

'oruing 

sold  ill  C(»nil>ination  w 

ith  Times- 

Recor*l  evening.  Linage  of 

one  e<lition. 

Record,  morning,  only 

I"  given. 

TULSA,  OKLA. 

Trihune  . 

. . . fc ) 

.313.197 

470.795 

42.402  G 

\V,.rM  . 

.  .(m) 

471,274 

501.770 

30.496  L 

Trili'ine  . 

.  .  .(S) 

143.672 

164.836 

21.164  I, 

\V.,rl.l  . 

.  ..(S) 

175.077 

207.757 

32.680  1. 

Total  Daily  .  .  .  . 

984.471 

972.565 

1 1.906  G 

Total  S»itnlav 

318.749 

372.593 

53.844  I. 

Grand  Total  . . . 

1.. 303.220 

1.345,158 

41.938  L 

WASHINGTON.  D 

.  c. 

Time-IlcraM  . 

.  1  )aily 

8.(8.251 

793.244 

45.007  G 

Rost  . 

..(ml 

668.070 

615.525 

52.545  G 

News  . 

...(e) 

518.58.3 

464.476 

54.107  G 

Star  . 

. . .(e> 

1,515.319 

1.425.743 

89.576  ('. 

^Times-TIerald  .... 

.  .  .(Sl 

346.472 

408.912 

62.440  I, 

tStar  . 

. .  .(Si 

49.3.546 

568.778 

75.232  I. 

INist  . 

. .  .(S) 

27.3.960 

336.486 

62.526  L 

Tot'd  Dailv  .... 

3.540.22.3 

3.29,8.988 

241.235  G. 

Total  Sunday  .  . 

1,113.978 

1.314.176 

200.198  I, 

Grand  Total  .  .  . 

4.654.201 

4.613.164 

41.037  G 

WESTCHESTER  COUNTY  MACY  GROUP 

Mamaroneck  Times 

...(e) 

203.003 

204.697 

1 .694  I. 

Mt.  \  ernon  Argus 

...(e) 

502.175 

450.989 

51.186  G 

New  Rochelle  Standard 

Star  . 

.  .  .  (e» 

505.584 

497.605 

7.979  G 

O-Nitiiiig  Citizeti 

Register  . 

. . .(.  1 

234.682 

221.543 

13.1.39  G 

Port  f'hester  Item  , 

.  .  .  .(el 

362.025 

329.560 

32.465  G 

Tarrvtown  News 

....(el 

211.654 

201.098 

10.5.56  G 

Yiitikers  Herald 

Statesman  . 

.  .  .  .  fet 

4.3,8.142 

.3,89.106 

49.036  r, 

\Vh'*e  Plain"  Dispatch  fel 

525. .389 

355.509 

169.880  G 

I'eek.kilt  Star  ,  .  .  . 

...(e) 

276.587 

240.035 

,36.552  G 

Group  Daily  . . . 

3,259.241 

2.890.142 

369,099  (i 

WICHITA.  KAN. 

Be'icon  . 

. . . .  fe » 

539,716 

507.464 

.32.252  G 

Kagle  . 

...(ml 

370.954 

311.616 

59.3.38  G 

K.tgle  . 

.  . . . (e  1 

524.106 

419..391 

104.715  G 

lieacoii  . 

. .  .(S) 

21.3.512 

231.903 

18.. 391  L 

Eagle  . 

.  ..(S) 

202. 8S.^ 

210.481 

7.598  L 

Total  Dailv  .  .  . 

1.434.776 

1.2.38.471 

196.305  G 

Total  .Sunday  . 

416..39S 

442..384 

25.989  L 

Grand  Total  .  . . 

1.851.171 

1.680.855 

170.316  G 

WINSTON-SALEM,  N.  C. 


Twin  Citv  Sentinel 

.  .(el 

1940 

422,003 

1939  Gain  or  Lo-i 

Journal  . 

.(ml 

324.476 

299.459 

25.0i7G 
23.553  L 

Journal  Sentinel  .  . 

.(S) 

137.144 

160.697 

Total  Dailv  . . 

746,479 

669.211 

“7.26^ 

1  otal  Sunday  . . . . 

137.144 

160,697 

23.553  f 

(■rand  Total  .... 

883,623 

829,908 

53,715 li 

WORCESTER.  MASS. 

Telegram  . 

. .  (m) 

576.427 

584,153 

7.726  L 

(larettc  8:  l’o>t  . . . . 

.  .(e) 

692,173 

653,3()1 

38.1112  G 

1  el  eg  ram  . 

.  .(S) 

203,455 

247.649 

44.194  L 

Total  Dailv  . 

1.268,600 

1.237,514 

31.086  G 

Total  Sunday  ... 

203.455 

247.649 

44,194  L 

Grand  Total  .... 

1,472,055 

1,485.163 

13,108  1. 

YOUNGSTOWN.  OHIO 

\  indicator- 1  elegram 

.  .(e) 

919,6.38 

698.910 

220.728  G 

\  indic.ator-Telegram 

.(S) 

230.596 

259,075 

28.479  L 

Total  Daily  . 

919.638 

698,910 

220.728(i 

Total  Sunday  ... 

2.30,596 

259.075 

28.479  1. 

( ii  and  Total  . . . . 

1.150,2.34 

957.985 

192.249  G 

FIGURES  SUPPLIED  BY  PUBLISHERS 


BRONX,  N.  Y. 

Home  N 

ews  . . 

. (el 

199.355 

214,412 

15.057  L 

Home  News  ... 

. . (S) 

74,963 

97,393 

22.430  1. 

Gr.anil 

Total 

KANSAS 

274,318  311. .805 

CITY,  KAN. 

37,487  I, 

Kan»an 

. (e) 

305.963 

241.479 

64.484  G 

Kansan 

. (S) 

114.520 

128.569 

14.049  L 

Grand 

Total 

420.483 

370.048 

50.435  C 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY.  COMIC  WEEKLY  AND  "THIS 
WEEK"— APRIL.  1940 

•“AMKRTCAX  WE'EKLY”  LinaRe  5,?.063  line-  anl 
“COMIC  WK'KKI.Y"  I.inaRc  16.4.'6  lines  is  incluiled  in  ;ht 
Sunilay  fiRures  of  tile  fnllowinR  patiers:  Al'iany  Times  Union. 
Atlanta  journal.  Haltiniore  American.  HostUn  Advertiser. 
CliicaRo  Ileralsl-American.  Detroit  Times,  Milwaukee  Sratinel. 
New  S’ork  Jottrnal-.American,  I’ittsburRh  .Siin-Tcleeraph.  San 
•Antonio  I.iRht.  Syracuse  Ilcralcl-.American,  Washinpor 
Times-llerald. 

••“AMEUICAN  WEEKLY"  LinaRC  61.937  lines  and 
“COMK;  WEEKI.Y  I.inaRe  16.436  lines  in  the  I.ns  .\n- 
Rules  Examiner,  San  Francisco  Examiner  .and  Seattle  Post- 
IntelliRencer. 

•—A.MEFICAX  WEEKLY”  Linage  .33,063  lines  in  the 
ItulTalo  Courier  Express.  Cleveland  Plain  Dealer,  Houstoe 
Post.  .Minneaixilis  Star-Journal  and  Xashville  Tennessean. 
61.937  li->es  in  the  Portland  Oregonian. 

t“TIILS  WEEK"  Linage  32.733  lines  is  included  in  thr 
.Sunday  rtgures  of  the  following  papers:  Atlanta  Constitution. 
Baltimore  Sun,  Birmingh.am  Xews  &•  Age  Her-ald.  Boston 
Herald.  Cincinnati  Enquirer,  Cleveland  Plain  Dealer.  Dalh- 
Xews,  Detroit  Xews.  Indianapolis  Star.  Memphis  Commercial 
■Appeal.  Milwaukee  Journal,  _  Minneapolis  Tribune.  Nf« 
Orle.ans  Item  Tribune.  Xew  York  Herald  Tribune.  Omalu 
World-Her.ald.  Philadelphia  Recoril.  Pittsburgh  Press.  S: 
T.ouis  (IliJie-Dcmocrat.  Washington  St.ar.  33.290  lines  in  the 
I.os  Angeles  Times.  Portland  journal.  San  Francisco  Otran 
icie  and  Spokane  Si  oki  -man  Review.  32,218  lines  in  thr 
Cbicagti  Daily  Xews  (eve.  1.  29.962  lines  in  the  Seattle  Tiinr- 


Revised  Book 
On  Newspaper 
Law  Issued 

New  Edition  Treats  New 
Subjects  Including  Press 
Freedom  and  Contempt 
By  MARVIN  BERGER 

Member  of  the  New  York  Bar  and 
associated  with  the  New  York  Post 

In  1928,  William  R.  Arthur,  Profes¬ 
sor  of  Law  at  the  University  of  Colo¬ 
rado  and  Ralph  L.  Grosman,  director 
of  the  University’s  School  of  Journal¬ 
ism,  collaborated  in  the  writing  of  a 
pioneer  work  in  the  field  of  newspaper 
law  Published  under  the  title  “The 
Law  of  Newspapers”  the  work  enjoyed 
wide  and  well-deserved  popularity,  es¬ 
pecially  in  schools  of  journalism.  It 
was  particularly  well  adapted  for 
teaching,  because  it  was  a  combination 
of  case  book,  text  and  reading  guide. 

It  is  a  remarkable  indication  of  the 
increase  in  the  amount  of  litigation 
affecting  newspapers,  that  less  than  12 
years  later,  the  authors  found  it  neces¬ 
sary  to  undertake  comprehensive  re¬ 
vision  of  their  original  work.  Pub¬ 
lished  but  a  few  weeks  ago.  the  re¬ 
vised  edition  is  considerably  more 
voluminous  than  the  earlier  edition, 
the  authors  claiming  the  addition  of 
nearly  50%  of  new  material  to  the 
contents. 

Features  of  the  revised  edition,  are 


the  inclusion  for  the  first  time,  of 
chapters  on  freedom  of  the  press,  ac¬ 
cess  of  newspapers  to  public  records, 
and  radio  as  well  as  the  addition  of 
new  definitions,  cases  and  other  ma¬ 
terial. 

Fundamentally,  the  authors’  method 
consists  of  reproduction  of  a  newspaper 
story,  a  one-sentence  summary  of  the 
issue  presented  by  the  suit  brought 
on  the  basis  of  the  story,  and  an  extract 
from  the  court’s  opinion  dealing  with 
the  point  of  law  under  discussion.  An 
important  case  is  usually  followed  by 
a  list  of  law  review  articles  in  which 
the  principal  of  the  case  has  been  dis¬ 
cussed,  references  to  textbooks  and  en¬ 
cyclopedias  and  lists  of  additional  cases 
dealing  with  the  point  under  con¬ 
sideration  or  related  matters. 

The  revised  edition  comprises  17 
chapters,  supplemented  by  a  bibliog¬ 
raphy,  five  appendices  and  lists  of  cases 
and  abbreviations.  The  opening  chap¬ 
ter  deals  with  freedom  of  the  press, 
and  its  discussion  of  this  increasingly 
significant  topic  is  so  complete  that 
it  even  includes  the  text  of  the  No¬ 
vember,  1939,  decision  of  the  United 
States  Supreme  Court  in  which  the 
city  ordinances  of  Los  Angeles  and 
Milwaukee,  prohibiting  distribution  of 


handbills,  was  held  to  be  unconstitu¬ 
tional. 

The  major  portion  of  the  book,  com¬ 
prising  half  its  bulk,  is  necessarily  de¬ 
voted  to  libel.  It  is  here  that  the  com¬ 
bination  of  text  and  illustrative  case 
appears  to  best  advantage.  The  re¬ 
maining  chapters  treat  of  contempt  of 
court,  the  right  of  privacy,  property 
rights  in  the  news,  the  effect  of  statu¬ 
tory  regulation  and  radio  broadcasting. 
The  writers  explain  the  otherwise 
questionable  inclusion  of  the  chapter 
on  radio,  by  the  statement  that  many 
newspapers  own  and  operate  radio  sta¬ 
tions  or  furnish  news  summaries  for 
broadcasting. 

Especially  useful  are  the  appendices 
describing  courts  and  court  procedure 
and  a  glossary  of  legal  terms.  Unique 
among  libel  texts  is  an  80-page  ap¬ 
pendix  devoted  to  the  constitutional 
and  statutory  provisions  of  each  of 
the  states  with  respect  to  libel. 

“The  I.,a\v  of  XowNpapers.**  hy  William  K. 
Arthur  and  Ralph  I,.  Crosinan.  Mefiraw  Mill 
BiMtk  Co..  New  Vork.  194«).  pp.  59J  and  index. 
$4.00. 

NAMED  BY  BANK 

The  First  National  Bank  of  Green¬ 
wich,  Conn.,  has  named  Albert  Frank- 
Guenther  Law,  Inc. 


Airline  Ads  Raised 
Traffic  60%  This  Year 

Chicago,  May  16 — Advertising  hi' 
played  an  important  role  in  the  air¬ 
lines’  increase  in  business  from  350.- 
000  passengers  in  1930  to  2,800.000  pas¬ 
sengers  who  will  board  planes  of  tlK[ 
17  major  airlines  in  U.  S.  this  year,  (fe-  j 
dared  Harold  Crary,  vice-president  dj 
United  Air  Lines,  in  addressing  tii* 
Chicago  Federated  Advertising  0“- 
here  today  on  “The  Flying  Forties 
Airline  passenger  traffic  is  60"r  aheac 
of  last  year. 

The  airlines  last  year  increases 
their  newspaper  advertising  34%  ove 
the  previous  year,  he  said,  which 
a  gain  far  greater  than  the  generJ  if-'j 
crease  in  newspaper  advertising,  ino-x 
eating  that  airlines  were  using  news  f. 
papers  more  aggressively  to  proinc  . 
air  travel. 

“An  estimated  1,800,000  lines  A' 
newspaper  advertising  will  be  pu-' 
chased  by  the  airlines  of  the 
this  year,”  said  Mr.  Crary.  “Anotl* 
example  of  farsighted  public  relate- 
is  a  $300,000  industry  campai? 
financed  jointly  by  the  airlines  as- 
manufacturers  using  the  slogan 
Pays  to  Fly.’  ” 

■ 

SEEK  RADIO  STATION 

Washington,  May  16 — West  ^ 
Ushers,  Inc.,  has  applied  to  the  * 
for  permits  to  construct  and  opef* 
radio  broadcast  stations  at  Dallas  * 
Houston,  Tex.  The  applicant  P*^ 
lishes  the  Dallas  (Tex.)  Journal 


NOLAN,  BOWMALL,  FORM  NEW  PAPER  COMPANIES 

TWO  new  corporations  have  been  formed  following  the  dissolution  May 
1  of  Nolan  Bowmall  &  Co.,  Inc.,  New  York  newsprint  firm.  That  com¬ 
pany  is  now  in  liquidation.  J.  J.  Nolan  &  Co.,  Inc.,  with  offices  at  250  Park 
avenue,  is  furnishing  newsprint  to  all  clients  of  the  old  firm,  according  to 
J.  J.  Nolan,  president.  Bowmall  &  Co.,  Inc.,  of  which  L.  W.  Bowmall  is 
president,  will  continue  to  deal  in  woodpulp  and  paper  and  as  agency  for 
the  Fabrica  de  Celuzosa  Zarnesti  of  Romania. 


thoroughly  descriptive  ads.)  To  the  that  it  is  good  business  to  buy  a  bet- 
casual  Used  Car  shopper,  these  well-  ter  car  at  this  time.  The  influence  of 
described  cars  sound  like  BETTER  this  barrage  of  publicity  is  just  now 
VALUES  and  it  is  natural  to  assume  beginning  to  take  effect,”  etc.,  etc. 
that  he  would  FIRST  answer  these  The  foregoing  solicitation  may  seem 
descriptive  ads.  Once  he  gets  into  the  like  a  long  one,  but  it  has  done  the 
showroom  of  another  dealer,  he  may  job  wherever  it  has  been  used.  The 
be  lost  to  you  forever.  solicitor  who  used  this  technique,  sel- 

“To  show  you  how  much  more  in-  lost  an  account— and  he  would 

teresting  your  cars  sound  when  fully  8®  away  on  vacation  and  his  usual 
described,  I  have  written  the  follow-  volume  could  be  depended  upon  while 
ing  selling  messages;  the  blank  soaces  he  was  away.  He  never  used  a  call- 
are  to  be  filled  in  with  facts  which  ing  card.  He  bought  darned  few  Coca 
were  not  available  to  me.  (Shows  Colas  for  advertisers  because  he  fX)uld 
typed  copy  giving  complete  descrip-  never  find  time.  His  coffee  drinking 
tion  of  each  car.)  You  be  the  judge,  minutes  were  spent  at  his  desk  pre- 
Mr.  Brown;  which  ads  will  bring  more  paring  copy,  presentations  and  mak- 
prospects  into  your  showroom?  Those  ing  account  analyses, 
dealers  who  consistently  carry  real  That  day  will  be  a  happy  day  when 
selling  copy  make  a  good  profit  from  all  of  us  realize  that  99' <  of  the  “No 
classified  advertising  in  our  paper  Result  complaints  should  never  be 
every  month  in  the  year.  There  are  charged  up  against  the  newspaper, 
slow  weeks,  to  be  sure,  but  the  good  ^  " 

weeks  invariably  offset  the  bad  weeks.  £ultOr  ODSGITVGS 

87th  Birthday 

Ellingham  Tracy  Sweet,  Scranton's 
oldest  active  newspaperman  and  edi¬ 
tor  of  the  Scrantoman.  Sunday,  and 
Tribune,  morning,  observed  his  87th 
birthday  by  completing  his  customary 
day’s  work  April  27.  An  informal 
reception  was  held  in  the  paper's  office 
with  fellow  workers  presenting  him 


“No  Results”  Complaints 
Are  Unnecessary 

By  LOYAL  PHILLIPS  and  HOWARD  PARISH 
Parish-Phillips  Tested  Want  Ad  Selling  Plans 


.an  in-  days  it  doesn’t  click  and  of  course  jesting  your  cars  sound  wnen  ully 
r  or  the  there  is  usually  a  good  reason.  Either  ^^^‘^"bed,  I  have  written  he  follow- 

nst  the  the  cars  offered  don’t  happen  to  suit  nnT^^"’  I  r 

u  u  *  •  to  be  nlled  in  with  facts  which 

n,  now-  those  prospects  who  shop  on  certain  .  m  1.1  ^  /oi_ 

n  unin-  days,  or  we  don’t  give  those  prospects  'ft 

laper  to  sufficient  information  to  arouse  their  complete  descrip- 

A  Vtocn^  *u  r  1*  tion  of  each  car.)  You  be  the  ludge, 

1  nasnt  interest.  In  this  case,  the  fault  seems  t,  t.-  1.  j  n  v  . 

I  a  defi-  to  lie  in  your  copy.  You  may  recall  Brown;  which  ad.s  will  bring  more 

failed  to  that  I  stressed  the  importance  and  the  into  your  showroom?  Those 

fact  and  economy  of  doing  a  complete  .selling  consistently  carry  real 

this  rea-  job  on  every  car  you  gave  me.  copy  make  a  good  profit  from 

the  ad-  “Because  of  my  close  association  advertising  in  our  paper 

with  several  other  dealers  I  have  been  7*"’^  "^'’fth  m  the  year^  There  are 
soecific  given  the  responsibility  of  writing  --low  weeks,  to  be  sure  buy  he  good 
Western  their  advertising.  In  almost  every  invariably  offset  the  bad  weeks. 

case  the  dealers  whose  advertising-  Monthly  Investment 

%  investment-per-car-.sold  runs  lowest  "Each  month  all  local  dealers  coin- 

lay  Used  is  ihe  dealer  who  does  a  real  selling  bined  invest  approximately  SO.C(K)  for 
account  nn  each  car  advertised.  A  fully  classified  advertising  in  (name  of  pa- 

for  the  descriptive  ad  giving  all  the  favorable  per).  This  small  monthly  investment 

cause  he  facts  will  outsell  a  ptior  ad  for  the  would  look  terribly  small  in  contr.ist 

response,  same  reason  that  your  best  salesman  to  the  total  value  of  the  hundreds  of 

leen  pro-  outsells  your  poorest  salesman.  Ob-  c  irs  .sold  through  our  paper.  The 
an,  made  viously  your  highe.st  producing  sales-  combined  experience  of  a  majority  of 
I  a  com-  nian  is  more  profitable  to  you  than  the  local  dealers  offers  the  greatest  3  gjfl 

y  I  came  J'our  lowest  producer,  in  spite  of  the  ti.stimonial  to  the  profitable  selling 

I  didn’t  difference  in  the  amount  you  pay  force  of  cur  classified  columns.  pre.sent  g« 

rs  during  'ihem.  ^  "Every  month  during  the  past  sev-  n^pri  here,  is  the 

s  in  our  Descriptive  Ads  eral  years  a  big  majority  of  (name  have  worked  on 

y  reason  "To  show  you  exactly  what  I  mean,  of  city's)  dealers  have  made  profitable  His  energy  and  aj 
rs  be  ad-  Mr.  Brown,  I  have  clipped  your  ads  use  of  the  Used  Car  columns  of  our  a  unique  position 
.  or  until  along  with  a  dozen  others  and  omit-  paper.  These  dealers  continue  to  use  the  nation’s  journ 
siness  for  ted  the  firm  names  (shows  a  bunch  of  the  paper,  NOT  because  they  take-it-  Editor  Sweet  is 

ir  inven-  brief,  poorly  written  ads,  several  of  for-granted,  but  rather  because  t’ncy  from  8  a.m.  to  : 
days  un-  which  sound  almost  alike,  making  it  .\RE  STILL  GETTING  RESULTS  prepares  a  numb 
:e  reduc-  almost  impo.ssible  for  Mr.  Brown  to  every  month  they  stay  in  the  paner.  appearing  in  the 
/ery  best  identify  his  own  ads.)  Under  the  If  these  cars  are  good  values,  let’s  paper  which  he  dii 
r  two  or  same  heading  with  these  brief,  inad-  SAY  SO  to  the  hundreds  of  prospec-  Mr.  Sweet  has  1 

a  single  equate  descriptions  appear  COM-  tive  buyers  who  will  shop  in  our  col-  papers  in  this  cit; 
forks  just  PLETE.  FORCEFUL  SELLING  MES-  umns  next  week.  Every  day  for  three  started  his  career 
There’s  SAGES  like  these.  (Shows  Mr.  Brown  days  the  (name  of  paper)  has  em-  with  the  Montrosi 
t.  Some  another  sheet  of  paper  with  several  I'hatically  advised  its  (iOO.OOO  readers  Republican. 
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standards  of  public  taste  which  apply 
only  to  a  minority. 

“Business,  heedless  of  consumer 
needs  and  desires,  might  bring  upon 
itself  new  restrictions  to  shrink  its 
area  of  freedom,”  he  said.  “But  con¬ 
sumers  must  look  out  that,  in  im¬ 
posing  too  severe  restrictions  on  busi¬ 
ness,  they  do  not  in  the  end  restrict 
themselves.” 


Consumer  Needs 
Studied  at 
N.  Y.  Meeting 

Free  presentation  and  intelligent 
correlation  of  the  real  needs  and  con¬ 
structive  ideas  of  business,  consum¬ 
ers,  education  and  government  to  pro¬ 
vide  guidance  for  representative  or¬ 
ganizations  in  these  groups  all  over 
the  country  during  the  next  year  were 
the  highlights  of  the  second  Business- 
Consumer  Relations  Conference  under 
the  sponsorship  of  the  National  Asso¬ 
ciation  of  Better  Business  Bureaus  at 
the  Hotel  Pennsylvania,  New  York, 

May  13-14. 

With  the  first  day  devoted  to  an 
Education  Session  and  to  a  Consumer 
Forum,  representatives  of  consumer 
organizations  and  educators  joined  in 
urging  business  to  co-operate  “in 
making  buying  and  selling  more  ef¬ 
ficient  from  the  standpoint  of  the  en¬ 
tire  nation.”  Improved  product  label¬ 
ing  and  changes  in  advertising  prac¬ 
tices  also  were  recommended  by  these 
representatives . 

Basinets  States  Its  Side 
Business  told  its  side  of  the  story  on 
the  second  day  of  the  conference,  at¬ 
tended  by  more  than  300  spokesmen 
of  interested  groups  from  all  over  the 
country.  Charles  H.  Kellstadt,  chair¬ 
man  of  the  board  of  the  association 
and  an  official  of  Sears,  Roebuck  & 

Co.,  was  chairman  of  the  conference. 

A  platform  for  consumer-business 
relations,  drawn  up  by  the  organiza¬ 
tions  comprising  the  National  Con¬ 
sumer-Retailer  Council,  also  was  pre¬ 
sented  to  the  convention  on  the  open¬ 
ing  day.  A  four  timei  "Situation  Wanted"  ad  car- 

It  emphasized  the  need  for  de-  ries  with  it  a  six-month  registration  in  the 
mocracy  in  balancing  production-con-  Personnel  Service.  Applicants  are  regis' 
sumer  relations,  adequate  definitions  tered  only  in  this  manner, 
of  goods  and  services,  better  methods 
of  informing  consumers  and  progress 
in  consumer  education. 

Keynote  of  the  consumer  “case” 
was  sounded  by  Dr.  John  M.  Cassels, 
director  of  the  Institute  for  Consumer 
Education,  Stephens  College,  Colum¬ 
bia,  Mo.  Asserting  that  the  four  broad 
common  objectives  for  which  con¬ 
sumers  are  working  are  income,  in¬ 
formation,  integrity  and  indepen¬ 
dence,  Dr.  Cassels  said  the  “current 
outlook  for  consumer -business  rela¬ 
tions  is  a  distinctly  favorable  one.” 

Consumer  Gullibility  Deplored 
Speaking  at  the  opening  day’s 
luncheon  session.  Dr.  Pauline  Beery 
Mack,  director  of  research  in  home 
economics  at  Pennsylvania  State  Col¬ 
lege,  described  gullibility  as  the  handi¬ 
cap  of  consumers.  Mrs.  Sadie  Orr 
Dunbar,  president  of  the  General 
Federation  of  Women’s  Clubs,  said 
consumers  want  ads  to  be  useful,  ac¬ 
curate  and  informative. 

While  10%  of  advertising  is  mis¬ 
leading,  the  other  90%  is  not  alto¬ 
gether  satisfactory,  she  declared. 

Consumers  were  warned  against 
placing  too  rigid  curbs  on  business  at 
Tuesday’s  sessions.  Edward  J.  Con¬ 
don,  director  of  public  relations.  Sears, 

Roebuck  &  Co.,  emphasized  the  will¬ 
ingness  of  business  to  co-operate  with 
the  consumer  movement. 

Raymond  Rubicam,  chairman  of  the 
board  of  Young  &  Rubicam,  Inc.,  said 
that  the  obligation  national  advertis¬ 
ers  owe  to  consumers  is  the  same  as 
that  which  it  owes  the  manufacturer 
— success  in  selling  honest  goods  and 
services  to  a  mass  market  at  a  low 
cost. 

Mr.  Rubicam  added  that  advertis¬ 
ing  should  be  given  as  much  liberty 
as  possible  within  the  limits  of  hon¬ 
esty.  It  should  not,  he  declared,  be 
required  to  become  an  encyclopedia 
of  factual  information  about  the  prod¬ 
uct,  and  should  not  be  asked  to  employ 


Newspapers  For  Sale 


Weekly — Long  estaMished,  near  New  York;  In  answering  advertisements  of  the  "Help 
excellent  reputation,  good  circulation;  IVanted"  nature,  it  is  advisable  to  tubni 
growing  locality ;  all  necessary  equipment,  copies  of  references  rather  than  the  origin^, 
in  good  condition ;  job  shop.  Requires  Copies  serve  the  purpose  and  avoid  possible 

experienced  man.  Box  910,  Kditor  &  loss  of  originals. 

Publisher. - - 


Good  Local  Display  Solicitor, 
tion  50,000.  Give  full  detaib 
Kditor  &  Publisher. 


West  Coast — Only  newspaper  semi  Metro¬ 
politan  city  of  40.000;  State  references 
and  qualifications.  $50,000  cash  re¬ 
quired.  A.  W.  Stypes,  Mills  Bldg.,  San 
Francisco. 


Two  Advertising  Salesmen  for  growing  chain 
of  Shopping  Guides.  Also,  experienced 
Circulation  Man  for  “optional  pay"  plu. 
The  Booster,  2266  Atlas  St.,  Harrisbur|[ 


Newspaper  Brokers 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIOHNER  AGENCY,  Nashville,  Mich. 


Woman  capable  of  directing  classified  tele- 
I)hoiie  room  for  large  daily  in  Metropoli¬ 
tan  area.  The  woman  we  have  in  mind 
must  have  proven  ability  for  production 
and  leadership.  Give  full  outline  in  firit 
letter  as  to  experience  and  salary  de¬ 
sired.  Box  425,  Equity,  113  W.  42nd 
N.  Y. 


Dally  newspapers  bought,  sold,  appraised. 
NEWSPAPER  APPRAISAL  CORP’N 
Times  Building  New  York 


’SITUATIONS  WAITED' 

(Cash  with  Ordor) 

I  timo  —  .50  por  lino 
4  timos  —  .40  por  lino 

"HELP  WANTED" 


Nowspapors  Wantod 


Publisher,  with  enviable  record  in  building 
advertising,  prefers  newspaper  on  which 
success  in  increasing  profits  would  offer 
opportunity  to  purchase  stock  interest — 
title  of  no  importance.  The  newspaper 
I  formerly  owned  had  80.000  readers,  did 
$3,000,000  volume.  Box  922,  Editor  & 
Publisher. 


SECRETARY 
Mai*  or  Female 


Experience  with  Press  Association, 
executive,  national  feature  or  photo 
syndicate.  State  age,  experience,  sal¬ 
ary  desired.  Enclose  photograph  not 
returnable. 

Box  930  Editor  &  Publisher 


Sell  Nowl  We  have  substantial  buyers  for 
small  and  medium  dailies  in  New  England, 
N.  Y.,  Ohio,  Virginia,  N.  C.,  Ga.,  Fla., 
Kansas  and  Texas.  Alsu,  responsible 
buyers  fur  outstanding  daily  east  of  Miss, 
at  $500,000.  to  $1,000,000.  Harwell  & 
Fell.  Birmingham.  Ala. 


Circulation  Promotion 


Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO., 
Occidental  Building,  Indianapolis. 


See  our  ad  on  page  183  in  the  Tear  Book. 
Hudson  DePriest  &  Associates,  World’s 
Record  Circulation  Builders,  246  5th 
Ave.,  N.  Y.  C. 


Miscollanaons 


“Scoop"  on  Economical  Reprints  1 
Laurel’s  Improved  Process  reproduces 
direct  from  copy.  No  expensive  Cuts- 
Typesetting.  500  (8%xll')  copies  $2.63; 
add’I  lOO’s  22c.  Larger  quantities  lower 
prices.  Send  for  free  descriptive  manual. 
In  Metropolitan  N.  Y.  request  representa¬ 
tive.  Laurel  Process,  480  Canal  St., 
N.  Y.  C.  WAlker  5-0526. 


:40-196  For  Sale.  Outstanding  class  jour¬ 
nal,  going  to  the  very  wealthy.  5,600 
subscribers.  $3.00  per  year — $60,000 
gross,  $8,500  net.  Only  asking  $30,000 
with  $15,000  cash.  Murray  E.  Hill  & 
Associates,  Nashville,  Tennessee. 


If  Looking  For 

A  JOB 

k'  In  Any  of  These  Fields: 

Advertising  Management 
Circulation  Mechanical 

Editorial  Publicity 

t  Utilize  These  Services 
1.  Draft  a  four  time  ad  setting  forth 
your  qualifications  and  send  it  to  us 
with  payment.  (Count  five  words  to 
the  line;  40c  pet  line,  per  issue). 
For  a  month,  your  message  will  reach 
prospective  employers.  Many  have 
been  placed  directly  in  this  manner. 
2.  Fill  out  completely  the  Personnel  ap¬ 
plication  that  wiil  be  sent  you  upon 
receipt  of  ad.  This  will  be  kept  in  our 
files  for  six  months.  It  will  make  your 
record  available  to  the  publishers  and 
executives  calling  upon  us  constantly 
for  employees.  Your  confidence  re¬ 
spected. 

3.  Better  act  now  to  catch  our  deadline 
of  next  Thursday. 

PERSONNEL  SERVICE 

Editor  &  Publisher 
1700  Times  Bldg. 

Times  Sq.  N-  T.  C. 


IaEALLY  nothing  particularly  astonishing  about  Mr. 
Paul’s  placement.  He  registered  with  the  Personnel 
Service  recently.  Two  weeks  later  the  Personnel  Service 
received  a  call  from  the  Times  and  Mr.  Paul  was  put  in 
touch  with  the  paper — and  hired. 

It’s  being  done  every  week  by  the  Personnel  Service, 
which  places  hundreds  of  persons  every  year  in  the 
newspaper  and  allied  fields. 


I 


Sityafiont  Wanted 

Adauniftretive 


front  office  man,  editorial  or  business,  pre¬ 
fers  Middle  Atlantic  county-seat  paper. 
Former  publisher,  long  advertising  ex¬ 
perience,  responsible,  educated,  married. 
May  invest.  Reply  Box  758,  Editor  & 
Publisher. 

)[an — Capable  of  executing  almost  any  im¬ 
portant  job  on  the  business  side  due  to 
diversified  experience  If  you  have  an 
usoeiate  publishership,  advertising  or 
business  managership  to  fill,  write  to  Box 
860.  Editor  &  Publisher  for  interesting 
data. 

Situations  Wanted 

Advertising 

ADVEBTISINO  EXECUTIVE— 
CLASSIFIED 

made  big  gains,  third  paper  city  300.000. 
Increased  revenue  quarter  million  dollars 
city  600,000.  Built  second  paper  to  strong 
first  in  city  over  two  million.  Applicant 
is  young,  intelligent,  resourceful  worker. 
Address  confidentially.  Box  911,  Editor 
t  Publisher. 

idveitislng  Man,  ten  years'  experience  mid- 
Weatern  newspapers ;  also  have  had  three 
years'  training  commercial  art;  capable 
making  better-than-average  layouts.  Ap¬ 
proximately  $35  weekly  desired.  Reply 
to  Box  826,  Editor  t  Publisher." 

idvertlsing  Manager,  15  years  successful 
experience  small  cities.  Two  years  good 
record  General  Manager  second  paper. 
Age  38,  married.  Available  at  once.  Box 
830,  Editor  &  Publisher. 

Advertising  Manager — Xatioual  or  Local  Dis¬ 
play.  Now  employed.  Sixteen  years'  ex¬ 
perience.  Excellent  references.  Box  925, 
Editor  &  Publisher. 

Advertising  Manager  —  Twelve  years'  ac- 
raniplishment  on  one  newspaper,  seeks 
opening — small  city  daily  in  East.  Rec¬ 
ords,  references  available.  Box  915, 
Editor  &  Publisher. 

Advertising  Manager — Several  years  adver¬ 
tising  director  large  property  city  800.000. 
Available  because  consolidation.  Char¬ 
acter,  leadership,  sales  ability  and  de¬ 
monstrated  results  will  stand  thorough 
investigation.  Size  city  no  obstacle  if 
real  opportunity  presented.  Box  748, 
Editor  &  Publisher. 

AGGRESSIVE  ADVERTISING  SALESMAN 
comprehensive  background  16  years'  ex¬ 
perience  "second"  papers — classified  and 
display — wants  opportunity  anywhere  as 
itaif  man  or  department  manager;  last 
•pot  ten  years  local  staff  Eastern  Metro¬ 
politan  evening  daily  lately  suspended; 
temporarily  engaged  traveling;  Gentile, 
35,  married;  personable,  top-notch  refer¬ 
ences;  rigid  investigation  invited.  Box 
780,  Editor  &  Publisher. 

CUssified  Manager,  25  years  successful  ex¬ 
perience  large  and  small  newspapers,  now 
employed,  but  would  like  a  change.  Box 
890,  Editor  &  Publisher. 

Contracts;  lineage  producer — Salesman  with 
eighteen  years'  experience  display  and 
classified,  large  and  small  dailies.  Layout, 
copy,  executive  ability.  Seeks  change.  Box 
855.  Editor  &  Publisher. 

May  1  have  an  interview  with  publisher  of 
daily  or  large  weekly  who  can  use  an 
advertising  iiiaii  with  these  qualifications: 

1.  ADVEimSING  MANAGER  OF  NEW 
J  E  K  S  E  Y  WEEKLY  SHOWING  IN 
CREA.SES  IN  LINAGE  OVER  1939. 

,  2.  PREVIOUSLY  TR.AINED  ON  AD- 
^ERT1SING  STAFFS  OP  THREE  LARGE 
DAILIES,  REFERENCES  AVAILABLE. 

3  SI.V.GLE.  24.  COLLEGE  GRADU¬ 
ATE  FREE  TO  TRAVEL — WANT  JOB 
WITH  OPPORTUNITY. 

Box  895  Editor  &  Publisher 

25  REASONS 

'  "by  you  should  hire  a  personable  fellow 
with  an  education  and  ambition.  Space 
salesman  for  a  leading  New  Y’ork  City 
newspaper  for  three  years,  and  still  there. 
Space  salesman  on  a  smaller  city  news¬ 
paper  three  years  prior.  Good  record  and 
niP**?*  chalk  up  more.  I  promise  no 
,  Ulitzkriegs — but  I’ve  never  slept  in  Mu- 

I  nich  either.  Those  25  reasons  1  25  Y’ears 
o'  youthful  energy,  looking  for  one  good 
*o  place  all  my  "ergs"  in.  Box 
909,  Editor  &  Publisher. 


Situations  Wantnd 

Circulation 

Circi^tion  Man.  —  Ten  years'  experience 
o»>ly  and  Sunday.  Experienced  all 
Puaaes  outside  of  office.  Special  work 
^...^•’'rier  organizations  and  sales  pro- 
,®*'®n.  Age  40.  Excellent  record.  Em- 
to  change  to  east  or  south, 
825  ^.^vance.  Write  Box 

27,  nine  years'  experi- 
circulation.  Single.  Gilt- 
foicrences.  Moderate  salary.  Have 
«»r.  Box  862.  Editor  &  Publisher. 


Situations  Wanted 
Circulation  (Cont’d) 


CIRCULATION  MANAGER 

Reared  in  Newspaper  Circulation  atmo- 
»here.  Working  career  engaged  in 
Southern  Newspaper  circulation  work.  Age 
41,  married.  'Ten  years  successful  Circu¬ 
lation  Manager,  Evening  and  Sunday  of 
40,000.  Now  securely  employed,  but  for 
most  logical  reason  on  a  small  paper. 
Seeks  contacts  leading  to  connection  with 
larger  newspaper  and  field.  References — 
present  and  all  former  Publishers — Em¬ 
ployers — will  stand  the  closest  investiga-  ( 
tion.  Complete  record  of  experience, 

Sualifieations,  as  well  as  photograph,  on  ■ 
le  with  E.  &  P.  Personnel  Service,  or  ' 
reply  direct  to  advertiser  Box  755,  Edi- 
tor  A  Publisher. _  , 

CIRCULATION  MANAGER 

top  producer.  Fourteen  years  experience 
papers  to  24  thousand  circulation.  Espe¬ 
cially  good  carrier  promotion.  Last  posi¬ 
tion,  quoting  publisher  second  paper  in 
Mississippi,  "highest  and  best  circulation 
in  papers’  history."  Salary  or  commission 
or  both.  38  years  of  age.  Locate  any¬ 
where,  but  prefer  deep  South.  For  com¬ 
plete  investigation,  address  Box  866,  Edi¬ 
tor  &  Publisher. 

Circulation  hlanager,  age  38,  fifteen  years 
experience.  Successful  record  of  building, 
revenue  producing,  small  and  large  dai¬ 
lies.  ABC  records,  systematizing.  Sober 
habits.  Go  anywhere.  Salary  $50.  Good 
references.  Box  908,  Editor  &  Publisher. 

Circulation  Manager  or  Assistant.  Have 
worked  city  and  suburban  for  morning 
and  evening  paper  (50,000  circulation), 
little  merchant  plan,  with  magazines, 
premiums,  and  carrier  contests.  Married. 
27,  at  present  location  seven  years.  Box 
912,  Editor  &  Publisher. 

Sitaatiaas  Wantad 

Editorial 

Add  .400,  extra-base  hitter  your  lineup! 

Sixteen  years  desk,  rewrite,  reiiorter,  fea¬ 
tures,  makeup,  sports  expert;  34,  married, 
available.  New  England — anywhere.  Box 
864,  Editor  &  Publisher. 

Another  Cub  Reporter,  23.  Columbia  gradu¬ 
ate.  Weekly,  radio  experience.  No  ties. 

Box  788.  Editor  t  Publisher. _ 

Cartoonist  with  newspaper,  magazine,  and 
syndicate  experience.  Can  draw  anything. 
Good  at  layouts.  Go  anywhere.  Box  927, 
Editor  &  Publisher. 

Chief  Editorial  Cartoonist  for  70,000  w  eekly, 
desires  change.  Age  22,  experience  with 
every  type  cartoon.  Free  lance  consid¬ 
ered.  Box  920,  Editor  &  Publisher. 

College  Man,  26,  single,  majored  Spanish; 
six  years  on  New  York  Daily  rewrite, 
copy-desk,  reporting,  features.  Go  any¬ 
where.  Now  employed.  Box  822,  Editor 
&  Publisher, 

Copy,  city,  wire  desk  man,  long  in  $50-$  60 
bracket,  will  sacrifice  for  quick  change. 
Fourteen  years  present  place.  Go  any¬ 
where.  Box  767,  Editor  &  Publisher. 

Deskman — writes  punch  heads,  edits  copy- 
to  bone:  age  28;  seven  years  experience. 
Available  now-.  Box  921,  Editor  &  Pub 
lisher. 

Executive-Secretary;  editorial,  publicity  ex¬ 
perience;  college  graduate;  writing  abil 
ity,  initiative,  dependable,  rapid.  Box 
929,  Editor  &  Publisher. 

Experience  CountsI  Sixteen  years  city, 
country  reporter,  editor;  features,  edi¬ 
torials.  Moderate  salary.  Healthy, 
energetic.  Box  750,  Editor  &  Publisher, 
Experienced  reporter,  photographer,  feature 
writer,  desk  man ;  for  daily  or  trade  jour¬ 
nal.  Box  833,  Editor  &  Publisher. 

FOREMOST  EUROPEAN 
PICTURE  EDITOR 

with  great  experience  and  thorough  knowl¬ 
edge  of  the  w-ar-scene  and  leading  man 
in  Europe,  available  for  Syndicates  and 
Newspapers  everywhere.  Box  905,  Editor 
&  Publisher. 

Free-Lance  writer;  photographer;  know  avia 
I  tion  ground  up.  seek  editorial  assistant 
position.  Box  916,  Editor  &  Publisher. 

1  Fully-experienced  Reporter,  25.  college 
graduate,  four  years  large  daily;  accurate, 
capable  writer.  Eastern  area.  Box  917, 
Editor  &  Publisher. 

Is  there  a  publisher  of  a  midwestern  daily 
who  needs  a  capable  all-around  reporter 
or  sports  editor  and  columnist!  Experi¬ 
enced  new-spaper  man  desires  to  make 
!  change.  Capable  of  covering  city,  news 
i  or  sports  des,w.  References  and  more  in- 

:  formation  available  if  interested.  Box 

850,  Editor  &  Publisher. 

,  Magazine  editor,  feature  writer,  new-spaper 
:  experience.  Good  at  dramatizing  industry 

and  business,  travel,  decorative  arts. 
Write  advertising  copy.  Woman,  age  34. 

-  Metropolitan  area.  Box  761,  Editor  & 

Publisher. 

More  Sitaations  boHom  next  2  columns 


Shop  at—  THE  EQUIPMENT  MART  —And  Save 


New  Equipment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Publishing  Field 

Mechanical  Equipment  For  Sole  Composing  Room  Equipment  For  Sole 

All  sizes  cylinder  presses,  job  presses,  Kelly  Buy  Linotypes,  Intert^es  from  practical 
presses,  Kluge  Units,  John  Thompson  machinists.  Unequalled  values.  Large 

presses.  Linotypes,  Intertypes,  complete  stock;  all  models  on  hand  for  quick  turn- 

plants  bought  and  sold.  Everything  for  the  composing 

GRAPHIC  MACHINERY  EXCHANGE.  Inc.  ^  Linotype  Maintenance  Co.,  237 

30  West  24th  St.  New  York  City,  N.  Y.  Lafayette  St.,  N.  Y. 

COMMERCIAL  &  NEWSPAPER  EQUIP.  j  Complete  font  96  pt.  CASLON  BOLD 

Craftsmen,  307  Atlantic  Ave., _ Boston _  Ludlow  Mats,  Caps,  Lower  Case  and  Fig- 

Job  and  Newspaper  Plant  in  Middle-West —  ures;  16  drawer  Ludlow  Mat  Cabinet, 

Goss  Comet  Press  and  Accessories  —  steel;  Large  quantity  72-channel  Lower 

Intertype,  Linotype,  Job  Presses,  Type  Cases  Split  Lino.  Magazines.  Thos.  W.  Hall 

W.  J.  THOMPKINS  Co.,  Stamford,  Conn. 

1721  S.  Street,  N.  W.  Washington,  D.  C.  - 

Guaranteed  Rebuilt  Linotypes  &  Intertypes 

Mechanical  Equipmant  Wanted  See  HOOD-FALCO  CORP.  First 


Mechanical  Equipment  Wanted 

Elrod  strip  casting  machine.  Also,  16-paga 
Tubular.  Box  868,  Editor  &  Publisher. 

Mat  Roller.  State  make,  condition,  size  bed, 
wet.  dry,  type  motor.  Price.  Box  928, 
Editor  &  Publisher. _ _ _ 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 
wanda,  Penna. 

OfRcn  Equipment  For  Sain 

Burroughs  Bookkeeping  Machine,  17-bank8, 
proper  newspaper  descriptive  keyboard, 
keeps  all  accounts,  job  and  daily  paper, 
excellent  condition.  Priced  one-third  new 
cost.  Coos  Bay  Times,  Marshfield,  Oregon. 


225  Varick  Street 


New  York,  N.  Y. 


LINOTYPE  S— INTERTYPE  S — LUDLOW  S 
Craftsmen,  307  Atlantic  Ave.,  Boston 

Linotype  Machines  are  rebuilt  much  more 
economically  thru  eur  specialized  service. 
Modernization  possible  only  thru  STAR 
improved  parts.  Ask  for  details.  Lino¬ 
type  Parts  Company,  203  Lafayette  St., 
New  York  City. 

LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 
Linotype  Supply  Co. 

335  Canal  Street  New  York  City 


FbotO'EngravIng  Eqnlpmnnt  For  Sol#  MILLER  SAW-TRIMMERS 


Photo-Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProducts  Compuy 
230  W.  41st  Street _ New  York  City 

Photo-engraving  Equipment  and  Metals 
K.  T.  OTLLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St 

New  York,  N.  Y.  Chicago,  HI 

Frost  Room  Equipment  For  Sale 

Hoe  Super-Speed  Roller-bearing  unit-type 
presses  with  color  couples  in  both 
straight-pattern  and  Z  pattern  design. 
Standard  ?2%'  and  23  9/16'  cutoff. 
Available  as  3,  4  or  5  unit  presses;  also, 
other  unit  capacities.  R.  HOE  &  CO., 
Inc.,  910  East  138th  St.,  New  York,  N.  Y. 
EVERYTHING  FOR  THE  PRINTER 
Craftsmen,  307  Atlantic  Ave.,  Boston 


Standard  of  the  world  for  over  35  years 

InioTzaation  on  request 
MILLER  PRINTING  MACHINERY  CO..  PITTSIURGH,  PA. 


Model  eSM  42-Pica  Intertype,  serial  num¬ 
ber  over  10,000.  Also,  rebuilt  Linotypes 
and  Intertypes  of  all  models ;  Monotypes, 
Cylinder  Presses,  Job  Presses,  Automatics. 
We  guarantee  new  machine  performance. 

PAYNE  &  WALSH  CORPORATION 
82  Beekman  Street  New  York,  N.  Y. 

Monomelt.  Printers!  Why  Melt  twice? 
Install  Monomelt,  put  pourself  ahead 
melting  only  once!  Delievers  hot  clean, 
preheated  metal  to  the  machines.  In¬ 
creases  production,  cuts  costs,  reduces 
down  time.  Provides  more  slugs  of  a 
higher  quality.  Get  the  facts  1  Write: 
Monomclt  Co.,  Dept.  5,  Minneapolis, 
Minnesota. 


Situations  Wanted 
Editorial  (Conl’d)  _ 

Newspaper  Utility  Man  whose  experience  is 
versatile  and  complete  available  New  Y'ork 
City  interview.  Experience  all  size  pa¬ 
pers,  nearly  all  departments.  Single,  fair, 
sober,  competent,  33.  Box  932,  Editor  & 

Publisher. _ 

Marines,  Army,  Navy  art  out.  Can't  fly, 
swim, — am  flatfooted.  Reporting  only  al- 
ternative.  Box  877,  Editor  &  Publisher. 
^litzer  Traveling  Scholar,  College,  Colum¬ 
bia  Journalism  School  graduate;  year’s 
experience  reporter,  county  editor,  de¬ 
sires  stimmer  editorial  position  on  ilaily. 
preferably  in  West.  Box  764,  Editor  & 

Publisher. _ _ 

Reporter,  25,  B.A..  general  New  York  and 
Pennsylvania  dailies  experience.  Rewrite, 
sports  editing.  Good  references.  Box 

931,  Editor  &  Publisher. _ 

Reporter,  assignments  immediately.  Columbia 
’39.  NAPA  printer-columnist,  ‘2  Vi  years 
writing  experience  on  weekly.  Employed. 

Box  924,  Editor  &  Publisher. _ 

Reporter,  desk  man,  sports  editor — writer 
— columnist.  Experienced  and  capable  of 
covering  any  assignment.  Married,  34, 
references.  Thoroughly  qualified.  Box 

845.  Editor  &  Publisher. _ 

Reporter,  Deskman,  Sports  Writer,  24,  col¬ 
lege  graduate:  three  years  on  city  daily. 

Box  869,  Editor  &  Publisher. _ 

Reporter-Photographer — Free  lance  writer 
seeks  new-spaper  magazine  berth;  young, 
experienced,  degree:  knows  production; 
go  any  place.  Box  832.  E.  &  P. 

Successful  Production 
Executive 

with  a  sound  technical  and  administrative 
experience  in  Morning  and  Evening 
fields,  comprising  survey,  reorganiza¬ 
tion  and  economical  operation  of  all 
Mechanical  Departments  including 
Photoengraving,  delivery  and  mainte¬ 
nance.  With  proven  ability  to  coordi¬ 
nate  production  w-itliin  the  various 
Mechanical  Departments  in  relation  to 
copy  flow-  requirements.  Box  900,  Edi¬ 
tor  &  Publisher. 


Situations  Wanted 

Editorial  (Cont’d) 

Reporter,  Researchman,  copy  boy.  Yale  A.B., 
three  years  graduate  school.  Thoroughly 
trained  in  research  and  writing.  Age  26. 
single,  Christian,  go  anywhere.  Future 
opportunity  more  important  than  initial 
salary.  Box  867,  Editor  &  Publisher. 

Sports  Writer,  eight  years  editor  and  col¬ 
umnist  on  daily,  handle  all  sports.  Spe¬ 
cialty,  baseball.  Radio  reference.  Age  25, 
single.  Willing  worker.  Finest  references. 
Box  863.  Editor  &  Publisher. 

Sports  Writer,  26,  college,  seeks  place  on 
daily  in  New  York  area.  All-around  ex- 
perience.  Box  840,  Editor  &  Publisher. 

Woman  Reporter,  feature  writer,  society  edi¬ 
tor.  Photographic  experience.  Fourteen 
years  on  daily  papers.  Age  32.  Box  881, 
Editor  &  Publisher. 

Situations  Wanted 

Mechanical 

Wanted— Work  in  medium,  .small,  mid-west 
town,  by  progressive  combination  man 
with  twelve  years’  experience  on  tubes — 
five  years  on  flatbeds.  Box  926,  Editor 
&  Publisher. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

350  Madison  Av*.  New  York 

Itasbiess  Established  in  1809 
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EDITOR  &  PUBLISHER 


SHOP  TALK  AT  THIRTY 


SHRILLNESS,  heat,  and  hate  are  be¬ 
ginning  to  appear  in  those  coltmins 
which  daily  newspapers  devote  to  the 
“Editor’s  Mail  Box.” 
War  Hysterical  letters  are 

Ire  Risinq  being  hurled  at  news- 

„  papers  which  print 

*'"*  comments  on  events 

in  Europe,  or  against 
letters  from  other  readers.  Most  of 
the  screaming  correspondents  loudly 
protest  their  Americanism,  and  most 
of  those  that  we  have  seen  have  been 
in  protest  against  editorial  condemna¬ 
tion  of  the  German  government’s 
ruthless  disregard  of  its  small  neigh¬ 
bors’  rights.  It  may  be  coincidence 
that  most  of  the  letters  (again — those 
that  we  have  seen)  have  been  signed 
with  names  indicating  Germanic  orig¬ 
in.  It  may  also  be  coincidence  that 
editorial  suggestions  of  increased 
American  aid  to  the  Allies  provoke 
these  letter-writers,  who  unanimous¬ 
ly  deny  approving  Hitler’s  doings. 

Whatever  may  lie  behind  these  ap¬ 
parent  coincidences,  we  don’t  like  the 
omen.  It  is  too  reminiscent  of  1915 
and  1916.  Then  as  now,  we  had  in 
this  country  a  gradually  rising  tide  of 
resentment  against  Germany,  and,  then 
as  now,  we  had  the  same  screaming, 
sneering,  strident  remonstrance  from 

(1)  people  who  favored  the  Germans 

(2)  people  who  hated  the  British  (3) 
people  who  honestly  believed  that  Eu¬ 
rope’s  war  was  none  of  our  business 
and  resented  what  they  considered 
propaganda  in  the  press  to  drag  the 
United  States  into  it. 

After  reading  a  number  of  volumes 
on  the  propaganda  in  the  1914-1918 
war,  we  are  not  convinced  that  the 
press  was  either  a  willing  or  a  stupid 
victim  of  Allied  propaganda.  There 
is  no  question  that  the  Allies  worked 
their  propaganda  machine  from  the 
very  beginning.  Nor  is  there  any 
question  that  the  British  controlled 
the  flow  of  news  from  the  start  and 
kept  from  American  readers  plenty 
of  information  that  might  have  in¬ 
fluenced  our  final  decision.  We  knew 
nothing  of  the  secret  treaties  which 
later  proved  so  potent  at  Versailles. 
We  didn’t  find  out  until  much  later 
that  Britain  and  France  were  near  the 
€-nd  of  their  string  when  we  declared 
war  on  Germany.  And  we  were  not 
allowed  to  learn  that  mutiny  had  crip¬ 
pled  the  French  army  as  an  effective 
force  for  many  months  in  1917. 

On  the  other  hand,  the  British  did 
play  the  plight  of  Belgium  to  a  fare- 
ye-well.  They  made  the  most  of  the 
Germans’  execution  of  Nurse  Edith 
Cavell — a  story  which  the  Germans 
could  never  explain  to  a  sentimental 
nation,  no  matter  how  well  they  jus¬ 
tified  it  as  a  military  measure.  The 
atrocity  stories  had  a  following  for  a 
time.  The  Providence  Journal’s  sen¬ 
sational  spy  series,  supplied  by  the 
British,  fanned  American  heat  against 
Germany. 

Despite  that  record,  we  are  not  con¬ 
vinced  that  the  American  press,  prior 
to  April,  1917,  was  consciously  or  un¬ 
consciously  luring  the  American  peo¬ 
ple  into  a  war  for  which  they  had  no 
symoathy.  Memory  and  reading  pull 
us  the  other  way. 

*  •  * 


THE  press  printed  what  news  it  could 
get.  The  bulk  of  it  came  from  Brit¬ 
ish  sources.  France  was  also  a  heavy 
contributor.  Germany 
was  low  in  volume  of 
representation,  but 
we  can’t  forget  that 
Carl  Ackerman  and 
Karl  von  Wiegand,  to 
mention  only  two  American  corres- 
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pondents,  distinguished  themselves  for 
their  reports  from  Berlin.  The  Ger¬ 
mans  belatedly  had  their  spokesmen 
and  operatives  here,  too,  but  they 
bungled  all  jobs  badly. 

The  factor  that  put  the  United 
States  into  the  war  in  1917  was  not 
Allied  propaganda.  It  was  not  Page’s 
unambassadorial  conduct  at  London. 
And  it  was  not  President  Wilson’s  love 
for  England  or  craving  for  glory. 

It  was,  we  think,  Germany’s  flag¬ 
rant  disregard  of  our  sensibilities.  We 
didn’t  have  to  think  of  the  German  as 
the  “Boche”  or  the  “Hun”  or  the 
“blond  beast”  to  get  mad  at  him  for 
sinking  ships  on  which  we,  as  free 
people,  thought  we  had  the  right  to 
travel.  We  didn't  require  any  Allied 
needling  to  get  sore  when  German 
agents  planted  bombs  in  powder  fac¬ 
tories  where  Americans  were  earning 
an  honest  dollar;  we  never  thought  of 
those  dollars  then  as  anything  but 
honest  and  highly  welcome. 

We  didn’t  need  any  coaching  from 
our  visiting  torchbearers  to  resent  the 
patronizing  and  insolent  tone  of  the 
German  replies  to  Mr.  Wilson’s  schol¬ 
arly  statements  of  American  rights. 
We  raised  plenty  of  steam  on  our  own 
■flres  when  it  developed  (admittedly, 
with  British  help)  that  Germany  was 
olotting  against  us  in  Mexico.  Mr. 
Wilson,  as  some  have  held,  may  have 
sealed  America’s  fate  long  before 
April,  1917,  when  he  solemnly  told  the 
German  government  that  the  United 
States  would  hold  it  to  “strict  account¬ 
ability”  for  further  violations  of  Amer¬ 
ican  rights;  when  he  wrote  those 
words,  he  appeared  to  have  the  ap¬ 
proval  of  the  majority  of  his  country¬ 
men.  And  those  words  were  not  writ¬ 
ten  or  suggested  by  any  Allied  pro¬ 
pagandist. 

It  is  abundantly  clear  from  post-war 
records  that  Germany  knew  American 
intervention  was  certain  when  unre¬ 
stricted  submarine  warfare  was  pro¬ 
claimed.  Germany  decided  to  gamble 
on  ending  the  war  before  American 
help  could  be  effective.  It  was  a  des¬ 
perate  gamble,  but  it  came  within  a 
hair  of  winning;  so  close,  that  if  Ger¬ 
many  had  played  her  submarine  game 
with  more  finesse  in  the  Soring  of 
1917  and  delayed  America’s  entry 
from  April  to  June  or  July,  the  Ger¬ 
man  army  might  have  been  in  Paris 
by  July  of  1918.  The  Allies  didn’t 
hustle  us  into  the  war  on  April  6. 
1917;  the  Germans  did.  The  smartest 
propagandist  the  Allies  ever  sent  here 
would  have  been  helpless  without  the 
repeated  provocations  that  the  Ger¬ 
mans  supplied. 

*  •  * 


Germany 
Again  Irks 
Americans 


THATS  an  old  story,  but  it  is  being 
repeated  today.  Britain  and  France 
don’t  need  any  propagandists  in  Amer¬ 
ica  to  arouse  hatred 
of  Hitler’s  Germany. 
'The  ordinary  news¬ 
paper  reader  doesn’t 
think  of  Norway, 
Denmark,  Poland, 
Holland,  Belgium,  Austria.  Czecho¬ 
slovakia  as  lost  customers  for  Amer¬ 
ican  goods.  He  doesn’t  realize  as  he 
reads  his  paper  that  we  won’t  be  able 
to  ship  them  our  com,  wheat,  auto¬ 
mobiles,  or  whatever,  for  a  long  time, 
and  that  the  loss  of  those  markets  may 
hit  him  in  the  paycheck  before  many 
months  have  passed. 

He  thinks  of  them  as  groups  of  hu¬ 
man  beings  like  himself,  people  who 
want  to  be  let  alone,  raising  their 
crops,  keeping  their  stores,  running 
their  lathes  or  their  book-keeping 
machines.  He  knows  that  none  of 


them  as  a  nation  could  have  attacked 
Germany.  He  knows  that  Germany 
overran  them  for  their  food,  their 
gold,  their  machines,  their  railways, 
their  shipping,  or  for  their  strategic 
nearness  to  major  enemies.  And  our 
ordinary  newspaper  reader,  an  honest 
chap  who  believes  in  fair  play,  has 
no  use  for  the  blitzkrieg.  His  in¬ 
stincts  are  all  against  it,  as  they  are 
against  the  thug  who  shoots  a  cop 
from  the  ambush  of  a  dark  doorway. 

We  have  already  written  on  this 
page  our  notion  that  newspapers  have 
contributed  to  war  hysteria,  especially 
in  the  East,  by  headlines  over  uncon¬ 
firmed,  confusing,  and  conflicting  news 
from  the  various  fronts.  We'll  stand 
on  that.  And  we  don’t  modify  it  when 
we  add  that  all  the  headline  confusion 
imaginable  is  trifling  in  its  effect  com¬ 
pared  to  the  impact  of  the  facts  that 
the  Germans  have  shown  a  flagrant 
indifference  to  the  rights  of  every 
neutral  neighbor,  that  they  have  dis¬ 
carded  all  the  once-accepted  ameni¬ 
ties  of  civilization,  that  the  only  re¬ 
straint  they  recognize  is  the  limit  of 
their  own  strength.  Facts  like  that 
dwarf  any  technical  treatment  that 
newspapers  mav  give  them. 

*  *  * 


Our  West 
Says  "No  War” 
But — 


ON  a  trip  last  week  covering  some 
2.800  miles,  we  had  the  chance  to 
talk  to  a  number  of  peoole  in  differ¬ 
ent  walks  and  strata 
of  life  and  to  read  the 
newspapers  of  sever¬ 
al  cities.  Neither  Bel- 
g  i  u  m  nor  Holland 
had  then  been  invad¬ 
ed,  but  Norway’s  fate  was  apparently 
decided.  The  prevailing  sentiment  of 
the  people  to  whom  we  talked  and 
of  the  papers  we  read  was  definitely 
against  this  country’s  participation  in 
the  war.  There  was  not  a  good  word 
for  Germany,  and  England  got  many 
a  harsh  turn  for  what  was  generally 
called  the  incompetence  of  her  lead¬ 
ership.  The  cash-carry  scheme  of  the 
neutrality  act  was  considered  a  good 
limit  for  our  share  in  the  war. 

We  found  no  original  thinking  on 
how  that  plan  might  lead  us  into  dan¬ 
gerous  depths,  no  realization  that  it 
put  us  potentially  into  the  war.  no 
realization  that  you  can’t,  in  1940, 
fipht  a  war  “just  a  little.”  The  fate 
of  Norway  and  Denmark  did  not  seem 
to  bring  to  our  Midwest  friends  and 
newspapers  any  notion  that  Germany 
might  some  day  believe  it  necessary  to 
interfere  with  the  flow  of  planes  and 
munitions  from  America  to  the  Allies. 
Even  after  the  invasion  of  the  Low 
Countries,  it  is  doubtful  that  the  ma¬ 
jority  of  Americans  realize  that  all  of 
German’s  recent  campaigns  prove 
Hitler’s  desperate  need  of  a  quick  vic¬ 
tory — a  smashing  victory  before  Amer¬ 
ican  aid  snatches  from  Germany  its 
present  advantage  in  the  air.  There 
are  implications  in  that  which,  God 
forbid,  may  break  in  another  cyclone 
of  headlines  across  America,  headlines 
which  will  astound  Americans,  though 
they  should  not. 


THERE  is  small  excuse  for  American 
surprise  at  Germany’s  great  air 
supremacy  in  the  war  to  date.  We  had 
amnle  warning  of  it. 
Col.  Lindbergh  re¬ 
turned  from  Europe 
13  months  ago.  and 
laid  his  reoort  before 
the  President,  Cong¬ 
ress,  and  the  War  Department.  He 
was  reliably  quoted  then  as  stating 
that  the  German  air  strength  had  been 
from  50  to  100  per  cent  underreoorted 
in  our  press,  even  in  the  specialized 


U.  S.  Knew 
About  Hitler's 
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aviation  press.  Official  circles  believed 
him,  but  the  professional  haters  of 
Hitler,  led  by  the  then  active  Com¬ 
munist  chorus,  shouted  him  down  as 
a  “Nazi.”  Little  or  nothing  seems  to 
have  been  done  with  his  accurate  in¬ 
formation  until  Hitler  stormed  Poland 
and  made  the  long-predicted  war  a 
fact. 

Washington  more  than  a  year  ago 
recognized  that  Germany  would  not 
stop  when  Hitler  had  grabbed  Czecho¬ 
slovakia.  Newspapermen  were  told 
then  “on  high  authority”  that  the 
United  States  could  not  be  indifferent 
to  the  fate  of  small  nations  overrun 
and  destroyed  by  an  aggressive  neigh¬ 
bor.  Mr.  Roosevelt  has  said  all  of  that 
and  more  in  his  public  addresses  dur¬ 
ing  the  past  year,  but  it  was  felt  and 
uttered  in  Washington  five  months 
before  Hitler  moved  into  Poland. 

Informed  government  circles  knew 
13  months  ago  that  certain  European 
powers  (then  unnamed)  had  bombing 
.and  transport  planes  capable  of  cross¬ 
ing  the  Atlantic  to  South  America  in 
one  day,  and  with  refueling  facilitia 
in  this  hemisphere,  of  being  over 
United  States  soil  the  next.  That 
seemed  fantastic  then.  It  doesn’t  to¬ 
day.  I 

While  it  is  not  probable  that  Ger-  I 
many  will  undertake  any  such  activi-  | 
ties  in  the  Americas,  it  would  be  fool-  - 
ish  to  bet  your  neck  against  it.  If  the 
Allies  can  stop  the  rush  through  Bel¬ 
gium  and  Holland  before  Germany 
reaches  the  English  Channel  or  out¬ 
flanks  the  Maginot  line,  Europe  faces 
the  prospect  of  another  long  dogfaH 
with  time  again  on  the  Allied  side. 

If  not — ?  If  Hitler  is  stopped  there, 
it  can  be  predicted  that  he  will  do 
the  unexpected  somewhere  else.  It 
is  not  inconceivable  that  he  mi^t 
strike,  with  Japan  as  his  hammer,  at 
the  Dutch  East  Indies,  source  of  muA 
of  the  oil,  tin.  and  rubber  without 
which  neither  the  Allies  nor  the 
U.  S.  A.  can  build  or  operate  air¬ 
planes.  As  this  is  written,  the  pos¬ 
sibility  seems  remote  that  Americani 
would  regard  that  as  a  cause  for  war, 
but  it  might  work  out  otherwise. 

What’s  our  answer?  It  isn’t  enough 
to  say,  like  an  incantation,  that  “we 
must  keep  out  of  this.”  There  was 
no  wish  to  get  into  it  in  any  land  out¬ 
side  of  Germany,  but  the  lack  of  war 
sentiment  did  not  save  any  of  the  na¬ 
tions  of  Northern  Europe.  Even  Swe¬ 
den,  still  neutral,  has  felt  the  blow  of 
war  bombs.  It  doesn’t  make  sense  to 
say,  as  many  have  said  in  the  past  ^ 
months,  “let’s  get  into  it  now  with 
both  feet  and  stop  it  before  the  whd* 
world  goes  up  in  smoke.”  We  can't 
get  into  it  with  either  foot,  so  far  as 
belligerent  participation  goes.  W« 
haven’t  the  organized  strength  now, 
on  land,  in  the  air,  or  at  sea,  to  covw 
the  fronts  that  our  declaration  of  war 
would  expose.  Within  the  past  weA 
those  hard  facts  have  been  forced  into 
recognition  here. 

Col.  Frank  Knox  of  the  Chicap* 
Daily  News,  in  front  page  editor^ 
and  Raymond  Clapper,  in  his  United 
Feature  Syndicate  column,  have  ^ 
a  sane  keynote  for  American  think¬ 
ing.  Their  advice,  in  a  nutshell,  is  ♦<> 
look  at  the  world  scene,  note 
happens  to  people  who  can’t  defw 
themselves  from  unprovoked  attack, 
and  to  drop  the  bickering,  the  partisan 
and  personal  jealousies  that  have 
forestalled  not  only  adequate  na¬ 
tional  defense  provisions,  but  evsi 
any  cold  objective  survey  of  wha^*® 
national  defensive  needs  are. 
may  yet  be  time  to  keep 
uniforms  out  of  fire  zones  and 
hasten  the  end  of  the  war,  ^ 

our  defense  establishment  out  . 

amateur  class.  For  if  the  past 
months  have  proven  anything.  » 
that  this  war  is  terribly  unheaiW 
for  amateurs. 


